Warp’s Wyr-0-Glass 

f A tough galvanized, fine wire base—y%, 

[ inch mesh. Every joint and wire im- 
bedded in a cushion plastic for double 
reinforcement. Transparent Plastic ap- 

plied on both sides, fusing everything in- 

“\. to one solid weatherproof sheet. High- 

est Ultra-Violet transmitting and 

fh ’ ir \\__ most transparent, flexible window 


material on the market. 


Warp’s a | Sti 
Piastiglass a ‘ 
- A 


Shears re > ’ Warp’s new all-plas- 
, : . tic window material—ye 
Tack On { thoroughly tested in actual use. a 
Tough plastic cords, perfectly laminated | 


== 


between two sheets of clear waterproof 
plastic. Strong, durable, weatherproof, 
very transparent. S/ays taut on windows; 
elasticity of plastic cords increases re- 
sistance to abuse. Supplies Sunshine 
Supplement D. 


ze, J a 
k 7  — - 9 oman) F ge 
Warp’s ‘S 7 Sia . 
Glass-O-Net * ro. ~~ a . 
Very transparent. - ‘ = fi 
Made on % inch mesh, . : —— 


strong, green Cord base—Every . ™ = 

Cord soaked in waterproof Plastic to > to 
make a moistureproof seal—and to add } 7 

greater strength. Transparent Plastic 

then applied on both sides, sealing every- 

thing into one solid weatherproof sheet, 

Extra high Ultra-Violet transmission. 
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Warp’'s 

Screen-Glas¢ 

Fine Mesh Wire 

Base. Extremely Durable 

for Long Service. Galvanized 

wire screen cloth imbedded in ‘a solid 
sheet of exceptionally clear, waterproof 
plastic which transmits and diffuses over 
50% of the sun’s Ultra-Violet Rays. 
Shatter-proof, unbreakable and airtight. 
As flexible as window screen. 


fi It Pays to Handle 
= “WARP’S” COMPLETE LIN 


Absolutely Water ™ : Only a Window Material made by Wai 
j Proof—Unbreakable. 124 S : ity . y SS & Ps % oy §=Brothers Supplies Sunshine Supplement D 
strong, pre-shrunk threads per — ~~. ~ ; > zs . . 

(5 adap te pregnated with extra high > SSS Be sure the Window Materials you sell har 


melting point Composition that will not ~ TEES ~S tens Oe = “ +09 . 
run, discolor or melt in a window. Extra \ — ~ z : : the name Warp s printed along the edg 


years” Admits fete of healthfal Ultra = " Meee DISTRIBUTED BY RELIABLE JOBBER 
iolet Rays from the sun. \. yy SRS : : "a (Not Sold By Mail Order Houses) 
. . b Sy Warp Bros. Sponsor the WLS National Barn Dance 
Every Saturday Night at 9 P.M. - - Tune In! 


WARP BROS. e CHICAGO, ILL 


Pioneers and Leading Producers of Flexible Window Materials 
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R® your pencil over the business end of a Wooster 
Foss-Set nylon brush and what do you see? 
Thoroughly blended nylon filaments of a balanced 


formula —the result of Wooster’s extensive brush 
“know-how”. Notice how well tapered each filament 
is — how they have been special processed for greater 
pick up, better holding and spreading qualities. Dip 
the brush into a can of paint and see how readily the 
nylon filaments fall into a perfect chisel — ideal for 
cutting-in. Then draw it across the board. Note its 
superb handling characteristics. In Wooster Foss-Set 
nylons you get positive flow action at lower first cost; 
and the longer they are used, the better they become! 


YP SOROS IRN DPRA Soret 


- . renee Bi 
IF IT’S WORTH PAINTING IT’S WORTH A WOOSTER BRUSH) 
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Gjlver Pads” Bring in the Gold 


Did you know that the “pad” in padlock came from the 
French word for ‘basket’, panier, which in turn came from 
the Latin panarium, which meant “bread basket’? 


It must have started because a padlock is shaped like a 
bread basket. 


Anyway, these new YALE “Silver Six” Padlocks are 
shaped—styled, constructed and merchandised too—to 


bring home the business. 


There is a choice of three grades of lock protection— 
at three different prices. Each one is the handsomest, 
strongest padlock that can be made for the price. The big 
silver and blue window and counter displays are free for 
the asking. New silver-red-and-blue boxes complete the 


sales-making story. Ask your jobber about them. 
om 
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@ It’s easy to see why Edwards Door Knocker Chimes are a dealer’s 
dream. They’re a snap to sell because they have ear appeal, eye appeal, 
and ... pocket-book appeal ...which means they’re priced right for the 
great middle-range market. 


YOU CAN’T MISS—LOOK AT THIS: 


i Tone-pure and Perfect... Like all Edwards Chimes, the Door 
Knocker Chimes are electronically tested for tone accuracy on the Sono- 
scope, an exclusive testing device, five times keener than the human ear. 


2 Easy on the Eyes... Designed to “fresh-up” any front door. Bright 
weatherproof brass, in traditional or modern styles. Handsome mirror 
inside door conceals chime mechanism. 


ZA Cinch to Install ...They’re non-electric. No wires. No batteries. 
Just drill a hole in the door and fasten. 


4 Nationally Advertised . .. Edwards Door Knocker Chimes are pre- 
sold for you, by consistent month-after-month advertising in Saturday 
Evening Post, Better Homes & Gardens, and American Home. 


ORDER YOUR SUPPLY THROUGH YOUR DISTRIBUTOR TODAY 


| Epwarps | 

















ELECTRIC CHIMES 


Edwards also offers a complete 
line of electric door chimes, in © 
a variety of attractive styles to 
suit every kind of interior. 


The Chordette III 


The only door chime 
i} with a continuous 
harmony chord that 
sounds as long as the 
caller presses the 
doorbell. Has three 
separate signals. 





EDWARDS AND COMPANY 


Norwalk, Connecticut 
In Canada: Edwards of Canada, Lid. 
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A heavy Steel lock 
ata moderate Price! 
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Long the outstanding Padlock leader in its 
Price class, Master No. 500 continues to march 
in steady hundreds - of - thousands across the 
counters of America’s independent hardware 
merchants. And why not! 
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Make sales faster with 


Master Padlocks 


Master Jock Company, Milwaukee. Wis. 
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EQUIPPED WITH 
LOCK LEVER... 


An ideal barrel faucet especially suited 
for use on farms, in garages, or wher- 
ever liquids are drawn direct from the 
drum. Cast in red brass, this depend- 
able unit for iron pipe is available in 
34” size; features steel, easily-operated 
lock lever; is threaded on spout for 
hose connection. Spring tension helps 
keep rate of flow under control when 
faucet is open... assures positive cut-off 


when closed. 


Stock this item now for quick turn-over. 
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No. 252 





For over fifty years, specialists as founders 
and finishers of Brass and Bronze castings; 
manufacturers of the famous Duck-Bill No- 


Tone Ball Cock. 
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EXTRA STRENGTH 
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There’s a profit opportunity for the right 
dealer handling Dust-Stop* Air Filters. 
For there’s a big selling season ahead. 


Spring house-cleaning time is clean-filter 


time, too—particularly in homes where ' 


the forced-warm-air system is used for 
summer cooling. And with over two million 
of these home heating and air-conditioning 
systems in operation, each needing re- 
placement of one to six filters, DusT-SToP 
Air Filters have become a fast-moving, 
highly profitable line. 
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Are you this lucky dealer? You can be, 


if your trading area includes homes built 
or remodeled since the advent of forced- 
warm-air heating, where the demand for 
filters is greater than ever. 


Spring selling helps—window streamers, 
post cards and folders—are available to 
help you nail down your share of this busi- 
ness. Contact your Dust-StTop distributor 
today, or write Owens-Corning Fiberglas 
Corporation, Dept. 934, Toledo 1, Ohio. 


In Canada: Fiberglas Canada Ltd., Toronto, Canada, 


AIR FILTERS 
a Fiberglas' product 
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YOUR CUSTOMERS WANT Miracle 


The MIDGET MERCHANDISER—which takes up less 
than one square foot of counter space and holds assorted 
sizes of MIRACLE—will all but drop it in their hands. 
Help your customers join the thousands of satisfied 
MIRACLE users . . . who have seen the MIRACLE story 
in Saturday Evening Post, Life, Popular Mechanics, Good 
Housekeeping, Architectural Forum, American Builder, 
and other publications . . . who have read about “Sticky 
Miracle in a Tube” in Readers’ Digest. 

These Sales Aids are included in the deal to help you t<- 
up with MIRACLE’S national advertising campaign. 

© Dealer’s Adhesive Guide. @ Mats. 


@ Streamers. 


@® Circulars. 





MIRACLE ‘“‘BLACK MAGIC’’ ADHESIVE may be used to 
bond tile, glass, metal, brick, cement, plastics, and all 
types of rigid materials. 
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TO BUILD LARGER SALES 

TO INCREASE YOUR PROFITS 
This beautiful four color metal display cabinet comes to 
you absolutely free with the purchase of a fast moving 
assortment of famous MIRACLE ADHESIVE. There are 
no hidden charges. You get your regular 40% discount 
on the merchandise contained in this deal. 


HERE IS THE ASSORTMENT 
36 tubes 1% oz. 12 tubes 5 oz. 
*Costs You: $13.58 Sells For: $22.64 


*In the following states: California, Oregon, Idaho, 
Washington, Montana, Utah, Colorado, Wyoming, 
Arizona, Nevada, and New Mexico— 


Costs You: $15.65 . Sells For: $26.08 


WHAT A DEAL! Mail this Coupon 


4 pint cans 





MY JOBBER IS: 


! ' 
| ° | 
| MIRACLE ADHESIVES CORPORATION | 
801 Second Ave. New York 17, N. Y. | 

! 
| I'll put the MIDGET MERCHANDISER to work. | understand | 
| that this cabinet costs me nothing. | am paying only for | 
| the merchandise. Hare is my order for............... deals. | 
| ! 
Se ! 

| 
| Rs 3 csnticninnnansetiniinnsnindinosieniaaeesiineiscteatiaieat : | 
| | 
| a dnistcttinkcacnnschiepeincnes a | 
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TIE IN NOW WITH THE BIG 


WESTINGHOUSE LAMP CAMPAIGN= 


AND MAKE THAT CASH REGISTER SING! 


Twelve full-color ads in the 10 weeks starting February 22 will be 
reminding your customers, “Light Your House with Westinghouse.” 


But that’s not all... 


These ads, which will appear in the Saturday Evening Post, Time, 

This Week, and Parade, are just a part of a complete campaign. The full 
program includes sales-stimulating point-of-sale material, merchandisers, 
radio announcements, station displays, and other promotional aids calculated 


to make your cash register sing! 


Tie in now with Westinghouse Lamp advertising . . . feature Westinghouse 
Lamps in your windows and store displays . . . and let the house that means 
Westinghouse build “Jack” for you! Lamp Division, Westinghouse Electric 


Corporation, Bloomfield, N. J. 
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' Tune in Ted Malone 
!- every morning, 
“ Monday through Friday, 
AB.C. network. 
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KROMEX GIVES YOU BOTH 
PLANNED AND IMPULSE SALES 




















The planned purchase may be your bread and butter... where 

the customer comes in to fill a specific need. But the impulse 
purchase is your cake and the icing on it... that extra profit Swi UF in 
sale that the shopper ‘‘didn't come in for'’ but couldn't resist. UL 


The Kromex line is designed for successful stores that want ¥ (} lif 
both kinds of sales. Look at these Kromex products. See 7 on 
how they meet specific housewares needs. See how they —— ¥/ iti] 


go on from there to imaginative, exciting, irresistible gift 
and party items. Put this ‘‘eye-buy’’ appeal on your 
counter...and pocket a better-than-fair profit margin. 








GET YOUR SHARE OF THE GIFT BUSINESS ... 
THE SPECIAL EXTRA PROFIT BUSINESS! 





Write Kromex for special promotion pieces, mat 


weasia 


and display services, that will help bring in to your 






store the gift-buying traffic. With Kromex on FS 






your counters, don't hide that bright light under 







a bushel. . . let us make it shine for you! 





Kromex, Cleveland 8, Ohio 
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CAN OPENERS 
See the new Had-/iffer 


JAR OPENER and SEALER 
KNIFE SHARPENERS 


ICE CRUSHERS - “best-selling” 
square foot 
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COMPACT —base only 9 inches square; height just a foot—yet it displays 
all five Swing-A-Way products! 


ATTRACTIVE —dramatic black background with vivid red post and rich natural 


wood base. An eye-catcher from any angle! 


q , STURDY —so solidly built you can use it for demonstrations. No tipping 


or twisting! 


LL 








Order from your 4— 7107 Swing-A-Way ‘Pacemaker’ Can Openers $ 6.76 
Ys regular jobber 8 -#507 Swing-A-Way Can Openers 13.50 
y) your’ (4 3 -#600 Swingmaster Lid-Lifter Can Openers . 8.94 

1 

2 


#510 Swing-A-Way Jar Opener 1.50 

she + / ? -#£519 Swing-A-Way Knife Sharpeners 4.90 

wt 6—#700 Swing-A-Way Utility Racks 5.88 

NESS... PLUS 1—Swing-A-Way Space Saver Display, with 5 brackets Free 
USINESS! 1 - Colorful 30-inch Window Streamer Free 
‘ List Price $45.98 

jieces, mat iy SHIPPING WEIGHT: 31 LBS. Deaier’s Net $27.59 


j in to your 


Kromex on 





light under 


_ STEEL PRODUCTS MFG. COMPANY 
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The Range That Sells... 


Everything your customers want is in the 
new Ultramatic Caloric. Features tested for 
easier selling. Features that shout value on 
your sales floor. 


% America’s Easiest Range to Keep Clean 


Flavor-Saver Dual Burners— guaranteed 
for life 


Hold-Heat Oven with exclusive door seals 
One-piece Porcelain Enamel Front Frame 
Veri-Clean Completely Removable Broiler 


Twist-Proof One-piece Porcelain Enamel 
Broiler Carriage 





Hi-Lo Porcelain Enamel Easy-Drain Smokeless 
Broiler Pan and Rack (Patd. Pend.) 


Porcelain Fluorescent Top Light and Pillar 
oie a Mounting 
aa #4  atiiied j 


_ ee kr Patented Exclusive Easy-Action Door Mounting 


( _ 


> 


e Tools To Sell It... 


Everything you need to bring customers into your store, to create 
acceptance for the new Ultramatic Calorics, to help you and your 
salesmen close sales on the kind of product that builds good will: 








New retail sales manual (illustrated) e Color- on Caloric by American Gas Association in 
ful, resultful consumer literature e Firstin 1948 campaign to prove again that— 


consistent consumer advertising of ranges 


e Complete Sales and Service Training Pro- J 
gram ® Dealer listings in Classified Tele- 4S GOL (G- 


phone Directories ® Plus heavy promotion 


% p) + All Caloric LP-Gas models have 
“day « v 


especially engineered burners and 
valves. 


° 
CALORIC STOVE CORPORATION 
TH E Automatic GA S RAN G E Widener Building, Philadelphia 7, Pa. 
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RECIPES 


SELL! 


TAYLOR 


nationally known home ceonom- 
jes authority, was for years on 
Good Housekeeping Institute” 
staff: is now a consulting expert 


and food editor. Her article< on 





foods and cooking appear r 


larly in magazines and new 





pers with readership in the 
millions. 


utensil cooks the 

er low heat. Besides 

Is easy to keep gleaming 
from dense, strong sheets 


fter 50 and more years, so 


ir-Ever utensils, 


COOKING UTENSIL 





FREE RECIPES FOR MORE 
MELICIOUS 


broiling’ and frying 


by uti Te 


“It is my sincere belief that simple 
foods, perfectly prepared and cooked, 
are preferred above fussy elaborate 
dishes, especially where men are con- 
cerned! For example—golden brown, 
crisp fried chicken, and fried apple 
rings, served with cornsticks and 
tossed green salad, followed up with 
cheese, crackers and fragrant coffee. 

“As @ service to all homemakers, 
Margaret Mitchell, Director of the 
Wear-Ever Test Kitchens, has asked 
me for a collection of my favorite 
recipes and guides for better broiling 
and frying. These include recipes for 
gala occasions, as well as budget 
meals . . . ideas that put variety and 
flavor into your menus.” 


Mail a post card to 1802 Wear-Ever 
Bldg., New Kensington, Pa., saying, 
“Send me Demetria Taylor's broiling and 
frying recipes.” Be sure to give your 
name and address. 
* . . 

Like those of other cooking and baking 
experts, Demetria Taylor’ stest kitchen 
is well-equipped with fast-heating 
Wear-Ever aluminum utensils. 


ORN STICK PAN 


Mokes tasty corn sticks 


FOR BROILING AND FRYING 
zling steak platter {moin illustrat We 


fry pans, chicken fryers, ond griddies 


COMPANY, NEW KENSINGTON, PENNSYLVANIA 


ae 
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PLASTICS DIVISION 


GENERAL AMERICAN 
Transportation Corporation 


135 South LaSalle Street 
Chicago 90, Illinois 


New York « 10 East 49th Street 
Los Angeles « Richfield Building 


Now...lmmediate Delivery 


of this New GENERAL AMERICAN 
PLASTIC CUTLERY TRAY 


® Packaged in self-selling 
carton 
@ Every customer is a 


prospect! ® Suggested Retail Price 


$1.50 
®@ Priced right for the 


@ 13” x 10%" x 14" high market! ®@ In 4 kitchen colors 


DEALERS REPORT SENSATIONAL SALES RECORDS! 


2 


“Sold like hot cakes!” “Had to re-order 3 times!” “Sold out in one 
week!” “Customers buy one for themselves, others for gifts!” 


That's what enthusiastic dealers are saying about this new General 

American Plastic Cutlery Tray. To keep up with this demand we're 

doubling production. Now we can make delivery right from stock 
. no delay. 


Here's a tray designed to meet a real kitchen need . . . with sales 
features that move this item fast, and profitably. It’s made of colorful, 
durable Polystrene plastic, rib-reinforced for extra strength. Its smooth, 
lustrous surface will withstand repeated washings. Made to fit any 
size drawer and styled for any kitchen in red, green, blue or ivory. 


Stock up now! If your jobber cannot supply you, ask him to order 
direct from General American. Packed 12 of one color in a master 
carton. Each tray individually packaged in colorful sales box. Regular 
dealer discounts. 
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WE CAN MAKE OUR KITCHEN MATCH! 4119 


QUALITY FEATURES 


LIKE THESE HELP YOU SELL SHIRLEY 


You can point out flush door-to-ledge 
fittings that leave no crevices to catch 
dust. Both inside and outside you can 
show customers how Shirley cabinets are 
a snap to keep clean. AND, inside the 
door of every storage cabinet beneath the 
sink, Shirley has fixed a nicely designed 
wire basket for storing soap powders and 
brushes within easy reach. 


The fact that all Shirley sink cabinets 
and base and wall cabinets come to you 
“in a package”’ makes the whole line easy 
to handle. 
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@ Look! . . . 3,000 square inches of work room built 
around two big sink bowls! This one’s Shirley's best- 
the finest sink any housewife ever saw! 

This “Super” sink and cabinet, with its spacious 
drawers and cupboards, has all the convenience every 
woman desires. One look at it and your most thrifty 
shoppers agree that Shirley’s beautiful lines and 
reasonable price offer them the best chance to furnish 
their kitchens in a lovely, modern way. 

Those who prefer to pay-as-they-go can complete 
their schemes with matching cabinets bought a unit- 
at-a-time. That’s why displaying Shirley’s budget- 
priced, quality merchandise puts you ahead of com- 
petition for these repeat customers who swell your 
selling volume .. . and lead to larger sales. 


SHIRLEY CORPORATION e INDIANAPOLIS 2, IND. 


STEEL KITCHEN CABINETS 
PORCELAIN STEEL SINKS 


COPYRIGHT, 1948 SHIRLEY CORF., INDIANAPOLIS 
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@ Month after month, RCA Batteries continue to smash all previous sales records. - 
‘ ™S aA og?’ 
The reasons for this unprecedented acceptance are conclusive— aM 


RCA Batteries are designed for radiomen . . . to sell through radio outlets. And 
they’re backed by the greatest name in radio—RCA. 





RCA Batteries are your assurance of immediate customer acceptance and greater 
profits. 


SELL RCA BATTERIES—THE COMPLETE LINE FOR THE RADIO AND ELECTRONIC TRADE 


Flashlight Portable A's Portable B’s Portable AB's Farm A's 










Farm B's Farm AB's Industrial 






TUBE DEPARTMENT WE'RE PR 
IT IN C( 


RADIO CORPORATION of AMERICA ADS IN 


MAG, 
HARRISON, HM. J. 
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WE'RE PROMOTING 
IT IN CONSUMER 
ADS IN 20 GREAT 





ORDER MOSSBERG SCOPES 











Scope shooting is growing by leaps and bounds! Scope 
users see better, shoot better, get better scores, bag more 
game ...and have more fun! So, do yourself and your 
customer a favor. Always sell a scope when you sell a 


.22 caliber rifie. 


MOSSBERG 4-POWER INTERNAL ADJUSTMENT 
SCOPES FIT ALMOST ALL MAKES OF RIFLES UP 
TO .25-.20 CALIBER 
in addition to Mossberg rifles here are some of the other 

makes for which you can sell Mossberg scopes: 
WINCHESTER REMINGTON SAVAGE STEVENS 
MARLIN SPRINGFIELD HARRINGTON & RICHARDSON 


3 FINE MOSSBERG SCOPE MODELS 


All 4-power, all with patented Internal Adjustment feature 
enabling shooter to make adjustments by means of mi- 
crometer click screw, without disturbing scope tube and 
without special tools. 


#5M4—for low mounting. Fits all Mossberg rifles and many others. 


#8m4—for high mounting. For rifles on which bolt handle would 
interfere with low mounted scope. 
#4M4—Special for Mossberg automatic rifle Model 151M only. 
Fits into grooves on rifle receiver. 





FROM YOUR DISTRIBUTOR TODAY & SONS. inc. 


Send For Catalog 





onee St. John St., New Haven 5, Conn. 
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ATLANTIC’S NEW 


PLASTIC GARDEN HOSE 
OF ‘‘IMPERIALYTE’’ PLASTIC 








SY 
buy it tor Luly. ... sell it for Viiufila:/ 
~ Oy - 


IT’S LIGHTER...IT’S BRIGHTER 
IT’S STRONGER..LASTS LONGER 


AquarLite’s wonderful new IMPERIALYTE plastic, made under 


strict laboratory control, is unaffected by moisture, mildew, 


.* 
gn* 


sunlight or grease. Won't kink, won’t crack, dirt wipes right ( 


@®@eeeeeeds 


off. Women will love it; its smooth finish is easy on hands, it’s 


pleasant to use, no burden to carry or roll. 

Aqua-Lite 1s packed in a handsome new “Vu- ») . 

Thru” corrugated container, display-printed | \ it 
in 2 colors. Handy Handle makes it easy for Cpa 2 ) Ule’S THE HIT OF THE YEAR 
your customers to corry. 


is sae aan ane dine IN GREEN, RED OR CLEAR PING 
MEAN 


ORDER FROM YOUR WHOLESALER TODAY 





House 


F\ 











GAS TUBINGS 
| RUBBER PRODUCTS Milliong 


BRAIDED GARDEN HOSE 
PLASTIC TOILET SEATS 







and be 





this yea 
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IF YOU WERE BUYING A POWER LAWN 
MOWER FOR YOUR OWN USE—YOU'D WANT 
ALL THESE EXCLUSIVE PINCOR FEATURES: 


® Self-propelled—no pushing necessary 

® Pincor-built 12 H.P. 4-cycle easy-starting engine 
® Fully enclosed transmission 

® Positive automotive-type clutch 

® Built-in blade sharpener—no extra cost 

® All steel chassis— welded steel frame 

® Over-size, puncture-proof tires 

® Hand-adjusted cutting height— 2 to 2% inches 
® Full 20-inch cutting width 

© Welded steel reel—heavy duty bed knife 

© New Departure sealed lubricated bearings 


mace °85OQ°° ¢ 0.8. FacToRY 
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: YEAR | 

LR PINCOR ADVERTISING LEADERSHIP 
MEANS SALES LEADERSHIP FOR YOU! 

INGS 

DUCTS Millions—including your best customers—will see 


and be influenced by PINCOR national advertising 
this year! Never before has any power mower or 
hedge trimmer been backed by such POWER! Full 
pages in 4 colors! Plus “point-of-sale” plans that 
really point up sales in your store. 
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IF YOU WERE BUYING AN ELECTRIC HEDGE 
TRIMMER FOR YOUR OWN USE—YOU'D WANT 
ALL THESE EXCLUSIVE PINCOR FEATURES: 





© Compact design 
* Lightweight—only 6% Ibs. 
| * Powerful Universal Motor—for AC or DC 


* 13'4-inch cutting blades 
* Hand-fitting rubber grip 
* Smooth, quiet operation 


j * Hi-Cut Adapter for high or hard-to-reach spots 
® Pincor precision that long service 


pact’ "be? F.0.B. FACTORY 


f 

t 
4 

* Extension handle for cutting special shapes 
i 

' 
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PINCOR IS THE LINE FOR YOU— 


the line with ALL the features your customers want—the line from 
America’s largest producers of complete power lawn mowers, 


PINCOR PRODUCTS 


Manufactured by Pioneer Gen-E-Motor Corporation 
5841 West Dickens Avenue, Chicago 39, Illinois 
POWER LAWN MOWERS e HAND LAW!) 
MOWERS e ELECTRIC HEDGE TRIMMERS 
ELECTRIC POWER PLANTS 
















NO. 31 2'2-POWER 
SPORT GLASS 
WITH CASE . $3.50 
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| NO. 40 3-POWER 
| FIELD GLASS 
WITH CASE . $5.50 
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f and select 
FIT YOUR MARKET 5 oad bette 
fly to ba 
float on t 
YOUR PRICE RANGE is broad and your offerings wide and handsome when surface, ir 
you carry the famous AIRGUIDE line of field, sport and opera glasses. Dealer gg Be aed 
discounts are generous. AIRGUIDE glasses are known everywhere for without sne 
their fine workmanship and ever-reliable performance. And whether you're snells attac 
: : catering to the smart set, the young set or the “in-betweeners,” there's 
ee =-¢ an AIRGUIDE model to fit every need and suit every budget. 
| OPERA GLASS (=, : 
| WEB CASE . $30 a YOUR CUSTOMERS are pre-sold, for AIRGUIDE backs up its trim, 
sleekly-designed glasses with impressive national advertising 
in Life, Holiday and leading outdoor magazines. 
ALL TOP QUALITY GLASSES have finely-ground 
44-A 2'%2-POWER achromatic lenses and come with fine 
Sport GLASS leather carrying cases. Other models have 
rane + 99 , , tically ground and polished lenses and 
‘| -_ cre provided with convenient leatherette er +s 
: # coses. Better order these better Glasses today. VIE W 
| rif ls Palla iat" A postcard inquiry will bring you complete ® We wen 
os * Nm a information on the AIRGUIDE line Effective 
FIELD GLASS % Ww 
WITH CASE . $22 g 
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% UG write us 


Sport, Field and Opera Glasses 


47-A  S-POWER 
ACHROMATIC 
FIELD GLASS 

WITH CASE . $24 














FEE AND STEMWEDEL, INC., 2210 WABANSIA AVE., CHICAGO 47 
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Through the years that Wright & McGill 
have been manufacturing fishing tackle, 
their name has become a symbol of the 
best. Fishermen, everywhere, have learned 
to depend upon the quality of any product 
made by this famous company. Every prod- 
uct is thoroughly tested in actual fishing 
before being offered to the dealer. Make 
1948 your most successful year by stocking 
the full line of products made by this re- 
liable company. 


GRANGER RODS -+++++-s 
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: , FAGL MAGAZINES 
The GRANGER Fly and Bait ROD, like the 2 SAGLE CLAW sg, 
EAGLE CLAW HOOK, is recognized by f RIS today—ong Wed HOOKS 
fishermen as the ultimate. Made of the containing 24" euleat wag Says i; ved the leceiie 
highest grade TONKIN CANE, selected and be isplayeq Y Pocket ay D come Pacha gsents 90°, 
reselected to the very best, treated by scien- while Serving Cun acked pi . Packs of siy The boxes 
tifically designed curing processes, made by . tomers, elf for eqs ro can 
skilled craftsmen, they are all that a pertect a four fam . Hon 
rod should be. It is the one rod that is MORE Fisy ieoae* Will serve qo nbers — 
famous for its Power Balance and Action. ER StRike com floater, deep * Glmos tyRIRACLE MINNow 
Many GRANGER RODS are now serving fish-tested co). large rolling? diver, ‘tease fishing 
their third generation of users. 3 !°P. Retail ot = Eac fname twisting ng Surface 
ox 












WILTLESS WING FLIES and 
MASTER GRADE DRY FLIES 


are manufactured and designed by fly 
fishermen. Their colors are true and fast. 
Tied by experts. 

Their divided wings 
and selected tapered 
end hackles allow the 
fly to balance and 
float on the water's 
surface, imitating a 
live insect. 

Supplied in eyed flies 
without snells or with 
snells attached. 


d 
of EAGLE Claw 
‘Se ‘AP in dire 2 
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® We have many beautiful and effective display cards for dealers. 

Effective Neolite EAGLE CLAW HOOK displays free to dealers. 
Write us for these and other dealer aids as issued. 

3 Order your supply of Wright & McGill Fishing Tackle from 


your JOBBER NOW. If your regular jobber cannot supply you, 
write us direct. 
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Now’s the time for extra-good 
business on batteries, to replace 
those used up during the season of 
Triple Darkness. For these winter 
months have had 3 times as many 
hours of waking darkness—3 times 
as much flashlight use. 

So display Ray-O-Vacs where 
they’ll be seen and you’ll sell 
plenty. More and more people are 
learning the advantages of these 
modern batteries that stay fresh. 


Be sure, when you order, to spec- 


ify Ray-O-Vac Leak Proofs! 


* Half page ads—full color—in 
Saturday Evening Post, Col- f 
lier’s, Popular Science, Coun- 4 


+ 


try Gentleman, Farm Journal, 
Progressive Farmer and South- 
ern Agriculturist. Half page ads 
—2-color—in Life, Pathfinder 
and Sports Afield. Also full- 
color pages in 18 National Com- 
ics Publications, with over 8 
million circulation. 


e 


> 


4 
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NOW... LIGHT 
WHEN YOU NEED IT! 


Ray-O-Vac LEAK PROOF batteries 
_ stay fresh for years | 


(because theyre ‘sealed im steel |) 





| © 1948 BY RAY-O-VAC COMPANY, MADISON, WIS. 
RAY-O-VAC (LIMITED) CANADA, WINNIPEG, MAN, 





Man! Oh, man! It sure is 
dandy 

Always having fresh spares 
handy! 


Sealed in steel to keep 
their power, 

So you can use them any 
hour. 


You can safely stock up 
stacks 

Of modern, power-full 
Ray-O-Vacs! 


Guarantee: If your flashlight is dam- 
aged by corrosion, leakage, or swelling 
of this battery, send it to us with the 
batteries and we will give you FREE a 
new comparable flashlight with bat- 


Ask for Ray-O-Vac leak Poots  teries. 


Buy opates ..Mty slay thesh 
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cetinon THis SPRING SPECIAL 
ON OCEAN CITY FISHING KITS! 


ih BIG ADS IN THE SUNDAY COMICS WILL SELL ’EM ! 
ui 37,000,000 from Coast-to-Coast Will Read About ’em! 





TY PR 





















American youngsters ...and their dads, uncles, aunts and sisters are going to be heading 
this spring for the stores that carry Ocean City Fishing Kits. Because they'll start seeing big 4 
page ads on Kits... in their favorite Sunday comic sections ! Campaign starts Sunday, May 16! 







LOOK! 
SPECIAL OFFER TIMED TO HELP YOU CASH-IN ON ADS! 


To help you get set with this grand merchandise and with selling displays, Ocean City ofters 
you free displays and this SPECIAL—good only until May 31st— 














SPECIAL PRICE SELL 
TO DEALER AT RETAIL 
3 Sportsman Kits ] $21.60 $36.00 
12 Ranger Kits Regular 48.60 81.00 
6 Camper Kits Dealer Price 16.20 27.00 
6 Cub Kits | $97.71 A Bonus... No Charge! 15.00 


SPECIAL! YOU PAY ONLY... $86.40 
YOU SELL ’EM AT RETAIL FOR . . . $159.00 
YOUR PROFIT ON SPECIAL .. . $72.60 
mG - 
Ask Your Jobber to Order for You! (Offer Ends May 31, 1948) 


The Ranger 
Retail 
$6.75 












So RR I 





The Camper 
Retail 
$4.50 


The Sportsman 
Retail $12 





MARCH 11, 1948 25 





MANS VANe Awe a 





New moc 
ways to b 
ing progr 


| Stevens“ 





said the Indian 100 years ago 
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say most trappers today 





Back in 1848, Indians exchanged valuable furs ‘ 
for these traps. Frontiersmen marvelled at 

them, wanted them, bought them. Lightning 
fast and sturdily made Victors catch and hold. ; 


That is one reason why Victors are—by far— , 
the best known, best respected, best selling line : 
of traps in the world. Another is the year in, 
year out advertising by Victor in leading farm, 


outdoor and boys’ publications. j 








y " > oe ee . on 99 ™ 4 
When the young “Daniel Boones” go trapping 


ANIMAL TRAP COMPANY OF AMERICA again this Fall, the name on the tips of their é 


tongues will be Victor. Be sure to order yours 
LITITZ, PENNSYLVANIA : 
in advance. 


ie, foe ears eee 


IT PAYS TO SELL\ = so ©. \ _,: THE TRAP THAT TRAPPERS KNOW | 
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New models ... new designs .. . new values ... new and better 
ways to build rifles and shotguns. Constant, continuing, gunmak- 
ing progress—supported by national advertising —keeps Savage- 
Stevens “First in the Field” among your customers. 


SAVAGE ARMS CORPORATION 
Firearms Division 


CHICOPEE FALLS, MASS. 







Savage Model 99 Hi-Power Lever Action Rifle 
First—to design and build a lightweight, 
streamlined, lever action rotary magazine 
rifle to shoot the hi-power, flat shooting, 
Savage-developed .250-3000 and Savage 
-300 cartridges. 









Savage Model 745 
Lightweight Auto-loading Shotgun 
First —to introduce a lightweight 12 gauge 


auto-loading shotgun for upland game and 
‘ skeet. 
4 ne 










Stevens Model 325 .30-30 Carbine 
First —to place on the market an accurate, 
hi-power bolt action. carbine style rifle 
that’s priced “within the reach of all.” 









Stevens Model 87 Auto-loading ’’22” 
First—to pioneer a .22 cal. auto-loading 
rifle inthe low price field. 








Stevens Double and Single Barrel Shotguns 
Models 311-94 (Tenite - Stocked) 
Models 530-107 (Walnut - Stocked) 
First—to adapt beautiful, durable Tenite 
for stocks and forearms on medium priced 








shotguns. 
— 
ine 
in, 
rm Stevens Model 59 .410 Bolt Action Shotgun 
, First —to produce a bolt action, tubular 
magazine shotgun in popular .410 gauge. 
ing 
. ‘ rh Oa Ph. te S 
wd STEVENS 
y Sd 
urs F Ni BETTER N 


E NCE 






Stevens Model 22-410 
Over-ond-Under Rifle and Shotgun 
First —to combine a .22 cal. rifle and .410 


gauge shotgun in one compact, lightweight, é rig ‘ : Y Y A ‘ a a 
, = 4 hy 
takedown gun. 3 * i . i 4 + ik ” 
WORLD FAMOUS FOR DEPENDAB 


Write for new catalog describing and illustrating the 
complete line of Savage-Stevens rifles and shotguns. 
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Museum of Art. 


The Choice of those who 
apprectate the Best 


is FAMOUS forPAINTING 


THES MASTERPIECE of fine brushes was made by the 
skilled hands of master craftsmen. Men who have for years 
labored at this fine art. Men with as much pride in the work 
they turn out as a Goya. Note how durable and perfectly 
balanced this brush is. It has: only 100% pure bristle of the 
choicest lots — long and perfect. Truly a brush that a master 
painter is proud to own — and prouder of the job it does. 
Own one! Men who know paint brushes do! 


rs, are famous for such 


Triboro Bridge it} N 


Philadelphia Camd 


mn 


1. Hass Co. Inc 


FREE — A Full Color Reproduction 


A Full Color Reproduction of the above famous painting may be secured by dealers writing Hardware Age or 


The Baker Brush Company, 83 Grand Street, New York, 13, N. Y. 


THIS MASTERPIECE 
titled, “Mayas on a Balcony” was 
painted by the brush of Francisco Jose 
De Goya in the latter half of the eighteenth 
century. it will always be reknowned for 
its masterful and faithful reproduc- 
tion of a segment of 18th century 
Spanish Life. This painting is in the 
collection of The Metropolitan 
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Here it is—the nation’s favorite when it comes to fine 
aluminum paints! This popularity must be deserved! Dealers everywhere feature it because: 


@ One Coat Covers Everything @ Perfect for Undercoating 

@ For Exterior or Interior Use @ Flows on Satin Smooth 

@ Heat Resisting @ Will Not Lose Its Brilliancy 

@ For Wood, Brick or Metal @ Ready Mixed — Ready To Use 


It is not necessary to stock 3, 4, or 5 grades of aluminum paint when SUPER-KROME ALONE 
does the job—and does it better! It costs no more to give your customers the best — give them 
SUPER-KROME — and they'll come back for more. 

REMEMBER—Super-Krome Is PRE-SOLD To Your Customers By National Advertising in GOOD HOUSEKEEPING Magazine 

















{ SHEFFIELD GOLD LEAF FINISH 









It has taken months and months of patient research and develop- 
ment—and NOW WE HAVE IT! Here is the smoothest flowing gold 
paint — that flows on satin smooth — just like gold leaf! A new ; 
improved formulation solves all the problems of gold paint SS 
application! It is ready mixed—WILL NOT TARNISH IN CONTAINER—and retains it’s 
pure color in the jar. Here is a fast seller — because it is the ideal decorative and 
touch-up point. Feature it and watch your sales mount. 








MANUFACTURERS OF ALUMINUM PAINTS 


Write Today for further particulars and a catalog of the 40 other Sheffield Fast Sellers, as well as the dealer helps Sheffield 
offers! Window and counter displays, window streamers, newspaper mats, envelope enclosures—Write TODAY to Department 00 


Shetticll Zeoege PAINT CORPORATION fx 


ONE OF THE WORLD'S LARGEST 


CLEVELAND 6, OHIO 
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Prove to yourself 
L:O-F Quality Window Glass cuts easier, quicker, cleaner 


Yes, sir! That little glass cutter of yours can do a lot of talking if you use it to prove 
to yourself how easy it is to cut L°O-F Quality Window Glass. Fact is, Libbey: 
Owens‘lord’s longer annealing assures you of glass that is less brittle ... cuts easier. 
And when you're “running the cut” on L:O-°P glass, youw ll be pleasantly surprised 
at the smooth, clean break. Less waste means a saving to vou in time and money. 

The L-¢ )-F label tells a story to your customers, too. | ney can see ata elance 
that you sell only nationally recognized material. “Vhat builds confidence in you. 
Call your nearest L*O:F distributor for your next order of Window Glas:. 


Libbey*Owens:‘Ford Glass Company, 6438 Nicholas Building, ‘Toledo 5, Ouio. 














L-O-F also makes polished plate glass, a 5s 4 
LIBBEY. OWENS: ForD safety glass, colorful Tifrolrte* glass fac- 3 
BS grey ag ing, Juf-flex* tempered plate glass and = a 
| { other flat glasses. Only Libbey-Owens 4 
4 Ford makes 7 hermopane* the first mas 
produced insulating windowpane. * , 
" (R).— 
DOUBLE STRENGTH Nae 
PA Quality — er, 
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i, LIBBEY-OWENS-FORD ; ss | 
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Hercules’ pure steam-distilled 

wood turpentine is quality-con- 

trolled to help you sell and keep 
customers sold. 

Packed in attractive, sturdy metal con- 

tainers, this reliable thinner dresses up 


your shelves ... catches the customer's 


eye... gives no packaging headaches 


through spillage or breakage. rl 
Remember—and tell your customers, 
too—the turpentine cost is less than 2¢ 
of their paint job dollar. 
Be sure you're stocked with Hercules 
turpentine! Don’t miss your chance to in- 
crease profits with turpentine—an essen- 


tial part of the paint picture. 


HERCULES POWDER COMPANY 


938 Market Street, Wilmington 99, Delaware 


HERCULES 


STEAM- DISTILLED WOOD iy TURPENTINE 
== Leet 


%. | HERCULES 


| rURPENTINE 


PART OF THE PAINT PICTURE my eo | 
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. A MESSAGE TO MYERS DEALERS 
t ; 
Here are three basic suggestions for your completely success- 
e ful sales and service program. 
ms | 
E 1. Careful analysis of each prospect’s actual needs for IT’S 
; running water and your expert advice in selecting the 
i Myers Water System you know he should buy. 
f z. A perfect installation job to get every Myers off to a 
7 good start and to make certain every customer knows é 
be and appreciates the fine equipment he has purchased. ee 
4 3. A sound service policy that keeps an up-to-date record 
a of every installation — and maintains an adequate and 
< well displayed stock of parts and accessories. : 
Hy ' For t 
| Myers gives all-out support to your program with a complete ouste 
Ei line of top-quality Water Systems and accessories that will . 
* dependably meet any running water requirement — that will equip 
§ insure for you every advantage of increasing good will and suppl 
profit opportunity. 
é produ 
- much 
4 
=" THE F. E. MYERS & BRO. COMPANY can | 
a Dept. M-48, Ashland, Ohio your 
g At 
Ejecto ‘‘H'' Series | helps 
f hittin 
i _— displa 
! ; mercl 
Shallow Well Plunger WATER IN 
Type System HOG HOUSE to pa 
lated 
Deep Well Plunger 
Type System ~ ae iee coordi: 
garde 
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Heavy Duty Shallow 
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**Retail hardware dealers are finding it necessary to 
’ put more effort into their selling . . . Customers now 
seeking quality goods and—shopping around.’’ 


— William F. Ewert, Executive Secretary 
Illinois Retail Hardware Association 
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For the first time, you can offer your 
ie customers everything in garden hose HERE’S HARD-HITTING SALES HELP 
will equipment . . . from one source of — 





‘ Green So»! 
and supply .. . in one eye-catching -< 
| product display. No matter how 
much or little space you have, you 





NY can put this display to work on 
your counter. PRODUCT TAGS —color- PACKAGE INSERTS—sug- 
‘ ful, informative. They build gest to your customers 
At right you see the many sales goodwill, bring customers other Green Spot garden 
back to your store. hose equipment. 


helps included in Scovill’s hard- 
hitting Green Spot promotion. From 
ae display cards, designed to get the 
merchandise into customers’ hands, 
F to package inserts that create re- 
: lated sales . ... everything has been 





NEW PACKAGE— sturdy, NEWSPAPER MATS —fur- 


coordinated to make it easy to sell eye-appealing. Product nished free. Let your cus- 

y ° easily identified, catalog tomers know you sell the 
hk garden hose equipment. number and quantity in box finest garden hose equip- 
in large, easy-to-read type. ment. Mats on every item. 


This is not another seasonal pro- 
i motion but a /ong-range Scovill mer- 
chandising program. You can count 
on ‘‘Green Spot’’ year after year as 
. a bright spot in your sales picture. 





SCOVILL MANUFACTURING COMPANY COUNTER DISPLAY —includes feature pm card (15 x 21% in.) 


. plus two ‘‘Silent Salesmen’’ product cards. Assures fast, steady 
36 Mill Street, Waterbury 91, Conn. pe ge = yl ty Ma 
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KEEPS THAT SPOT 
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- FAN SPRAYS-HOSE NOZZLES: 
- CLAMPS - NIPPLES - GOOSE NECKS 





GARDEN HOSE EQUIPMENT +-SPRINKLERS 
QUICK CONNECTORS - COUPLINGS - HOSE MENDERS 









Tools 
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The best-known, best-advertised lines sell the 
easiest and sell the steadiest. That’s why there's 
profit “gravy” for dealers who handle Club 


Aluminum Hammercraft Waterless Cookware. 


More than four million women already own 
Club Aluminum. They bought it because of its 
jewelry-store beauty and because it makes cook- 
ing easier and foods tastier. Now they’re a 
“sales force.”’ They show it proudly to friends 


... they give it as gifts... 


they buy more 


CLUB ALUMINUM PRODUCTS CO., 1250 FULLERTON AVENUE, CHICAGO 14, ILLINOIS 


Aluminum 


AOFT COOKWARE 








TRADE-MARK REG. U S. PAT. OFF 
ippears on bottom 
y Club Aluminum utensil 







pieces to add to their own sets. 

Millions more learn to want 
Club Aluminum through the maga- 
Month after month, 


full-color advertisements turn these women 


Zines they read. 


into the stores of Club Aluminum dealers. 

If you want the gravy that goes to those 
who sell the sales leaders, it’s a good idea to 
find out about how you can sell Club Alumi-, 


num. Write us for information. 
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1. Kant-Kut ] 
sharp edges to 
Patented desig 
smooth, round 
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MAKE HAPPY CUSTOMERS WITH FINEST QUALITY STOVE MATS 
; Larger Unit Sales Mean Larger, Quicker Profits! 


PRE-SOLD THROUGH NATIONAL ADVERTISING. 
THIS ADVERTISEMENT CURRENTLY APPEARING 
IN WOMAN’S DAY 


Guards the 
precious beauty 


| of your new stove 


...adds gay, cheery 
charm to an old one! 

















Keep gleaming new enameled stove 
surfaces lovely with Aristo-mat’s protection 
from heat, scratches, spilled foods. 
Aristo-mats do wonders, too, in glamorizing 
any stove top, by doubling your work 
space and adding a gay note of cheerful 
color. Be sure to ask for Aristo-mat 

by name—wherever fine housewares are sold. 


Hee. every kitchen needs 
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FINEST QUALITY MONEY CAN BUY! 


1. Kant-Kut Korner. No 
sharp edges to cut or snag. 
Patented design provides 
smooth, rounded edges. 


2. New “Quad-Coat” proc- 
ess enamel finish is baked 
on to stay on. This special 
Aristo process, on heavy 
gauge steel body, is heat- 
resistant, wears longer. 






3. Metal Can’t Touch. 
Super-thick asbestos pad- 
ding protects! Can’t 
scratch or mar, 


4. Original decorator de- 
signs are underglazed for 
permanence, Guaranteed 
not tochip or peel. Aristo- 
mat designs and colors 
stay fresh and bright. 








UNDER APPLIANCES, Aristo-mats 
pay for themselves by protecting tables 
from heat damage. Heavy asbestos 


cushion prevents scratching, scorching. { 


FLOWERS AND PLANTS ¢an brighten 
your home safely! No more worry about 
leaky pots, overflowing vases. Aristo- 
mats make charming table decorations. 





lose pi a pe ys se 
Manufactured by 
den PHOENIX TABLE 
a. ‘ TABLE MAT CO. 
Chicago 7, Ill. TOP YOUR REFRIGERATOR with a SPARKLING PLACE MATS save time, 
a cag Tay gayly patterned Aristo-mat and you'll temper and laundry, when used to serve 
ge oP > find extra space for a cookie jar, kitchen grown-ups and youngsters, too. Aristo- 
Good Senehooging radio or handy supplies, mats wipe clean with damp cloth. 
© 1948 CAPCe Lr as aoreenery TAS 
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BETTER DISPLAY 


illustrations 


Beautiful, full-color 
present each ttem in an attrac 
tive, ¢ n-use setting Displays are 


easier to arrange 


tion she needs ri 


oe 
a... 
—— 


BETTER SELLING 


The shopper gets all the informa 
ght on the carton 

even when unattended by a 
clerk An appetizing recipe stim 
ulates buying desire Salespeople 
have all the basic sales features 
on the carton makes their job 


easier and more effective 


EASIER HANDLING 


Individual packaging solves 
wrapping problems enables 
the merchandise to be kept easily 


in floor and reserve stocks 





INSTANT 


IDENTIFICATIO! 


Style number boldly printed 
each carton—oa different co 
for each item. Saves time in g¢ 


ting stock and taking inventor 


THE WORLD’S MOST COMPLET 


LIN 






7, im 


# 
a 


ICATIO 


ily printed 
jifferent co 
es time in gé 


ing inventor 


LET 


GLASBAKE 


Here’s beautiful new packaging that 
attracts shoppers—then does a big sales 
job all by itself. Makes the display prob- 
lem easy . . . simplifies the handling and 
maintenance of counter and floor stocks 
. . . improves inventory procedures. 
Your sales and stockroom personnel will 








Le 





NOW YOURS WITH 
McKEE GLASBAKE OVENWARE 








go for these new cartons in a big way! 

Get these smart, new merchandising 
cartons working for you at once—on nine 
of the most popular McKee Glasbake 
items ... For information, see your 
wholesaler, the local McKee represen- 
tative, or write. 





McKEE GLASS COMPANY 


ESTABLISHED 1853 
JEANNETTE, PENNSYLVANIA 


LINE OF GLASS COOKING WARE 
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Demand for P 
Freezers cont 
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ate delivery. 
glad to send 
tions and pric 
plete line, 
that we will 
fort to fill 

os conditions 
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TOMORROW’S 


Demand for Porter ice Cream MOTO Rg CAR 


Freezers continues heavy, and 


prevents promise of immedi- 
ate delivery. But we'll be 
glad to send you specifica- 
tions and prices on the com- 
plete line, with the assurance 


fort to fill your order os fast 
as conditions permit 
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fd HUSKY NEW IMPROVED 1948 


z HUSKY 


ICE CREAM FREEZER 


HUSKY gives super-smooth operation to save 
the arm that turns the crank! There’s a reason 
for the quiet, even, easier way Husky freezes 
ice cream. Husky is engineered! Husky's 
die cast zinc gears are precise, rustproof, 
efficient. No more old-fashioned noise and chatter—no more 
arm-breaking drudgery to turn out frozen goodness at home. 

New color harmonies and trim, modeyn styling make Husky an 
eye-stopper! Few shoppers will pass Husky once without look- 
ing twice. Husky has irresistible sales appeal. Husky shouts, 
“T’m value!” Husky shouts, “I’m for you!” You'll see Huskies 
moving out of stores as fast as they go on display. 





Manufacturers of the Famous “Dolly Madison” Electric Ice Cream Freezer 


Manufacturers of America's Favorite Ice Cream Freezers... YEARS OLD 


HOME OFFICE: OTTAWA, ILLINOIS—EXPORT OFFICE: 201 NORTH WELLS STREET, CHICAGO, ILLINOIS 
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Bridgeport AER*A+SOL INSECTICIDE 


We Have Proof! 


HERE’S WHAT WE DID! 
We didn’t do any guessing. § 
We checked! We picked atyp- 3 
4 ical small town—nothing spe- | --°™™—"— 
© cial about it—a town full of | 
| customers just like the ones 
# you sell every day. 





HERE’S HOW WE WORKED IT! 

We didn’t do any special pro- 

motion. Just regular advertis- 

ing. We set up hard-selling 

Bridgeport Aer-a-sol Insecti- 
© cide displays in stores and let 
» this combination do the job. 








HERE’S WHAT WE FOUND! 


WE FOUND THAT BRIDGE- 
PORT AER-A-SOL INSECTI- 
CIDE GOT 97% OF ALL IN- 
SECTICIDE SALES! Dealers 
in all kinds of stores had the 
same story to tell. 





my 










HERE’S WHERE YOU COME IN! 


You can get the same results § N , 

these dealers got! Order NOW! Order the COMPLETE Line! in ‘a 
Build displays. Then let our Bridgeport Famous “Blue” Aer-a-sol Insecticide comes in 342, 15, & +. With | 
advertising work for you. and 16 oz. sizes... and the wonderful NEW 12 oz. container. It’s the white bl 
Every day that you delay your only Complete Aer-a-sol Insecticide line. Kills: Moths, roaches, ants, Sreater 4 
order means losses in easy-to- fleas, bedbugs, spiders, flies, wasps, hornets, mosquitoes, silver fish, sraphed 


This n 
get profits for you! : water-bugs, and other insects. of Natic 


Use our STORE-TESTED display! 


Bridgeport Aer-a-sol Insecticide is backed by hard-selling National 
Advertising. You get the full benefit of a powerful schedule of 
Good Housekeeping dominant advertisements timed for the insect season, plus a big, 
Seer S complete set of store-tested point-of-sale display material. 


"Guaranteed by % 





BRIDGEPORT BRASS COMPANY e¢« BRIDGEPORT 2, CONNECTICUT 


80 YEARS OF QUALITY PRODUCTS 
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| Can adds new distinction to its housewares 
line, opens up big-volume profit opportunities to you 


winning eye appeal ... utility with sound construction 
. and a price structure which permits worthwhile 


s 3%, 15, .. with a newly decorated line in colorful dogwood ... profits. 

r. It’s the white blossoms with green leaves on brilliant red for 

done. ants, greater attractiveness . . . a durable, washable, litho- National Can offers the dogwood design in bread 
tes fish graphed design with hand-decorated appeal. boxes (oblong and 2-compartment) .. . waste baskets 


National 
hedule of 
lus a big, 
1. 


TiICUT 


This new matched line embodies three characteristics 
of National Can housewares: — beauty with sales- 


(26 qts. and 1214 qts.) ... 
cans (10 qts.) .. 


canisters (set of 4) .. 
. dust pans . . . match safes. 


. Step-on 


For prices and other detailed information on these 


sure-to-sell houseware products address Dept. HA-3. 


Housewares Division 


_NATIONAL CAN | 


cc ® rk? © 2 AY A 


110 East 42nd Street, New York 17, N. Y. 
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Whal i Heever dealer knows 


about tf the Ne. | A cleaners 


HOOVER 


, Hoover dealers 





who sell vacuum cleaners 
Here Women prefer Rewer 
other make of cleaner both 
Triple-Action Hoover and the 


Among all the retailers 


occupy an enviable position s why 


21 ver any Hoover now offers 


basic types of cleaner: the famous 


v Cylinder Hoover. These Hoover Cleaners are backed by 
This 


os mel esi mm eeleMilliiielama-telel-te: 
OM IAULS mlelgat-tomelUalale 


evalilalUeleemaleiilollel mere hZ-1aitiiire] spring, for example, 
will rec 
commands a unique trust 
by the 


To} [e) 


forceful 
Hoover ads 
the 
the 


es 
Cleaners 


Most important, 
Hoover name 
past 40 years performance of over 7 million Hoover 


Mieke temmelate| 


THE HOOVER COMPANY 





HOOVER 
Cylinder Gleaner 








Many women prefer the new 
Hoover Cylinder Cleaner, the 
most convenient cleaner of its 
type. They like its powerful suc- 
tion, its compactness and its 
many laborsaving features. They 
favor the Dirt Ejector, a new 
idea in dirt disposal. Their hands 
never touch the dirt. No bag to 
remove. Just a flick and the dirt 
shakes out. 


r 


“4 


| Want the 


HOOVER 
Triple-Action Cleaner 








And many women choose the 
Triple-Action Hoover, which 
beats, as it sweeps, as it cleans.’ 
It gets deep-down dirt, keeps 
rug colors bright, prolongs rug 
life. They like the way it quickly 
converts for above-the-floor 
cleaning. Important, too—the 
new imptoved Model 28 costs 
only $1.95 more than its pre 
war predecessor, Model 26. 
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Amazing New Bruce Doozit and Floor Cleaner 
End on-the-knees Scrubbing—Clean and Wax Standing Up! 


No wonder buyers and housewives 
everywhere are excited about this 
completely new method of floor care. 
The long-handled Bruce Doozit and 
wax-rich Bruce Floor Cleaner en- 
tirely eliminate old-fashioned, down- 
on-the-knees floor scrubbing. To- 
gether, they clean, wax and polish 
both wood and linoleum to spar- 
kling new lustre in less time, with less 
effort, than ever before! And it’s all 
done standing up! 


Double Sale, Doubie Profit! 


Since the introduction of the Doozit 
in LIFE last fall, buyer reports from 
all over the country have proved it 
to be one of the fastest moving new 
staple items in housewares history. 
But the story is even bigger than 


BRUCE 
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that. Order after order shows that 
almost every Doozit sold makes a 
quick accompanying sale of famous 
Bruce Floor Cleaner. A second profit 
without extra selling! 


Big Color Ads to 
Tell and Sell 41,000,000! 


Because of the amazingly rapid suc- 
cess of this exciting combination, 
advertising plans have been ex- 
panded to include powerful bleed 
color ads in early spring issues of 
LIFE and Ladies’ Home Journal. 
This great campaign will tell more 
than 41,000,000 readers the most 
exciting floor care news ever heard 
—and the rush will be on! Don't 
miss it. Check your stock now, then 
order today, 





PHONE e WIRE 
OR WRITE 


E. L. BRUCE CO. 


MEMPHIS, TENNESSEE 


‘ 


floor products 


Liquid, Paste, Self-Polishing Waxes, Floor Finish, Linoleum Seal 
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A Full Line Attracts and Sells MORE Customers * gz CARPEN 


ed i, Oe, nae » HOME ¢ 


It’s anot 











gives you 


--. and that’s what 


AMERICAN ; 


designed 
brates 80 
that’s wo 
This di 


time-test 





SCREWS and BOLTS assure! 


When you fasten on to the full line of American Screws and Bolts ‘ites 
you simplify your ordering, your bookkeeping and your selling! us Ze balance . 
From one source you get a fast-moving NAME-BRAND with ied 
screws and bolts of the highest perfection-percentage in steel 


of So tl 
and brass in all sizes and heads. And when your customers’ * «<a 
-_, 
\a 
\ad 


needs are large enough to warrant production runs, you've got 
American know-how to fill those big orders satisfactorily in waa 
stainless steel, aluminum, monel and everdur (silicon bronze). ——_ put ‘em « 
Couple completeness of line with quality tests of head, thread w<J©,§ a j Company 
and point that assure 144 perfect screws in every gross-box ... ie . Be i I 

plus the help of American’s “Information Center” in solving any ae 


fastening problem, and you'll see why more and more buy- S, 
ers mark ofders: “American Brand—don’t substitute!” .4 


and Gooc 


tomer tal 


holes in | 
soft mets 
Stock | 
immediat 


AMERICAN SCREW COMPANY, Providence 1, R. I. 
Chicago 11: 589 E. Illinois St. Detroit 2: 502 Stephenson Building 





.. and here’s the Trade-Tested 
Package for STOVE BOLTS?» ” 





Users and dealers alike have put a big OK on this unique 
partitioned package, originated by “American. This box 
keeps bolts and nuts separate . . . helps dealers in stock- 
keeping . . . frees users from chore of turning nuts off bolts. 
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(hea NEW TOOL 
4,MILLERS FALLS 


Just picture the parade of customers who’ll want this drill the minute 
you put it on display! 


CARPENTERS + CABINET MAKERS + MODEL BUILDERS 
HOME CRAFTSMEN «+ ELECTRICIANS «+ HOME OWNERS 


It’s another new Millers Falls drill for tool-hungry craftsmen. It 
gives you another opportunity to profit by selling a beautifully 
designed tool of wide appeal. That’s the way Millers Falls cele- 
brates 80 years of quality toolmaking — by giving you a tool 
that’s worth its weight in profits! 

This drill is colorful, handsome, rugged. It has all the best, 
time-tested features that have been built into Millers Falls 
and Goodell Pratt automatic drills for years. Just let a cus- 


tomer take a grip on that man-size handle and weigh that 
balance . . . just tell him how fast and easily it drills small 


holes in hard or soft wood, wallboard, plaster, bone, and 

soft metals . . . and you’ve clinched a cinch of a sale. COUNTER DISPLAY FREE 
Stock up now on No. 100 automatic drills; they’re with initial order of 

immediately available from your jobber. Order ’em, 6 or more 

put ’em on display; and watch ’em sell. Millers Falls 


Company, Greenfield, Mass. 





COMPLETE 
WITH 
8 DRILL POINTS L£/ST 


Millers Falls 
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‘Grinding Whepje £ A 
ly MAME OR 


RTON ABRASiveS 


_ NORTON ABRASIVES 


GRINDING WHEELS 


HAND AND POWER ¢ RINDERS 


Behr-Manning «+ Troy, N. Y. 


(DIVISION OF NORTON COMPANY) 


ALSO QUALITY COATED 
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.COBS Helps Build Up Your Home 
Workshop Trade 
Home workshops... and small commercial shops 
. » . can be the basis for a worthwhile increase in 
business when you promote these two great 
JACOBS Chucks to your craft-conscious cus- 
tomers. They’re always on the lookout for new 
and better uses for hand and power tools. Ex- 
ploit this urge with these exclusive chucks with 
the new Rubber-Flex Collets which offer better 
gripping power, greater accuracy, longer life... 
and which adapt power tools to new and un- 
usual uses. 


Get this Complete Merchandising Kit 


You can set yourself up in this profitable bus- 
iness with this single merchandising kit that in- 
cludes your initial stock of chucks and adapters, 
plus an attention-getting display and attractive 
literature. Ties in perfectly with JACOBS’ 
national advert. ng in leading home workshop 
publications. 


ONLY . 


+ ie F atte ¥% 


HAVE THE RUBBER-FLEX COLLET 


Nes 


ITS PARALLEL BITE HOLDS TRUE AND TIGHT 
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ON HOME 


WORKSHOP BUSINESS 


Two Great Chucks for Hand and 


Power Tools 


HEX-KEY... for drill press spindles 
— motor shafts — jack shafts. With 
Morse taper arbor, fits lathe head- 
stocks and tailstocks. Four models, 
with capacities to '»’’. Can be di- 
rectly fitted to any '»” or 54"’ power 
shaft. 

HAND-TITE... for hand and power 
tools with threaded spindles. Used on 
polishing heads, bench grinders, flex- 
ible shafts, etc. Three sizes give 
range to !5” capacity. Models to 
fit 34-24, !.-20 and !»-24 threaded 
spindles. 


Both Have Rubber-Flex Collets 


This latest development by JACOBS is of 
exclusive bonded rubber and steel construc- 
tion. Gives tighter grip . . . improved accuracy 
« « « longer life. No loose jaws . . . no springs 
.+. not harmed by oil or coolants. The greatest 
development since the invention of the chuck 
itself! IF IT’S A JACOBS... IT HOLDS. 
All forecasts are that this will be the biggest 
home workshop year in history. Be sure you 
get your share. Sold only through your hard- 
ware jobber. The Jacobs Manufacturing 
Company, Hartford 2, Connecticut. 


st IN 
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FERRY PATENTED ACORN NUTS 


Add Sales Appeal 


These ornamental Ferry Patented Acorn 


Nuts cover unsightly bolt ends. They fit 


securely, and give that finishing touch of. 


quality to almost any product. 


They consist of a steel hexagon nut fitted 
snugly into a steel shell. Supplied in mate- 
rials—steel and brass covers with steel in- 
serts with plain and various platings and 


finishes such as: plain, cadmium plated, 


Ne 
Ney 


"to %” 


nickel plated, and chrome ap wan 
%,”, \%~” across the flats; tapped V% 


inclusive. 


Dress up and enhance the appearance and 
value of your assemblies with these attrac- 
tive, ornamental Ferry Patented Acorn Nuts. 
A small investment in these nuts often pays 
for itself many times over. Let us send you 


folder and prices. 


The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD « - « CLEVELAND 13, OHIO 


Pioneers and Recognized Specialists Cold Upset Screw Products since 1907 


CAP AND SET SCREWS ¢ CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS e HARDENED AND GROUND BOLTS 
SPECIAL ALLOY STEEL SCREWS VALVE TAPPET ADJUSTING SCREWS e AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS e FERRY PATENTED ACORN NUTS 
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Here's another of the full-page color ads we're running every month 
in Popular Mechanics. Again and again we're telling our 3.7 MILLION 
readers—men who are steady buyers of tools and hardware—that 


BRANDED merchandise, bought at the HARDWARE store, is BEST. 


... Popular Mechanics Magazine 
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Sales § 


The board 
12” x 18 
bright red 
white chec 
tomer atter 






































Sash cord must be strong to withstand the daily pull, twist, § pe merct 
— oe . ° © shelving, it 
stress and strain it is subjected to. No braided cotton | space 
cord is stronger... and few have ever equalled... [) shown. 
the 40-year record for strength that Puritan Sash f) There a 
. = pay only 
other Cord has established. F thereon. E 
PURITAN PRODUCTS Nn B with * nun 
for every purpose | mga I. Check Puritan for strength yourself ...and — 5° blank 
in every price class o : RK: , : On the = 
R . for any other quality advantages you —) showingea 
ECLIPSE CLOTHESLINE ~ a) 
AUNT JOSIE CLOTHESLINE TE, desire. We'll gladly send you a hank. 
‘ i 
PLANET CLOTHESLINE WR NO. A-10 ( 
sandal cxen ect FREE! Write for 50 ft. hank of fime-tested, co 
YAR ~ ‘ ; 
OTTER MOP YARN KAA durable Puritan Sash Cord, without ob- —— The quantit 
MAGNOLIA PLOW LINE » x, i ; i i hi 
BACK BAND WEBBING ligation. Puritan Cordage Mills, Inc. ‘ this assortm 
APRON BINDER WEBBING (manufacturers), Louisville 6, Ky. § sidered and 
) stock requir 
REGAL SASH CORD ; 
KENDALE SASH CORD Y% Doz. | 
SOUTHGATE SASH CORD Ye Doz. | 
RAILROAD BELL & : % a | 
SIGNAL CORD , Bes. ( 
MARINE BRAIDED ROPE % Doz. 
WELTING CORD % Doz. ¢ 
PIPING CORD Your Jobber H 















}f Corbin 


Ameri 





NEW BI 


Manufactu 


ey i oS 
: 0 ee eee ’ 
‘ y el 
oN as ae 
ee ue 
iy : 
\ \ —=—s 
e G7 
ye 
Ca 
iA 


















“ns 
4 ; Sr, Se 
fa S//) Uff KGa 
/ G A TJ GC, A . Gf: Se \ Lockers 
= M1, 
% Ye — at A) Ny : 
? Uy Biip a! ae: : 3 . Safety 
=< ye Yi U/, ~ {7 : ay rr: alent No) ~M ‘ 
VDA = > 4 lia ‘ MiP. ’ ideas win PUPS 
50 HARDWARE AGE), MARCH 11 











ll, twist, 
d cotton 
lied... 
tan Sash 


. and 
ges you 


u a hank. 


ime-tested, 
vithout ob- 
» Mills, Inc. 
ille 6, Ky. 


ARE AGE 


ITS NEW AND COLORFUL....AProy 
Sales Stimulator and Profit Builder 


The board is made of heavy gauge steel, 

12” x 18”, attractively finished with a ys 
bright red background, offset by a broad ; i] 

white checkered design that attracts cus- 4 <i IN 
tomer attention. c 

This merchandiser is built to attach to & SATTY Fastway } 
shelving, it uses neo valuable counter Pn) cramer” E 


space ... only fast selling items are 
shown. 


There is no charge for the display ... you 
pay only for the saleable merchandise 
thereon. Each item is properly marked 
with its number and suggested use. There 
is a blank space to write in retail price. 
On the reverse side is an illustrated sheet, 
showing each item. 


NO. A-10 CABINET LOCK ASSORTMENT 


consists of 4% dozen locks 


The quantities and the locks included in 
this assortment have been carefully con- 
sidered and selected for minimum dealer 
stock requirements. 


Y% Doz. 34 % Doz. 01262-%P 
Y% Doz. 699 Y% Doz. 625 

% a 1835 Ya 0 ba 

% Doz. 590 % Doz. 704 

% Doz. 02065 %, Doz. 15250C 

Y% Doz. 02066 Y2 Doz. 15641C 

% Doz. 02067 Y%. Doz. 15642SC 


Your Jobber Has These Attractive Merchandisers Now! 


ORDER TODAY! 


Corbin Cabinet Lock Div. 


American Hardware Corp. Successors 


NEW BRITAIN, CONN., U.S.A. 


Manufacturers of the Finest Locking Devices 














\ LOCKERS TRUNKS 


Safety First and Last. ... 
Corbin Locked 
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A CORBIN LOCK 
FOR EVERY 
CABINET PURPOSE 



























Yeat NEW LOOK 


Can be added with thy, 
simple beauty trealmen,;, 


These striking Ornamental Hinges, 
tO CO shown at the left, will tend to enhance 
the beauty of every installation. 


(ational, 


No. 842 Ornamental Garage Hinge = These hinges are sturdily built with heavy 


embossing to provide extra strength and the 








smooth friction-free action they possess is proof 
of their careful machining and assembly. 


Another popular hardware accessory for the 
garage is the No. 810 Garage Door Holder. 
A quick, safe method of holding doors open 
to prevent accidental damage. 





A swivel joint allows the Holder to fold back 
out of the way when the door is fully closed. 
Just a slight pull on the conveniently located 





| safety chain operates the trip-bar and re- 
No. 810 Garage Door Holder leases the Holder. 


Both the Ornamental Hinges and the Automatic Door Holder are sales lead- 
' ers the year around. Be sure that your stocks include these popular numbers. 


\ 


Ww Ww ‘ 
NATIONAL MANUFACTURING CO. 
STERLING * * * ILLINOIS 























HARDWARE AGE 





























VARE AGE 

























More 
Y Now. Profits on 
V-Belits 


with the new Goodyear SerVomatic 









OW you can have a V-belt depart- 






ment completely equipped to 




























service over 90% of all home-appliance, 
farm and small industrial machines. 
You can have it in compact space — 





et with an eye-catching display that’s 
i § display 





a constant reminder to your customers 
to replace their old belts with new. 


What’s the secret? The new Goodyear \\ AAS 
SerVomatic V-belt merchandiser. This F ef : + 
handy rack saves time and space, Mr 
makes inventories easy. And with it 
comes an array of useful selling aids 
that will help you use it to best ad- 


vantage. 


Best of all, you'll be selling a product 
of standout reputation and quality, 





made by “the greatest name in rubber.” 
Goodyear appliance V-belts incorpo- 





rate the same endless construction that 
has made Goodyear industrial V-belts 
the world’s first choice for low stretch, 
long life, and trouble-free service. 


For full details on this sales-making, 
moneysaving deal, see your nearest 






Goodyear Industrial Rubber Products 
Distributor, or write: Goodyear, 
Akron 16, Ohio or Los Angeles 54, 


California. 
















SerVomatic—T.M. The Goodyear 
Tire & Rubber Company 











THE GREATEST NAME IN RUBBER 
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JAMESWAY DEPARTMENT 
IS A CONSTANT 
SOURCE OF PROFIT! 


says T. W. Frost, Frost Farm Stores, Inc. 
Madison, Wisconsin 








E established a complete Jamesway depart- 
ment in our Complete Farm Store. This 
department is today one of our major profit- 
producing departments. Farmers who want the 
best buy Jamesway. Around this department 
revolves a constant and sure source of profit.” 


YOU TOO can make extra sales and extra profits if you sell Jamese 
way Barn Equipment! Jamesway is the big line — the complete 
line — that has been a favorite of farmers for more than 40 years, 
It fits in naturally with hardware or implement business, brings in 
extra customers, Take advantage of Jamesway’s famous ‘'‘sell-on- 
sight’ quality, powerful advertising and valuable franchise. For 


Meet the men who have made Frost Farm Stores, Inc., complete information write today to Dept. HA 348 


so successful! Left to right, R. L. Smith, sales manager; 

T. W. Frost, president; J. L. Hupman, treasurer; E. 

Baumgardner, barn construction supervisor. Notice the JAMES MANUFACTURING co. 
; mM FORT ATKINSON, WIS. ELMIRA, N. Y. 

neat, modern display of barn equipment (above) OAKLAND, CALIF. 


which identifies their Jamesway Department. In Canada: Eastern Steel Products Ltd., 
Jamesway Div. Montreal — Preston — Toronto 


Put a Jamesway Department in YOUR Business 
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ERE’S THE Big lan IN POWER nemenet 


e Red Cap AUTOMATIC power mower is 


ae 

easily handled machine, not afraid of ter- Aan Ae 

stom designed for motorized lawn care races. It combines good looks with sim-  \ =; p 
plicity of operation and it’s competitively a. 
priced. Complete line—18”, 20” and 24” 

cutting reels. 


not just a hand mower with engine 
tached. Red Cap has every sales feature 
y householder could want. It’s a big but 








Rome Manufacturing Company Division « Rome, New York 
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een i 4 THE ORIGINAL 
Al " i - ALUMINUM 
- CLOTHESLINE 


at aos 
ymin! aul 
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OR REPLACEMENT a = 
GUARANTEED <== 


y = 
PARENTS’ 
MAGAZINE 


IF NOT AS 
ADVERTISED 
THEREIN 


ii 
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Ouce in Place... 
IT NEED NEVER BE TAKEN DOWN! 


Here is the new modern permanent lifetime clothesline 


that costs no more than ordinary clothesline. Sells on 
sight! Place a few coils in your store windows and on 
your counters and find out for yourself. Order a few 
cartons now to meet the demand from the national adver- 
tising campaign in leading household magazines: 


Attractively labeled, clean bright looking appearance of 

NICHOLS specially treated ALUMINUM CLOTHESLINE 

make it easy to sell. Will not stain washings. A real 

profit-packed sales builder. Packed 4 - 300 ft. coils to a 

carton — marked with a red tape every 

U 50 ft. for time saving in measuring. 

miN ORDER YOURS TODAY FROM YOUR FA- 
VORITE JOBBER, 


PACKED 4-300 FOOT colt? 
TO A CARTON 
oh coe ee, AS ee ee ee ok 


DAVENPORT, IOWA 
Warehouses: Mason City, lowa ... Battle Creek, Mich. 
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REPLACEMENT 
TAPE RULE BLADE 
" MASTER 


STECL TAPE RULE 


HAVE YOU SEEN THE NEW MASTER COMBINATION PACKAGE! 


It's boosting sales and jumping profits for dealers 
everywhere. .. . Send for full information ... NOW! 


*Magnolia Petroleum Refinery, 
Beaumont, Texas. 


1 


REG. U.S. 


ARE AGE MARCH 11, 1948 


“On the job, my rule 
is always MASTER 
BRITE-BLADE” 


day4, W. W. CREEL, 
PIPE FITTER* 





306W 6 ft. 


RETAILS AT 
$175 


spare blade . . . $1.00 


- NEW!! 
10 ft. BRITE BLADE 
Model 310W.. . .$2.25 
Spare Blade... .$1.25 


“My job as pipe fitter calls for plenty of measuring — and 
it must be accurate — that’s why Brite-Blade is my rule.” 

Mr. Creel typifies the thought of many mechanics whose jobs 
call for really accurate measurements. He, like many other 
mechanics also appreciates Brite-Blade’s contrasting jet black 
graduations on non-chipping, non-peeling snow white blade back- 
ground — it makes reading in dimly lighted places easy. The case 
of the Brite-Blade is of rugged nickel plated zinc alloy that will 
withstand the toughest kind of treatment. Brite-Blade can be used 
for inside measuring and the blades are easily replaced. Comes 
with 6 or 8 ft. tapes. 

Associate your name with the finest in measuring instruments 


by stocking the complete line of Master wood and steel tape rules, 





MASTER RULE MFG. CO., INC. 
201 MAIN STREET « WHITE PLAINS, N. Y. 
General Field Sales Office: 

105 W. Adams St. « Chicago 3, Ill. 

BRANCH: P. O. Box 1587 Cakland, Calif. 


mee 
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J. C. BERNARD (3) 
Texas, Oklahoma, 
Part of Louisiana 


J. FRANK EWING (7) 
Washington and Oregon 


s 

W. W. NEVINS (7) 

Automotive Trade— 

Georgia, Mississippi, 
Florida, Alabama 


PAUL BENING (2) 


L. G. DARLING (7) 
Darling Brothers, Automotive Trade 
North Carolina, South Carolina 


J. S. CORRIVEAU (26) 
Indiana, Ohio, Kentucky, 
West Virginia, Michigan 


Cc. C. CRAIG (10) 
Craig Sales Agencies, 
Western Canada 


ERNEST W. LENZ (25) SIDNEY W. LENZ (10) 
E. W. Lenz, Export Accounts 


J. G. GURNEY (26) 
City of Chicago 


J. V. PARKS (7) 
Hardware Trade—Florida, 
Alabama, Georgia, North 
Carolina, South Carolina, 

and Part of Louisiana 


New England States 


G. N. ABT (21) 
Sales Manager 


Wisconsin, Minnesota, lowa, 


North Dakota, South Dakote 


DANIEL J. 
SCHMELZINGER (4) 
Ilinois, Missouri, 
Kansas, Nebraska 


GENE SMITH (4) 
with Don Smith 


~~ 


R. E. McMULLEN (4) 
with Don Smith 


THE 


BRoakeale TOOL SALES 


ORGANIZATION 
* 


On the Spot Service from Coast to Coast 
oe , * , 00 








MANUFACTURING COMPANY 
BUFFALO 4, N.Y. 


R. S. NESBITT (3) 
with Henkel 


L. C. RICHTMYRE (10) 
Chain Store Trade 
with New York 
Buying Offices 


HARRY HENKEL (11) 
Northern California 


DON SMITH (4) 
Colorado, Wyoming, 
Montana, New Mexico, 

Utah, Idaho 


NOTE: Numeral! after name indicates years of service with Barcalo, 


C. B. DARLING (7) 


Virginia, Tennessee 


A. P. HENRICKS (26) 

New York, Pennsylvania, 
New Jersey, Delaware, 
District of Columbia 


A. P. HENRICKS, JR. (7) 


with A. P. Henricks 


OLIVER H. BUCK (8) 
with A. P. Henricks 


ah ~ 
SAMUEL S. LERNER (11) 
Eastern Canada 


J. DON MacLEAN (2) 


with Lerner . 


GEORGE PETERS (3) 


Southern California 
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GET YOUR FULL SHARE... 


OF THE PROFITABLE V-BELT 
REPLACEMENT BUSINESS 





ae #350 
4 TOWER ASSORTMENT 


ware, 
mbia 

The 35 selected V-Belts in this compact, attrac- 

tive assortment, fit hundreds of applications 

for washing machines, oil burners, power tools, 

home workshop equipment and other appliances. 

With the Gilmer No. 350 Assortment are 

» included helpful merchandising aids that will 

= Wy simplify and speed up your sales. (1) Convenient 


display stand enables you to pick the right belt 
instantly, takes but 18 inches of counter space. 
(2) Gilmer Handimeter (patented) for quick 
measuring of belts. (3) Attractive window dis- 
play card. (4) Inventory form. (5) Gilmer Belt 
a Catalog, “America’s Belt Bible.”... all at a 


price that nets you good profits. 


K (8) 


ricks 








Features a selection of the most popular Wire Cord Sets for 
; lamps, fans, washing machines, shop tools, power lawn mowers, 
it} 0 milking machines, electric irons, vacuum cleaners and other 
h- ok Ww bob «3 appliances. Also contains 6 combinations of connectors, includ- 
a $ ing open ends for replacement use... plus 3 spools of Replace- 
ment wire and 2 cartons (25 each) of 3-way connectors. 


GILMER JUNIOR WIRE ASSORTMENT No. 13W 
Contains same selections as No. 17 WS (above) except wire spools. 
GILMER SPOOL WIRE ASSORTMENT No. 65S ; 3 . 
Offers an attractive counter merchandiser of 6 spools of sud Judvth da ov | 
popular wire cord, displayed at the point of sale. 


Pee 
ph pl r | iF 





AN (2) 


All Gilmer Wire Products are approved by Underwriters’ 
Laboratories. 


Get in touch with your Hardware Wholesaler, or write direct 
for further particulars. 
BUY THROUGH GILMER HARDWARE WHOLESALERS 


L. H. GILMER COMPANY 


Tacony, Philadelphia 35, Pa. 
Division of United States Rubber Company 
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: York? Chicos? 














CHISHOLM-MOORE HOIST CORP., TONAWANDA, N. Y 


Gentlemen: Please send me prices and literature on the 


“BLUE-BOY” Hoist and Moore Trolley 









eos | CAPACITIES 
a - ——— —— State— —- mean FROM Ya TO 2 TONS 
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1LING SALES 


ame 
eal 


Start the ball rolling—by selling a Goulds Water System. 
Then pick up related sales—everything from water heaters 
to milk coolers, washing machines to garden hose, bathtubs 
and sinks to stanchion cups. Owners are enthusiastic about 
Goulds “city water service” —and they look to the Goulds 
dealer for all the equipment their running water has made 
usable. 


Related sales...a complete line, led by the amazing tankless 
Balanced-Flow Jet...a reputation built through 100 years 
of service... today’s most dependable, service-free pumps... 
pleased and proud customers every time—these are the rea- 
sons why it pays dealers to sell Goulds Water Systems ex- 
clusively—the reasons why GOULDS DEALERS all over the 
country are finding the Goulds line profitable. And isn’t this 
what you are interested in, Mr. Dealer: 


Write us for the name of your nearest Goulds distributor, 


GOULDS PUMPS INC., SENECA FALLS, N.Y. 


ZA 
a 








LOOK HOW EASY IT IS 
TO INSTALL THE GOULDS 


Palanced Mow JE, 


It’s quick...simple. Just 
connect suction piping 
tO suction opening in 
pump, and house service 
line to discharge open- 
ing. Connect power 
wires to the switch, fill 
with water and start. Set 
pressure switch as di- 
rected. Then unit is ready 
for years of trouble-free 
service. 


Source of Supply 


Suction to 


Wiring to 
Power 
Source 


Discharge to 
House Piping 
System 





FOR EVERY FARM AND HOME NEED 
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98¢ minimum 
Retail Fair Trade 


Millions were sold at $2.98 and $3.98. Think of 
the tremendous new market at this low price! 


@ Now at lost a quality insect killer that you can promote with con- 
fidence. HEP is equal in killing power to aerosols selling from 
$2 to $4. ’ 

® Lighter—Easier to handle. 

@ More for the money! One HEP container equals in effectiveness 
12 pints of old-fashioned insect spray. 

@ Economical—Rids average size room of insects up to 75 times. 

@ HEP kills mosquitoes, flies, moths, ants, roaches, bedbugs, fleas, 
hornets, silverfish, wasps. 


PLAN YOUR HEP PROMOTION NOW. YOU WILL 
GET FULL COOPERATION WITH MERCHANDIS- 
ING HELPS AND DEFINITE ASSURANCE OF 
DELIVERY ON THIS TOP-QUALITY PRODUCT. 
Hep is produced at our own modern, streamlined fac- 
‘tory designed exclusively for high-quality aerosol pro- 
duction. Manufactured under the direction of men long 
experienced in aerosol production methods. 


NSATIONAL 


AEROSOL PROMOTION! 









If your wholesaler cannot supply you, write 


BOSTWICK LABORATORIES, INC. 


Wholly owned subsidiary of Connecticut Chemical Research Corporation 
BRIDGEPORT 5, CONNECTICUT 
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CONTAINS 


DDT 


and powerful 
PYRETHRUM 


Formula approved and licensed by 
United States Department of Agriculture 























Pleasantly scented. 
Full size, 12 ounces. 





Protective cap. 























HARDWARE AG 





MARCH 11, 








ed by 


‘iculture 





DWARE AG: 





| “Hurricane”? HAS what your customers want! 


ad @:\) | 


nn 


1948 
MODEL 
@ NEW 21, HPP. 4-cycle gasoline engine 

@ NEW removable-tip, hardened steel blades 


@ NEW trigger-fast automatic governor con- 
trol 


@ NEW folding side guard — for NEW strat- 
ing safety 


Thousands proved in use, from Florida 
to Seattle — Texas to Wisconsin. 


* Cuts Grass Evenly 4-whcel carriage, * Easy Starting Engine — 4-cycle 214 H.P. 
all wheels same size, keeps the mower level automatic governor keeps speed of cut- 
— moving evenly ~— all the time. ting blade constant, in heavy or light work. 


Plenty of power! 
4 Light Weight for — easy handling. Cast iets 


aluminum bed. Strong for dependable = 
operation. * Throws Grass Evenly — No windrows. 





, New Safety, too! 
e Easy to Use — ‘Full floating” handle re- * Sturdy, Long Life . The Hurricane’s Now a new, hinged safety guard covers 


“ > . ° : «ce the Oe cutting blade, protects the operator 
mains level in the hands all the time, while engine is rugged and powerful while the engine is being started. During 


mower conforms to contour of lawn. chassis sturdy as well as light weight * ++ operation it folds back to allow space for 
Guided by light pressure. built for years of trouble-free operation. even distribution of grass through special 
throw-out. 


GET IN TOUCH WITH YOUR NEAREST JOBBER eee, 
JOBBERS— Write direct for complete information about the HURRICANE and how it can fit into your PROFIT picture. 




























Bering-Cortes Hdwe. ¢ Vhe Ellis Miller Co. Henkle & Joyce Hdwe. Co C. M. McClung & Ce St. Louis Distributing Co. 
Houston, Texas Peoria, Illinois Lincoln, Nebrask Knoxville, Tenness: St. Louis, Missouri 
. . " Je ine Co Sickels-Loder, Ir 
Browne Equipment Co I.xcelsior Stove & Mfg. Co. Knapp & Spencer Co Neff Marine ¢ ; ich 4 Lod | 
Columt Ohi Ok! City, Oklat Sioux City, Iowa Milwaukee, Wisco New York, N. ¥ 
oh us ihoma ? 10 , ‘ . 
imbus, 10 ma ity, ahom ; ? ; Nelson Radio and Supply Co. Speer dwe 
Bruce Boats & Motors Feltus Brothers Hdwe. ¢ W. J. Krebs Sales Co Mobile, Alabam Fort Smith, Arkar 
Jacksonville, Florida Natchez, Mississippi Corpus Christi, Texas North Jersey Equipment Co. Stratton Baldw 
Suyrn, Old & Eaton, In General Supply Co Louisville Tin & Stove Co. Newark, New Jersey New Orleans, Louistana 
Norfolk, Virginia Kansas City, Missouri Louisville, Kentucky Ogilvie Hdwe. Co Stratton-Warren Hdwe. Co. 
cd yy S M Hd ( F Shreveport, Louisiana Memphis, Tennessee 
+ ony .~ : Gillham Sales Co. . + Se N o Fae ey Old Dominion Motor Co Summers Hdwe. & Supply Co. 
inville, Illinois Kansas City, Missouri Monroe, North Caroli: Norfolk, Virginia Johnson City, Tenne 
The Elder-Conroy Hdwe. Co. Haw Hdwe. Co Magnolia Seed Co. Raymond Lake Motors, Inc Wilie Stewart Mac ry ( 
Clarksville, Tennessee Ottumwa, Iowa Dallas. Texas Cleveland, Ohio Oklahoma City, Okla 
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These four different R/M wicks will give your 
customers long, trouble-free service. They're 
made of highest quality materials by one of 
America’s best-known manufacturers of asbestos 
products. They're the kind of product your cus- 
tomers will remember and come back for. Ask 
your jobber for R/M... the pick of the wicks. 


gE 


: woven glass 


The acme of perfection in stove kindlers, assuring long 
life and maximum stove performance. The only glass 
wicking woven with a wire core in every strand to 
protect the burning edge. Packaged 6 ft. and 100 ft. 
to the box in widths of 7%”, 1”, 14” and 146”. 


R/M's stundard quality woven asbestos kindler. A sturdy 
long-lived wicking with wire core in both warp and 
filling yarn. Packaged 6 ft. and 100 ft. to box in widths 
of 7%”, 1”, 14” and 136”, 


kindlerite 














RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE AND PACKING DIVISION 
MANHEIM, PA. 


quik-flame 


The most efficient kindler ever developed for range 
burners. Patented open-mesh construction provides best 
possible results with distillate oils. The extra heavy wire 
core yarn keeps the kindler upright in the burner 
channel. Glass yarn at burning edge facilitates the 
removal of carbon deposits. Packaged 6 ft. to box, 
%” and 1%” wide. 


The patented Tri-Ply construction rivals woven asbestos 
wickings in stove performance. It's the only asbestos- 
paper wicking furnished in standard 100 ft. rolls. Also 
packaged 6 ft. per box. In 7g”, 1”, 1%” and 136” widths. 
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If you are merchandising minded and 
are alert to the profit making oppor- 
tunities of eye appealing quality 
products, replete with sales making 
talking points—then by all means 
get complete information on the 
Even-Temp line of oil fired Floor 
Furnaces! Join the ranks of other ; 
wide awake dealers all over the coun- 
try who today feature Even-Temp 
Floor Furnaces. Drop us a line today 
for complete information—yvou'll be 
glad you did! 


CASH AND CARRY—Cor- 
cat i 


ner location, good di 
> s om 
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Remington Rand Inc. 
Adding-Bookkeeping-Calculating Machines Div, 
Dept HA-3, 315 Fourth Ave, New York 10, N Y 


Yes! I'd like to know how Remington Rand Book- 
keeping Machines increase accounting efficiency. 
Send me “Toast of the Business World” 


ee 





Remington Rand 
BOOKKEEPING MACHINES 


Management efficiency implies effective savings in your accounting 
department, too. Whether your bottleneck is accounts receivable, 
accounts payable, payrolls, or any other important administrative 
application, Remington Rand bookkeeping machines will simplify the 
operation and save you time and money. 


BUI 


Bull Dog 


tenance 1 


Here are a few reasons why. They’re fast! Automatic balances, 
computed and printed, interchangeable registers, complete electrifica 
tion and simplicity of operation mean quick results with lower admin- 
istrative costs. These bookkeeping machines prepare. two, three of 
more related forms in one operation. For smaller companies, one 
machine can produce accounts receivable, and in a moment or two It smooth 
because « 
Wide c 


turnover, 
a supply 


Hi 


be changed to accounts payable, payrolls, or any other record. 


Ask your local Remington Rand representative to show you how 


these machines will materially increase your accounting efficiency. 


Or write for free booklet “Toast of the Business World”. 


Reminglon Rand 


|] MACHINES FOR MANAGEMENT | FOR M |] MACHINES FOR MANAGEMENT | 
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ese and so are YOUR PROFITS from 


BULL DOG FRICTION TAPE |=" 


Bull Dog Friction Tape is a first choice with householders, main- 


tenance men, and mechanics who pride themselves on good work. 

It smooths on, grabs tight, won't ravel, does a better job everytime 

because of its consistently high tensile strength and great adhesion. 
: . + as : Tops in quality, and a sure-fire 
Wide consumer acceptance gives Bull Dog Friction Tape a quick oils, tds Gein tah, eee. 


turnover, makes it a profit builder. Cash in on the demand — order tight. strong. elastic. long-lasting. 
Tested to A.S.T.M. specifications. 
a supply today! 


Another Quality Product of 


~ Boston Woven Hose & RUBBER COMPANY 


Distributors in all principal cities 
PLANT: CAMBRIDGE, MASS., U.S.A. © P.O. BOX 1071, BOSTON 3, MASS. 
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The sure way to increased sales. Stock 
Kester Cored solders which are instantly 
recognized as a top quality product with a 
dependable and uniform flux core. 

Kester Acid-Core solder for general 
work; Kester rosin-core solder for all elec- 


trical and radio work. 


KESTER 


SOLDER 


KESTER SOLDER COMPANY 
4207 Wrightwood Avenue, Chicago 39, Illinois 
Eastern Plant: Newark, New Jersey 


70 








Canadian Plant: Brantford, Canada) 


-« the tools 
good workmen +404 For 


To men who know and appreciate good tools there is 
only one make of pliers—Kleins. 

There’s sound reason for this preference among line 
men and electricians, mechanics and radio repairmen, 
good workmen in every field. They know that the quality 
of Klein Pliers is reflected in the quality of work performed 

The complete Klein line includes husky side-cutters, 
long-nosed pliers, oblique-cutters—pliers for every put 
pose. Keep Kleins on order—they are the tools good 
workmen ask for. 


Distributed Through Jobbers 
Foreign Distributor: International Standard Electric Corp., New York 


A copy of the Klein Pocket 
Tool Guide, showing the 
Klein line and contain- 
ing valuable tool informa- 
tion, willbesentonrequest. 


Since 1857 


quan OOS] 
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There’s R-W Lock-Joint Trolley Track for Every Size Sliding Door 


W hy go “‘out on a limb”’ when you recom- 
ls there is mend sliding door equipment? Stick to R-W Lock- 
Joint Trolley Track and furnish the right size track 
for every requirement. Whether it’s a door weigh- 


mong line 

repairmen, ing less than 100 pounds or a ponderous 3,000- 
the quality pound heavyweight, the R-W line includes Lock- 
performed. Joint Trolley Track—and Ball Bearing Door Hang- 
side-cutters, ers—for any size door. 


every put And R-W equipment is also available in a 
tools good wide variety of complete “‘package”’ units for any 
specified door size. Each package contains every- 
thing needed to hang a sliding door—track, hang- 
ers, brackets, stops, lag screws, etc. Remember, 
p., New York you'll always be right with Richards-Wilcox. 


K & ‘ 
: ¥ “J Richards-Wilcox Mfg. Co. wane 





“A HANGER FOR ANY DOOR THAT SLIDES” ‘ W 
AURORA, ILLINOIS, U.S.A. ausoRy 
R AT!) Us ranches: New York Chicago Boston Philedelphia Cleveland Cincinnati Washington, D. C. 


lianapohs St. Lous New Orleans Des Moines Minneapolis Kansas City 
cage, TL, U.S Angeles Sen Francisco Omaha Seattle Detroit Atlanta Pittsburgh OVER 68 YEARS 
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4 atin a ‘ , 
' REDUBIG4 
REPUBLIC STEEL CORPORATION Dually a 
BOLT AND NUT DIVISION : 
CLEVELAND 13, OHIO AND GADSDEN, ALA. . © Shelvi 
Export Department: Chrysler Building, New York 17, N.Y. Li AN ») N Ups . tte 
: : : ® Wood Work 


\ * Economy Loc 


Other Republic Products include Woven Wire Fencing, Barbed Wire, Fence Posts, Bale Ties, Pipe, Sheets, Roofing, Nails and Staples 
HARDWARE AGE 
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ae FURNISH THE STEEL 


. . . if you or your customers can supply us with 
12 to 24 gauge sheet steel, we will buy the 
steel from you and ship pound for pound with: 


—Lyon standard products—any selection of 
items in production at regular published 
prices—see partial list below 


OF 


—your customer’s assemblies, subassemblies 
or parts, etc., for their product—to their speci- 
fications—in an even wider range of gauges 


000 
aded 

, full, 
round 
nreads: 


enienc® 
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A PARTIAL LIST OF LYON PRODUCTS 


® Shelving e Kitchen Cabinets @ Filing Cabinets © Storage Cabinets © Conveyors © Tool Stands @ Flat Drawer Files 

® Lockers ® Display Equipment ¢ Cabinet Benches © Bench Drawers © Shop Boxes ® Service Carts ® Tool Trays ¢ Tool Boxes 

* Wood Working Benches Hanging Cabinets ¢ Folding Chairs © Work Benches @ Bar Racks © Hopper Bins © Desks ® Sorting Files 
* Economy Locker Racks © Welding Benches @ Drawing Tables © Drawer Units © Bin Units © PartsCases © Stools @lroning Tables 


ee 
Bettie eee, 


4 


ils and Staples 
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READY MIXED 


* Lustro 
~ ENAMEL 


HIGH GLOSS - HEAT RESISTING 





GS dies 4 
CRES-LITE LUSTRO ALUMINUM ENAMEL Y ey ASPHALT BASE \ 


For interior work. Dries quickly to a brilliant, metallic ‘\ 2} ALUM | rN U dA a 


finish. One coat covers most surfaces... withstands : 
heat. Excellent for painting pipes, metal ductwork, Pp Al be T 


walls, boilers and other interior surfaces. 





HEAT PROOF- RUST PROOF 
WEATHER RESISTING 


CRES-LITE ASPHALT BASE ALUMINUM PAINT ‘ ONE GALLON 


Ready-mixed...ready to use...on surfaces requiring 
the utmost in resistance to moisture and sunlight... 
especially roofs and tanks...and other exterior 
surfaces originally protected with a base coat of 
asphalt or bituminous material. 


FAMOUS CRES-LITE SYNCHROME ALUMINUM PAINT 
«Choice of master painters everywhere...the finest paint 
protection you can buy! A quick-drying, synthetic resin, oil “ READY MIXED 
paint, guaranteed to contain only pure 325 mesh aluminum ‘ ss ME 
ond the highest quality grades of OIL, PIGMENT AND SYN- 4 we : YNC H RO M E 
THETIC RESINS. For complete details regarding uses of | ’ A LU Pe | N U aj 
Cres-Lite SYNCHROME, write for FREE copy of “A Guide to ves : r 
Using Aluminum Paint.” : PAI NT 

HEAT PRooF- RUST PROOF 


, WEATHER nesiSTING 
ONE GALLON 


RONZE POWDER ey 


st Illinois St., Chicago 10, IIlinots , 
t., Los Angeles 35, Calif. 


CRESCENT B 
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Restock with Guaranteed 


SASH - STORM - SCREEN 
HARDWARE 


ae 
e 








@ Now is the time to check stocks of sash, 
storm and screen hardware. Before reordering, 
consult the Frantz Builders Hardware Catalog. 
You'll find it contains a complete line of Spring 
profit makers. Frantz has earned a reputation 
for consistently maintaining high quality in its + 


products for nearly four decades. 


SEND FOR NEW FREE CATALOG 


You'll find the new Frantz Catalog we A 
handy to have around...aninvalu- \ . 
able aid in ordering. Every item 


is clearly illustrated and fully de- 


scribed. Write for your copy today! 


FRANTZ 


GUARANTEED BUILDERS HARDWARE 





FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 
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V-5 Edger sands floor 
edges quickly and rents for 
about $2.00 per day. 








“Income from rentals of my 
Clarke Floor Maintenance 
Machines actually pays my 
store rent,” says a hardware 
store owner in Oklahoma 
City.* “Clarke’s low initial 
cost and rugged dependability 
makes it easy for substantial 
rental profits. Clarke’s 
national advertising creates a 
desire for rentals and brings 
people into my store. I just display the machines . . . they 
are quickly seen and rented. On the MV-8 Floor Sander 
alone my 1947 rental income was double my investment.” 









This dealer is only one of the 11,500 dealers handling 
Clarke . . . the “Golden Egg”’ Line. They all feature Clarke 
and constantly add more machines because this equip- 
ment brings in steady profits with practically no effort. 

These profits can be yours—write today for complete 


NO. 19 


ROUGH 
>BBER information on the “Golden Egg’”’ Line! 


*Name furnished upon request. 
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SANDING MACHINE COMPANY 
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HAT THE “GOLDEN EGG” 


PLAN CAN DO FOR YOU 


high 


A complete group of floor maintenance 
machines at low initial cost. 

’ 
Profitable, easy rental with a minimum of 
service attention, 


Rugged dependability —long life guaran- 
tee with each machine. 


Complete rental promotional material— 
displays, folders, record books, banners 
and ad mats. 


. Manufactured by Clarke . . . builders of 


est quality sanding and floor maintenance 


machines for more than a quarter of a century. 


Sales and Service Branches 
in All Principal Cities 
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because it does a 
better job, and saves 
brushing time!” 


So says R. LEE GRAY, Minneapolis, Minnesota. Like all master 
painters, he really missed Supertreated Pol-mer-ik. Now it’s back 
| with its ExTRA VALUES of better leveling, smoother brushing 
and higher gloss—the qualities that make for a better painting 
| job with LESS BRUSHING. 

Supertreating does it—that special processing and blending 
which strengthens Pol-mer-ik’s molecular structure... making 
it the finest linseed oil science has produced. 

And remember—you get these EXTRA VALUES of Supertreated 
Pol-mer-ik AT NO EXTRA COST. 


ai: ertreated 


me 
ie, 


100% PURE LINSEED OIL 


Available in factory-sealed cans 


EXTRA VALUE 
AT NO EXTRA COST 





' | 
Product of ARCHER-DANIELS-MIDLAND CO. | 
| 684 Roanoke Building, Minneapolis, Minnesota | 

| 

Send additional information on Supertreated Pol-mer-ik Linseed Oil. | 
Name___ — 

| Firm ; = 

; Address ining | 

| City Zone State ‘fe | 

Dsicantessies- cnr eniahsensinsien en entnantemnnisneanianmnetnniememnantantedinanin J 









Production 
in 26 States 
and Canada 


” Stpertreated Pol-mer-ik 
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HAT I MEAN TO SAY IS, how can people know whether 
bronze screen cloth is the best thing there is if they 
never tried to squirm, worm or zoom their way through it? 
“Believe me, mister, if you’d ever sat around hungry for a 
whole season waiting for a bronze screen to rust so’s you could 
get in at a nice fat young baby, you’d know. That bronze is just 
simply impossible. It sure keeps us bugs on the outside-looking- 
in. 
“And not only that... legend has it that this goes on year 
after year—with bronze. And worst of all, more and more people 
seem to be finding it out. If they have to put up screens why 


don’t they get the kind that rust... and give us bugs a break!” 


= & *® 


Again this year, in March and April, millions of American 
home owners will be reading about the strength, durability and 


Teaeeseneee eee! long-run economy of rustless bronze insect 
i] . 
screening*. 
” U 


LK This Anaconda promotion, in handsome 
S mt four color ads, will bring plenty of good 
customers into your establishment. 
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“The American Brass Company does not weave bronze 
insect screening, but from the earliest use of metal for 
screens, we have furnished uniform, high-strength bronze 
wire to the nation’s leading manufacturers. 





AnaConpA 





BRONZE SCREEN WIRE 
THE AMERICAN BRASS COMPANY 


General Offices: Waterbury 88, Connecticut 
Subsidiary of Anaconda Copper Mining Company 


In Canada: ANACONDA AMERICAN Brass LTD. 
New Toronto, Ont. 
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Lowest Price 
in History! 





5 EYE-CATCHING COLORS 


 @ ROSE-ORCHID @ SEA GREEN 
@ POWDER BLUE _—@ ‘JET BLACK 
@ SPARKLING WHITE. 


all with a smart Pearltone marbleized effec. 










BACKED UP BY THE BIGGEST PROMOTIONAL PUSH — TO MAKE MORE CUSTOMERS FOR YOU 


NATIONAL I NEWSPAPER MATS TYPICAL FEDER EDERAL D 
CONSUMER ADS © ossriay — AL @ 4 


FREE! Big Perms 


Display Board, wind 
streamers, newspe 
mats, with all orders 
18 seats or more. 


_ = GET IN TOUCH Wi 
ee YOUR JOBBER- 
TODAY! 


Usual Discounts 


operation with 
Chemical Co. 


Immediate Deliveries for Immediate Profits 


FEDERAL SEAT CORP. onc 


NFEDERAL 


GREEN 
BLACK 


ed effect. 


FOR YOU remember! 
L FEDER EDERAL DELUXE SEATS 


or more. 


TOUCH 


=P Made of a special Ethocel 
JOBBER formula developed in co- 
operation with The Dow 

Chemical Co. 





P . ONG ISLAND CITY I, N.Y. 











Sensational features! 
scientific improvements! 
faster turnover! 

bigger profits! 





\ 


BACKED BY 


Almost Every 
Other Week 
in 


LIFE, 


plua 
RADIO 
ADVERTISING 


ON 20 KEY 
NETWORK 
STATIONS 


ORY CLEAN 
AT HOME WITH 


rrence ory 
CLEANER 









AT LAST / 





RENUZIT 


Spot & Stain 
Remover 


qj 
A Reauy works 


e LIPSTICK 

¢ FRUIT STAINS 
© CHOCOLATE 

« CATSUP 

¢ BLOOD 


and many, 
many more 
“hard-to-re- 
move" spots. It 
“starts where 
others stop” 


Packed 12 or 
36 in full color 
display carton | 





A “‘double-feature”’ and both are sure hits! Stock them! 
Display them! You're certain of rapid turnover and a 
bigger profit than ever before! 

OTHER SALES-BUILDERS: RENUZIT MOTH PROOFER 
RENUZIT HOUSEHOLD OIL e RENUZIT MOTOR OIL 


RENUZIT HOME PRODUCTS CO. PHILADELPHIA 3, PA. 














BIG SPACE 











Easy Volume and 
Profit in Pre-Sold 
Nationally Advertised 





























4 Pre-Sold by 
Over 80,000,000 
Advertisements 
This Year 


That’s on top of 50 million 
last year that boosted sales 
everywhere. Your custom- 
ers are being pre-sold on 
















Ebonettes.,.. already most 
popular housekeeping gloves 
in America...by ads in 
Good Housekeeping, Journal, 
Household, Charm, Better 
Homes & Gardens, Sunset. 
Cash in on this pre-selling! 











The One Glove Made 
the Way Women Want It 


We asked women what they didn’t like 
about household gloves—and then made 
Ebonettes to end their objections. Now 
Ebonettes pull right on, easily as a cotton 
glove—satinized inside. Short fingers fit 
every hand to the tips—no floppy ends. 
Curved fingers and roomier palms for new 
comfort. Non-slip fingers that hold wet 
things as if dry. Extra long wear — made 
of oil-resistant DuPont neoprene. No 
wonder women love Ebonettes! So wo- 
men are buying them —and how! 





















Q We Added Improvements 
You Like, Too 


Only 3 sizes to stock—small, medium, 
large. Attractive dozen ov carton. 
Handsome profit at 59¢ MFT. 





























Are you missing this chance fora really prof- 
itable glove business? Stock, display and 
sell Ebonettes ~ it's always easier to sell the 
leader. Order Ebonettes from your wholesaler 


Veo) 


1 now—or write us. The Pioneer — 
° ° eet ond 
Rubber Co., 306 Tiffin Rd., Wile Gn. Mg ew 
lard, Ohio; Los Angeles, U.S.A. \ Seed Housekeeping 
48 sovrenace OE 














OVER 30 Years oF quatity GLOVE MAKING 
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How to Sell 


Much More Paint to 


the Homemaker 
Market 


"Painting? Here's How.” 
Helps You Sell to Women! 


=“ Tells what colors to use and 


- * \. where, how to mix and ap- 
Ae \ ply paint, how to handle 
. « &> \ typical problems. Covers 


\ 
\ < |} 
‘ Lea 





every home painting job 
... from small furniture 

to the whole house. 
Sells M-S paint... sells you. 








HELPS YOU SELL 
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SWARTIN 
ISENDUR 
PAINTS 





THE INTERIOR PAINT MARKET IS BIG...and growing 
bigger. Every magazine and newspaper in America 
is talking color, talking decorating, creating the de- 
sire for home beauty. And your customers are 
responding by the millions. 


IT'S EASY TO GET YOUR SHARE of this profitable busi- 
ness with Martin-Senour finishes. For they are 
smart individually and smart together . . . sell quickly 
for one room or a whole house. Each eye-appealing 
shade has one or more companion colors deliberately 


Ek 5 chosen to match or contrast with it. And each com- 


panion color is available in flat, semi-gloss or enamel 
finishes. That means even an amateur can have 
color harmony in the home. 


THAT'S JUST PART of the story. With Martin-Senour, 
you’re in every paint market and you're there to 
stay and prosper. For M-S products are top qual- 
ity, aggressively merchandised, vigorously adver- 
tised. And you have a complete line to sell. That 
means customers are brought to your door, that 
when they come inside you offer the right paint for 
the right job. Thousands of dealers the nation wide 
make money this M-S way. You can too. 

Ask your M-S jobber or salesman soon. 

Or write the Martin-Senour Co., 2520 fil 
Quarry Street, Chicago 8. 


Copyright 1947 
The Martin-Senour Co. 


MARTIN-SENOUR 


> © TO EVERY MARKET 
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you can order with 
| CONFIDENCE 
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A complete line of Rope, 
Baler Twine, Jute, Hemp 
and Sisal Twines, Packing 
and Oakum to meet both 
regular and specialized 
purposes. 


~~ ee |e 


; RA 
or 
me 





vb 
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Behind the quality and satisfaction that customers regularly associate 


with H & A products, there is a great deal more than the mere engineering 
specifications. With nearly four score years of manufacturing know-how; 
the reliable functioning of a well organized company and a reputation 
for utmost dependability—the H & A trademark indeed stands as a real 
guarantee to the purchaser. Whether it’s rope, twine, packing or oakum 
— whatever the need — there’s an H & A brand that you can order 


with utmost confidence, 


The Makers of H&A "Blue Heart" Manila Rope 














tase clole)'s at mae. 6 mm a_1e). me O10). 5 0B 4 
“Spinners of Fine Cordage Since 1869" 


XENIA,OHIO 
BRANCHES: KANSAS CITY, MO. © OMAHA, NEB. e© MINNEAPOLIS, MINN. 
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| and with les 


| ever before 


hand mower 
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can afford. 
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The selling season is on — and so is Reo’s tremendous 
national advertising campaign! The 16,000,000 
readers of the Saturday Evening Post and Better 
Homes and Gardens can’t miss Reo’s ads! Reo is 
using COLOR—Reo is using FULL PAGES and 
HALF PAGES during every one of the big selling 
months ahead! OE On eth eta 


Steer these prospects your way with Reo’s complete 
package of sales helps—for your store. And rush 
your order for Reo Trimalawn Power Lawn Mowers. 
Reo’s exclusive features mean easier, faster sales — : 


more profits, more satisfied customers. df, 
REO JOBBERS ARE READY TO HELP YOU — ~ 4 
CALL, WRITE, WIRE YOUR NEAREST JOBBER ‘4 

RIGHT NOW. d 


REO MICHIGAN 
Noiseless 


HAND MOWERS 





Precision built by Reo to 









cut grass more efficiently 





and with less effort than 
ever before. The finest 
hand mower money can 
buy at a price any one 
can afford. 


oe 


hat 


Cam 
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Hudson pneumatic tire 
Power Sprayer with trailer 
hitch. Discharge capacity 
4 gallons per minute. 100 


gallos tank. 








HUDSON POWER SPRAYERS 










| 
CW Advanced design assures quick acceptance 
Hudson skid-mounted Power by users .. . Quick profitable sales for you 
Sprayer. Discharge capacity 4 
fT inute. 100 gall , : : 
| oe then aumatae rs loa You’re looking at the most advanced line of power sprayers 
lon per minute capacity with ever made! They’re completely new ... with many 


important new features growers, orchardists and farmers 


30 of 50 gallon tank. 
= want and need... and now can have. 





















Improved pumps, new agitators, new nozzles on these new 
Hudson Power Sprayers assure greater spraying efficiency 

















. .. set new high standards of dependable, trouble-free 
performance . . . new ease of operation. 
Your customers will quickly appreciate the many important rr. 
improvements built into these fine sprayers. That means re-dl 
easy sales—high unit sales— and high unit profits. Growers handle i 
and farmers have the money to invest in new labor- tert 
saving equipment that does a better job. They'll spend ready fo 
it in your store if you sell the new Hudson Power 
Sprayers—the world’s standard of value. 
J ONLY HUDSON OFFERS ALL THESE FEATURES es 
@ All-welded steel tanks Full pneumatic tires on roller bear- rags 
ing steel disc wheels e Rugged, all-welded chassis e@ Highly sayy 
efficient gasoline engine @ Heavy duty pump 
e Full controllable pressure @ Stainless steel 
valve assemblage @ Slow speed long life _ 
pumps e Constant, positive, liquid agitation Bannnvoll 
@ Perfect balance assures ease of movement No. 65 St 
Hudson pneumatic tire Power Sprayer. nee 
Discharge capacity 2 gallons per min- Ship patter 
ute. Available with 30 or 50 gallon tank. 
AVAILABLE FOR IMMEDIATE DELIVERY ge 
Phone or write your jobber—or write to a 
Hudson for full information No.37 Con 
© 1948 4. 0. H. MFG Co. contend 
and polishe 
H. D. HUDSON MANUFACTURING COMPANY «+ 589 E. Illinois Street, Chicago, Illinois, U. S. A. AN W coh. Woone' 





Sproyers and Dusters Hudson **Porta- 


| 

Poultry Equipment > y Spray." 15 gal- So jet \S\; 
Hay Tools and ; > lon capacity. y 
Barn Equipment Farm Ventilation = | With or without | 5 ‘DNA ( 
LW) é 
h A e Cc 


Equipment pressure tank. 


Steel, semi- ). % 


Livestock Equipment 
4oe war 


pneumatic of 


TESTED AND PROVED EQUIPMENT ee gueenty ATK | N. 
wheels. 
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Hudson ‘*Porta- 
Spray."” 15 gal- 
"ion capacity. 
With or without 
pressure tank. 
Steel, semi- 
pneumatic of 
full pneumtic 
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5 Sales Builders from the Complete 


Atkins No. 400 Straight Back — Beautifully 
balanced blade has mirror polish. Solid rosewood 
handle in ‘Perfection’ pattern that prevents wrist 
strain. True taper grinding for easy clearance. 
Carefully hardened and tempered. Filed and set 
ready for use. Ship point pattern. 


Wa.¥ 





a 





No. 2000 Straight Back —Light but stiff tempered 
blade, true taper ground, polished and etched. 
New ‘’Perfect-Grip’’ apple handle is close to blade 
for easy handling. Ship pattern. 





No. 65 Straight Back — Fine quality for general 

arpentry. Taper ground. Domoaskeen polish blade, 
filed and set ready for use Carved apple handle. 
Ship pattern, 


NEN 


No.37 Compass Saw No. 39 Keyhole Saw— 
— 17x18 gauge blade Ground 18 x19 gauge for 
hardened, tempered easy clearance with min- 
and polished. 8 points imum set. 10 points per 
per inch. Filed and in. Uniform taper. Filed 
set. Plastic handle. and set. Plastic handle. 


Atkins line of Work Saving Saws 


@ 


ATKINS iv 


7 


@ 


ERTISING 








ip fee 


*Actual circulation figures. On o very conservative basis, it 
is estimated that each of these 2,181,147 copies is read by 
one or more additional persons. 


Atkins big, hard-hitting advertising campaign — 26,173,770 
messages in top-flight national and sectional magazines in 
1948-is now in full swing from coast to coast. This powerful 
campaign that reaches the cream of the buyers in your area 
has one objective — to help dealers sell more and make more 


profits in ‘48. 


When you cash in on Atkins advertising you also cash in on 
proved popular acceptance that builds year-in, year-out busi- 
ness. To profit to the fullest extent from Atkins advertising in 
1948, have the Atkins Saws that your customers want, on hand 
when they want them. Check your stock and get in touch 


with your Atkins jobber toda 


y. 
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in Making Sales for You 


plastics cutting saws appear regularly in: 


AMERICAN MACHINIST 
THE IRON AGE MILL AND 
PURCHASING 


in 1948 is 959,454 





Advertising in Metal Working Field is Another Atkins Plus 
In addition to the magazines shown above, Atkins advertisements of metal and 


FACTORY + pea ot AND MAINTENANCE 


FACT 


WESTERN MACHINE and STEEL WORLD 
The total number of copies of these magazines in which Atkins advertising will appear 
- @ real plus-value to help you build your metal cutting business. 


MODERN PLASTICS 








R’ Ss PAR TWN ER 


MAKERS OF BETTER SAWS FOR EVERY CUTTING 
DEACLE 


F OR 


E. C. ATKINS & COMPANY, Home Office and Factory: 4025S. Illinois Street, Indianapolis 9, Indiana 
BRANCH FACTORY: Portland, Oregon. BRANCH OFFICES: Atlanta ¢ Chicago ¢ New Orleans ¢ New York San Francisco 


JOB 
,_ sas © 
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AND SELL 


; 4 inexpensive, 


and efficient head. 12’ 
minimum spacing. 


THE ROSS NO. 10 
SPRAY Body drawn 
from flat brass 
sheet—no seams. 
Perforated face can- 
not loosen and is 
soldered from in- 
side. Patent baffle 
insures even distri- 
bution of fan-like 
spray. 


THE ROSS ‘‘SQUARE 
SPRAY’’ HEAD. Throws 
SQUARE spray. One piece 
cast brass body. Interior 
parts of sheet brass, ac- 
: cessible from top without 
Rea removing head. An 


QUALITY PRODUCTS 


WITH 


EXCLUSIVE 
FEATURES 





popular, 


THE ROSS NO. 24 RE 


VOLVING 


SPRINKLER 


Uniform coverage to 


40’. Saturates ground 


without 


flooding. 


Stainless steel bear- 
’ 


ings. Heavy brass tub 


ing for high pressures 
Non-breakable hase 


liable jobbers. 


THE ROSS SPRINKLER CO. 


PASADENA 3, 


24 ROBERTS St. 


We sell exclusively through job- 
bers. New territories now being 
opened. Inquiries invited from re- 





We ore interested in the dependable line of Ross 
Sprinklers and Spray Equipment. Please send us your 


latest catalog and descriptive literature. 


NAME 





ADDRESS 
















CALIF. 
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COUNTRY GENTL 





gLORISTS EXCHANGE « FARM JOURNAL « 


AN ° HOME Ga 


& 


your customers 
will ask for 
these 


HEAVILY ADVERTISED 


GARDEN AIDS 


WEEDONE 


the original 2.4D weedkiller. A 
balanced formula with wetting 
agents and penetrants. 


WEEDUST 


TRADE MARK 


2.4D powder for those here-and- 
there lawn weeds. 


RoofoNne 


Reg. U. S. Pat. Off 
the plant hormone powder for cut- 


tings and seeds. 
Reg. U.S. Pot OFF + 


TRANSPLANTONE 


for safer transplanting. 


ERUITONE 


for seedless tomatoes and for stop- 
ping fruit drop. 

e 
Stock all five for year-round sales! 


Order from your jobber now. 


AMERICAN 


CHEMICAL PAINT CO. 


AMBLER, PA. 
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NEW PRUNING SHEAR 


has 50% greater throat opening. Makes better, cleaner 
draw cuts with less effort. Blade maintains a full length 
seat on the exclusive self-adjusting, self-leveling aluminum 
anvil. Operates with simple leaf spring action. Has 
thumb-tip lock for safety and convenience. 


SELLS F 


$91 


PATENT 
PENDING 


sTHE FIRST REAL 





SELLS FOR — 
| 





ma eg 


Seen eae 


Ete el haa age 
with the famous scalloped blades. Grips twigs firmly 
» + Cuts cleanly without bunching. Durable green rubber 
handles absorb shock, provide cushioned grip. Fine cutlery 
steel blades are cadmium plated to resist rust and acid. 


wa For proven 


PROFIT 





and 


PERFORMANCE 





sell the shears 
backed by the 


best known 

name in the 
lawn tool 
industry 
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ADVERTISING FOR 


Dookip 
Seasonal adve 


and garden pu 
Doo-Klip garden a” 


Dookip 


rtising campaign 
plications back u 
d lawn tools. 


“THE PROTECTED PROFIT 


L.E.M.CO. 
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EXTRA PUSH 


s in leading home 
p these fast-selling 





LINE” 





STANDARD GRASS SHEAR 


with cadmium plated, serrated blades. Up- 


$195 


and-down action is non-tiring. Tilting 
stud keeps blades sharp . .. in con- 
stant tension, 


Se apa ee 






LONG HANDLE GRASS SHEAR 


for comfort and convenience. Combines easy 
handle action with easy running wheels. 


Trims hard-to-get grass. Blades ser- 
rated .. . cadmium plated... $350 
self-sharpening. 


Onder Tloc FROM YOUR JOBBER 


| PAYS 


ENGINEERING AND MANUFACTURING CO, 


rhlliauce, Ohue 




















APPLIANCES 
Admiral Refrigerator 
Arvin Iron 

_Hur Home Freezet 


HEATING 
Aldrich ‘Automatic Hot Water 


ytomatic 
ble 

d Fireplace \deas 
se- ytomatic 
rtable Electric 


H 

UG Kitchen 

Jonitrol Automatic 

Jonitr~ palis-Honeywel Controls 
Mueller Automatic 


INSULATION 
Boldwin-Hill 
Balsam- 

Gold Bond 
Kimsul 


Lonolite 


CH issue of 


pAINTS (Cont'd) 
Alston-Luces 

Bruce Terminix 

Cabot 

Cuprinol Wood preservative 
Kemtone 

Kyanize 

Lin-X Cleor Gloss Batteries 
Lyminall 

Minwo% Floor Finish 

Nu Enamel 

O'Brien 

Parate* 

Sherwin-Williams 


Porago" Lown Sprinkler 
Parkside Lown Sprinkler 
Pincor Lawnmower 
Plantabbs 
Pond Gorden Tractor 
Rootone 
Roto-Tiller G 
Sandee Plas 
Sensation awnmower 
Seymour Smith Garden Tools 
Show Tractor 
Standard Gorden Tractor 
Swan Rubber Garden Hose 
Lawnmower 

per arden Tools 
Twist-ems) 
Weed-No-More 


Wiss Pruner 

Do-More Gorden Tractor 
PAINTS 

Albron Pigments 
































mes & Gardens: 


aisceLLAaNntous 

Acme Sheors 

Anacond Bronze Screen 

Anchor Fence 

Amstrong Linoleum 

Bennett-lreland Fireplace 
Screen 








al Kitchens 


dard Fixtures Cyc “s 


Delta Flash ght 
Durhoms Rock ord Putty 
Edlund Con O er 


Fixtures per 
Bolance 


Water System 


res 
oter Heater 
er System™ 

















Velvetaree” 


oter Vigoro 





. Wear Ever Aluminum 
ale Trim Hardwore 


HARDWARE AGE 
‘MARCH 1 


000" 





CASH IN ON THE WEATHER WITH 














3 
a NO. 219 PLOT MODEL 
E te BAROMETER $12.00 


WEATHER INSTRUMENTS 


















friendships are already made 





NO. 404 NO. 103 JUNIOR MODEL 


for you through advertising INDOOR-OUTDOOR THERMOMETER—HYGROMETER 


THERMOMETER $7.50 $2.00 





WARM 


in leading national and sport magazines. 


These readers are.... 


prospects, because they remember the 
famous AIRGUIDE name on these 
ever-useful weather instruments. They're 





known everywhere for high caliber 
workmanship, reliable performance and superb design. 


Don't be left out in the .... 


0 by failing to cash in on this famous x | ' 
Ox 
name and national advertising YACHT MODEL 


BAROMETER 
ytty 


support. For prestige and profit alike, smart — . = 








e 


dealers all over the country display the 























tionet 
AIRGUIDE line. Forecast your sales now by sending 
jothesline 4 : 
in your order for the fall and winter season. 
Aids 
“a NO. 203 OXFORD 
FEE AND STEMWEDEL, INC. nitODE BAROMETER 
2210 WABANSIA AVE., CHICAGO 47, ILL. 


NO. 210 FORECASTER 


“3 “i é < > = 
J Ww BAROMETER $9.00 
| 2 * ’ . 


Ld X ij e” f 
MdG 1 The Complete Line of Weather Instruments Q ne noun | Gane 





OUTDOOR THERMOMETER . $3.50 
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Wr. Champion Dealer — 


Your sportsmen customers are by nature 
“from Missouri” ... they have to be 
shown! 

That’s why Champion proves all its 
claims with actual demonstrations. That's 
why the demanding “Motor Magic” 
tests which prove Champion's power, 
ruggedness and quiet operation have 
sportsmen all over America turning to 
America’s Great Outboard Motor. 

And never in history has any outboard 
been subjected to such punishment 
as these four stock model Champions 
which withstood freezing in solid ice! 

So, tie in your display with this ad 
now running in leading outdoor and 
men’s magazines. Get FREE photos and a 
signed affidavit covering this amazing test, 
by writing Champion Motors, Minneapolis. 

You'll find that “Motor Magic” is 
MERCHANDISING MAGIC! 





HUNDREDS WITNESS STARTING TESTS 
ON MOTORS CHOPPED FROM SOLID ICE! 


+. 3 seconds of thawing 
¢ damaged by 
motor) 
1 proaf of depend- 
posed adver- 

















for the Biggedt 
GRILL VOLUME 













































Osc ceanirno 
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DELUXE Sime 
420. 


Full reverse, Pull -O- Mavic 
sestamt starter, Queet 





00 andere mer 
and all the famow 
sive Champron features 
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3 POPULAR SIZES 
LOW Retail Prices 


MASTER 
Barbecue 
FOLDING 
GRILLS 


G-22 
Has New Charcoal Grate and 
Removable Folding Windshield. 
Cooking Surface 1|1''x 22"; stands 
24" high. 

















NEW 
EXCLUSIVE 
CHARCOAL 

GRATE 


Controls 
the fire. 
Ashes can- 
not fall 
out. 


(Models G-22 






ALL 3 MODELS 


are made of 


HEAVY GAUGE 
Carburized 


SHEET STEEL 


Weather Protected 
Aluminous Finish 


HEAVY STRAP 
STEEL LEGS 


Will Not Buckle or Bend 
* 


Sold only thru the independent 
trade. Never thru chains or mail 
order houses. 


Cooking Surface, 11” x 18” 


We will gladly send you 
Literature, Envelope Mailers 
and Promotional Ads. 


MASTER METAL PRODUCTS, Inc. 


G-16 


Cooking Surface, 10"x 16” 273-291 Chicago St. Buffalo 4, N. Y. 
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LASTER 
arbecue 
>LDING 
SRILLS 





MODELS 


iade of 


GAUGE 
urized 


STEEL 


Protected 
yus Finish 


’ STRAP 
. LEGS 


uckle or Bend F 


independent 
hains or mail 


end you 
e Mailers 
| Ads. 


ODUCTS, Inc. 
Buffalo 4, N. Y. 
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Millions of fishermen 
know GEP as the 
World’s Finest Fishing Rod 


Again in 1948—hard-hitting advertising will 
keep Gep the biggest name in fine steel fishing rods. 
These magazines will again carry full schedules of ad- 
vertisements throughout the big rod buying seasons. Is 
it any wonder Gep is the popular choice of experienced 
fishermen all over the country? Write today for new 









( 


rg 
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Get HEP to these 
—___GEP Trademarks—— 


This Trademark appears 
on all rods which have re- 
ceived Gep’s exclusive 
process of fabrication. This 
process, called “ Actioniz- 
ing’, gives the rod “life” 
in the right place, improves 
casting action, resiliency 
and uniformity. 


This Trademark typifies 
the only salt water steel 
fishing rods available that 
are guaranteed against salt 
water corrosion. 


This Trademark identifies 
Gep’s new Actionized 
Spinning Rod—the first 
one ever made of seamless 
tubular steel. 














1948 catalog. 


Gephart Mfg. Co. 


Specialists in See Fishing feds jor 





1026 West Adams Street e Chicago 7, Illinois 4/7 casTinG « FLY FISHING + SALT WATER FISHING + SPINNING 
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Distributed 
thru the 
Wholesaler 





GILBERT aam CLOCKS 


manufactured and guaranteed by 


THE WM. L. GILBERT CLOCK CORP. 


CLOCK MAKERS TO THE NATION SINCE 1807 


WINSTED, CONN. 
Laconia, N. H. 
141 W. Jackson Blvd. 
Chicago 4, II. 








551 Fifth Avenue 
New York 17, N. Y. 


















Retail $1.50 Each* 





Only ag pond To Have FI INT = 





(*Masher and Ladle, $2.00) SRR MATT, 
© GUARANTEED = 










/ MS Years = 


That's the story we're tell- 
ing to 13,000,000 readers 
of Good Housekeeping, 









Ladies Home Journal, 






American Homes, and Bet- 






ter Homes and Gardens. 





NEW... special value four 


and seven piece sets. Your 






Ekco salesman has the story 


of these special values. 


EKCO/ 


THE BIGGEST NAME 
IN HOUSEWARES 













Ekco Products Company 
Chicago 


National Sales Representative, 
D.E Sanford Company 










HARDWARE AGE 
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AIMED AT YOUR TRADE 
TO HELP YOU SELL / 
(\' 


(|' 
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ANTEED 


: We have strung our bow for 
Yetts 


deep penetration into the homes 
cf your customers! Fast read- 
ing — sharp pointed messages 
that put Acme KLEENCUT 
S:issors and Shears in line for 
quick sales — good profits! 

You will see this advertisement 


in the March issues of — 


BETTER HOMES & 
GARDENS 


GOOD HQUSEKEEPING 
TODAY'S WOMAN 
FARM JOURNAL 


WRITE FOR OUR NEW 
CATALOG AND PRICE LIST 


THE ACME SHEAR CO., BRIDGEPORT 1, CONN. 


| World’s Largest Manufacturer of Scissors and Shears 
Peececeeveeeeeneeeeoeoeeoeoeoeees e888 ee @ @ 


) 
? 
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The New 
Sharpener 


Underwrite 
Approved 


Fan-Cooled 





SEE YOUR CORY DISTRIBUTOR NOW ABOUT THE FIRST, COMPLETELY NEW,‘ 'ELY EF 





Mitchel 
appliance 
sensalion 


Sharpens Every Knife —Can’t 
Hurt Any Knife 











Nothing like it! A market in every home! 


Underwriters’ Laboratory 


eoeed A“dream” gift item! A streamlined, 
es. motor-driven beauty! 


puts a professional edge on every kind of knife... 
turns a formerly impossible task into fun... 
nationally advertised in LIFE and POST... 


Hong-Life, Self-Dressing fox fair-traded at $11.95 retail... 
Sharpening Wheel 





merchandised in the Cory manner... 





CORY CORPORATION 


Executive and Sales Offices: 221 North La Salle Street, Chicago 1 
Sales and Display Offices: New York* Chicago*Los Angeles * Toronto 
Export Sales: The A. J. Alsdorf Corporation + Chicago 1, Illinois 


( NEW,‘ 'ELY EFFICIENT, UNIVERSALLY NEEDED ‘ HOME APPLIANCE IN YEARS 


When... 
Oh, when has a Hamper 


offered all this ? 





1 
A choice of leading bathroom colors! 
A finish water and steam will not 
blister! 


No rough edges to snag delicate 
fabrics! 








and of course, it’s a WHITNEY HAMPER! 


with Guaranteed Construction Features! 


Yes, every Whitney product has a Fact Tag attached to it. 
This Fact Tag tells a customer the product’s advantages. It 
assures the customer of superior construction, of long life and 
service! It also tips the customer off to the slews of special 
features exclusive with Whitney! 


with Powerful National Advertising! 


Take a look at the powerful national advertising behind the | 
Whitney name! Year after year, and this year is no exception, | 
Whitney has runa powerful national advertising campaign. | 
Practically every woman’s consumer magazine you can think 
of has consistently carried Whitney — Just think of 
the millions of Whitney reader impressions... the thousands 
of pre-sold Whitney customers. 
with Satisfied Customers! 
Praised by satisfied 
customers everywhere! 
Whitney takes the cake 
for No Returns! And 
buyers‘everywhere tell 
us that when they sell 
}a Whitney, it stays 
sold! Whitney styling 
is superb! Whitney 
construction is solid! 
Whitney is a better buy 
for the customers’ 
dollars, and the cus- 
tomers know it! 





| 
| 
F. A. WHITNEY CARRIAGE aeaaal 
Since 1858 +» LEOMINSTER, MASSACHUSETTS 


WHEN YOUR CUSTOMERS SEE THE COUNSELOR 
It’s smart in appearance ... smart in per: 
formance... smart in accuracy! No wonder 
it sells with all of these features... graceful 
flowing lines; large magnifying lens; rolled 
front platform covered with ribbed rubber; 
durable baked enamel finish; Twin-flex 
springs with exclusive Counselor Zerostat 
dial control and stamina for years of depend 
able service. It’s a “best seller”... you cao 

depend on that! 

Sold by Leading Jobbers 


THE BREARLEY CO., ROCKFORD, ILL. 
and 1125 Broadway, NEW YORK 


Covrecd tx Chery Weigh’ 


HARDWARE AG 





The 2600 Wall Soap Dish exemplifies the famous Autoyre policy of providing fine design, 
)UNSELOR 


art in per workmanship and finish in value-priced—volume-priced—accessories. That's why the 2600 


No wonder 
fl - Wail Soap Dish keynotes the 2600 Line of Autoyre lustre chrome plated accessories for bath- 

.- grace ; 

ens; rolled 

ed rubber, 

Twin-flex 

xr Zerostat oom 

of depend YUVA 

.. you cao 


MATCHED ACCESSORIES FOR BATHROOM AND KITCHEN 


room and kitchen—the complete, matched line that makes it easy to make related sales. 


f 


WARE AGh ‘, 
THE AUTOYRE COMPANY @ OAKVILLE, CONNECTICUT 





ow 
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ARE YOU PUSHING YOUR REPEAT | You'll 


WAX SALES INTO THE GROCERY _ Breeze 


NEXT DOOR? Through 
Sales... 




















with Tennessee Valley's STAKOOL Exhaust Fans on your floor. 


CONSIDER THIS: A. housewife visits a super-market or Keeping cool in the hot months appeals to all customers—home 
owners, offices, and stores. Farmers use STAKOOL Fans to 


pe fj ventilate barns. And STAKOOL is designed to be used by all 
visits a hardware store. Every time you sell her a brand four. Here are three good reasons why STAKOOL is the 


of wax also carried by grocery stores, don’t you throw customers’ choice: 


away your repeat sales? ? ? EFFICIENT, 


YES! And that’s why so many smart hardware dealers V-belt driven fan revolving in one-piece ALL-STEEL Venturi gives 


grocery store at least twenty times more often than she 


maximum air-flow. 


push Beacon Quik-Gloss. Display Beacon Quik-Gloss. | 
For Beacon is the only big-selling wax that’s not sold DURABLE 

through grocery stores . . . the wax that housewives buy Individually balanced blades, ball bearing motor, built-in oil 
again and again because it ' \\\ ‘ reservoirs, and automatic thermal overload protector insure 


wears longer! Get on the 


Beacon Bandwagon! Build Pwo, ' | QUIET | 


Smooth-running, cushion-mounted motor with over-size bearings 


long life and smooth performance. 


your repeat sales for your- 

—_ and a v-belt driven fan with individually balanced blades give 
self. Ask about the Beacon = ~ your customers what they want most in a ventilating fan: 
guaranteed sales plan to- nie, QUIET operation! 
day. Write to... y s STAKOOL has many other appeals. Write for specifica- 


tion sheets, installation instructions, and prices today. 


THE BEACON COMPANY = Address: Department H 
97 Bickford Street 


Boston, a - . | oO OL N E 


Beacon Quik-Gloss is EG. U.S. PAT. OFF. 
Fair Traded APPLIANCES 


TENNESSEE VALLEY 
MARKETERS, INC. 


117 NINTH AVE., NO., NASHVILLE 3, TENNESSEE 


Pioneers in Electrical Appliance Manufacture 
in the Tennessee Valley 




















HARDWARE AGE 
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Sot EXMENUDY nvr as 


When you sell “Pennvernon” you'll have more satisfied customers; make 





more friends; get more business. For in Pennvernon you give your custo- 
mers a quality product—a window glass that meets the most exacting re- 
quirements of good sheet glass. It has excellent visiona! properties ... a 
brilliant surface finish on both sides of the sheet... may be glazed either 
side out. To replace broken panes, always sell “Pennvernon” — not just 


“window glass.” 


PENNVERNON “—& winpow GLASS 


PAINTS - GLASS - CHEMICALS + BRUSHES - PLASTICS 


Ane nes Sie oe PLATE GLASS COMPANY 
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Fluorescent Lighted Cabinets 


ADDED TO OUR REGULAR LINE OF MEDICINE CABINETS 


Fixtures are chrome plated. 


All wires are encased. 115 V 60 Cy. A.C. 


MODEL Polished Plate 
Wall Openings Mirror Sizes 
14x18" x334” 16x24” 
14x20” x334” 16x24” 
16x20’x33/” 18x26” 

16”x2514""x334” 18x32” 
Cabinets are equipped with outlet to permit use 


of electric razor or curling iron. 


Also with outlet receptacle boxes for direct wiring 
OR can be had with plug-in type. 


Write for descriptive literature on other models 
with and without lights. 


Sold through dealers only. 


IDEAL CABINET CORPORATION 


Main Office and Factory. 7722 Joy Road. Dept. HR. 
DETROIT 4, MICH. 


Division of DesLauriers Column Mould Co.., Inc. 


THIS oe @ieenen |: ¢ ois : Anat AOS Fee Re aes Bk* <¥ 
ome AS 2A7 4 me ee 
ee 


Sr 
ae 


DISPLAY and STOCK 9S creemamarnat ans 
CABINET 


S thes 


FREE 


RETAIL PRICE $150. 
YOUR PRICE $ 90. 


YOUR PROFIT *%60. 


Please inquire for full particulars 


of this and other FREE cabinet deals 


REX CUTLERY CORPORATION 
IRVINGTON 11, NEW JERSEY 


X 


an 


~ DOUBLE LIFE... 
DOUBLE VALUE 


JOY Scissors and Shears of surgical steel are DOUBLE PLATED 
with nickel and chrome for DOUBLE LIFE and DOUBLE VALUE 


HARDWARE AGE 
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Your Bird distributor is selected with 
as much care and thought to quality 
and service as Bird builds into famous 
Armorlite. His is an outstanding 
merchandising organization — as 
outstanding as the styles and patterns 
of the Armorlite rugs themselves. 


Your Bird distributor is alert and 
helpful—the kind of an outfit you like 
to do business with. 
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~ BIRD & SON, inc., East Walpole, Mass. 


LINOLEUM, 


ENAMEL SURFACE RUGS AND YARD GOODS 


KEY DISTRIBUTORS IN CITIES THROUGHOUT THE UNITED STATES 
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from you 





Doubt is out... 





in the Gladding box. 







good-will 









to the 


when you sell ’em 
Gladding Fishing Lines. They’re 

ACTION-TESTED. U. S. Testing 
Company’s Award of Merit is right 


Point to this Award proudly. Stress 
it with confidence. It clinches many 
a sale. And still more impor- 
tant, assures that satisfaction that’s 
so essential for winning and holding 


Yes, this Award is proof that 
Gladding’s top quality materials, 
skilled craftsmanship, and 132 years 
of ‘‘know how” go together to make a 
truly outstanding line. Proof you can 
sell nationally-advertised, world- 
famous Gladding Lines with complete 
confidence. Sure you have enough 
in stock? Better order more... today. 

















NATIONALLY ADVERTISED 
Saturday Evening Post, Collier's, Holiday, 
Field and Stream, Sports Afield, Outdoors, 
Outdoor Life and other leading magazines. 


B. F. GLADDING & CO., INC. 
Established 1816 
SOUTH OTSELIC, NEW YORK 


Feature 
Gladding 
Action-Tested 


\ Fishing Lines 


\ World Famous 


Gladding Lines 





@ CASTING LINES 
Invincible 
Blue Ribbon 
Dauntless 





@FLY LINES 


Trans-Lu-Cent 
Whip-Slik 
Dauntless 


@ SALT WATER LINES | 


Donegal 

Carney 

Dundee 

Coastal 

Sligo 

Catalina (Braided) 


@ ALL PURPOSE LINE | 


Otselic 














A Popular Line with Shooters 


LYMAN 
SIGHTS 


IDEAL RELOADING TOOLS 
METALLIC SIGHTS 
TELESCOPE SIGHTS 

CUTTS COMP 


Lyman Products profitable to handle. | 
They are accepted by sportsmen. 
Distributed through the trade. | 
Nationally advertised. | 












Write us for Catalogs and Folders 
THE LYMAN GUN SIGHT CORP. 


Established 1878 | 
MIDDLEFIELD, CONN. 






































BUTT RESTS 


AND FISHING ACCESSORIES 




























Complete line of Butt Rests in 
fine leather, both oiled and plain. 
Also Surf Bags, Rod Covers, Reel 
Cases, Creel Straps, etc. 


Send For Catalog 






BRADLEY E. GRIMES CO. 


Mfrs. of Hunting, Camping, Fishing & Sports Accessories 
W. COLLINGSWOOD HEIGHTS, N. J. 







HARDWARE AGE 
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4 \ 8 | 























Accessories 
ds 


Consumes Qemand 


thru NATIONAL ADVERTISING 


Builds Business for Smart Retailers 


MARCH, APRIL, MAY, JUNE 
FIFTY MILLION READERS 
PER MONTH.... 





SAT. EVE. 


art your day Ma 22, Di SP Possess iis 
rer Sa oe. March 13 


5 THREE BELL—only 





lasted out of 5 


Or, : atria NY = , se 
here’s the “later , 
; Adast turnover profitable line sold 
= under Fair Trade Agreements in 
———_ Vf all states where applicable. 

am ¢ Ca Fhart f k 

ost 
March 16 — 


g graham 5) f 


SENTINEL 


re 
cLecns AN® or Guard ipo Reviews Tome” 


Prices exclusive of taxes and subject to change 


THE E. INGRAHAM COMPANY CLOCKS AND WATCHES 
Bristol, Conn. ° Est. 1831 
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THE OTTO BERNZ 


wes FLAME 
| “ia THROWER 


Adjustable Handle 
for Leverage your distribution. 


Everybody likes Be 


lz <, —s 
AG - Dh 
_ 4 , 
Sn Wee / ye VD i 
- "te > 3 sm 


HYDRAULIC PUMP OILERS bi; 
betilise they make oiling CONC : 


These Eagle Oilers are favorites with mill- 
wrights, mechanics, service station atten- 
dants, farmers and the home workshop 
man. That means they are fast sellers. 
















%& At last by popular demand a 


Flame Thrower at a price for 


4 


Removable 
Burner Block 
Steel Tonk % Increase your sales and profits by 


Seamless Steel theavy Gauge 


a handling Bernz Flame Thrower. 


Adjustable 
Shoulder Strap’ 


Eagle Hydraulic Pump Oilers are easy to 
use, always ready for action, durable and 
leakproof. Built to Eagle quality 


standards — seamless drawn bodies; 


seta dauaens % The increasingly new uses of the 


4-Gollen Tonk + Burns Kerosene Flame Thrower have more than 
Gives 2,000 Degrees Fahrenheit Heat. 





















doubled its sales value. 








. VARIOUS USES 
genuine double seamed bottoms; de- Burning Weeds aetetig Caley Tinian, on. Crt ty Cane 
+ h bl | ld d Thawing Switches Melting Ice and Snow Heating Lead and Pitch 
acna e seamiess we e spouts, Clearing Driveways and Roads Pavement Work Cleaning Ditches 
straight, angle or flexible types. They NUMEROUS SALES PROSPECTS 
e Farmers Institutions Municipalities 

are a profitable, standard sales item. Poultrymen Factories Utilities 

Forestry Workers Plumbers Railroads 

FOR IMMEDIATE DELIVERY—ORDER NOW 








Oil with an "Eagle" Oiler 


Pe d Carton Weight 20 pound our Orders Now for Immediate Delivery 


THE OTTO BERNZ FLAME THROWER 


Order from your Jobber 


EAGLE MANUFACTURING COMPANY 


Dept. HA-348, Wellsburg, West Virginia 


280 LYELL AVE., ROCHESTER 6, N.Y. 


to Bernz Lin t rohe burns and Plumber 


NO COTTER PINS—NAILS—WIRES NEEDED! , t 
NEW! BIG ORANGE y 
- Strength CLEVISES 


Without cotter pins! 
THE ONLY TRACTOR CLEVIS WITH 


Instant-Locking Clevis Pin 
—Patent Pending— 
















| @ Stainless steel locking spring will not rust! 


















A FAVORITE ' | @ Can be removed by operator from trac- — Pin GOLDE 
FROM THE WORD "GO"! |, {stl Separately sa Tas 

aves time! } nk in the n 

@ Will not bend or break! Holds its shape’ Price §.50-.00 63 year 

Mention XCELITE NUT DRIVERS | only a | 
where men know good tools, and Hi-Strength TRACTOR CLEVISES a th 
’ ie! : ’ acture 
— Il find the dain always TOPS! @ Hot forged clevis body! immedic 


Now with new, larger, better grip- 

ping handles. Quality steel blades, | 
double heat-treated—highly polished 
or chrome-plated. Beauties in feel 
and looks—natural sellers. Write 


@ Extra large shackle type 
heads! 


@ Made of extra strong 
steel! ae 

f aaepmnemammamcestt 

@ %" steel body, 34" pinl "aaah 


| Ciepeete At on 





Model No. 4278 Shown. 
Suggested 


Retall $1.15—1.30 


now for the facts. 






*ORIGINATORS — NOT IMITATORS 






LOOP WIDTH 2% 


PARK METALWARE CO., INC. | OTHER TYPES & SIZES AVAILABLE 


Dept. G Orchard Park. N. Y Order from your Distributor or write us. 
° 7 N. YT, 


WIZZ Toolé PREFERRED BY EXPERTS MIDLAND RQ 


CEDAR RAPIDS, IOWA 
HARDWARE AGE 





*First to use plastic for screwdriver handles 
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CLEVISES 


| clevis body! 
shackle type 


extra strong 


ody, y," pinl 
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TROWEL I ar | 

T OOLS 
LOM 
GOLDBLATT Masonry Tools 


have been established leaders 
in the masonry trades for over 
63 years . . . the listing here is 
only a partial coverage of the 
more than 300 items we manu- 
facture and carry in stock for 
immediate delivery. 






PF siti 


"3 62 renertltereeton ren — r. es 
» & ¥ - 
ia a ee 4 M4 


WRITE FOR OUR 
NEW CATALOG 


Be Prepared for Spring Building Rush 


LDBL 


The Complete Line 
of Better Masonry Tools! 





| 





PROMPT DELIVERY! 


Goldblatt correct certified Levels, Pointing Trowels, 
Margin Trowels, Pipe Trowels, Gauging Trowels, Alu- 
minum Hawks, Aluminum Floats, Rubber Floats, 
Angle Paddles, Scratchers, Tile Setters’ Hammers, 
Brick Layers’ Hammers, Scutches and Sets, Jointers, 
Bricklayers’ Trowels, Tuck Pointers’ Trowels, Cemen- 
ters’ Trowels, Edgers, Bronze Cement Groovers, Steel 
Cement Groovers, all types of Base Tools, Sled Run- 
ners, Lathers' Hatchets, Nippers, Plastering Trowels, 
Brushes, Leveling Instruments, Marble and Tile Set- 
ters Tools, Tool Bags, in fact, EVERYTHING FOR 
THE MASONRY TRADES. 





GOLDBLATT TOOL CO., 1622 Walnut St, lone City 8, Mo. 
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) Adhesion tests HERE... 


“Your assurance for , g 


@ Friction tape is of value only as long as it stays 
put on the splices it is protecting. The permanence of 
PANTHER and DRAGON Friction Tapes is guaran- 
teed by constant checks on adhesion made in accor- 
dance with ASTM specifications, as shown above. The 
extra adhesion built into PANTHER and DRAGON 
Tapes insures longer splices and complete user 
satisfaction. 
PANTHER and DRAGON Friction Tapes work 
easily. Splices stay tight in cold as well as warm 
weather. Sold only through recognized independent 
wholesalers. Hazard Insulated Wire Works, Division 
of The Okonite Company, 

Wilkes-Barre, 

Pennsy!vania. 


‘)Panther ond 1D) ragon 


| friction and rubber tapes 


15% TLTING TABLE 


10” WOOD" 
LATHE 


Here is the line of tools you have 
been waiting for. Shopmaster tools 
are designed for use by the amateur 
or professional workman. The Shop- 
master national advertising cam- 
paign plus articles in various pub- 
lications are building consumer ac- 
ceptance. You'll find Shopmaster 


Tools highly profitable, fast selling | 


items. 
For complete informa- 
tion contact your jobber 
or write: 


JIG SAW 


“ 


BENCH SAW 


6" JOINTER- 


SHOPMASTER INC. 


1214 THIRD ST., SO., MINNEAPOLIS 4, MINN. 
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With a mo 
service, evs 
able, print 
sales by di 
chandise o 
clerk—to | 
Here’s an ¢ 


COMPLETE CONTROL 


OVER EVERY TRANSACTION! 


With a modern National Cash Register System at your This complete control is only one advantage of mech- 
service, every transaction is recorded in clear, unchange- anizing your business figurework with a new National. 
able, printed figures — right to the penny! Your exact Speedier service to customers ... collection in full of 
sales by departments—to let you know the right mer- every penny earned ...no more hand-figuring — to 
chandise or service to promote. The exact sales of each name but a few. Have your local National represent- 
clerk—to help you build your sales force intelligently. | ative show you the rest! Sales and Service Offices in 
Here’s an entirely new standard of control! over 400 cities. 


1 -annaeianiietsesetnsntindnaann-seaneaneatantnanetenaaaanssntttctititanttite ut 


EXPRESSLY DESIGNED FOR HARDWARE STORES 


1. Issues an itemized and totalled printed 

receipt, or prints a record.on the original 

and duplicate sales-slip 

2. Separate cash drawers for recording the 

sales made by each of 4 clerks. 

3. Purchases of more than one item are 

mechanically—and accurately—added. . = us) to 

4. All item accounts are automatically dis- | : = i CASH REGISTERS + ADDING MACHINES 
tributed into 5 department classification mae 4 ACCOUNTING MACHINES 
totals, locked within the register. fog 

5. Printed audit strip affords you instant 

record, in detailed and total form, as to 

activities by departments, clerks, and 

transactions. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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Ask Your Jobber For 
These Quick-Selling 


TWIK Leaders 


QUALITY TOOLS AT PRICES THAT 
WIN INSTANT POPULAR ACCLAIM 


(H) 
MODEL H-109 






{A) *TWIXKLIP—2 in 1 clip for toe and 
finger nails. Model T.F. 51. 


(B) NEW 6 FT. ALUMINUM FOLDING RULE — 
Satin Finish, Black Numbers on Both 
Sides. Model RL-113-2. 


(C) *ADJUSTABLE LEVEL Jr.—Model 
L-111. 


(M) 


| MODEL H-116 
f 
{ > 


(D) CARPENTER SQUARE — with level — 
Model C-102. 


(E) HACK-SAW FRAMES — Heavy Duty. 
Model H-103. 


(F) SLIDING BEVEL—Model B-105. 


(G) JOBBER'S DRILL GAGE — Model 
G-115. 

(H) Electricians & Plumbers HACK-SAW 
FRAMES—Heavy Duty. Model H-109. 

(I) *PROTRACTOR & DRILL GAGE — Model 
P-108 

(J) COMBINATION SQUARES — with levels 
and scriber. Model 100. 

(K) HANDY HOME TOOL — 6 tools in 1. 
Model D-106. 

{L) ADJUSTABLE BENCH LEVEL (10 inch). 
Model S-107. 


(M) PISTOL GRIP HACK-SAW FRAME — 
Heavy Duty. Model H-116. 


*Pat. Pending U.S.A. 


(i) 






MODEL 100 


WATCH FOR ADDITIONAL TOOLS 
NEW NUMBERS APPEARING REGULARLY 
If your jobber can't supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1,N. Y. 


(G) 














There Is NQ SUBSTITUTE 
for BRONZE SCREEN WIRE! 





TO PURCHASE 


BRONZE SCREEN 


















WIRE 


Galvanized Screen Wire ..«= 
Hardware Cloth Wire. «» 
All Grades of Industrial Wire 


FIRM PRICE... 
GUARANTEED DELIVERY! 


SQUARE FOOTAGE 
CHART AND PRICE 
LIST FOR THE ASKING! 





Free 











Ace Window Screen Co. 


of Chicago 


1634 S PULASKI ROAD 
CHICAGO 23, ILLINOIS i 
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Your inquiries 
cordially invite 
complete U B 
of quality pair 
varnish brush 











jal Wire 


TERY! 


saneaiiemnit 











KING! 





n Co.f 


| varnish brushes. 


OAD 


DWARE AGe 


























brings you better paint brushes 
ae : 774" years of brush making is 
know-how behind every UBM brush 











When you concentrate on UBM paint painter and home user insist on UBM 
brushes, you concentrate on a line of —the quality line backed by over 774* 
traditional quality. For over half a cen- years of brush-making ‘‘know-how” 
tury, UBM craftsmen have bent their 

every effort to the design and manufac- +Tie composite of the total years of experience 
ture of better paint brushes. That is why of UBM’s top executives, an average of better 
wherever brushes are used, both boss than 29 years in brush-making. 


Your inquiries are 
cordially invited on the 
complete U B M line 
of quality paint and 


‘Use Brushes of Merit” 


UNITED BRUSH MANUFACTORIES, INC. 
116 and 118 Wooster Street, New York 12, New York 





Since 1890 one of the country’s 





leading manufacturers of paint brushes. 
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To Start the Sales | = 
of > 


oL ; ; 
al 7 YY)? Cn “Un V/ 
cU p 4 oul” “We ae sel “try 


ll” ent” ray G Yl” Vryyyyyfl erry orryyyyfp 


Because the general use of rot-proofing and 
mildew-proofing preservatives is compara- 
tively new, we are frequently asked “How much 
should | stock?” 











The most advanced hydro-jet 
pump ever developed. Com- 
pletely interchangeable for deep 
and shallow well service. Simply 
change one piece shallow well jet 
fitting to convert to deep well 
unit, or vice versa. It's new. It's 
different. It's distinctive. Un- 
matched in features such as inter- 
changeability of motors from % 
to 1 HP., horizontal construction 


INTRODUCTORY ASSORTMENT 4 for installation at well 


or offset, longer last- 








Here is our recommended introductory order. | ing rotary seal, and 


24 1-Quart Cans assorted for the preservation of many others. 


wood, fabrics and rope. 


6 1-Gallon Cans assorted for the preservation of 
wood and fabrics. Mo DO NALD _ IN ITS 
LIST PRICE $49.70 DEALER PRICE $33.13 | 
3 cartons to shipment. Weight 108 Ibs. Freight prepaid 92n ce YEAR e©oe0ee3eee 
on all orders over 100 lbs. 
With this order we include 225 4-page, envelope size A NAME YOUR CUSTOMERS KNOW 


descriptive folders and 1 each counter display cards AS THOROUGHLY DEPENDABLE 


of Cuprinol for Wood and Cuprinol for Fabrics. 
Yes—the name M&Donald 


Cuprinol is being regularly advertised in 1948 in Better Deep Well corries with It @ ninety-two 


Homes & Gardens, Florists Papers, Marine Papers and Series 400 eat endian ta euntitns 
Hunting and Fishing Magazines. and 600 

7 i * pump and water systems that 
Mail the Coupon for this Introductory Assortment serve faithfully and well. The 


CUPRINOL Division, Darworth, Inc. new Mississippi Deluge Jet 
52 Maple St. Simsbury, Conn. 
Pump, plus the great M¢Donald 


CUPRINOL Division, Darworth, Inc., 52 Maple St., Simsbury, Conn. reciprocating units, gives you 
Kindly ship me, under regular terms, your $33.13 introductory the “top” line in the field. Get 

offer. Shallow Well the facts. 

Oe Series 420 


ADoRESS__-__ - ceenemnamicies: | A. Y. MSEDONALD MFG. CO. 


ae ee 
direct c or yr jobber’s | s name if desired DUBUQUE ’ IOWA 
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NEW CHEVROLET 


Advance-Design Trucks for 1948 


Versptttl” erry ee — 
onattl™” yf “I 

| ty 

ntl “yyy 


=e 
~~? 


Only Advance-Design Trucks for 1948 
Have All These New and Finer Features: 


* New Chevrolet 4-Speed Synchro- 


Mesh Truck Transmission Entirely 
new Chevrolet developed 
Synchro-Mesh transmission 
assures truck users of un- 


ydro-jet paralleled new ease and 

d. Com- > efficency in truck operation! 

for deep 

e. Simply * New Chevrolet Advance-Design 

w well jet Gearshift Control Unrivaied new conven- . 

eep wel | lence and ease of operation The Newest Line... The Greatest 


new, We in Advance-Design models 





‘ j ff #e* with 3-speed transmission. * 
_— Un- ‘ y Gearshift is mounted on the Features eee The Biggest Values! 
Vas em steering column to provide new 
; from % . efficiency on every hauling job! 
instruction | Here are the nation’s biggest truck values 
on at well * New Foot-Operated Parkin . 
or tan 5 ante g —with the latest and greatest features 
rake Here's a revolutionary new feature 
me of Advance-Design Models of advance-engineering! They’re new 
> WO with 3-speed transmission. The 
a ee eee Advance-Design Chevrolet trucks for 1948 
dale Me parking rake provides safer, ; ‘ 
ITS ep mere efficient broking, pls —107 models on eight wheelbases — built 
new, Clear grea * 
to deliver Transportation Unlimited! See 
* New Improved Chevrolet Valve- 
me in-Head Engine The world’s most economi- them at your Chevrolet dealer's. 
(NOW cal engine for its size—Chev- CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
ABLE a rolet’s power-packed valve- ; 
ae § in-head engine is now even 
J I finer, with vital new features —_—- 
sDonald 2” Va that assure greater durability CHEVROLET 
nety-two and operating efficiency { 
providing 
items that * New Multiple-Feature Develop- 
ss fe ments Chevrolet's Advan tbedan yavdiiins ... PLUS THESE FAMOUS PROVED ADVANCE-DESIGN FEATURES: 
page - new splined rear axle shaft The Cab that “breathes”* e Flexi-Mounted cab e Uniweld all-steel 
yeaa — eee we ale mame we construction e Large, durable, fully adjustable seat e All-round visi- 
gives you - greater strength and durability 


in heavy-duty models, ... New bility with rear-corner windows* e Extra-durable frames e Full-floating 

heavier, more durable springs. hypoid rear axles e Specially designed hydraulic truck brakes e 
- New propeller shaft 

bearing-seal design... 


field. Get 





Thorough cab-sealing insulation e Standard cab-to-axle-length dimen- 
sions permitting interchange of bodies ... and MANY other fine features. 


a ¢ Oo. *Fresh air heating and ventilating system and rear-corner windows optional at extra cost. 


CHOOSE CHEVROLET TRUCKS FOR TRANSPORTATION UNLIMITED! 
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CORNISH WIRE CO., tac. 
15 Park Row, New York 7, N.Y. 





...Apsco Premier-2N 











with all-metal nickel- 
plated receptacle 
and automatic feed. 






Enjoy fast turn- 
over, too, with 


“ity —— Apsco Dexter, 


Giant, and other profit-making models. 


Zeal Sogn 


AUTOMATIC PENCIL SHARPENER CO. 
World’s Largest Producer of Pencil Sharpeners 
ROCKFORD, ILL. * LOS ANGELES * TORONTO 











* 
Something New 
that Means BIG Profits! 













— a 

















Strengman's 
ALUMINUM 
Rotary Dryer 


Big—140 inches of clothes line! 
| Light—aluminum arms! Strong 
—reinforced with steel! Rust- 
‘ proof—steel sealed in molten 
with the zinc! And profitable—aimed at 
Heart of the tremendous new home 
market! 


KAMK AP, inc. 


National Sales Representatives 
for STRONGMAN Products 
200 FIFTH AVE., NEW YORK 10, N.Y. 

















ONE-PIECE 











£€-Z CUP HOOKS 





IN BRIGHT, 
KITCHEN 
COLORS 


GRC’s E-Z Cup Hooks are smartly 

: Nickel or brass 
styled, attractively carded to get finish ; 
extra sales. Durable zinc alloy. also available in bul F 
White, red, blue, green, nickel, —I gross to bos 
brass. 6 hooks on a card. 


IMMEDIATE DELIVERIES d 
SEE YOUR JOBBER 9 me 
Jobbers' Inquiries invited WING NUM 


SS GRIES REPRODUCER CORP 


= 789 East 132nd St., New York 54, N. Y. 
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»s line! 
Strong 

Rust- 
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med at 








el or brass 
finish 


yailable in but} ; 


gross to box 
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CONTROLS WATER SEEPAGE 
IN POROUS MASONRY 





v CELLARS 

v RESERVOIRS 
wv COPINGS 

~ BRICK WALLS 
~ BRICK PIERS 

~ FISH PONDS 





CINDER BLOCK WALLS 
v CEMENT BLOCK WALLS 

vw STUCCO SURFACES 

v PUMP AND BOILER PITS 

v FIELD AND QUARRY STONE 
~~ CONCRETE MASONRY 

~ RETAINING WALLS 
ROUGH MASONRY 

v UNGLAZED TILE 

~ SWIMMING POOLS 

Y CISTERNS ~ SILOS 

v ELEVATOR PITS 


v HAY-TITE CAN BE USED ABOVE OR 


BELOW GRADE,INSIDE OR OUTSIDE 

















poe Sevens —— ria Sore * 
beasonny Ecae ra Waisonay : 









Sater Seepage 


i 
masoney j* é 
Ty te 


<t CONTROLS WATER mA : 


IN POROUS MASONRY 
eee ‘. 


, 
_"" Water py od 


Send for your counter 
and window displays to: 


KAY-TITE COMPANY ° WEST ORANGE, N. J. 
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Oe etary 


Be tome 















tical ; * Famous R-V-LITE he Selling the 


: Il a 
exibility, 3 types: transparency.” now iden- 


installatj 





toughnes 
) ultra-violet “ting 





















50 ft. and 
150 ft. rolls 


Selt-selling, adv enticing sastel ba 












1s \ay a stee sgi0n tO! 

ye dy, tube rolls on PF ectjand display: ''g, nuts 
plays oo counte’ ae eos in 5 snutes - 
against” side. Oe 





Monufactured exclusively by 


ARVEY CORPORATION 


| Now.. . go into the 


VENETIAN 
BLIND 
BUSINESS 





Just buy one Artcraft sample blind 
for only $3.30...Display it... 
and you’re in business! 

No need to send salesmen out to 
measure for blinds... Artcraft sup- 
plies simple, concise directions for 
measuring accurately and _ install- 


ing, that any customer can follow! 


WRITE FOR DETAILED INFORMATION TO THE FACTORY NEAREST YOU 
ARTCRAFT VENETIAN BLIND MANUFACTURING COMPANY 
MAIN Office © St. Louis, Missouri © 3962-72 Olive Street 
Pittsburgh, Pa., 72 First Avenue ® Chicago, 11., 1528-38 Armitage 


Artcraft gives you top quality, 


guaranteed, custom-built blinds.. 


all-metal or facia type . . . with slots 


of galvanized bonderized steel, 
flexalum aluminum or kiln-dried 
seasoned wood. Choice of attroc- 


tive tape colors. Prompt, depend: 


able delivery. 








e with r 


@ STANDARD SIZES FOR 
ALL REGISTERS 


@ SELL ONE FOR EACH 
REGISTER in the HOME 


@ CUSTOMER INSTALLED 
@ EVERY INSTALLATION 
SELLS ANOTHER ONE 


Write TODAY for 








3470 N. KIMBALL AVE. CHICAGO 18, ILLINOIS 





PAT. PENDING 


WARM AIR HEATER 
IS A 


PROSPECT 


MO-CO 
REGISTER 
FILTERS 


An easy-to-sell item that 
delivers a real service 


free air circulation. 
Cleanable, durably fire- 
safe metal construction. 
Warm air furnace (coal, 


| 
| 
if 
| 


to homemakers. Stops | 
90%, of dirt, yet permits iP 


oil, or gas) users all | 
need MO-CO. Unlike | 
unsightly adapters | 


MO.-CO fits inside regis- 


ters. Sells fast at nice | 


profit. 


your proposition 


THE MODERN MANUFACTURING COMPANY 


624 WARD AVE. 


GIRARD, OHIO 


HARDWARE AG 















natio 


Power you 
batteries ij 
coast to co; 
thorough r 
national ac 


high avera 


* insulate 
* guarant 
Gov't.C. 
expirati 
* Wrappe 
cans he 
leakage 


MARCH 1: 


better lines 
make you 
look better 


Hin batteries its Bright Star 


buit bina... F Nationally advertised to millions in leading publications 


se... with slots 
iderized steel, 

or kiln-dried 
joice of attroc 


ompt, depend: 


NEAREST YOU 


- COMPANY . L Re 





Olive Street a TAR 
-38 Armitoge IGHTS , = 
f No. 6 . a pAg 
j } No 6A 
GENERAL pURPOS! 5 ep ty 
HEATER ORY Celt Be : S eeee 
{3 
> E CT E earn 83 j Wiican staf ea 
po Ap - i 
eee Wr 
BE 
co — 
TER | Power your sales drives with the champion line of ; 
-RS |B batteries in the industry — Bright Star. Recognized ‘ 
il item that |r °*St to coast for quality. Smart display packaging ... 
A eerie thorough merchandising support...plus a hard-hitting : 
ers. Stops |f) National advertising program assure volume sales and ; 
. . . . 4 
yet permits high average profit margins. Write today for details. H 
circulation. | ' 
arably fire- | ? ' 
snstruction. [ * insulated, metal top flashlight cells. : 
7 
nace (coal, |i * guaranteed to exceed General Purpose ot cells unit ne. 2160 
Raa how Gov't.C- 18 Specifications even on anual ee eaand Six No. 216 two-cell 
rs se expiration date. General Purpose Gov't. chrome finished spot- ' 
apters | : C-18 Specifications lights on 2 colorful ' 
sae analy * wrapped bobbins and seamless zinc even on expiration date. easel display packages. ; 
a: el cans hold power longer and resist : 


leakage in fact! 





BRIGHT STAR aren 


OMPANY branch offices: Chicago and San Francisco 


RD, OHIO 
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PER SET 


ASSORTMENT ZaaaIN 


PRO-TEX HOT DISH MATS 


Xe STEEL TOPS for permanent, lasting beauty. 
Vastly superior to paper, cork or plastics. Not 
affected by heat, moisture or grease. Easy to 
clean. Soft, suede-like base positively cannot 
scratch, 


ATTRACTIVE, COLORFUL DESIGNS make a 


hit with housewives. They sell on sight! 


AMAZING LOW PRICE. Complete set of 3 
Mats retails at 50 cents (slightly higher west 


of the Rockies). 
ATTRACTIVELY PACKAGED. Sets are packed 


in set-up boxes that serve as “silent salesmen” 
on your counter. Each set contains 3:Mats — 
one 7’’x 10’ and two 6’’x 8”. 


* BREAKFAST TIME 


No. BD — An old favorite, 
with bright steel top gaily 
decorated in red and blue. 
A beautiful design that ap- 
peals to every housewife. 


HUNTING SCENE * 


No. HS — A Huber cre- 
ation, durably printed 
on bright steel in shad- 
ed tones of red and 
black. Very handsome 

.- and practical, too. 


* ROSE and RIBBON 


No. RR — New floral mo- 
tif by Huber. Attractive 
shades of red and green 
on a baked white enamel 
background. A fast seller 
wherever displayed. 


PLAIN BRIGHT * 


No. B—The lustrous 
sheet steel top has a very 
attractive textured sur- 
face. Harmonizes with 
any decorative scheme in 
kitchen or dining room. 


Ask your jobber, or write for full information 


Gallonoxf 


METAL PRODUCTS CO. 


1820 EAST 37th ST. * CLEVELAND 14, OHIO 





THE dISi PLAY 


A Chore Girl displayed is a Chore Girl sold. 


Day after day more of your customers come to realizt 


the unequalled quality of 


CHORE GIRI| 


POT CLEANER 


Women preter it, because The CHORE GIRL | 


Saves time, work and soap. Cannot shred, 
does not splinter. Rinses clean, lasts long. 
And continuous advertising in 31 magazines with 
39,528,667 circulation directs customers to yout 
store to purchase The Chore Girl Pot Cleaner. 

It insures— 


BIGGER PROFITS 
REPEAT SALES 
RAPID TURNOVER 
CONSUMER ACCEPTANCE 


Always at protection to your full profit 


METAL TEXTILE CORPORATION 


Orange _ N. J. 


Feature The Chore Girl Family Line 
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Each | 
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carton 
Speed) 
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SPEEI 


This por 
toughest 
livers cle; 
minute at 
yany y, 
ing. Retai 





RETAILING 


A COMPLETE PAINT = 
SPRAYER OUTFIT 










Operates from any auto, 
truck, or tractor engine 


Speedy Jr. opens an entirely new sprayer market 
for you—among customers whose occasional 
needs don’t justify a large investment in equip- 
ment. Now—for only $4.85—you can sell them 
a complete outfit that sprays paint, varnish, 
enamel or insecticides simply by attaching to 
any auto, truck or tractor motor. It also can be 
used for emergency tire inflating. Home own- 
ers, motorists, mechanics, farmers, craftsmen 
and hobbyists will find dozens of uses for it. 

Speedy Jr. operates efficiently from an idling 
motor... it won't pump oil... it can’t harm 
the engine. And it plugs into a motor as 
quickly as changing a spark plug. You can sell 
it with confidence, too, for it is backed up by 
more than twenty years experience in making 
spraying equipment. 


4 ” 
IR] y Each Speedy Jr. outfit comes packed in an Ahute Spark Plug 


attention-compelling, 4-color, diecut display 
carton that does everything but talk. Just get 
Speedy Jr. up on your counter and watch your 
cash register go into speedy action. 























> Girl sold. 


me to realiz 





















AND TIRE PUMP 


ORE GIRL 


t shred, 
ts long. 
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SPEEDY SPRAYER 
Master Twin No.444 


Powerful and Efficient! 


When your customers need 
maximum speed and capacity, 
a Speedy Master Twin is the 
sprayer to sell. Delivers 4 cu. 
ft. of clean, oil-free air at 40 
Ibs. pressure. Factory sealed 


SPEEDY SPRAYER Special No. 890 oversize bearings. 4750 





Operated by any 
Greatest Value in the Field! ¥% H.P. motor or 










profit gas engine. Retails 
This portable, buils-for-service spraying outfit takes the less motor. Manufacturers of a Complete Line 
toughest spraying jobs in stride. De- , 
livers clean, oil-free air—2 cu. ft. per 95 of Guns, Tanks, Hose and Fittings 
minute at 30-40 Ibs. pressure. Operated 


by any Y% H.P. motor. Never needs oil- 
ing. Retails at... A : ‘ 


WRITE FOR CATALOG 
W. R. BROWN CORPORATION 


5720 ARMITAGE AVENUE, CHICAGO 39, ILL. 


less motor. 
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MOWERFUL: 


yu 
VISE-GRIP 


WRENCH 


“Our fastest selling hand tool because it's the world's best!" say hardware 
dealers. Long famed for its Ton-Grip ... its ability to lock to the work and 
remain locked with hands removed. Now, IMPROVED: 

INVOLUTE JAW CURVE: 4-point gripping on large or small nuts. Extra 
tooth-contact on round work, up to | 7%" diameter. 

THIN NOSE gets into tight places. Ton-Pressure WIRE CUTTER cuts wire and 
small bolts. KNURLED JAW TIPS grip work at the very tip. New Geometry 
gives more power, easier opening. 

WITH Cutter: 7", $2.25; 10", $2.50. WITHOUT Cutter: 7", $1.85; 10", 
$2.25. Nationally advertised. Put in an ample stock. 


PETERSEN MFG. CO. ° Dept. H-3 DeWITT, NEBR. 




















WARWOOD WORKMANSHIP 
MAKES THE DIFFERENCE 


ANY WAY YOU 
LOOK AT IT 
Yes, any way you look at the 


Warwood Striking Hammer 
you can see that this fine 


tool is correctly designed 
and accurately forged. Like 
other Warwood Tools, its 
attractive finish has merchandise 
appeal and its lasting service creates 


satisfied customers. 


MATTOCKS...SLEDGES ...MAULS 
HAMMERS... WEDGES... PICKS 
BARS... HOES... ALSO TRACK TOOLS 
WINING TOOLS AND ANVIL TOOLS 


—— 


ee. RWOps 
fo 


_ AND WARWOOD ALLOY GRADES BO Pe 3 Somes “rapa: «|| SINCE 1854 


oy 


WARWOOD TOOL COMPANY * Wheeling. West Vinginta 
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Shortages 


STEEL and CAST IRON 


_have been overcome by some progressive 
. manufacturers by substituting with - - - - 


DIE-CASTINGS 


ALUMINUM 
MAGNESIUM 
ZINC 
BRASS 


ee Ne Se a en 6 FN oe ete eae 


Please Submit Your Problem to Our Engineers 


designe . 
rged. Like 
ools, its 
erchandise p 
ice creates OTTSTOWN, PA, 


TOLEDO, OHIO mre 
BATAVIA, H.Y. 





Maer OS 
































IARDWARE 





ARCH 11, 1948 


the 


PARKER 
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* LONGED 


+5 
* BIG SAI c 
msi sce 


Indispensable in Home, 
Farm, Factory, Workshop! 


The big, sturdy, and easy-to-grip Parker Sand- pas te 
ing Block is the new star in the famous Parker to sell. 
Line of Quality Small Hand Tools. A flexible 
cushion between block and belt, to follow the 
contour of the article sanded, assures a better 
job in less time with a minimum of wear on . tables a 
the abrasive. A patented clamp holds sanding ened f, 

. o 
belt firmly, yet permits quick and easy replace- 
ment of a fresh sanding surface from the 
magazine. Parker Sanding Refills are packed 
a dozen to a box in three different grades. 
Stock them for best results. Go after larger 
profits with these new, faster selling, quality 
Sanding Blocks. 


«(Parker 


PARKER MANUFACTURING CO, mia RULE ng 


WORCESTER 1, MASS., U. S. Ase NEW YORK 59. N.Y. 
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with roller extensions 


Sturdy Fence that 
Tilts 45° 





Sei 


Toble Extension to 54” 








Easy Table Adjustment 
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Other Items in the Tomlee Tool Line 
TOMLEE TOOL No. 31... BENCH SAW 


This bench saw 
is of raising -ar- 
—__—_—_—/ | bor type, heavy 
cast iron con- 
struction com- 

lete with 8-inch 


Here’s a 6” jointer that has the | lade. It cuts 24-inch lum- 


ber and is an outstanding 








3 | 
Heavy Cast Iron 


Construction 


5 
Quick-Action Fence Lock | 


4 
Safe Cutter Guard 








| 
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value that is precision- 


extras th at give top performance built for home, farm, con- 


tractor or factory use. 


This is the kind of precision merchandise that a retailer likes 


to sell. In addition to the features shown above, the one- TOMLEE TOGL Ne. 60 . et wanyret 
One look at this 


piece steel arbor runs in New Departure ball bearings; the SS sander and you 
-_ know it is capable 


” : " sf : EWALA " sto of turning out the 
6” blade will plane a 6” cut; it will rabbet #4” deep; both a noche gg ox Pmsvandr og 


; ; | : | ing and free of 
tables are adjustable with hand knob; the blades are hard- | faa; aun’ i cok & 


e standard abrasive 
ened for longer life and are easy to remove. This Tomlee ns belt 4 inches wide. 


Jointer is heavy enough to remain steady. 


Consider these features and you'll agree that here isa real | TOMLES TOOL Ne. 40 


offer for the man who wants good equipment at a reasonable BAND SAW 
. = P us This heavy cast iron-con- 
price. Available now, it is a demand item that should be incor- struction band saw has 7” 
| table room in front of blade; 


porated into every Tomlee Tool home workshop. it has 12” capacity and cuts 
| 6” lumber. One-piece cover 
protects . bag table is 12” 
, 14” ilts 45°, 
Selective Jobber Arrangements Are Available a Nee 


TOMLEE TOOL No. 11 .. . LATHE 


This lathe has many fine features expected 


TOM ] co only of higher-priced tools. Adjustable tool 
Nef rest grooved to fit the hand . . . four-step 


ulley allows mounting from be- 


740 No. Washington Ave., Minneapolis 1, Minnesota me tow or back... spindle standard 


~ & 
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Nothing else like it 


Thrilling, live 5-ft. action— 
Yet only 21 in. long! 


TRADE MARK 


44 


$95 


without reel 


EXCLUSIVE FEATURES 
U. S. Patents Pending! 

@ Sensational coil spring gives fu// 
length rod action! 

@ Shortened arc gives greater ac- 
curacy—maximum distance. 

@ Fits tackle box—21” overall, 
breaks to 14”. 

@ Reduces backlash! 

@ Cast “close in” streams, over- 
hand or underhand - no foliage 
interference. 

@ Cast 3 or 4 in a boat without 
tangling lines! 

@ Brings fish right to met—fewer 
losses. 


EASIER CASTING 


i] 


A ad 


Ss 


GREATER ACCURACY 


» 


NO TANGLED LINES 
+ 
Pa z 
— a 


NO FISH LOST 
IN NETTING 


WALTCO PRODUCTS 


2300 W. 49th St., Chicago 9, Ill. 
IF YOUR JOBSER CANNOT SUPPLY; WRITE DIRECT 





MADE SHARP AND STAY SHARP 


THE LINE THAT MAKES 


CUTLERY COUNTERS 
MORE PROFITABLE 


There is a superior Murphy Knife for every 
purpose, including: Banda e, Butcher’ 
Cardboard, Carton, Clam, Dental Lab 
Extension Blades and Handles, Hospital 
Plaster, Hotel Paring, Kitchen, Mackerel, 
Manual Training, Oyster, Paper Hanger's, 
Pattern Maker's, Pruning, Skiving, Shoe 
Shirt Maker's, Sloyd, Stencil, Wood 
Block Knives. 


@ SLOYD KNIFE 





ASK YOUR JOBBER To suppLy you 
Write for Illustrated Catalog 


ROBERT MURPHY’S SONS CO. 


AYER MASSACHUSETTS 











«¢ METALON = 


MENDS ALL METAL! 


NEW PROCESS 
Liquid and Powder 
Combination 


Seisin 5 Minutes 


me Permanently 


“ils Repatrs Leaks! 


Requires NO HEAT *NO SKILL 


Metalon stops leaks and mends cracks in Aluminum, Iron, Brass, Copper, 
Block Tin etc., or Fittings, Steam, Water, Gas, Oil and Ammonia Pipes. 
Condensers, Boilers, Heaters, Water Jackets, Radiators, Cylinders, Stone 
Wash Tubs, Cracked Castings, Furnaces, Automobile Radiators and Cy- 
linders, Gaskets, Flange Packing, Tight Joints, etc. 





Metalon is the last word in modern scientific achievement, and is now 
within the reach of the public at large. 

Metalon is a POSITIVE NECESSITY to Engineers, Mechanics, Steam Fitters, 
Plumb Machinists, Chauff Home Owners, Motor Boat and Auto- 
mobile Owners, etc. 

Metalon is Steam-proof, Heat-proof, Frost-proof and resists oil, gasoline 
and various chemicals. It is not an Iron Cement and should not be 
confused with the cements constantly being offered the public! 











Metalon Manufacturing Corporation 
31 West First Street 
Bayonne, New Jersey 


RETAILERS, WHOLESALERS, 
MFG. REPRESENTATIVES 
WRITE FOR DISCOUNTS 
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HANDEE PLASTIC-CRAFT KIT 


Pur Tws SET IW 
WINDOW OR OW THE Has a growing market among hobbyists and workers in plastics. 


Complete equipment to make gem-like, internally carved cos- 

Lf tume jewelry, wall plaques, paper weights, door knobs, etc., 

Wetch gol which attract attention and sell at high prices. This kit contains 

plastic cutters, sanding, buffing and polishing accessories, color- 

~~ ful dyes, enough clear plastic to maké products with a retail 

280, value of over $50.00, with full instructions. Made for use with 
gy : the Handee, but will fit any electric tool. Na- 


RS twee tionally advertised at only $6.95 
KILL ine 3 


= way MANDEE icor'use 
—— v 1001 USES 


COUNTER— 


nia Pipes. 
ers, Stone . 
» and Cy- . 
First tool of its type and today's finest. Balanced to fit your 
id te now t hand, weighs only 12 ounces, and handles like a pencil. Grinds, 
‘ ah drills, engraves, cuts, carves, sands, saws, polishes any material— 
hte metal, alloy, plastic, wood, leather, etc. Runs ata cool 25,000 


and Auto- 


r.p.m. AC or DC. Handee in an eye- -appealing carrying case 


With a Handee Kit and the Plastic- 
with 40 most popular accessories is nationally advertised at 


, gasoline 


Craft Kit, a fellow can reall 1° to 
d not be ‘? $27.50. Handee (without case) and 7 accessories $20.50. 
o! town — he can do just about every- 

me, Sell the combination and you DEALER HELPS—Available are newspaper mats, electrotypes, circulars, 
rporation have on accessory customer for years displays. 


to come. CHICAGO WHEEL & MFG. CO. 


1101 W. Monroe St., Dept. HA, Chicago 7, Ill. 
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~.e- TALISMAN FOR YOUR BUSINESS! 


The store—or department—that features D & M “Lucky Dog” 
Brand sporting goods possesses, right at the start, a valuable, intangible 
asset which might well be termed a “good luck piece’. Fortunate is the 
merchant who “rides along” on the long established, ready CONSUMER 
ACCEPTANCE enjoyed by this famous brand on quality athletic equip- 
ment. Sold only through the legitimate jobber, featuring equipment for 
baseball, softball, football, basketball, volley ball, soccer and other sports. 
Write your jobber for details. The DRAPER-MAYNARD 
CO., 400 York Street, Cincinnati 14, Ohio, U. S. A. 


New No. 50 Pyra-Shell Fly, Bait 
and Utility Box ¢ 13"x6%4"x 134" 


= Your customers asked for o bigger-capacity Pyra- 

‘Nt ~ Shell transparent box. So here it is — the No. 50, 
2S in a@ popular choice of compartment arrange- 
x q ments. Clear-view lid — metal hinges and clasps. 


Also available without lid as an attractive, con- 


say tal venient display tray (No. 51) for your counter or 
display case. 

DeWitt boxes are money-makers. Order now — 
and see for yourself. 


WRITE FOR CATALOGS. 


7 Dd e e 
: Bil DeWitt Baits 
Makers of the famous DeWitt American-Made FISH HOOKS 


e 211 CLARK ST., AUBURN, N. Y. e@ 


In Canada: United Last Co., Ltd., P. O. Box 3000, Montreal, P. Q. 








and Acich Pie Plastic Fly Boxes 


A fly box that is specially designed 
for holding flies. A necessity to 
complete your line of bait holders. 
Holds flies in coils of springs. Light- 
weight and waterproof. 
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Retail ¢ 
$2.95 














NATIONALLY ADVERTISED AND DISPLAYED 


BARTELT ENGINEERING COMPAN'! 
ROCKFORD, ILLINOIS 
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Who ever heard of a fishing lure 
with colors inside the body ? 


‘a 






Thousands of anglers from coast-to-coast are read- 
ing about new, patented Circle H Lures in current issues 
of Field & Stream, Outdoor Life and Sports Afield. 

Letters and orders are pouring in (100 in a single 
mail). Anglers are reserving space in tackle boxes for 
this “hot” lure that attracts "em scientifically (who 
said fishing was luck?). 

For fresh or salt water casting and trolling, Circle H 
Lures are made of clear plastic with exclusive pat- 
ented finish inside. Thus, color is protected — can’t 
fade, chip or scrape off. 

And here’s the second big feature every fisherman 
wants: Body glistens like real scales and attracts game fish. 
That’s a result of the lens-like action of plastic thickness. 

Put Circle H Lures against a dark green or brown 
background in a bathtub or pan of water. See the differ- 


ence! See why fish strike! See why your customers are 

already mentally weighing bigger catches this season. C | R C L £ L U.- oe 5 S 
Hook and leader eyes can’t pull out. They’re welded 

into one strong unit— another big Circle H Lure feature. 
Sold exclusively through jobbers, Circle H_ Lures 

are now in production and will be available in fairly 

substantial quantities for the 1948 season. Order a 

trial supply of Circle H Lures from your jobber now 

—or write to us if he cannot supply you. Get ready to 

turn anglers’ plans into bigger profits! 


H OLDENLINE Co. 2311 Scranton Road Cleveland 13, Ohio 


MOLOENLINE—T. Mm. REG. U.S. PAT. OFF, 
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These practical utensils are typical of the 
outstanding quality and attractive design of 


every utensil in the Priscilla line. 


The deep Windsor Sauce Pans are double 
lipped, have tightly rolled square beads and 
strong steel handles. The large Preserving 


Kettles have sanitary tightly rolled beads 


[Uge 


and strong steel bails with ebonized wood 
grip. All are highly polished, with inside 
sun-ray finish and satin finished bottom for 
quick - heating. 

Like every Priscilla utensil, these quick- 
turnover items are labeled with the simplest 
and broadest guarantee ever placed on any 
line of aluminum ware. 


POOOHRSSSHOHSSHSHOSHAAHHHHHHHHHSHSHSHSHSHHSHSHSSSSHSSHSHHSHOHOHESHSHOHHEHESHHEHEESEOLEBERER08! 
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LEYSE ALUMINUM COMPANY Ay 


KEWAUNEE, .WISCONSIN 
MARCH 11, 
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uns SIX “STELLAR” FEATURES 
adit TO MAKE YOUR 

i SALES SPARKLE! 











Duo-Cook 
Deep Well Cooker 


Super-5000 Oven 


Automatic Oven 
Temperature Control 


Automatic 
Time Control 


Vari-Speed Switches 


me ke 


wood 
inside 
m for 





Monotube Hinged 
Heating Units 





; 7 si 
From electronically matched enameling to newest The range 

: : : that makes good cooks better 
type high-speed electric units the new L&H Auto- 


vick- ae ihe: age staomeagie 
q matic Electric Range is distinctively modern . . . su- 
mplest ; perlatively advanced in design, beauty and perform- 
yn any ance. It is a range to delight the most particular 


housewife, please the most exacting dealer. It em- 
bodies all the manufacturing thoroughness and mer- 
9900000r chandising “know how” that have made the L&H 
line a profit and prestige leader for dealers for nearly 





Y three-quarters of a century. For information, write 


A, J. LINDEMANN & HOvERSON Co., Milwaukee 7, Wis. 
Also manufacturers of 


L&H Electric Water Heaters and 
L&H KEROGAS Oil Ranges. 
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STYLED ‘(3 


GUARANTEED 


against package leakage for 
the life of the nozzle! 


Precision built 
to LAST 


NOZZLE Offers such an out- 
standing combination of selling features... 
1. Graphite rubberized 5. Modern and attrac- 
packing tive design 
. Non Corrosive . Brass Stem 


. Aluminum Body . Coupling Designed 
. Precision Machined . Individually Packed 


todays fastest selling hose Nozzle! 











| QUALIT 


IN WATER SYSTEMS 


Look to Peentess 


FOR PRODUCT QUALITY - 
ADVANCED ENGINEERING - 
ADEQUATE PROFIT - 
COMPREHENSIVE 
MERCHANDISING 
AND ADVERTISING 





ma 


THE PEERLESS MAN 

will tell you the Peerless story. 
Write to the nearest district 
office for full details. 


palit - — —————— $F] i 
2 | : 
PEERLESS PUMP DIVISION 
FOOD MACHINERY CORPORATION 


\ anne 


_ 
_-- 

Factories: Los Angeles 31, California; Quincy, Ilinois; 

Indianapolis, Ind.; District Offices: Chicago 40, 4554 N. Broadway; In 

New York 5, 37 Wall Street; Atlanta Office: Rutland Bidg., Decatur, 

Georgia; Dallas 1, Texas; Fresno, Calif.; Los Angeles 31, Calif. 
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@This Spring you should be able 
to get a good supply of PENNSYLVANIA 
JUNIOR, GREAT AMERICAN and METEOR 


- lawn mowers. Our factory has been 

N working at full capacity for months 

ma and shipments have been going out to 

— jobbers all over the country. They will 


“ supply you with as many as you need; 
Vj FIEOR ag Be prepared to push PENNSYLVANIA 
sas 3 mowers in your store this Spring. You'll 


cash in with real customer satisfaction 


when they push them on their lawns. 
' QUALITY LAWNMOWERS SINCE 1877 








on 





1S1ON | 


Camden, N. J. ¢ Bridgeport, Connecticut 
\ TELO'N 





— 
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PENNSYLVANIA LAWN MOWER DIVISION 
AMERICAN CHAIN & CABLE 
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HEDGE CLIPPER 


Attaches to your 14" portable Eleciric Drill 
FORMERLY $14.95 


NOW ONLY 


$9.95 


Anyone who has a hedge needs 
this attachment. It increases sales 
of electric drills, extension cords 
and other electrical products. 


Check these EXCLUSIVE selling features! 


@New Oill-iess bearing reduces vibration; eliminates 
wear on drive cam. @ Durable “clean-cut” jamless cut- 
ting blade. @ One screw assembly — welded construc- 
tion. @ Permits year ‘round use of electric drill. @ Lighter 
weight; better balance. @ Simple, economical operation; 
fewer working parts. @ Costs Less. 


Send to Dept. J-5 for complete information and literature! 


WOODLAND PRODUCTS COMPANY 


a) ae eee ee ee 
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“For VOLUME SALES, Aush 


SOIL-SOAKER 


-the Original Seepage !rrigator 


One of the biggest SOILSOAKER seasons is just ahead! 
Be ready to get your share——order a good stock, early! 
SOIL-SOAKER is the World’s Most Efficient Watering Device: 
Puts every drop of water deep into the soil-—-no waste by 
run-off or evaporation. Allows uniform seepage throughout 
entire length thoroughly soaks large area. 
BEST KNOWN Nationally advertised for 11 years. 
Many hundreds of thousands in use. 
4 lengths. each proved better than “multiple lengths.” 
No. 0, 12’, 142 doz. to case. No. 2, 30’, | doz. to case. 
No. 1, 18’, 1 doz. to case. No. 3, 50’, 2 doz. to case. 
Prices Stitt Low! Nearly 400 jobbers stocks. See 


your jobber at once. Be ready for Volume 


HASTINGS CANVAS & MFG. CO., Dept. A-3 Hastings, Nebr. 


carry 
Sales! 








ALL PARTS REPLACEABLE 
f RUST AND CORROSION PROOF 
WILL NOT BURN YOUR HANDS 


Just slips on faucet and holds 
fast. Mixes hot and cold water 
to desired temperature. 


& 
50% off 
to Retailers —_— {I~ 
RETAIL 


Ls 
F. O. B. Philadelphia —Special price 
to recognized jobbers and distributors 


HANCOCK MANUFACTURING Inc. 


131-137 S. Second St. ° Philadelphia 6, Pa 












































That tedious task of check- 

ing inventories is simplified 

by marking your articles with a code imprinted on string 
tags and labels by the automatic, easy-to-operate, Kimball 
Midget marking machine. 


DEALER'S NAME: 
Furnished in one solid piece of 
type. 


DEF: Manufacturer or supplier: 
<“/ 714: Quantity 

10/47: Date purchased. 
10/47-REP |eque™ REP: Cost Code. 


ALM-20TS) ——— ALM-2 ats.: 


$6 95 a Description and capacity. 


$6.95: Retail price, 


DEALERS NAME 
DEF-714 











The above ticket shows but one sample of a typical im 
printed set-up. The flexibility of the Kimball system permits 
every article to be marked with its ‘complete history: | 


Folder on request. 
" - ™ 
4. KIMBALL ~~ COMPANY) 


NEW YORK 13, N. Y. 
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NEBRASKA STEERS 





It takes more than good looks to make a fence a 
champion. It takes better design, longer life and all- 
round good service. U-S-S American Fence has 
all these things and more. That is why year after 
year U. S. farmers have made American Fence the 
champion best seller. When you sell U-S-S Amer- 
ican, you know you’re backing a champ. 

You'll get plenty of backing from us, too, with 
strong, consistent advertising in the best farm 
papers .. . with literature to pass out to your cus- 
tomers .. . and with a nation-wide, United States 
Steel radio program for a full hour every Sunday 
evening. 

This is the kind of promotion that builds future 
sales for you. For further information about U-S-S 
American Fence, Poultry Netting, or other U-S-S 
American Products, write to American Fence, 412 


Rockefeller Building, Cleveland 13, Ohio. 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 


TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES 


- Thaus mote AMERICAN FENCE én wate Than any ther teand. 
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Purple Ribbon baby beeves (all Herefords) Winners at the 1947 4-H Club Show, 
Nebraska State Fair. Owners and sponsors, left to right, Lorraine Yeutter, Darrell 


Smith, Judith Laier, Edward Heuftle and Thyra Mae Hill. 
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the Quality ) 


SELL 
at the 


Re], (A ES ; yj 


/ / Standard Equipped with 
// WOOD’S Exclusive Patented 
STEEL I-BEAM HANDLE 
REINFORCEMENT 


Adds up to 50% more strength above 
socket where 65% of handle breaks occur 


A Quality Product made by 7 


Ci i Philadelpk 
7 — U.s 


JOSEP 


EVERIT B. 





Specialists in Shovels, Spades, Scoops 





SHOVEL AND TOOL COMPANY, PIQUA, OHI! 003 Natio 
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MEANS NEW CHAINS TO 
MANY OF YOUR CUSTOMERS 


Place some of the more popular American Chains 
out where your good customers can see and handle 
them. There’s something about a piece of good 
chain that appeals to a man. And very often he 
will be reminded of a need for one or more of the 





chains you have in stock. 


Selling chain and chain assemblies is good, sound, 
profitable business — especially if you... 


day 
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divi 
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ORDER FROM YOUR HARDWARE WHOLESALER 
York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE T° 


In Basiness for Your Safety vou 
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This Issue has Been Delayed 
The Next Issue Will Be Too 


LTHOUGH this issue of HARDWARE 
AGE is dated March 11, 1948, it will not 
reach any of our readers until at least ten 
days after that date. The next issue to be dated 
March 25th, 1948, will also be somewhat delayed. 
Circumstances beyond the publisher's control 
have brought about these delays. While there was 
not, and is not, any specific or general controversy 
between Chilton Co., Inc., (publishers of HARD- 
WARE AGE) and the personnel of our printing 
division’s composing room, that particular printing 
department did not report for work on Thursday, 
February 26, and up to press time the situation is 
unchanged. 
They failed to report for work on that date 


because the Philadelphia area was finally included 
in the widespread printing compositors’ strike 
under the auspices of the International Typo- 
graphic Union (ITU). About twenty-eight other 
Philadelphia printing establishments were included 
in this action, thus handicapping practically all 
printing plants of any size in that area. 

At press time, similar action is threatened in 
other large printing areas. 

As a result, production of this issue has been 
accomplished with some difficulties in plants not 
entirely accustomed to our requirements. Hence 
the delay. 

We ask your indulgence during this emergency. 

— C.J. H. 


“There Are Only Fifteen First Class Hardware Stores 
In the United States,” Said Fortune Magazine 


peared in our issue of Feb. 26, 
1948 on page 101. 
many hardware store operator, not included 


O properly appreciate these 
comments, | must ask that Since then 
you read again the editorial 
under the above title which ap- 
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men have written in adding their 
protests to those I made in the 


editorial previously mentioned. 
One highly successful retail 


yet nationally known in hard- 
ware industry circles, writes: 
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“We also resent the state- 
ment made by Fortune i.e. 
‘There are only fifteen first 
class hardware stores in the 
United States.’ We cannot 
help but wonder just how hard 
this publication. looked for 
good hardware stores. 

‘Now let us do a little brag- 
ging to prove that there is at 
least one more than” those 
listed by Fortune. We are 
located in a city of about 
30,000 people. We have an 
inventory of about $200,000 
and all of it is strictly hard- 
ware. We do not carry such 
lines as furniture, books, sta- 
tionery, drug items, etc. Last 
vear we did more than $1,200,- 
Q0OO worth of business. From 
any standards we feel justified 
‘n boasting that we do have a 


Here's a 


FRIEND of mine bought a 

popular make two-cup glass 
coffee maker in a leading subur- 
ban department store. She paid 
$3.52 for it. On the way home 
she saw.the identical appliance 
in the window of another and 
smaller store with a price tag 
reading $3.01. 

She ‘phoned the store and 
complained. The person who had 
handled the call at the store 
promised an immediate investi- 
gation and said that if it were 


RESOLUTION favoring tax 
A equality, recently adopted 
by the Ninth National Sesston 
of the Conference of American 
Small Business Organization 
comments on the hearings on co 
operative tax dodging held by 
the House Ways and Means 
Committee and by the House 
Committee on Small Business 
and vigorously declares: 

“Various proposals of com- 
promise have been suggested 


for example, that big co-opera- 








real first class hardware store. 
Don't you? (Editor's note: 
“Yes and how!”’) 

“If Fortune is basing its 
judgement on the sale of home 
workshop equipment we 
can do some more bragging. 
In 1947 we sold more than 
$22,000 worth of Delta equip- 
ment alone and could have 
sold five times that much if 
we could have received more of 
their merchandise. That's a 
volume not to be sneezed at 
because we also have Sears 
and Ward competition as well 
as every other known chain 
store. 

“This country cannot get 
along without its hardware 
stores and a hardware store 
cannot get along unless it is a 
good one. Therefore, we will 


so indicated a credit slip would 
be mailed promptly. 

Two days later my friend 
received a courteous letter stat 
ing that the shopper's report 
confirmed the price variance as 
reported and continued “en 
closed, please find a credit memo 
for $1.02 covering a price adjust 
ment on two coffee makers.” 
The clerk handling the credit 
voucher mistook “two-cup coffee 
maker" for “two coffee makers.” 

Back went the letter and the 


LI LI | 


Re: the Co-ops 


tives be taxed but that) small 
co-operatives be permitted to 
continue their tax freedom; for 
example, that earnings retained 
by co-operatives be taxed, but 
that earnings distributed in cash 
be continued as a deduction from 
taxable income. The Conferctice 
goes on record in opposition to 
anv compromise whatsoever, or 
to the presentation of any tax 
formula that will provide less 
than full equality among com- 
peting segments of our national 


always have a lot of good 

ones,” 

A Long Island dealer chal 
lenged me to provide the names 
of “fifteen first class hardware 
stores on Long Island alone’ and 
so from memory I sent him the 
names of eighteen (three for good 
measure) and there are likely 
many more that would qualify. 

Other letters were somewhat 
similar in reaction. 

It is unfortunate that an en- 
tire distributing group should 
have such a blanket indictment 
as it might easily work to its 
collective detriment, when pro- 
ducers are considering market 
channels. The retail hardware 
trade does not merit such a 
sweeping criticism, That is my 
opinion after having lived with 
) 


it for 32 vears. 


Good Way to Lose Money 


the Retail Business: — 


credit voucher with a brief note 
from my friend explaining the 
error. The store’s reply should 
be framed. It read: 
“We are in receipt of yout 
letter enclosed with the credit 
we issued for $1.02. 
“May we express our deep 
thanks for your honesty in 
this matter. It restores one’s 
faith in human nature. 
“Enclosed find cash credit in 
the amount of $51 covering 
the difference in price.’ 


economy It has been fully 
demonstrated by the hearings, 
the progress and the expansion 
plans of co-operative associations 
that these presently tax-exempt 
corporations have ample ability 
to pay their full share of the 
lederal tax burden and that such 
pavirent of taxes on all thei 
earnings would neither destroy 
nor harm them.” 


KERMIT ARNOLD 
NETA Research Director 
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The tough pressed-steel case on the new Lockwood 3107 
Mortise Lock is enough to turn a turtle green with envy. 
He'd like a shell as strong! 

But there's more to the 3107 than toughness. Lighter 
than cast-iron, it cuts freight and handling charges . . . 
stronger, it puts an end to breakage. Rounded corners 


make installations a pleasure. And over-all, its armor adds 





immeasurably to the lock’s security value. 

Check all the features of the 3107 in the cut-away view 

: , . , 1. Cover locks int . 2. All steel —light 

shown at the right. It’s far and away the finest inexpen- er ee ne ee ee ee 
weight, less freight, no breakage. 3. Rounded cor 
sive Mortise Lock yet made—e\ en by Lockwood! ners 4. Reinforced posts—prevent case from bind 
ing. 5. Twelve key changes. 6. Rounded cap case— 
prevents binding of bolts. 7. Cast bolts. 8. Double 


spring construction, 


HARDWARE MANUFACTURING CO. 


Division of Independent Lock Company * FITCHBURG, MASSACHUSETTS 
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Here’s a section 
of the lineup in 
front of the es- 
tablishment on 
opening day. it 
lasted through- 
out the day. 
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Tu: letterhead of the 


firm reads ‘‘Schiedermayer’s ... 
The Complete Hardware Depart- 
ment Store, Appleton, Wiscon- 
sin’’ and it really states the 
difference between this store to- 
day and what it was in 1943 
when the modernization pro- 
gram, recently carried to com- 
pletion, was begun. 

The store carries a wider stock 
of hardware and other merchan- 
dise today. The result is between 
a 46 and 50 per cent increase in 
business, with every indication 
of better business in the months 


to come. 


The toy department is in the base- 
ment. Everything from wheel goods 
to dolis await the customer here. 
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And here we see a 
glimpse of the 
main floor during 
the same _ day. 
Good sales have 
continued since 
that time. 


Following Modernization 


*‘Schiedermayer’s Complete Hardware Department 


Store’’ 


started to remodel in 1943 and continued 


step-by-step. Results show move was worthwhile 


Every member of this firm is 
“department store-minded”’, with 
executive duties co-ordinated 
through the entire store. The 
owners are four in number, Don 
and GeorgeSchiedermayer, broth- 
ers; Walter, a cousin, and James 
Olson, brother-in-law of Walter. 
All are young men. The depart- 
mentalized store not only affords 
greater opportunities for dis- 
plavs and additional sales, but 
also makes room for the execu- 
tive ability of all the partners. 

The remodeled Schiedermayer 
store, completed about a year 
ago, is 48 ft. wide and 80 ft. long. 
lt is the result of combining two 
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stores into one by removing a 
center wall, retaining only the 
necessary central supporting pil- 
lars. Hibbard, Spencer, Bartlett 
& Co., of Chicago, IIL, planned 
the remodeling. 


Aisles Are Wide 


All aisles on the main floor are 
wide, permitting the traffic to 
flow to every part of the store. 
Three times as much store traf- 
fic can be accommodated in the 
new store in comparison to the 
old establishment. 

Up-front display positions are 
given tu appliances, paints, tools, 


gifts and housewares. An excel 
lent, indirectly lighted paint de 
partment can easily be seen by 
sidewalk traffic and is an im 
portant factor in bringing pros 
pects in on this profit-making 
line. 
Industrial 
automotive accessories, and tires 


supplies, cutlery, 
are also shown on the first floor, 
which convinces the customer 
that this is truly a modern hard 
ware department store. Vital to 
the merchandising program, too, 
is a 48 by 48-ft. basement area 
which is reached by a wide, well 
lighted stairway at the front. 

In the basement store, «hoch 
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View of main floor looking back toward the front of the store. Tools 
are in the background, glass in the center, housefurnishings in front. 


is managed by Don Schieder- 
mayer, is a large, well patronized 
sporting goods department, and 
also a year around toy depart- 


ment. Here, too, are stocked 
wheel goods in considerable 
quantity. The firm sells many 


bicycles, with about 50 per cent 
of sales being on a cash basis. 
Bicycles sold on credit are usu- 
ally completely paid for in three 
to six months. 

The basement store has proved 
so profitable, that the firm will 
enlarge the area very soon in 
order to provide more display 
for sporting goods, toys and 
appliances. 

Supporting pillars in the base- 
ment have been painted with 
circling stripes of varying col- 
ors. This provides a gay, color- 
ful appeal, so important to toy 
merchandising. 


Unusual Display 


One basement area, directly 
behind the stairway, housed a 
special, electric train display 
during recent months. Sur- 
rounded by wire fence, the dis- 
play was demountable so that it 
could be used each year. Don 
Schiedermayer says that the dis- 
play was responsible for selling 
many trains during the holiday 
season. The display was com- 
plete with landscape, bridges, 
depots, switches, towers and the 
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like. Large crowds gathered to 
view the trains in operation. 


Toy Section Grows 


“Because of better display,” 
savs Von Schiedermayer, ‘‘our 
toy department has grown into 
an all year around proposition. 
Sportsmen, who come to our 
sports department every month 
of the vear, see the toys and 
often decide to buy some for 
their children. Sportsmen are 
good spenders and usually think 
of their children if toys are 
brought into view.” 





A prominent platform area 
near the stairway in the base- 
ment contains a showing of 20 bi- 
cycles and about 10 tricycles. 
This mass display catches the 
attention of adults and children 
alike and helps arouse inquiries. 
The platform makes the cleaning 
job much easier by removing the 
necessity of lifting each bicycle 
in order to sweep the floor 
properly. 


Ample Lighting 


Lighting throughout the new 
store is of the fluorescent type, 
with numerous fixtures, especi- 
ally in the basement store. 

“We have to have plenty of 
good lighting so the increased 
store traffic can be handled 
properly and the merchandise 
seen,’ says Mr. Schiedermayer. 
“The pictures show the amount 
of store traffic we had on opening 
day, and it has been high ever 
since. All of us have been very 
surprised at the increase in store 
traffic which comes from a good 
remodeling program.” 


Modernization Pays 


Look at it from any angle, the 
modernization has paid hand- 
some dividends to the Schieder 
mayer firm. And from present 
indications it will continue to 
pay them in the future. It cer- 
tainly pays to modernize. 


Here is another view of the toy department. The supporting pillars 
are striped with contrasting colers and provide a colorful effect. 
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a. corse hole went to the right 
is week’s Hobby Headline 
goes 10 Bob Ryan, 1008 Vine 
street, who has really one 
things with the sensations. 
model everyone 1S talking abou 
—the Thimble Drome racer! 


now enrolled as & stu- 
PR ® Augsburg College in 
Minneapolis, powers his 9 ones 
Roy Cox Thimble Drome oo 
pion with an Arden .199 engin 
and Arden Glow Plug, using 
Glow Flite number 2 fuel. v4 
the purpose of obtaining = 
ideal sweep of 25 foot yodies os 
an actual trial run, he use 5. 
suction cup anchor = i 
mounted swivel and 25 - me 
016 inch piano wire—an = 
sults were worth working 
_ a nice clip of 60 miles per 
hour on the gym floor at Augs- 


burg College. C? 


t’s really the answer to a 
aun demand for a good — 
transmission unit, and we 

worth your while to look into 
when they do arrive. 

















See you here next week «++ 
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heads craves! hole went to the xight 

A new phase in local model 
plane construction and flying 
made its La Crosse debut last 
fall when Neil Pomeroy, It. 
1911 Farnam street, completed 
and successfully flew his U- 
controlled Culver Cadet, com- 
plete with floats, on the Miss- 
issippi River above the railroad 
bridge. 


Encouraged to the nth degree 
by the marked success of the 
craft on its initial flight, Neil 
has since begun construction of 
a 38-in. span amphibious Sea- 
bee, which he hopes to send off 
on a test flight this spring. 
Nearing the stage of completion, 
the Seabee is to be powered by 
a McCoy “49” with an Arden 
Glow-Plug. 


Incidentally, we're still defi- 
nitely in the market for column 
news, so why not drop in and 
let us know how you're faring 
with that latest creation? May- 
be it'll be just the kind of news 
we're looking for. 


Remember, it’s Given Hard- 
ware, Fourth and Pear! streets. 
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Model plane builders, here's 
a real piece of news! 


In answer to a great demand, 
we're glad to announce the 
arrival of the Duro-Matic 
Sportsman “Jr.” and “Sr.” 
sport flying engines. 


Easy starting, lightweight, 
dependable, they're the engine 
you've been asking for! Spe- 
cialist in free flight, stunt and 
precision flying, the Sportsman 
carries on in sport flying the 
fine reputation established by 
the famous McCoy racing Red 
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Here's real hobby news! 


* Bob Mendell, 2612 South 
Avenue, and Ed Conrad 
Brownsville, Minn., have em- 
barked on a model building 
thrill of a lifetime, and the 
completion of their respective 
models will mark the debut in 
the La Crosse area of twin en- 
gine U-control model flying. 

With high hopes of an actual 
test flight in the spring, Bob is 
well under way with the con- 
struction of his 7034-inch Doug- 


las DC-3—tabbed the C-47 by 
the AAF, neil: 


Heads_in speed flying. ( 
rad construc Ted all but the two 


locomotives in this fine piece of 
work. The locomotives are the 
handiwork of Herman Ludvik 











By the way, here's a bit of 
news ... we now have Glow 
Plug adapters to fit engines re- 
quiring V-type spark plugs 


We've got everything you'd Guess that's about it for this 


need for the same kind of setup time We'll be seeing you here 

right. here at Given Hardware, ext week. But in the mean- 

Fourth and Pearl streets. i why not stop in for a 
4 E obby session with Art Mil 

And don't forget, we're still jown here at Given ee 

looking for news for this col- a are, 


Fourth and Pearl streets? The 
head of our Hobby Department 
he’s always interested in your 
problems and can really steer 


umn from you area hobbyists. 
Let's hear from you! 


See you here next week. 




















vou straight... 




















Some of the columnist-type ads used in publicizing the department. 


Given 
“Fans 


akes 


Lf 


to the Field— 


Take to His Store 


An ever-expanding stock for all types of model 


enthusiasts and columnist style of advertising 
combine to build sales for La Crosse, Wis., firm 


OBBY fans, both 
young and old, want to know 
what's new and what's going on 


in their particular field of inter- ists to examine 
est. J. K. Given, proprietor of 
Given Hardware in La Crosse, 


Wis., capitalizes on this fact. 
big display of model goods 


railroad, airplane, auto and boat 

toward the rear of the store 
offers a true “hobby center” and 
there's ample space for hobby- 
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equipment 


without 
customers in other parts of the 
A store. 

When Mr. Given bought the 
store last spring he sensed the 


materials and 
disturbing 


was being discontinued in an 
other section of La Crosse. Busi 
ness from the old shop was at 
tracted to Given’s, but real impe 
tus was given it by the institution 
of “Given’s Hobby News,” writ- 


possibilities of the model busi- — ten by a local newspaperman, 
ness, and subsequently purchased — with news of model hobby a¢ 
the stock of a model shop which 


tivities in the area, data on new 
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Here is a section of the model airplane display with a completed 
model hung from the ceiling. Models also are shown in the windows. 


items, advice on model building, 
and the like. The ‘‘News’’ col- 
umn appears once a week in a 
paper and is handled in 
always under 
the same head. The ads are al- 
ways of regular column width 
but they vary as to length 
A recent edilion of ‘Given's 
Hobby News’ concluded with 
the following, “Incidentally, we're 
still definitely in the market for 
column news, so why not drop 
in and let us know how you're 
faring with the latest creation? 
Maybe it'll be just the kind of 
news we're looking for.” 
“Remember, it’s Given Hard- 
ware, Fourth and Pearl Streets.”’ 


local 


columnist stvle, 


In commenting on this adver- 
tising Mr. Given says, “Although 
we are advertising to the young- 
sters, adults read these ads more 
than the youngsters. Business in 
this department is beyond ex- 
pectations and, as the result of 
going into that field, youngsters 
bring in their parents to look at 
the hobby lines, 
the adults to other lines which 
we sell. We started in the model 
field with a limited stock, found 
it paid, bought the discontinued 
model shop's lines and added to 
them. It is a case of supply and 
demand being satisfied.”’ 

Under the guidance of Art 


thus exposing 





Millard, an experienced hobby 
shop man who is manager of the 
department, Given’s hobby sec- 
tion is attracting model fans of 
all ages. Mr. Millard is a fan 
himself, participates in 
gatherings of ‘plane, car and 
boat enthusiasts and closely 
watches their interests and incli- 
nations He points out that theft 
is no problem in the store, be- 


local 














and even let them make their 
own selections from behind the 





show case.”’ 

A 16-ft. section of the store is 
devoted to model ‘plane items 
and a like portion is given over 
practically entirely to railroad 
items. Sales are steady in all 
parts of the hobby section in 
low-priced items as well as maior 
units of sale. Railroad kits have 
been sold at as high as $100. 
Interest in this section is largely 
in the small or HO gage, sales of 
such items being chiefly to mid- 
dle aged men. Locomotive kits 
are offered in prices from $15 to 
$58.50 each, car kits being priced 
mostly from $1.95 to $3.50. 

Given’s carries ample stocks 
for the solid model ‘plane fan and 
the youngster or adult who goes 
in for the flying numbers. While 
the solid ‘plane kits run mostly 
from 10 cents to $1, some are 
sold at as high as $5. Flying 
motor models are sold mostly 
from $1.95 to $15, the average 
being about $5. Gas units for 
model planes are offered at 
prices as high as $75, although 
the average gas engine sale runs 
from $13 to $15 at Given’s. 

The e: 


has its fans at Given’s, an ex- 


1 of jet propulsion also 


ample being jet racer cars, pro- 
pelled by gas cartridges. Priced 
at $1 for the solid model kit, 
these have been moving at the 
dozen in the 


rate of several 


course of a week. 
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cause, “we trust the youngsters 

' 
Hamper Display on Mezzanine Attracts Customers 

Co., 
in W; 
At the hardware store of Adam Kroner Co., La Crosse, Wis., a city of 43,000, 000, 
hampers of all types get year ’round display on the mezzanine. People esting 
going to and from the office get a full view of this display and each number stock 

has a price tag. The average sale from this display often on impulse, runs 

from $5.95 to $7.95. play r 
HARDWARE AGE MARC 
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This compact display just inside the entrance features table models 
before a walipaper background. There’s also space for console sets. 


Sells 100 Radio Sets Annually 
Despite Limited Display Space 


Kelly Hardware Co., Inc., concentrates on table 
models because of lack of room. Prominent up 
front display helps swell volume for the firm 


| * Kelly Hardware 


Co., Inc., 810 Glen Flora Ave., 
in Waukegan, IIl., a city of 40,- 
000, operates a neat and inter- 
esting store with considerable 
stock in a fairly good sized dis- 
play room. The space given over 
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to some lines, however, is some- 
what limited. Radio sets fall 
into that category so Kellv’s dis- 
plays them on one side of the 
store entrance along the wall of 
one of its display windows. De- 
spite this far from ideal display 
space, the firm sells more than 


100 radio sets in the course of 
the vear. 

Since space is such a problem, 
concentration is on table models. 
The average sale is in the $30 


bracket, although the store offers 


, -2 
Continued on page 173) 
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Gifts are along the sidewall at the right as one enters the store and : 
housewares come next. Island displays of seasonable goods are up front. ~_ 
sla 


A Big League Business | ;, 
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pasting goods are along the rear sidewall at the left and the stock is com- 
plete even to duck decoys and camping accessories for hunter and angler, 
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Paint is next in line after the housewares with the store office at the end. 
Island displays of housewares and major appliances are in this area. 





in a Town of Only 600 


Rutledge Brothers, located in the small town of 
Roscommon, Mich., capitalizes upon sporting 
foods and 1s building business in a new store 


R. ISCOM MON, Mich., 
boasts of a population which 
is slightly in excess of 600 and 
there is comparatively little 
farming of importance in the 
vicinity. Despite these facts, the 
firm of Rutledge Brothers is do- 
ing areal merchandising job and 
its new, modern store makes it 
possible to do it. 

The store, which was opened 
during September 1946, presents 
an unusual and unattractive ap- 
pearance both inside and outside. 
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The building which houses the 
store Was erected on a new lo- 
cation, is 53 by 100 ft. in size 
and is of cement block construc- 
tion. The store itself is 33 by 
65 ft. in size and behind it is a 
35 by 55-ft.. warehouse. The 
store front is done in knotty pine 
and is made of 12-in. boards 
which were bought on the stump 
and lumbered and milled locally. 
The sign is made of 12 and 18- 
in. redwood letters which are in- 
directly illuminated by neon 
tubes. 


The interior from. shelf to 
ceiling is of pine which has been 
stained a bleached ash. Ths light 
shade serves to brighten the in 
terior to a considerable degree 
Iumination is excellent through 
out and there are no dark cor 
ners. The store was planned by 
The Geo. Worthington Co., 
Cleveland, Ohio, hardware whole- 
saler, and the fixtures were sup 
plied by W. C. Heller & Co., 
Montpelier, Ohio. 

The greater portion of the 


right sidewall is devoted to 
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A knotty pine front and indirectly illuminated sign attract attention. 


merchandise of interest towomen. 
The gift department is located 
near the entrance at the right and 
is followed by the housewares 
section. The paint department 
comes next and at the very rear 
of the establishment is the office. 

The sidewall at the left of the 
entrance is devoted to items 
having a masculine appeal. Mis- 


cellaneous hardware is nearest 
the door and is followed in order 
by builders’ hardware, tools and 
sporting goods. 

Two rows of island displays 
are ranged dewn the middle of 
the store. Beginning near the 
entrance these feature season- 
able merchandise, major ap- 
pliances, housewares, electrical 
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Tools are featured along the sidewall in front of the sporting goods while 
an extensive line of major appliances await the customer’s approval here. 





goods and galvanized ware. The 
nail counter and wrapping table 
are at the rear on the left side 
and directly behind them is a dis- 
play of steel goods ranged along 
the rear wall. Midway between 
the office and the display of steel 
goods is the entrance to the 
warehouse. 

As has been said before, there 
is comparatively little farming 
in the area and Rutledge Broth- 
ers’ trade is largely of a resort 
and tourist type. Roscommon 
is the county seat and is six 
miles from Higgins Lake and 
12 miles from Houghton, two of 
the largest resort areas in Michi- 
gan. The Ausable river, the 
finest trout stream in the north- 
ern part of the state runs directly 
through the town. The firm 
serves outlying communities 
within a radius of 15 miles. 

Sporting goods go over with a 
bang, in more ways than one. 
The Michigan deer season opens 
on November 15 and lasts for 
15 days. The firm does its larg- 
est business of the entire year 
during the first three days of 
the season and the store is kept 
open 24 hours a day for the first 
(Continued on page 183) 
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Sold by Minimum 
Mark-up 
Stock no. 
No.Purchased No.Drawn Out | Total on Hand Cost Unit Coct Ext.Cost Selling Price 
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Here is the perpetual inventory card ready for use. 


Perpetual Inventory 


= can you de- 


termine what merchandise is 
wanted by enough customers 
to make selling it a profitable 
operation for you?) How can you 
determine the quantities to carry 
in stock? How can you be sure 
when to re-order? Or in what 
quantities? When prices change, 
how can you insure the right 
mark-up so that all of your stock 
in the line — old and new — will 
carry a satisfactory profit? 

An efficient system of stock 
control supplies the answers to 
these questions. The wise hard- 
ware dealer does not guess at 
what his stock may be at any 
given time; he knows. Accurate 
inventory records are a “‘must” 
to efficient operation of a retail 
business. But they need not be 
the bother, trouble and head- 
ache that hardware dealers usu- 
ally associate with inventory 
taking. 

The old-fashioned method of 
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To Tell You 
What’s on hand 


When to re-order 
How much to re-order 
The right mark-up 
on all stock 


“taking inventory” at periodic 
intervals has been replaced to- 
day with the perpetual inven- 
tory. Instead of virtually ceas- 
ing all operations every three or 
six months, and tying up all of 
the employees on a long-drawn- 
out and tedious counting job, 
good business men today keep 
their inventory no more than 
once a year, and then only as a 
check against the accuracy of 
the perpetual inventory system. 

The perpetual inventory offers 
many advantages besides the 
saving in operational overhead. 
It is easy to keep. A few quick 


implified 


notations give a complete picture 
of your reserve stock situation at 
all times. Moreover, good per- 
petual inventory records are a 
first-rate pricing tool. 

Often, when prices changed, 
the chore of fixing a selling price 
that will allow for a fair profit 
at the new price on both old and 
new stock, has plagued hard- 
ware dealers. But with a per- 
petual inventory system, this 
job is as simple as installing a 
bathroom heater. A couple of 
quick notations on a card, a min- 
ute spent adding figures and 
then arriving at an average and, 
presto! The new selling price is 
decided upon. What's more, it is 
a right price, both profits-wise 
and competition-wise. 

You are never likely to be 
caught short of stock if you use a 
perpetual inventory system. 
When merchandise is drawn out 
of reserve stock to be put on the 
floor, the fact that your inven- 
tory is left too low becomes im- 
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mediately apparent as soon as 
the withdrawal is noted on the 
pertual inventory card. You 
know when to reorder, and you 
know the quantity you need to 
buy. 


Not Complicated 


Such a system sounds compli- 
cated. But in practice, it is not. 
All you need is a series of file 
cards. Cards 8 by 5 in. in size do 
the job very well. They can be 
kept in a visible reference type of 
file or, if you have no such file, in 
an ordinary 5 by 8-in. cabinet 
or even in a shoe box. 

Each card has space at the top 
for the name of the product, its 
manufacturer, the wholesaler or 
distributor from whom you buy, 
and your stock number. Also at 
the top is a space for indicating 
the maximum quantity to carry 
and the minimum, as well as the 
mark-up the item should carry. 

The maximum can be de- 
termined by good horse sense. 
It is the number which you can 
expect to sell in whatever reason- 
able turn-over period you wish 
to use — two months, three 
months, six months, or a year. 
The minimum stock quantity 
should be decided upon as the 
smallest number which will carry 
you over, should you have a very 
heavy demand from customers, 
until you can replace the stock 
in the normal way. 

Here is an illustration of how 
this works: Let us say that you 
sell ‘‘Blank’s Super Widgets.”’ If 
you were to order a new stock, it 








might take the wholesaler from 
whom you buy several days to 
that time you would ordinarily 
sell four ‘‘Blank’s Super Widg- 
ets.” Sometimes during peak 
seasons, however, you sell as 
many as forty. So to be safe, 
you would need 40 ‘‘widgets’’to 
tide you over until the whole- 
saler got around to replenishing 
your stock. Forty, then, is the 
minimum stock you should keep 
in your reserve. Mark this num- 
ber on the card and, when sales 
reduce your stock to 40, you can 
re-order. 


The Columns 


The beauty of a_ perpetual 
inventory system is that it not 
only tells you what is on hand 
every day but also informs you 
when to re-order. 

Below the product name, 
wholesaler’s address, mark-up 
notation, and maximum and 
minimum stock numbers, the 
cards should be ruled vertically 
and horizontally. (See illustra- 
tion.) In the vertical columns 
mark these notations: 

Quantity Purchased 
Quantity Drawn Out 
Total on Hand 

Cost 

Unit Cost 

Extended Unit Cost 
Selling Price 

As you buy stock, enter the 
quantity and date in the first 
column, and the total number 
this puts in your stock in column 
three. Enter the cost of this 
order in column four. The unit 





A perpetual inventory system gives you 
information on prices, costs and when to 
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fingertip 
re-order. 











cost (arrived at by dividing the 
quantity by the total cost) in 
column five. Then average the 
entire stock to arrive at a figure 
for column six. 

In other words, take the cost 
of all items of this merchandise 
in stock, and divide by the total 
number in stock including those 
you have just purchased. This 
gives you the extended unit cost, 
which is an average cost for 
everything in your store, taking 
care of price- rises and re- 
ductions. 

At the top of the card, you 
have already indicated the per- 
centage mark-up you intend to 
get on this item. Adding this 
mark-up to the extended unit 
cost figure, gives you the selling 
price. Enter your selling price 
in the last column. 

On the horizontal columns, 
mark the dates on which you 
draw out hardware and ap- 
pliances from reserve stock, and 
the dates on which you add to 
your reserve stock. If you are 
drawing six ‘‘Blank’s Super 
Widgets” out of stock to put on 
floor display, mark the date you 
take them from the warehouse 
on the horizontal column. Then, 
going across, put the figure 6 
into column two, and subtract 
6 from the number on the line 
above in column three to find 
out the total on hand. If this 
total sinks below the minimum 
number marked at the top of the 
card, you know that it is time to 
order an additional stock from 
the supplier. 


An Illustration 


To illustrate how effectively 
this perpetual inventory system 
can simplify your stockkeeping, 
we'll consider the case of John 
Doe who operates a hardware 
store on Main Street. 

Mr. Doe’s present volume 
sales run close to six figures 
yearly. He keeps a sizable stock 
on hand, and specializes in low- 
profit, high volume sellers that 
turn over rapidly. Because of 
this policy, inventory-keeping 
had always been a bad head- 
ache. So a year ago he switched 
Over to perpetual inventory. 

Since then, he has found that 


(Continued on page 000) 
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Up Front Display Section 
Builds Sales of Tools 





One of the four open back windows 
which are used most of the time 
for hand and power tool displays. 


A, up-front tool sec- 


tion at Andy’s Hardware in 
Wabasha, Minn., a town of 4400, 
helps Andrew Theismann do a 
steadily improving volume in both 
hand and power tools. At least 
one full window of his double 
store is given over to hand 
and power tools for the greater 
part of the year, with particular 
attention being often to higher 
quality lines. 


Featured Tools 


Prior to service in the armed 
forces, Mr. Theismann was em- 
ploved by another hardware 
store in Wabasha which has since 
been sold by its former owner. 
When he returned to civilian life 
two years ago he entered busi- 
ness for himself. Right from the 
start he featured tools for the 
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Prominent featuring of line helps increase 
volume for Andy’s Hardware. Newspaper ads 
and consumer catalogs are used to advantage. 


dairy and fur farmers, con- 
tractors, etc. in the area. Al- 
though handling reasonably com- 
plete stocks of hand tools, he 
bases his selection on the fast 
movers and from 10 to 15 per 
cent of his current volume is 
done in hand and power tools. 


Specialize in Quality 


“We try to have both com- 
petitive and quality lines of tools 
but specialize in quality lines,” 
he says. ‘‘Whatever we display 
in the line of power tools we can 
sell. All tools, displayed in the 
store itself, have prices indicated 
and when competitive days come 























we will price mark all tools 
shown in our windows.” 


Advertising 


In addition to newspaper 
advertising, Andy’s Hardware 
uses consumer catalogs over a 
wide trading area, and makes it 
a policy to change its window 
displays on an average of once a 
week. 

Most popular of its power tool 
lines is an 8-in. table saw which 
sells at $69.50. Power tool sales 
are usually for cash but when 
credit is necessary on large units 
of sale, the financing is through a 


local bank. 


A portion of the inside display of tools near the entrance to the 
annex store. The end of the unit is used for miscellaneous displays. 
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ve 
ULLY 35 per cent 


of our business is conducted by 
telephone,”” says Abe Lochter, 
owner of Falls Hardware, at 
Ridge and Midvale Aves. in the 
East Falls section of Philadelphia, 
Pa., and we consider the ’phone 
as our leading salesman.” 

Mr. Lochter does not mean 
that he picks names from a tele- 
phone directory at random and 
calls people regarding merchan- 





Fully 35 Per Cent of Their 


All the newspaper advertising 
that the Falls Hardware store 
does to interest housewives is 
merchandise handled by women 
and hardware items that they 
use. Besides kitchen utsensils, 
waxes, mops, brushes and simi- 
lar household items advertised, 
Mr. Lochter adds such hardware 
items as gardening tools, wire 
screening, grass and flower seeds, 
spades, paint, cut glass in as- 
sorted sizes and dozens of differ- 














The kitchenwares section is the most popular with telephone call 
customers. A complete line eases the job of making good selections. 


dise from his hardware store. 
Rather all the calls are incoming 
ones and it’s up to him to make a 
sale over the ’phone when it rings 
or to make a srall sale into a 
larger one. 

“For years, we have adver- 
tised special merchandise and 
hardware items specifically di- 
rected to housewives,” says Mr. 
Lochter, ‘rather than to men. 
We know that men like to come 
to our store to select any hard- 
ware that they need, but the un- 
tapped field is the housewife, 
and if you can interest her in 
goods carried in your store, you 
can expect added sales from this 


part of the family.” 
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ent items that are known to 
women as well as to men. 

‘“‘We feature in our newspaper 
advertising hardware items that 
we know are familiar to women, 
and try to stick to seasonal hard- 
ware items whenever possible,” 
he comments. ‘Right now, we 
are advertising springtime neces- 
sities such as garden tools, hoses, 
lawn mowers, wire fencing and 
other outdoor items. 


Advertising 


“We try to have our ads placed 
on the women’s pages of the 
newspapers that we are adver- 
tising in and specifically bring 
out that readers should ’phone 
for the articles that they need 
and we will deliver them to their 
homesimmediately witha money- 
back guarantee. Many custom- 
ers do not like to buy throu h 
the ‘phone, because they feel 
that they may not like or ap- 
prove of the merchandise de 
livered and that they wouldn't 
be able to get a refund. Our 
guarantee changes all this.”’ 

The ‘phone at the Falls Hard- 
ware is kept busy ringing all days 
with calls from housewives. Mr. 
Lochter feels that every sale toa 





This customer came in after his wife became interested in a water 
heater over the ’phone. And now the salesman is writing the order. 
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ir | Business Is Done By ‘Phone 


n to The Falls Hardware stresses this type of selling, 
particularly to women, and emphasizes the need for 

yaper proper identification and courtesy at all times. 
that 
men, 
aard- 
ble,” housewife, will eventually bring _miliar with your merchandise as — them =waiting on the ‘phone 
, we in her husband for hardware, you are yourself.” “As a rule,”’ says Mr. Lochter, 
eces- which is one of his reasons for If you receive a good number “hardware items advertised to 
oses, being so very careful about at- of calls each day, it’s a good idea housewives serve as a reminder 
- and tention paid to telephone calls. to put in another "phone, for the _ of articles that they need in the 
| same reason that you wouldn't same line or allied to it. For in- 

Telephone Manners keep a custemer waiting instore, — stance, garden tools remind them 


Telephone manners are very why, therefore, should you keep 


laced important, according to Mr. 
f the Lochter, particularly to new 
customers. “A hardware dealer 


dver- : é 
bring going after telephone business 
shone must get into the habit of liking 
need to answer the ’phone or assign- 
. their ing a person to do it. If this is 
ate not the case,” Mr. Lochter 
stom- points out, “the telephone call 
rouch will be accepted as an _ inter- 


eal ruption to ordinary business 
rather than a welcome oppor- 





yr ap- : 2 : 
_ 4 tunity to serve and it will cer- 
uldn’t tainly be reflected in answering 
Our the call. 
, “In order to avoid this, your 
Hard- voice must be as pleasing as 
“oe possible over the ‘phone, you 
Mr. must speak clearly and slowly to 
le toa the person on the other end of 


of seeds, pots and pans may re- 





Here is another view of the paint department. This section is 


the wire, as they aren’t as fa- particularly busy during the duration of the spring season. 
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. — Abe Lochter and Mrs. Lochter take personal pride in their paint 
— department. They are filling orders received over the telephone. 
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mind them that they need pol- 
ishers or cleaners and so on. The 
list can go on and on. 

‘For that reason, when we get 
a call for garden seeds, we re- 
mind them of garden tools, or 
if a call is for a kitchen utensil, 
we remind them of cleaners, 
polishes, floor waxes and other 
items. Usually a call for one 
item can result in a sale for other 
items, upon the suggestion of the 
person answering the ‘phone. A 
point to remember though, is 
that no pressure selling should 
be done. Either the customer 
shows interest in these items 
through their telephone con- 
versations or they don’t. Do not 
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The store features a large free delivery sign that attracts patrons. 


waste your time and the cus- 


tomer’s on the 'phone.” 


identify Yourself 
And the Callers 


When answering the ‘phone, 
the name of the Falls Hardware 
store is given, then that of the 
person answering it. The caller 
immediately knows then that 
she has the right line and a 
personal interest is highlighted 
by knowing the name of the per- 
son answering. All persons an- 


Garden 


SPECIALLY constructed gar- 
A den supplies display stand at the 
Robert Fesenmaier, Inc., store, New 
Ulm, Minn., helps the firm to display 
a number of garden supply items in 
such a fashion as to promote more 
sales. 


Eye-Catching Display 


Built of wood, the rack has a plat- 
form for the bottom support. This 
support has a higher outside rim 
which permits lawn mowers to be 
displayed in rigid position. Hooks 
halfway up the stand also provide for 
the display of garden hose and reels. 
About 4 ft. from floor level is a flat, 
counter-type display in the rack with 


garden accessories such as_ nozzles 
shears and other items. Spray attach- 
ments are shown on a still higher shelf. 

When the lawn mower customer 
picks out his machine, this display 
reminds him of garden hose, nozzles, 
sprays, shears and many other things 
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swering the ‘phone are instructed 
never to hang up before the 
customer, otherwise the caller 
feels that she has been dismissed 
too soon and it annoys her. 

Mr. Lochter suggests, that if 
hardware dealers interested in 
building their telephone business 
would place a small sign near 
the telephone reminding himself 
and the clerks answering the 
phone, that this ‘phone call can 
either make or break a sale. 

“Telephone business can not 
be built overnight,” says Mr. 





he will need to keep his garden and 
lawn in good condition. The display 








Lochter, ‘““But only after a con- 
tinuous bit of advertising. It 
must also be remembered, that 
in all your ads, the idea of ’phon- 
ing in must be specifically 
brought out and also the money- 
back guarantee. Once a house- 
wife has placed an order with 
your store and is pleased, you 
can expect her to call back for 
other items. Over the years, we 
have built up a telephone follow- 
ing to a point, that we can call 
housewives on the ‘phone to tell 
them of any new merchandise 
that has come in or appliances.”’ 

With the start of spring, sum- 
mer and the other seasons, 
‘phone customers are called and 
told what the store has to offer 
them as needed items. Many 
sales result or the housewife 
may say that she will tell her 
husband about it. Either way, 
sales may result and the name 
of the Falls Hardware store im 
pressed upon them. 

The Falls Hardware store has 
served many household custom- 
ers for years without one ever 
seeing the other. This shows 
the confidence that people have 
come to show this hardware store 
which is one of the reasons for 
the success of its hardware tele- 
phone business. 


Supplies Rack Helps Sell Merchandise 


of all these items on one rack helps 
build additional sales. 


Ca | 


This rack is a multiple inducement to the home gardener. 
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Your Rights of Review 


When The Government Questions 
Your Income Tax Return* 


As an owner or operator of a small business with the 
firm belief that you have made an honest and com- 
plete income tax return, you are doubtless some- 
what shocked if you receive a letter from the Gov- 
ernment stating that your income tax return has 
been found deficient. If you have already reinvested 
nearly all your income in the business, as small 
firms frequently do because of the difficulty of 
securing funds from outside sources, this unex- 
pected tax liability may loom as a real threat to 
your solvency. As a small firm you may not have felt 
able to afford technical accounting or legal advice in 
preparing your tax return. Naturally, therefore, 
you may hesitate to set your judgment against that 
of the Federal Government by contesting this 
claim. However, tax litigation is not necessarily re- 
served for large corporations, who can afford high- 
priced accountants and attorneys. The U. S. Bur- 
eau of Internal Revenue, which administers the in- 
come tax law, has established simple procedures 
and assigned special personnel for reviewing the 
income tax cases of all taxpayers large and small. 
The law gives each taxpayer a right to carry his own 
case into a special tax court for a review of the Gov- 
ernment’s decision. This non-technical explana- 
tion of the remedies open to you when the Govern- 
ment questions your tax return is designed to assist 
you in meeting a problem which is specially per-. 
plexing to small firms. 


example, if you have filed a 
HEN vou file fraudulent return or if you failed 


vour income tax return, you to file a return, action can be 
have made your own assessment taken regardless of how much 
of the amount of tax you owe _ time has elapsed. If you omit 
the Government. But your tax an item of gross income from 
liability is not really determined — your return which is more than 
until your return has been ex- 25 per cent of the total, 
amined. As a general rule the 
law gives the Government three 
vears in which to question your 
return. There are important ex- 
ceptions to this, however. For 


the 
Government has five years in 
which to move against you. 

If the Government finds that 
you made a mistake in arith- 
metic in your tax return, a cor- 
* Finance and Tax Division, Depart- eeu ” made and at will 
ment of Commerce, Washington, D.C. receive a notice of the action. 
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You will also receive either a 
refund or a bill for the additional 
amount due, depending upon 
whether you calculated too much 
or too little tax. You have no 
right to challenge, appeal, or 
ask for a court review of this 
kind of action because the arith- 
metic of computing the amount 
of tax is not subject to question. 

After your return has been 
corrected for errors in arith- 
metic, it will be examined for 
other defects. kor example, if 
you reported salary income in 
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your tax return, the amount will 
be checked against the salary 
reported in your firm’s with- 
holding tax return on Form W-2. 
If your income is a share of the 
earnings of a partnership, the 
amount which you report will be 
checked ayainst the amount 
shown in the Partnership Return 
of Income, Form 1065, which the 
firm was required to file. Like- 
wise, if you received a dividend, 
the amount that you report will 
be checked against the amount 
shown on Form 1099 filed by the 
corporation with the Bureau of 
Internal Revenue. 

Most of the questions con- 
cerning the adequacy of a return 
arise in connection with the in- 
terpretation of the law and regu- 
lations applied to your own 
situation. The items that should 
be included as gross income and 
those that can be deducted from 
gross income in computing tax- 
able income are set forth in con- 
siderable detail in the law and 
in the regulations which the 
Bureau of Internal Revenue is- 
sues under the law. But this 
mass of rules must be applied to 
the facts of each taxpayer's 
transactions. It 1's quite pos- 
sible, therefore, that the Govern- 
ment may find that you have 
not treated certain items prop 
erly, and that, as a result, your 
tax should have been larger than 
you computed. This difference 
between the amount of tax 
which you computed in your 
return and the amount com- 
puted by the Government, is 
called a deficiency. 

In many cases where the ques- 
tion of a possible deficiency 
arises, you have failed to supply 
enough facts with your return 
to support your figures. It is 
extremely important to fill out 
in detail the supporting sched- 
ules of the tax return which 
apply to your case. If there is 
insufficient space provided in 
the form, you should provide 
your own tables or statements. 

When necessary, the Bureau 
of Internal Revenue can call 
upon you to bring vour books 
and records to its local office 


for examination, or may have 

one of its agents conduct such an 

examination at your premises. 
The Bureau of Internal Reve- 
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and returns of handling indi- (Continued from page 192 





Ad Tells the Story of a New Store 


Thursday, May 8th 


of Kenosha's 


New and Modern Hardware Store 


Featuring 








Hardware | Paints | Housewares 
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nue has given much study to the vidual cases in a manner which 
problem of reviewing income tax will give every taxpayer a chance 








6204-22nd Avenue 








Three aggressive young merchandisers, two of whom formerly had been 
with Sears, Roebuck & Co., opened their own store in Kenosha, Wis., last 
May under the name of the P & G Store, Inc. They told their story in this 
five-column wide, 19 in. high advertisement featuring four of the main 
departments in their new and modern establishment. Plenty of white 
space, large pen and ink sketches and concise copy helped pull traffic into 
the store. Traffic is still heavy, thanks to a neat and well-arranged store. 
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The Man Who Sells 





RALPH W. CARNEY 


KLLING is a matter 
of human relationships 
dealing with people, people per- 
suading people to exchange their 
money for goods. There is néth- 
ing new, there may be new adap- 
tations, new ideas and new goods 


people 


but no new principles. 

What is the position of the 
man who sells in this present 
scheme of things? The empha- 
sis has changed instead of a 
man in uniform with a rifle in his 
hands it is a salesman with order 
book and pencil. His responsi- 
bility is just as great now as it 
was then. Our sons defended 
this country with arms; today 
we are concerned with defending 
our free enterprise system by 
keeping the wheels of industry 
moving. Nobody else except the 
salesmen of America can do that. 
We are the only ones that can 
see to it that our plants pro- 
ducing large amounts of goods 
reach the consumer, that the ex- 
penses of our government are 
paid and that people are kept 
employed. Nothing would please 
Russia so much as to see a sharp 

‘From an address before the recent 


Southern California Retail Hardware 
\ssociation and other conventions. 


MARCH 11, 1948 


‘‘We had better be sure our personal equipment and 
our conception of our responsibilities are properly 
geared to the bitterly competitive sales battle that 
we are facing,’’ says Mr. Carney. Selling new things 
is hard but selling old lines ts harder and he declares, 
‘“‘We, ourselves, are going to learn how to sell the 
products we distribute and then we are going to 
have to teach our salesmen really how to sell the mcst 
commonplace and ordinary things.”’ 


By RALPH W. CARNEY* 


Vice-President and Sales Manaéger, 


The Coleman Co., 
Wichita, Kan. 


depression in this country. It is 
our job to see that the output of 
our factories keeps moving, that 
the merchandise does not back 
up in inventories; because the 
minute that occurs unemploy- 
ment gains and then FEAR in 
big letters! A man out of a job 
with a hungry family can be 
easily swayed. We have a ter- 
rific responsibility to see that 
this does not happen. The strug- 
gle between Russia and America 
will be won — or lost — by the 
salesmen of this country. It is 
much more than just our own 
profit showing at the end of the 
year. 


Selling and Our Freedom 


Salesmen today are the peace 
time soldiers. Upon your shoul- 
ders rests not only your own wel- 
fare but prosperity and jobs for 
any women and men anywhere. 
We are essentially individuals 


ow & 


“The only real wealth is in 
the things that we produce — 
but those things must be 
sold and consumed for pro- 
duction to continue.” 

— Ralph Carney. 


who sell. We believe in the right 
of a man with an idea to capi- 
talize it as much as possible. We 
believe in liberty of the indi- 
vidual. That has made our 
country great. We detest any 
form of totalitarianism. We will 
have nothing to do with Com- 
munism and we are determined 
that it must not prevail. 

If people bought only the 
things they voluntarily ask for, 
this country would be in a con- 
tinuous depression. 

We had better be sure our 
personal equipment and our con- 
ceptions of our responsibilities 
are properly geared to the bit- 
terly competitive post war sales 
battles that we are facing. 

We are out of selling con- 
dition. We have deteriorated in 
sales ability; fat has gathered 
around our sales muscles. The 
process began long ago. In 1939 
we were in the “everything short 
of war” period. Then in just a 
matter of weeks we went into a 
sellers’ field. ‘The whole formal 
process of selling just reversed 
itself. This was a pretty heady 
thing, particularly for us who 
sell at wholesale. 

(Continued on page 186) 
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View of the front 
of the new store. 
Backless windows 
make it possible 
to see the entire 
interior. 


O O 


Hits the High Spots After 


W. MURLEY of 
Murley Hardware, Bremerton, 
Wash., has been a_ hardware 
dealer in Kitsap County for the 
past 35 years, but he is still mar- 
velling at the results achieved by 
his move in April of last year to 
the new and modern hardware 
store next door to his old location. 
In addition to the 50 per cent in- 
crease in sales recorded as a 
direct result of the move, here 
are some of the benefits at- 
tributed by him to his new 
merchandising set-up: 

1. Forestalled an actual loss 
in sales volume which could 
logically have been anticipated 
with Bremerton’s decline in popu- 
lation during 1947 from 45,000 
to 30,000, and resulting sales re- 
sistance of the consumers who 
remained. 

2. Increased floor display area 
from 2,000 to 4,000 sq. ft., plus 
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a mezzanine balcony and full 
basement warehouse. Open wall 
displays and island fixtures in- 
creased actual display area at 
least four times. 

3. Reduced sales force needed 
on the floor from five to three 
employees. 

4. Increased sales of gift and 
housewares by approximately 
500 per cent. 


Sales Are Equal 


The last item in particular is 
convincing evidence of the buy- 
ing potentialities of the woman 
shopper for the modern hardware 
store, Mr. Murley believes. In 
his old location, the proportion 
of men to women shoppers was 
approximately four to one. Now, 
the proportions are approxi- 
mately equal. 

A good share of the saving in 
labor costs can likewise be at- 





tributed to feminine patronage. 
Since Bremerton is primarily a 
“lunch bucket” town, the largest 
proportion of the week’s busi- 
ness was formerly transacted on 
Saturday when the men were not 
working. Emplovees conse- 
quently were under-worked on 
week days and over-worked on 
Saturday. Now, since women 
prefer daytime shopping on week 
davs, the work is evenly dis- 
tributed over the entire week. 
The fact that sales have in- 
creased instead of decreasing as 
they would certainly otherwise 
have done, Mr. Murley attributes 
in large part to the attractive 
store front and interior. The 
well lighted interior, low sill win- 
dows and plate glass panels in 
the front doors, place the entire 
interior on display from the side- 
walk. Island merchandise dis- 
plays are kept sufficiently low so 
that stock in each department 
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The front part of the giftwares section is in the left front display 
area. Table displays back of windows stop traffic and are often changed. 


Opening Modern Store 


can be seen from any part of the 
store. Sporting goods with tools 
and builders’ hardware behind 
them, serve as the chief attention- 
getter on one side of the wall dis- 
plays, and crystal and china 
ware on the other. 

Appliances are spotted in the 
floor display area directly behind 
the right front window. The 
ceiling is high enough to accom- 
modate the mezzanine balcony 
which begins about two-thirds of 
the way back from the front of 
the store. Traftic-building items 
such as paint, plumbers’ hard- 
ware and electrical hardware are 
displayed in the area beneath the 
balcony. 

Slightly more than half of the 
main display area in front of the 
balcony line, is given over to dis- 
plav of merchandise which ap- 
peals primarily to the woman 
shopper. Crystal and chinaware 
are shown attractively on island 


MARCH 11, 1948 


Murley Hardware has had a 50 per cent increase 
in sales despite a one third population drop, 
experiences 500 per cent jump in housewares and 
gifts and has four times former display space. 





Tools and builders’ hardware attract masculine attention on this side. 
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Giftwares and china dominate the left side and there is plenty of 
space for them. Women’s merchandise is also shown on display islands. 


and wall displays in the window 
display are at the front of the 
left side, and dominate this side 
of the store by a spectacular wall 
display all the way back to the 
balcony. Kitchen ware, traffic 
appliances, and kitchen accesso- 
ries occupy four of the six long 
display islands. 

A labor saving device in the 
crystal and chinaware depart- 


ment, is the generous allotment 
of space behind the wall shelving 
for storage shelves for replace- 
ment stocks. This is particularly 
convenient in filling orders for 
complete sets of dishes, as bins 
on both sides of the aisle in back 
of the wall shelving give room for 
storage of five sets of dishes be- 
hind the partition for each single 
set displayed in front. 


The display set, then, serves 
mainly as a “sample set’’, and 
customers who buy the entire as- 
surtment are given one of the 
packed sets stored back of the 
partition. This saves a time- 
consuming trip to the basement, 
or the 15 or 20 minutes’ work 
which would be required to take 
the set from the shelves, pack it, 

(Continued on page 208) 
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There’s ample space as may be seen by this floor plan. 
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REMINGTON HAND TRAP 
A SALES PROMOTER FOR 
SHOT SHELLS, CLAY TARGETS 


BRIDGEPORT 2, CONN., March 1948. 
Here’s a proved seller . . . a quick turn- 
over item. It’s the Remington Automatic 
Hand Trap, available with a Remington 
Hand Trap Display Package, including 
an attractive display card, a window ban- 





ner, and forty booklets that fit in a “‘take 
one” pocket. Titled ‘‘How to Have Fun 
with a Remington Hand Trap,” this 
booklet is designed and written to spark 
shooting interest ... and spark increased 
sales. You get a Display Package witheach 
order of six Remington Automatic Hand 
Traps. Ask your distributor about it. 





Light, easy to carry and fun to use, the 
Remington Automatic Hand Trap can 
throw a clay target 65 yards with little 
effort, because ‘the spring does the work.” 
The sale of one hand trap promotes year- 
round shooting . . . year-round sales. It 
is easy to sell to each new shotgun pur- 
chaser. It sells, on the spot, a supply of 
Remington ‘ ‘Shur Shot” sheils and Rem- 
ington “Blue Rock” targets. And it in- 
Sures repeat sales of shot shells and 
targets. 

There’s no closed season on hand-trap 
shooting. It’s a popular recreation at all 
times. A safe plac e in an open field, away 
from houses, is all that’s needed besides 
equipment. So push the sale of hand 
traps this spring. 
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Keeping in touch with your local 
outdoor and sportsmen’s clubs is 
an important factor in maintaining 
your position as a sports authority 
in your community. 

If you are net already a member 
of the local club or outdoor associ- 
ation, make it a point to join...and 
be active. The results will be more 
than gratifying, in the long run, in 
cash sales. And by keeping yourself 
posted on latest fish and game con- 





The Outdoor Touch 





ditions, you can make your store a 
headquarters for information. 
Knowing where the fish are biting 
or where the ducks are flying is a 
natural for pulling sportsmen into 
your store. 

And above all, stock quality 
merchandise to supply to your 
sportsmen friends. The customer 
appreeiates good advice and appre- 
ciates being sold real value. 














This new Remington “Junior Special’’ — 
Model 521T is just what the name im- 
plies—a high grade, moderately priced 
Remington Target Rifle — designed 
especially for the sub-junior shooter. 

For the first time the youth of Amer- 
ica is offered a fine target rifle, fashioned 
primarily for his particular use, com- 
plete in every detail, ready for immedi- 
ate use on the range, suitable in weight 
(about 7 pounds) and popularly priced. 

The “Junior Special’? has a tremen- 
dous market among youth-building or- 
ganizations. Thousands of boys and 
girls throughout the country will readily 
accept this new Remington 22 rifle as 
being admirably suited to their needs 
and pocketbooks. It resembles the fa- 
mous Remington ‘‘Matchmaster’’ 
Model 513T and has many of its fine 
features on a junior scale. 


Shur Shot. Matchmaster. Blue Rock are Reg. U.S. 
Pat. Off. 6) Remington Arms Company, Inn 


| MODEL 521T: REMINGTON'S NEW 22 RIFLE FOR JUNIORS 











MAN TO MAN” A FINE 
SOUND MOVIE ON SELLING 


This new Remington-Peters motion pic- 
ture portrays down-to-earth retail sell- 
ing facts. Available for showing upon 
request. Consult our representatives or 
write the Remington Arms Company, 
Inc., Trade Sales Promotion Division, 
Bridgeport 2, Conn. 

















How fasteners are made — Modern improvements — Phillips 


recessed head screw 


— pre-assembled lock washer screw — 


the ‘‘Lock-Tite’’ screw and others 


—_ you will be 


interested in following a fastener 
through the different manu- 
facturing stages from the time 
the wire leaves your plant until 
the finished product is ready for 
shipment. 

Starting with a reeled coil of 
wire as it is brought from storage 
to the header department for the 
first operation in screw making, 
the upsetting of the head, is per- 
formed upon the wire while cold. 
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By DAVID D. DAVIS 


Vice-President and 
Sales Manager, 
Continental Screw Co., 
New Bedford, Mass. 


oO 0 


If the fastener is to be a machine 
screw, the wire enters a double- 
blow, solid-die header machine 
where it emerges as a finished 
blank (as described under cold 
heading). If the fastener is to be 
a wood screw the wire enters a 
single-blow, open-die header ma- 
chine (also previously described). 






The blanks made by this ma- 
chine are not finished. All blanks 
are now inspected, and weighed 
in the boxes in which they are 
conveyed to the different de- 
partments. Next, the blanks are 
tumbled — cleaned by kerosene 
or sawdust as they are rolled in 
tumbling barrels. This cleaning 
material is removed from the 
small blanks by an automatic air 
blower. A shaking method re- 
moves it from the larger blanks. 

The unfinished blanks are next 
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Author's acknowledgment for source material, historical facts and 
‘other data submitted for this article, previously published in con- 
densed form in ‘“Wireco Life Magazine’’ of the American Steel & 
Wire Co., is made to Herbert Manchester, Roger W. Boltz, Hol- 
brook L. Horton, H. O. McCully, E. G. Wertheimer, James D. 
Eggers, George P. Byrne, P. C. Smith, Herman H. Lind and 
Sota” publication of the American Institute of Bolt, Nut and 
Rivet Manufacturers. All illustrations in this article by courtesy of 
Waterbury-Farrell Foundry & Machine Co. 
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conveyed to the shaving and 
slotting machines where the en- 
tire operation of shaping the 
heads to the desired type, cut- 
ting the slot and removing the 
burr is completely automatic. 
This is an ingenious machine. 
The blanks are poured into the 
hopper where they are picked 
up by slotted forks and placed in 
a raceway to slide along in proper 
position to a carrier that picks 
them up one at a time and passes 
them along in such a position 
that a pair of fingers can pick 
them up. These fingers bring 
each blank down and place it in 
front of the spindle that has a 
pair of nips or jaws. When an 
injector arm pushes the blank 
tight in the nips, the spindle 
starts to spin. A backrest holds 
the blank in place while the 
shaver cutter forms the head. 
When this is completed, the 
spindle which still holds the 
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blank turns around and is braked 
on the other side where a rorary 
saw cuts the slot. The spindle 
then rotates back to its original 
position and the cutter removes 
the little extra burr caused by 
the slotting saw. The blank is 
then knocked out by the ejector 
in the spindle. 

The blanks from the double- 
blow, solid-die headers that do 
not need finishing, or shaving as 
described above, are slotted on 
a more simplified machine. 

All slotted blanks are now 
cleaned and weighed again, and 
the wood screw blanks are next 
conveyed to the cut threader 
machines. These are similar to 
the shaving and slotting ma- 
chines, except that they shape a 
point on the blank, and then cut 
the threads by means of a thread 
cutter or chasing tool which 
passes and repasses along the re- 
volving blank. The _ finished 


New 
screw 
slotter. 
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wood screw then drops back into 
its box. The boxes are conveyed 
to a washing machine where the 
screws are washed. Back in their 
boxes again they are rigidly in- 
spected by trained inspectors, 
weighed again, and then taken to 
the bulk storage room to be sepa- 
rated, order by order, for the re- 
quired finish. Some may be 
treated, and others plated. When 
completed they are packed in 
bulk in barrels or wooden boxes 
ready for delivery. If they are 
destined for the hardware trade 
they are packed in small card- 
board boxes labelled with com- 
plete information as to their 
contents. 

The machine screw blanks are 
treated differently. These are 
annealed, cleaned, weighed, and 
then sent to the thread roller 
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machines where the threads are 
formed by rolling (as described 
under thread rolling ) in contrast 
to the cut threads of wood screws. 
From here the finished machine 
screws follow the same pro 
cedure as screws coming from 
the cut threaders. 

To the average person wh« 
occasionally uses a fastener for 
repairs around the home, the 
term “screws” probably means 
nothing beyond the common flat 
head and round head screws in 
general use, and of common sizes 
that seem to fit all purposes. To 
the manufacturer, however, this 
term means a great variety of 
lengths, diameters, head types 
and finishes. In order to be in a 
position to fill all probable orders, 
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New nut tapper. 


it is necessary to maintain a stock 
of several thousand varieties. 
Perhaps the most interesting 
single feature of screws, bolts, 
nuts and rivets, is that the ap- 
proximately 170 million pieces 
produced per day fit what they 
are supposed to fit. They are 
interchangeable, each with the 
other from the same plant, as 
well as with the product of any 
of the more than 100 plants that 
produce the same items. No- 
where in industry in the wide 
world is there another example 
to approach this one in the total 
quantity, range of types and 
sizes, and the near perfection of 
interchangeability of product. 
The vital importance of fasten- 
ers may best be described by an 
incident during the war when a 
fighter plane could not leave the 
ground until four aircraft bolts 
could be obtained. The bolts 
cost about 3 or + cents apiece. 
Incidentally, it was stated during 
the war that the heaviest items 
on the famous B-29 were the 
screws, bolts and rivets — they 
weighed more than all four en- 
gines together! The thin-skinned 
wings alone are literally sewed 
together by hundreds of thous- 


ands of aluminum rivets. 
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Inventive genius has played a 
large part in the development of 
the fastener industry, both as to 
the product itself and as to the 


8x 


2 
i" 


machines for manufacturing it. 
It is doubtful if any other in 
dustrial group has issued to it as 
many patent papers as has the 
fastener industry. The apparent 
simplicity of fasteners tempts 
many people to try to invent a 
new and better one, but the ma- 
jority of these prove to be 
complicated, impractical designs. 
However, out of all these patents 
a number of exceptional items 
have been developed, produced, 
and are being widely sold and 
used. Some of these are described 
herewith. 

Phillips Recessed Head Screw. 
Called the first major advance- 
ment in screw design since the 
gimlet-pointed wood screw was 
introduced, this improved method 
of fastening is now widelv used. 
A four-winged recess tapered at 
the bottom replaces the con- 
ventional slot in head of screw. 
A mated driver exactly fits the 
recess, and because it does not 
slip or slide out when turned, the 
screw can be driven safely by 
power, even on finished work. 
It is driven easily by hand, and 
at high speed by power. This 
makes it a safe, efficient method 


be 
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New solid-die,double-stroke header. 
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@ In every problem of hardware packaging, 
three groups are vitally concerned. These are 
the Jobber, the Dealer and the Manufacturer. 


So—this is an invitation, to Jobbers and 
Dealers, to sit down with us and discuss 
chain packaging. 

With Jobbers, we'd like to talk about re- 
packing. It seems to us that no phase of 
jobber operations offers greater opportunity 
for expense reductions. In fact many jobbers 
have asked us to work with them on this 
subject. We'd like to help eliminate waste 
incident to ‘‘breaking’’ of original factory 

an packing and repacking by jobbers in smaller 
e* certified “S, containers for their dealer trade. 
CHAIN INSTITUTE » 
Member 4 






From dealers, we'll be grateful for sugges- 
tions on improving the sales appeal of our 


(GLE VELAND [HAIN 





The Cleveland Chain & fy Co. 
Cleveland 5, Ohio 


Associate Companies: David Round & Son, Cleve- 
land 5, Ohio ¢ The Bridgeport Chain & Mfg. 
Co., Bridgeport 1, Conn. ¢ Seattle Chain & Mfg. 
Co., Seattle 8, Wash. e Round California Chain Co., 
So. San Francisco and Los Angeles 54, Calif. e 
Woodhouse Chain Works, Trenton 7, New Jersey 


Proof Coil Chain 
and BBB Coil 
Chain in4 popular 
sizes (346",Ya",/e”, 
¥%") are avail- 
able in attractive 
plywood “‘Keg- 
ettes”, 





cCerre 
BUCKEYE 
COIL CHAIN 
erate, 


Buckeye Pattern Chain (250’) is 
packed in a handy dispenser 
carton. Simply pull ovt and cut 
to any desired length. 





| Due to material shortages we regret we cannot guarantee availubility of packages os illustrated. 
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Dog Chains are ao sure 
source of profit when the 
Cleveland display is located 
in a prominent spot. 


The Cleveland Reel Salesman 
displays all types of welded 
and weldless chain. 


packages. We want frank comments on how 
we can make Cleveland Chain easier to stock, 
handle, display and sell. 


As for ourselves, it’s pertinent to mention 
that chain packages must be economically 
practical—so that we can continue to meet 
competitive prices. Also, of course, we must 
constantly watch our shipping costs. 


In inviting you to discuss packaging with 
us, we’re obviously looking ahead. Today's 
shortages of boxes, bags, barrels, etc., make 
immediate changes impossible. 


But, we do intend to move fast—when con- 
ditions change. To that end, we solicit your 
comments and suggestions... pledge that we 
will work with you for our mutual profit. 

P & P-5007 


Vice Pres.,Charge of Sales 


Security in Every Link 





165 





of fastening in mass production. 

Tapping Screw (formerly desig- 
nated as sheet metal screw). This 
is a hardened screw with screw 
threads running the entire length 
of the screw, from point to head. 
Used for metal-to-metal fasten- 
ing, this screw forms its own 
threads as it is driven in punched 
pierced or burred holes in sheet 
metal. It is made in a variety of 
styles. 

Pre-Assembled Lock Washer 
Screw. On this unit the screw is 
already fitted with a lock washer 
which cannot come off. This 
feature prevents any screw being 
driven without a washer where 
one is required. It permits faster 
assembly, simplified stock con- 
trol, balanced inventories and 
other economies. A variety of 
lock washer styles are provided 
for particular applications. 

“Tap” Screw. One of the new- 
est developments in fasteners, 
this screw is rapidly coming into 
wide use throughout industry 
because its action eliminates the 
need of a separate tapping oper- 
ation. A slot in the threaded end 
provides two balanced cutting 
edges and a chip reservoir. When 
driven in metals or plastics these 
cutting edges act in the same 
manner as a tap, cutting a per- 
fect mating thread in the ma- 
terial and clearing the chips. 
This action actually removes 
material, in contrast to other 
tapping screws that forcibly 
displace material by a cold forg- 
ing action. 

“Lock-Tite’’ Screw. On this 
new fastener, the lock washer is 





Old solid-die, double 
stroke header. 


O QO 


Showing progres- 
sive steps in the 
manufacture of 
Phillips recessed 
wood screws, slot- 
ted head machine 
screws, hex head 
and hex nuts from 
coils of wire and 
strip to the fin- 
ished piece. 


Oo QO 


As a single 
combines all the ad- 


a part of the head. 
unit, it 
vantages of a separate lock 
washer and screw assembly, while 
it eliminates the disadvantages. 
As this screw is driven into metal 
the washer teeth bite into the 
surface. This locking bite ef- 
fects tighter fastenings that re- 
sist the loosening effects of 
vibration. 

“Tap” screw and “Lock-Tite” 
screw are registered trade marks 
of Continental Screw Company. 

Speed Nut. Made of spring 
steel, and heat treated, this 
fastening device is used on bolts 
and screws. As the bolt or screw 
is tightened, the main arch of 
this nut is brought down and the 
prongs are forced deeper into the 
roots of the threads. The arched 
spring lock and thread lock hold 
the assembled parts securely 
together. 

ixplosive Rivet. Similar in size 





and shape to an ordinary solid 
rivet, this fastener has a small 
cavity within the shank. A tiny 
non-corrosive explosive charge is 
placed in this cavity which, when 
heated by a special electric heat- 
ing tool, expands the shank and 
sets the fastener. This piece is 
also used for blind applications. 

A few other outstanding fast- 
ener developments of relatively 
recent years are the stop and 
lock nuts, helical spring lock 
washers, external and internal 
toothed spring washers. A host 
of others could be named. 

Part 3 of a four-part article on 
“The Evolution of The Fastener 
Industry”. Part 1, describing the 
early history of fasteners appeared 
in the Feb. 12th issue of HA RD- 
WARE AGE; Part 2 on bolt and 
nut progress appeared in the 
Feb. 26th issue. Part 4, the con- 
cluding chapter, will appear in 
the March 25th issue. 





Grab Bag Pleases Patrons, Clears Out Shelf Warmers 


AMBLING that isn’t gambling 
has helped clear out some shelf 
warmers for Paulson Hardware in 
Hopkins, Minn. Toward the rear of 
the store the firm for the past several 
months has maintained a grab bag of 
items priced from 10 cents to $1.09, 
actual values running from 25 cents 
to $5 Allitems are good values. 

Gift items, housewares and even 
some hardware articles are included 
in the grab bag section and to date 
more than 200 items have been dis- 





posed of to those whose curiosity 
impels such purchases. So far, every 
grab bag customers has been pleased 
or amused with his or her purchase. 
Children buy a large percentage ot 
the grab bag items for parties. Mark- 
ings on the outside of packages indi- 
cate their price and if they are in- 
tended for a boy, a girl, a man or a 
woman. Occasionally two customers 
who have obtained items that do not 
interest them will make an exchang« 
right in the store. 
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AKRON’s basic, model stock 
assortment costs you only °46.56 


YOU NET °31.04 CLEAR PROFIT 
plus this FREE Display—yours to keep! 


Assortment consists of 25 dozen fast-moving 
Handles, Knobs, Hingesand ‘‘Quick-Set'' Latches. 


SMARTLY DESIGNED 
, CARTONS 


Colorful, modern cartons 
dress up your shelves 
concentrate stock for easy 
handling 


Single Items in 
HANDY, ATTRACTIVE 
ENVELOPES 


Another Akron easy-to-sell feature. Each en- 
velope complete with screws and accessories 


where Quality and 
Economy ‘get along 
fine together 


5 dl streamlined 3 
t-maker_ : 


AKRON’s basic, compact assortment 
puts cabinet hardware profits in 
your hand—vwith minimum stock outlay 


@ AKRON gives you a well-balanced assort- 
ment of best sellers, selected after years 
of research. : 


No “dead wood,” no “losers”—every item 
has proven demand. 


AKRON ’s streamlined display board spot- 
lights modern designs, superior construc- 
tion and permanent finishes. 


AKRON Cabinet Hardware is priced low 
for volume sales and fast profits. 


ASK YOUR JOBBER — or write us today. 


Jobbers’ Inquiries Invited 


LONG ISLAND CITY 1, N.Y. 





Easter Is the Time to Feature 
China and Glassware! 


Showing how a number of California firms took 
advantage of the season to promote these lines 


“‘Dress Up Your Table for Easter’’ was the slogan in this window display 
of Horace W. Green & Sons. Attractive china and crystal were featured. 


Glass and chromium fixtures enhanced the beauty of this compelling 
display of china and glassware shown by the Nittinger Hardware Co. 


= is the season 


par excellence in which to feature 
tablewares and decorative arti- 
cles. The hostess wants a smart 
looking table, and many = an 
Easter guest will wish to present 
the hostess with a ‘‘thank vou” 
remembrance. Many hardware 
firms have seen the light, and 
bring their crystal, china and 
art wares to the front at this 
season. Newspaper advertising, 
direct mail, and store display are 
all good, but the most effective 
advertising at this time is the dis- 
play window. This is especially 
true where men are concerned, 
as they do not like to browse 
around inside the store, as do 
women, but on the other hand 
are avid window shoppers, and 
are delighted to buy something 
for wife or mother, or their 
hostess, if tablewares are sug- 
gested in a striking manner as 
the most appropriate Easter 
offerings. 


Easter Displays 


The firm of Horace W. Green 
& Sons, Long Beach, Cal., de- 
voted its big central window to 
tablewares. In the background 
was a three-panel screen, on the 
central panel of which was a rab- 
bit’s head and the suggestion 
“Dress Up Your Table for 
Easter.”” An Easter table showed 
a dinner set of china, crvstal- 
ware, and the full complement of 
silver. On the floor in front of the 
table were many additional pieces 
of china. A glass stand held crys- 
tal fruit dishes, candlesticks, and 
stemware, with the card “Clear, 
Sparkling Crystal for Easter.” 
Candles and art figures on a cloth- 
covered table and a plateau-type 


table set with dinnerware were fea- 
tured by Riverside Hardware Co. 
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Here’s a beacon that can put the business spotlight 
on you! 

The ‘yellow pages’ of your telephone directory 
guide buyers clearly and directly to your door. 

Representation (listings, display, etc.) in the 
Classified is a proven method of letting the whole 
community know what stocks of merchandise you 
carry...what advertised brands you sell...and what 
services you offer. Your advertising in the ‘yellow 
pages’ tells people what they want to know at that 
important time—when they're ready to buy. 

Thus, you will find the ‘yellow pages’ an 
effective medium to help brighten your 





business future. 


For further information, call your 
local telephone business office. 
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Ta patco 
COLLAR PADS 


Ta-pat-co COLLAR PADS—"“The Pads with 
the Rust-proofed Red Hooks.” Prevent collar 
choke, chafing, neck sores. For years the 
world’s largest-selling collar pads. 


Ta: pat-co 


SADDLE PADS 


Ta-pat-co SADDLE PADS—Correctly de- 
signed for utmost protection . . . correctly 
constructed for longest wear. Outstanding 
favorite of horsemen everywhere. 


Display Ta-pat-co Pads and they 
Sell themselves. Ask your jobber. 


THE AMERICAN PAD & TEXTILE COMPANY 


GREENFIELD, OHIO 
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At the other side was another 
cabinet holding table and art pot- 
tery, with the card “Colorful 
Pottery for Easter.” Just inside 
the door was a long table with 
iglass top. On this were many 
| little mounds of excelsior, colored 
‘red, green, yellow, blue and pur- 
'ple, and on each was a crystal 
'rabbit, hen, chick or duck. Glass 
\baskets were filled with gay 
colored Easter eggs, a card among 
them suggesting ‘‘Dress Up Your 

| Table for Easter With Crystal.” 
The long lobby of the Nittin- 
ger Hardware Co., Santa Monica, 
iCal., permits an excellent show- 
ing of tablewares. The walls were 
tinted pink with columns.of gold. 
In the center was a large framed 
painting of a calla lily. One unit 
showed candles in many fancy 
forms; another, dinnerware; and 
the third, crvstal. China and 
|crystal were scattered over the 
| floor. 
The windows of the Knox Hdw. 





the Holiday Hard 
































Chinaware on attractive racks and pedestals caught the Easter eye 
in this attractive window featured by the Imperial Hardware Co. 


Co., Santa Ana, Cal., are of the 
half back variety, permitting a 
view of the china and glass sec- 
tion, which occupied the front 
wall. One window floor was 
covered with green “turf’’ and in 
the rear was a low white picket 
fence, against which were a series 
of cut-out yellow rabbits. In the 
grass were pottery figures of rab- 
bits, roosters, hens, duck, lambs, 
and human figures. Back of the 
window the cases of china and 
crystal could be seen, the cabi- 
nets topped with a row of gay 
hued pots holding flowering tul- 
ips. There was a long table of 
crystal, and another of art pot- 
tery, in the middle of each, ona 
raised mound, being a pot of 
Easter lilies. 

The Imperial Hardware Co., 
Long Beach, Cal., laid special 
stress on “modern” in_ table- 


wares. On the wall was a large 


zebra throw, and a panel topped 























A folding table set with china and adorned with candles was used by 
Co., Santa Barbara, Cal., to attract Easter buyers. 
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with large metal flowers. White 
pedestals and chromium racks 
held china plates and cups of 
modern design, and a stripcard 
suggested ‘Happy Easter Greet- 
ings.’ At the entrance of the 
china section was an open cabi- 
net holding art figures in pink, 
blue, green and white, and a table 
set for an Easter breakfast, with 
pastel pottery, and centerpiece a 
bow! of colored eggs. 

Tablewares and table decora- 
tives were featured interestingly 
by the Riverside Hardware Co., 
Riverside, Cal. The background 
was of sky blue. A table in the 
rear held wax candles, shading 
from white to deep blue, several 
white art figures being placed 
among them. In front was a low 
table set with daffodil china, the 
centerpiece being a bow! holding 
three green candles, daffodils and 
asparagus fern. A stepped up fix- 
ture at the right held art pottery 
and candles. The candle section 
was in the midst of the glass, pot- 
tery and brass department, and a 
number of tables, set for Easter 
breakfast, lunch and dinner were 
adorned with tall candles of har- 
monizing hues. 


Perpetual Inventory 
Simplified 
(Continued from page 150) 
he does not ‘‘run out” of his fast- 
moving traffic items as he for- 
merly did when he relied on 
physical inventories taken la- 
boriously by hand every four 
months, and “looked around” 
the store to decide when orders 
should be sent in to the whole- 

salers. 

Moreover, using only one 
physical inventory yearly to 
check the findings of his per- 
petual inventory records, he saves 
several nights’ work. 

One of his hottest lines is the 
“Blank's Super Widget.” These 
items move so fast that he has to 
keep at least 150 on hand at all 
times. His normal inventory is 
about 300. 


So on the perpetual inventory * 


record, 300 was marked in the 
“maximum” box and 150 in the 
“minimum” space. The “widg- 
ets’’ cost Doe’s Hardware Store 
$1.25 when bought in quantity. 
Mr. Doe expects to get a mark- 
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When ordering from your Jobber specify 


* 
HARDWARE COMPANY 








TORRINGTON, CONNECTICUT 





4 
Roller and Ice Skates, Fishing Rods, Hand Tools 
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Sell the 
proven BRAND. 


~ 





SCREEN WIRE CLOTH 


Sell the proven brand .. . sell Cortland Brand. On the market since 
1873, Cortland Brand wire cloth brings you responsible manufacturing, 
dependable service, and customer good-will. All grades of steel, 
aluminum, and bronze-wire cloth are made by Wickwire to full compli- 
ance with Bureau of Standards’ specifications. 

Simplify your source of supply . . . there is a Cortland Brand screen 
wire cloth for every use. 

Cortland Bronze: Made of special alloy that is absolutely 
rustless and not affected by salt air, acids, or gases. Bright 
or antique finish; 18 x 14 mesh. 





Cortland Gray Wick: The all-purpose, popular-grade 
screen wire. Doubly protected against corrosion by elec- 
tro-zinc coating and enameling with pigmented varnish. 
aie “Glare-proofed” finish; 18 x 14 mesh. 


Cortland Aluminum: Made from Alclad aluminum wire. 
Light in weight — approximately one third the weight of 


steel wire cloth. Cannot rust or stain; 18 x 14 mesh. Packed 
100-foot linear rolls; standard widths from 24” to 48”. 























LAND 


WIRE + SCREEN WIRE CLOTH «+ POULTRY NETTING *« NAILS 


WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 





















up of 30 per cent on them. So 
30 per cent goes into the ‘‘mark- 
up” indicator. The selling price, 
with 30 per cent mark-up added, 
is $1.65. 

On June 1, the records indi- 
cated that 285 ‘‘widgets”’ were in 
stock. On that date Mr. Doe 
took 150 out to replenish his 
vanishing floor stock. The record 
showed 135 ‘‘widgets”’ left in re- 
serve — less than the 150 mini- 
mum he wanted on hand. So an 
order for 165 was telephoned to 
the wholesaler, bringing the re- 
serve back to 300. 

When the 165 “widgets” ar- 
rived two days later, Mr. Doe 
discovered that the price had 
gone up. ‘‘Blank’s Super Widg- 
ets’’ now cost him $1.35 in 
quantities. This fact was duly 
entered in columns four and five 
of the perpetual inventory form. 

Extending his unit cost by 
averaging the costs of the 135 
“‘widgets’’ he had on hand, and 
the 165 ‘‘widgets’” he had just 
ordered, Mr. Doe found that the 
average (or extended) unit cost 
of his total stock was $1.31. So 
$1.31 was entered in column six. 
Marking-up this figure by the 
standard 30 per cent that the 
item brought gave Mr. [oe 
$1.70 for his new selling price. 

The $1.70 price allowed a fair 
mark-up on the new stock, and 
increased the mark-up on the 
old only enough to give the Doe 
Hardware Store a fair selling 
price for its total stock. In this 
way, Mr. Doe made sure that 
his price would be competitive 
yet still allow him a profitable 
mark-up. 


No Warning 


Of course, perpetual inventory 
systems, like all bookkeeping 
and record keeping methods, are 
subject to error. But unlike cash 
records, where an error shows up 
on the monthly balance sheet to 
flash a red light warning that 
something is wrong, the per- 
petual inventory does not warn 
you when it is out of kilter. 

That is why a perpetual inven- 
tory can never completely re- 
place the old-fashioned ‘count 
‘em one by one” method of 
taking inventory. But it can 
make the counting a less irksome 
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chore, and one that can safel, 
be done no more than once a 
year. 

The physical inventory (count- 
ing of stock in the old-time way ) 
serves as a check on the per- 
petual inventory set-up. It is 
vitally necessary to make this 
check once every year because 
doing so is the only way you can 
discover errors in your perpetual 
inventory. 

But with a perpetual system, 
you need no longer do the back- 
breaking and costly physical 
count-up oftener than once every 
year. 


Complete Record 


Meanwhile, between physical 
inventory checks, you have a 
complete and accurate record of 
what you have in stock, a record 
that does more work for you 
than the old-fashioned inven- 
tory methods ever did. The 
perpetual system not only tells 
you at a glance the size of your 
stock, but it tells you the cost as 
well, and the selling price. It 
warns you when to re-order 
When new stock arrives, it tells 
you the price at which to sell it. 
And it shows you when an item 
is moving slower than it should, 
so that steps can be taken to use 
the merchandising and sales pro- 
motion tools for clearing out the 
unwanted items. 





Sells 100 Radio 
Sets Annually 
(Continued from page 145) 

As H. M. Kelly, president of the 
firm, puts it, “We just show 
them and play them and take 
advantage of a display space 
that might otherwise be wasted. 
At all times we try to keep 
something in one of the show 
Windows to remind people that 
we are in the radio business.” 

Kelly's neat and simple dis- 
play is visible to people entering 
and leaving the store and those 
at the wrapping counter, in the 
rear of the store, get a full view 
of the radio setup. About half of 
the firm’s radio sales are for 
cash and, in most instances, sets 
retailing under $50 are sold ona 
cash basis, although time pay- 
ments are arranged when nec- 
essary. 
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NEW Bt 
___ PAINT COUNTER 


Your customers and their friends... your 
prospects ... everybody is going to want 
to do something about this new free book. 
Kyanize dealers will be liberally supplied 
with free copies. All Kyanize national 
magazine advertising will feature this ex- 
citing book of decorating ideas, illustrated 
in full color .. . will urge readers to get it 
free at the Kyanize store. 


Write us if you are not supplied. 
For users, the LIFE of the surface. 


For dealers, the LIFE of the store. 


BOSTON VARNISH COMPANY 
Boston —~Chitago” —* Los’ Angeles —~ Montreal 
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This display of light bulbs catches the eye and is responsible for many sales. 


Convenience 


Works 


Two Ways 


Displays that ease the handling of cumbersome 
merchandise have sold customers on the idea of 
buying at the Kirchner Hardware & Supply Co. 


K, RCHNER’S Hard- 


ware & Supply Co., Market 
Street, Youngstown, Ohio, has a 
number of tried and proven 
means of speeding up sales for 
both retailer and consumer. Un- 
der the management of CC. O. 
Hawkins, the store enjoys a con- 
stant stream of consumer traffic 
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because it affords fast service on 
which the customers have grown 
to rely. 

The first thing that strikes the 
eye on entering the store is the 
mass display of light bulbs. 
“Light bulbs are one of the best 
profit items carried in the store,” 
C. O. Hawkins points out. 
“Many places do not give them 


prominent display, and they 
must be asked for specifically. 
With us it’s different. We know 
that most homes need bulbs and 
the display at the entrance to our 
store serves as a reminder. I can 
frankly state that this choice 
spot has paid us richly in a huge 
turnover in light bulbs.”’ 


idea Brings Results 


Another idea that has been 
producing gratifying returns is a 
hanging wooden frame 10 ft. by 
12 ft., from which are suspended 
electric ceiling fixtures and solid 
light fixtures. The frame is di+ 
vided into three banks, a bank of 
bedroom lights, a bank of fluo- 
rescent lights, and one of indus 
trial and general purpose lights. 
Here is the part that engages the 
deepest interest of the prospect. 
He is shown the switches that 
operate any bank of lights. 

Then he is left alone. Putting 
the lights off and on helps him 
decide which type of fixture he 
wants, a very clever psychologi- 
cal sales point. ‘‘In fact,’’ says 
Mr. Hawkins, “‘I find that about 
every eight out of 10 make a pur- 
chase after seeing the lights in 
operation, but to make certain 
that the purchaser is satisfied, we 
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gladly make any exchange, or we 
refund his money. With all these 
conditions, the customer knows 
we value his satisfaction, and 
there is little sales resistance.” 

According to Mr. Hawkins, 
many hardware stores are iniss- 
ing out on a very lucrative item 

fluorescent tubes oat all colors. 
“We have discovered that there 
is a steady demand for colored 
tubes from neighborhood tav- 
erns and restaurants,” he states. 
“Once they know where they can 
be obtained, they hurry over for 
them. The most popular colors 
are pink, gold, red, and day- 
light.”’ 

Kirchner’s has found it best to 
keep related items side by side. 
Hence under the hanging chande- 
lier display is the display of light 
bulbs. On the counter are 
switches, fuses, appliance cords, 
inlet receptacles, and switch 
boxes. A customer doing electri- 
cal work would be prompted by 
the display to purchasing some 
necessary part. 

A neat way of handling wire- 
screening deserves more than a 
casual glance. All dealers know 
how awkward the rolls are to 
unwind and measure off. Here 
the roll of screening is placed in 


the trough formed by a pair of 
ordinary roller skates fastened, 
wheels up, on the bench. The 
ends of the roll rest on the wheels. 
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The slightest pull draws the ma- 
terial smoothly out to be meas- 
ured on the marked-off bend. 
The roll remains stationary, elim- 
inating much unnecessary hand- 
ling and making it easy for the 
salesperson to do and saving for 
the customer. 


Measuring Wire 


Similarly the method of meas- 
uring off electrical wire and flexi- 
ble armored cable, uses screen 
markers to indicate the length, 
run nearly the whole side of the 


0 


island displays 
are to be found 
throughout’ the 
store and attract 
the customers. 


Oo oO 





store. These markers are driven 
into the floor, starting at the wire 
display. It is simple to unwind 
the wire to the desired amount 
and sever it from the rest of the 
roll. The great advantage is that 
the markers are plainly num 
bered and easily read by the 
customer as the length is laid out 
for him. 

Another convenience idea is an 
island, at the rear of the busy 
store, holding every conceivable 
type of pipe fitting. These fit 
tings are contained in separate 
compartments and exposed to 





This section is a high spot for local home gardeners. 
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} Pa ’s a hand you can bet the limit on. And with Cyclone 
“Red Tag” Hardware Products, you nevér have to bluff. 


ae jue f: | 


You can be sure of their selling power because of their national 
reputation for quality materials, expert workmanship and 
LAWN FENCE long service. 

, ; When you stock and display the Cyclone line, you build up a 


—_ <—_ ~bo 
ome pian fe }8 femme 


group of satisfied customers. So be sure to keep orders with 
your jobber covering your normal supply of U-S-S Cyclone 
Lawn Fence, Screen Cloth, Hardware Cloth, and Catch-All 
Baskets. He will make every effort to provide your full share 
of these fast-selling products, some of which are becoming 
more readily available. 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 


fh HARDWARE CLOTH AND P 


WIRE SCREEN CLOTH Waukegan, Illinois - Branches in Principal Cities 


United States Steel Export Company, New York 


UNITED STATES STEEL 


U-S-S CYCLONE “rea7@9" HARDWARE PRODUCTS 
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The Sure Grip Screw Holding Screw 
Driver with its automatic spreading 


jaws was an immediate success 


throughout the industry. 


The handles are of Amberlite, 
hammer-proof and shockproof. The 


jaws grip and release easily. 


To make over-the-counter selling a 
factor the Bridgeport #247-A Screw 
Driver Assortment contains 12 Sure 
Grip Screw Drivers in five sizes 
in an attractively designed counter 


display box. 


Ask your jobber for quick deliveries, 


Bridgeport 
DROP-FORGED TOOLS 


KNOWN FOR FIFTY YEARS 


THE BRIDGEPORT HDWE. MFG. CORP. «© BRIDGEPORT, CONN. 





full view. “Lots of people come 
in and try to explain what it is 
they want. Not knowing the 
proper name for the item, it takes 
time to figure out what the thing 
might be,’’ comments Mr. Haw- 
kins. ‘So we merely show them 
to the fittings’ island and invite 
them to pick the item out. It 
works well, saving embarrass- 
ment and time for us and the 
patron. You'd be surprised at 
some of the assortments of el- 
bows, nipples, bends, unions, 
and valves selected. This ar- 
rangement saves the customer 
many a return trip for fittings.” 


A Worthwhile Kink 


How about metal molding or 
trim? If you have trouble in 
storing the lengths so that they 
won't bend or kink, this kink 
from Kirchner’s will prove wel- 
come. At the basement staii 
of the store is a rack against the 
floor joists. This rack holds four 
or five twelve-foot lengths of 
ordinary rain spouting piled one 
on top of the other so as to take 
up the least possible space. In- 
side of the spouting is the metal 
trim, resting true and free from 
the possibility of accidental bend- 
ing or breaking. 

Each of the spoutings stores 
its own kind of trim. The 
lengths are easily drawn out and 
the bright finish is found un- 
marred. Short lengths are natu- 
rally kept close to hand in the 
spouting. This offers a simple 
solution for storing flexible items 
such as cane fishing poles also. 


Sander Rentals 


Kirchner’s has also found it 
profitable to rent floor-sanders, 
edgers, and small hand sanders. 
The rates meet a popular de- 
mand at $3.50 per eight-hour 
day for the floor sander, or $6 for 
a week-end. The edger rents for 
$1.50 per eight hours, or $2 per 
week-end. And the small hand 
sander rents at $1.50 per day, or 
$2.50 a week-end. ‘You'd be 
surprised at the steady demand 
for the rental of these tools,” 
says Mr. Hawkins. 

“Tn fact, we must keep a reser- 
vation book and list the prospec- 
tive users in advance. Not only 
do we realize a fair return from 
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renting the equipment, but we 


also sell the users paint, varnish, 
linseed oil, stain, wax, and cabi- 
net hardware. They find it very 
convenient to purchase these 
needs wherever they rent the 
tools. This amply illustrates the 
ancient adage of killing two birds 
with a single stone.”’ 


Air-Conditioned 


One of the most popular fea 
tures is that Kirchner’s operate- 
the only air-conditioned hard 
ware stores in Youngstown. An- 
other Kirchner store is on Glen- 
wood Avenue about two miles 
south of the Market Street store. 
Both are air-conditioned. 


“Since we installed the air-con- 
ditioning system in our stores,” 
said Mr. Hawkins, “‘we have en- 
joyed better than 10 per cent 
increase in traffic during the hot 
weather months. Women are 
especially pleased with it. In- 
stead of coming in hurriedly for 
an item decided on in advance, 
they leisurely spend extra min- 
utes in browsing around our vari- 
ous displays. Then as likely as 
not they leave with several items 
more than they intended to buy. 


it’s a Big Help 


“Having seen what air-con- 
ditioning can do I'd not do with- 
out it. It seems as though dispo- 
sitions become more friendly as 
people walk in out of the swelter 
ing heat into the grateful cool- 
ness of the store. I’d say that it 
was with reluctance that they 
left. But the extra time those 
people spend in the store means 
extra purchases made. 


Consider the Patron 


“You've got to consider the 
comfort of the patron, too. If 
you won't provide it, he’ll go to 
the fellow who will. Kirchner’s 
is holding their own and then 
some — simply because we be- 
lieve in making things as con- 
venient as possible for the pat- 
rons. And,” Mr. Hawkins re- 
marks, “of course this makes 
things convenient for us, too. 
For it works two ways.” 
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orld- Wide 

Service for 
briggs Stratton 

LS 


In the United States, Canada, and throughout the world, 
Briggs & Stratton maintains a vast network of Authorized Service 
Stations, operating under factory supervision and policies. 
These stations offer complete engine service — unequalled in 
the industry — mechanics, factory trained to adjust, repair, or 
rebuild Briggs & Stratton engines with original parts. One 
more reason why Briggs & Stratton is “preferred power” by 
manufacturers, dealers, and users of industrial equipment, 
farm machinery, and appliances. 


BRIGGS & STRATTON CORP., MILWAUKEE 1, WIS., U.S.A. 
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Hall Hardware Co. Reports Record 
Sales Volume at Annual Meeting 


Ss. E. HUNT 
Chairman of the Board 


Tue 35th annual stock- 
holders’ meeting and spring conven- 
tion of the Hall Hardware Co., dealer- 
owned wholesale house, 618 Third 
St., N., Minneapolis, Minn., was the 
largest ever held by that group, both 
as to attendance and number and 
scope of exhibits, the latter being 
limited to available] ines. Total regis- 
tration was 1324, with 453 dealer 
stockholders being present. Lines of 
more than 250 manufacturers were 
shown and all meetings were held at 
the company’s headquarters, Feb. 16 
to 19, 1948. 

Short merchandising sessions were 
held Tuesday and Wednesday morn- 
ings and afternoons, Monday being 
devoted entirely to the merchandise 


show. Three directors, whose term of 
office expired, were re-elected at the 
annual stockholders’ meeting Thurs- 
day morning, and allofficers were re- 
elected that afternoon at the meeting 
of the board of directors. Authorized 
capitalization was increased from 
$1,000,000 to $3,800,000 by vote of 
the stockholder-members. The com- 
pany’s annual banquet, entertain- 
ment and dance were held on Thurs- 
day evening at the Nicollet Hotel. 


Sales Up 22.25 Per Cent 


In his report as president and gen- 
eral manager, S. P. Duffy, announced 
that 1947 total sales were $15,792,356, 
an increase of per cent over 
1946 volume, with a membership of 
500 or a gain of 24. Sales gains, ace 
cording to Mr. Duffy were due, in 
part, to increased merchandise prices 
and a larger membership. The num- 
ber of items shipped during 1947 was 
about the same as the year before but 
tonnage sales increased about 6 per 
cent. Optimistic of the future, he 
cautioned dealers to watch their in- 
ventories, keeping them clean and op- 
erating closely on slow turnover lines 
as well as on those showing too high 
an increase in price. 

At the opening business session 
Tuesday morning, Sam E. Hunt, Red 
Lake Falls, Minn., chairman of the 
board, welcomed dealers and intro- 
duced S. P. Duffy, president and 
general manager of the company. 

Fred ‘T. Rockwell, merchandise 
manager, warned that the public is 
now shopping for quality as well as 
for price, and that the store doing a 


* 


Ss. P. DUFFY 
President and General Manager 


good merchandising job will be the 
one to attract traffic and enjoy prof 
itable volume. He urged members to 
modernize, keep prices at competitive 
levels and to remember that the 
bread and butter lines are those that 
have built business. 

Frank Feyder, buyer, reported on 
the availability of tools, pocket knives 
sporting goods and wheel goods, in so 
far as the company is concerned. 
Carl Brandtner, buyer, reported that 
most small electrical appliances were 
in more plentiful supply and empha- 
sized the importance of having mod- 
ern fixtures for members’ stores. 

In his discussion of tax matters at 
the Tuesday morning session, Mr. 
Duffy said, in part, “The Hall Hard- 
ware Co. is not a co-operative. [tis a 


Dealer-stockholders and guests of the Hall Hardware Co. at 
the Wednesday afternoon meeting at company headquarters. 
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WEED KILLER! 








RETONE on eu 
AN OIL PAINT! 


MORE THAN $40,000,000 
PROFIT HAS BEEN MADE SECAUSE 


BY KEM-TONE DEALERS! MORE PEOPLE ASK FOR 


And sales keep leaping higher KEM-TONE BY NAME THAN 
and higher. In 1947 Kem- ANY OTHER PAINT! 


Tone sales topped their 
peak wartime year by 
3,000,000 gallons! 


























The consumer demand for Kem- 
Tone is15% times greater than 
for any other flat wall finish! 


BECAUSE 


MORE STORE SUPPORT IS 
GIVEN TO KEM-TONE THAN 
TO ANY OTHER PAINT! 


Free displays, banners and 
other point-of-sale helps 
give you everything you 

KEM-TONE IS BACKED BY \ need to do a bang-up 

MORE ADVERTISING... merchandising job! 


* that each year influences 
"| millions of people to buy Kem-Tone! 
Billions of hard-selling messages 
in magazines, radio and news- 
papers are making the nation 
Kem-Tone conscious! 














(79 Acme White Lead & 
Color Works, Detroit 
W.W. Lawrence & Co., 


SENSATIONAL TEAM GREAT HOME Pittsburgh © The Lowe 
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{ERICA’S HOTTEST-SELLING HOME PRODUCT FAMILY! 







































~ @aymaxer 
Padlocks Sell 


from this Free 
Display Board 





This bright red display 


board is free with any 
| one of Slaymaker’s “DD” 
Series popular priced 
} padlocks. Like an extra 


salesman in your store, 
it will make extra profits 
for you. Your jobber can 
tell you all about these 
newest Slaymaker Dis- 
plays. Ask him today. 















































Dealers, who comprised the panel on dealer problems at the Tuesday even- 
ing session. Left to right, front row: A. E. Holm, Atwater, Minn.; K. A. 


McQueen, Winona, Minn. and Henry Schroeder, Jamestown, N. D. 
lowa; 


row: Jack Gainey, Sheldon, 


Rear 


A. O. Strand, Benson, Minn.; 


W. S. Prentice, Cornell, Wis. and A. W. Johnson, Austin, Minn. 


business corporation organized and 
operating under the Minnesota Busi 
ness Corporations Act. It pays prop- 
erty taxes and also pays State and 
Federal income taxes on its net 
income.” 

At the Tuesday afternoon session 
T. M. Jacobson and E. D. Ralph 
buyers, outlined the situation as to 
bolts, house- 
wares, stoves, heating and plumbing. 
O. L. Davis, the better 
business department, showed the Hall 


cordage, stove pipe, 


manager ol 


Hardware spring consumer's catalog 
presenting enlargements of some ol 
the pages on the screen and introduc- 
ing living models with some of the 
lines being featured. 

\. new departure in Hall conven 
tions was the dealer panel discussion 
of retail store operation problems, 
A. McQueen, 
moderator. 


Tuesday evening, K. 
Winona, Minn., being 
Other dealers, in the panel, were 
Jack Gainey, Sheldon, Iowa; A. O. 
Strand, Benson, Minn.; W. S. Pren- 
tice, Cornell, Wis.; A. W. Johnson 
Austin, Minn.; A. E. Holm, Atwater, 
Minn., and Henry Schroeder, James- 
town, N. D. Employee incentive 
plans, operation of basement depart- 
ments, ordering of seasonal merchan- 
dise, store modernization, commodity 
prices, advertising methods and ad- 
vertising expenditures were among 
the topics discussed. 

Wednesday morning’s session in- 
cluded brief addresses on a variety of 
lines offered by the company, Fred 
Westenberger, buyer of builders 
hardware, power hand 
mowers and barn equipment and 
Miss Elaine Hogan, buyer of dinner- 
ware, etc., telling about their lines. 


tools, and 


B. A. Buckmaster, buyer of paints 
and paint 
lines in humorous fashion, with the 


sundries, presented his 
assistance of living models. This por 
trayed wartime troubles with which 
his Supermix paint department had to 
contend and showed growth of the 
line as to colors, varietv and volume 
1933. Bob 
De Haven, his orchestra and enter 


since its inception in 


tainers, who broadcast over station 

WCCO in behalf of Supermix paint 
| | 

put on the presentation with comedy 


and \nnouncement 


music. was 
made that broadcasts over station 
WCCO, plus spot announcements 


over smaller stations, would be in- 
March 15. \t that 
time the Supermix program will be 


creased as of 


broadcast six mornings each week 


at 8:45. 
Films Featured 


Wednesday afternoon sessions in- 
cluded brief remarks by Joe Jonas, in 
charge of operations, and screen pre- 
sentations of “Our Own’’ electric 
signs and decalcomanias by Mr 
Davis. The program was supple- 
mented by screen showings of store 
modernization by Larry Grandlund 
Film presen 
tations of barn equipment made by 
Starline, Inc., Harvard, IIl., were 
introduced by Mr. Rockwell. The ad- 
vertising campaign of the Simplex 
Division of Barlow & Seelig Mfg. Co 
on its ironer line was outlined, two 


Hall’s store engineer. 


voung ladies giving a sales demon- 
stration. 

At the stockholders’ meeting on 
Thursday morning, Mr. Hunt, B. J: 
Mahowald, Watertown, S. D., and 
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George DeRuyter, Sioux Center, 
lowa, were re-elected members of the 
board. Other members of the board 
are: E, P. Babcock, Anoka, Minn. 
S. P. Duffy, Minneapolis, Minn.; 
Loren Elenbaum, Langdon, N. D. 
O. V. Hanson, Rochester, Minn.; 
Amos Marckel, Perham, Minn.; H.P. 
Nicklas, Durand, Wis.; W. A. Retz- 
laff, New Ulm, Minn., and Wallace 
Ulmer, Miles City, Mont. 

The directors re-elected all officers 
at the Thursday afternoonb oard 
meeting. They are: S. E. Hunt, Red 


Lake Falls, Minn., chairman of the | 


board; S. P. Duffy, president and 
general manager; Amos Marckel 
vice-president; E. P. Babcock, vice- 
president; M. A. Casey, secretary; 
H. P. Sundeen, treasurer, and FE. W. 
Nobbelin, assistant treasurer. 





A Big League Business 
In a Town of 600 


(Continued from page 148) 
five days of the season. There 
are more deer killed in the 
county than in any other part 


of Michigan. Some idea of the | 


extent of the business may be 
gathered from the fact that the 
firm sells more than 1000 resident 
deer hunting licenses annually. 
Add to this approximately 200 
non-resident licenses, for out- 
of-state hunters, and you will 
have some indication of the po- 
tential sporting goods business 
that exists in that area. 

During the past two years 
Rutledge Brothers has experi- 
enced a boom in winter business 
as a result of the opening of 
several winter sports areas in the 
section. It is only a four-hour | 
drive from Detroit which makes | 
it easy for the out-of-town ski 











enthusiasts. This year the firm 
has carried a complete line of | 
skis, ski boots and ski clothing. | 
Last season the store began rent- 
ing skis and this service has been 
decidedly profitable. 

Advertising is featured in the 
local paper and direct mail also 
is used to advantage. Every 
year after the hunting season the 
firm lists every person who has 
purchased a hunting license and | 
sends each of them a printed card | 
Prior to the advent of the coming 
season, 





| 
This has been done for | 
the past 10 years and has been 
responsible for bringing in both 


old and new customers. 
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STEEL WOOL PRODUCTS 


Millions of miles of long, strong strands of precision cut steel wool roll 
out of our factory every year. These are made into Sun Ray Products, 
a few of which are shown here. These products are uniform, efficient 
and high quality. They are the choice of fine craftsmen and good house- 
keepers everywhere. . 


Sun Ray Layer Built Pads are 
so constructed that every square 
inch can be used. When one surface has 
been used, fold back the layer and you've got 
a fresh new surface, again and again. 
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An unsurpassed line of Sun Ray Steel Wool makes it easy 
to pick the right grade—from superfine to extra coarse. 
But whatever grade is chosen there is only one quality— 
the highest. 


Sun Ray Woolers are standard accessories 
for disc type floor machines which keep 
floors clean, beautiful and safe in many 
thousands of buildings. The exclusive 
and better. « 


radial strands work faster 








,Jex steel-fibre cleaning and scour- 
ing pads are known to millions as 
speedy, handy kitchen servants. 
They are so economical they 
can be “used a day and then 
thrown away.” 


MAIL 
TODAY! 


The Williams Company, London, Ohio 


Please send me, without any obligation, complete infor- 
mation on Sun Ray Steel Wool Products. 





NAME 


Fill out and mail in this 
coupon for complete in- 
formation on Sun Ray 
Products, 


COMPANY - 


CITY AND STATE . 
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Some of those who attended the 24th annual convention of Ace Stores. 


Ace Stores Reported 1947 Volume 
As Exceeding $8,000,000 


At 24th Annual Convention 


HE 24th annual conven- 
tion and exhibit of Ace Stores was 
held in the Hotel Sherman, Chicago, 
Ill., January 26-28, 1948. 

Participating were owners and per- 
sonnel from all of the 139 hardware 
and furniture stores from Ace Stores 
from Indiana to Wyoming, as well as 
over 200 manufacturers of hardware, 
housewares and related lines. A com- 
prehensive furniture exhibit occupied 
the entire West Room. Booths, 210 
in number, occupied all available 
space on the mezzanine, the main ex- 
hibit hall and the lower exhibit hall— 
the largest exhibit the organization 
has ever had. 

Monday morning, January 26th, 
immediately following a dealers’ break- 
fast attended by over 160 Ace dealers 
and personnel, Richard Hesse, presi- 
dent, called the business meeting to 
order. The roll was called and results 
of operation in 1947 were presented. 
Buyers reviewed conditions in their 
respective departments including 
items still in short supply. Mr. Hesse 
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stated that in spite of handicaps im- 
posed because volume had exceeded 
$8,000,000, the inability to secure 
additional office and warehouse space 
in the premises now occupied, opera 
tion had proceeded efficiently. 


A number of applicants for Ace 
franchises attended the convention 
and were assured that negotiations 
which are now in process would insure 
the needed facilities to begin affilia- 
tion of more than 100 well established 
large dealers, some of whom have 
been waiting for over five years. In- 
creased volume of stores already in 
the organization has made it impossi- 
ble to consider applications from new 
stores because of the lack of ware- 
house space, as well as the impossi- 
bility during the war years especialls 
to secure enough merchandise to till 
the need of present dealers. Mr. Hesse 
also mentioned the addition to the 
company's buving staff during 1947, 
and stated that personnel would con- 


tinue to be added in anticipation of 
expansion. 

At the conclusion of the business 
meeting a luncheon was served to all 
Ace dealers, and immediately follow- 
ing the grand march into the exhibi- 
tion rooms, dealers began the task of 
visiting and placing orders with exhi- 
bitors. At 10:00 p.m. Monday night 
the exhibit closed. The convention 
meeting scheduled for Tuesday, Janu- 
following the dealer breakfast which 
was attended by over 150 dealers and 
personnd, and a film entitled “By 
Jupiter” stressing the virtues of con- 
sideration and friendliness was shown, 
through the courtesy of Harold Witt, 
of Ace Store No. 11, Chicago. Talks 
by representatives of paint manu- 
facturers, lawn mowers and electric 
lamps proved interesting and instruc- 
tive. The Tuesday meeting closed at 
10:30 a.m., to permit dealers to spend 
the entire day with exhibitors. The 
exhibit closed at 10:00 p.m. Tuesday 
night. 

The Wednesday convention meet- 
ing convened at 8:00 a.m., with @ 
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Don’t take OUR word for it 
—write for facsimile copies 
of letters sent to us volun- 
tarily by owners of the Oster 
“PIPE MASTER”. Those letters 
are PROOF that this modern 
pipe and bolt threading 
machine is a real investment 
because it’s a steady profit- 
maker! 


Standard range of the No. 502 
“PIPE MASTER” is 14" to 2" pipe. 
Extra range 1/4” pipe. Equipped 
with special drive shaft you can 
thread pipe up to 6”. Bolt range 
is 4" to 11/9". 


Write for illustrated catalog “LIST 24-A”, 


' 


THE OSTER MANUFACTURING CO. 


2028 EAST 61st STREET 
CLEVELAND 3, OHIO, U.S.A. 
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dealer breakfast at which over 150 
dealers were present. The business 
meeting, which was restricted to Ace 
dealers only, was addressed by E. G. 
Lindquist, vice-president and secre- 
tary of the company, who discussed 
confidential problems in connection 
with the expansion and future opera- 
tion of the organization, and at 
10:30 a.m., the grand march into 
exhibition rooms opened the final 
day’s activities with exhibitors. 





At 6 p.m., Wednesday evening, the 
cocktail hour was attended by dea! 
ers and exhibitors. At 8 p.m., 800 
people sat down to dinner, and at 
9 p.m., Will Holly’s Orchestra began 
to play and dancing became the order 
of the evening. At 2 a.m., Thursday 
morning, Jan. 29th, the orchestra 
plaved the Alma Mater’s song, ‘‘Ace 
Sets the Pace,” and the 1948 Ace 
Stores convention and exhibit became 
a matter of history. 





The Man Who Sells 


(Continued from page 157) 


But before that — longer dis- 


/counts, longer credit extensions, 


kept us waiting in the ante 
room. Then came the “every- 
thing short’”’ period. The buyer 
then got out his prayer rug, 
dusted off his knees and beseech- 
ingly said ‘‘please sell me some- 
thing.”” That was wonderful for 
the salesman —in away. The 
retail salesman or salesgirl need 
no longer concern himself or her- 
self with differences in quality, 
etc. The good salesman made 
the customer want that particu- 
lar difference but there was no 
longer need for him to be both- 
ered about that. The retailer is 
just beginning to refill his shelves 
with goods of quality so his 
customers can select according 
to differences. 
The manufacturer in turn con- 
cluded he no longer needed to 
|promote his goods to the con- 
{suming trade or to his outlets. 
Little by little, the fat began to 
gather around our sales muscles. 
he retail salesman and salesgirl 
began to be impertinent; if the 
customer took a little too long — 
nuts to him. Staying on the job 
/'was just a novelty. The dealer 
|had to put up with all sorts of 
things. He was helpless because 
‘they could leave him and go get 
a war job as many thousands 
did. The wholesaler’s salesman 
| was just as bad. He began to 
}ease up on all kinds of services. 
He disposed of all his available 
| stock over the telephone. He sat 
at home growing corns where 
corns don’t belong. 


Relearn the Art of Selling 


This deterioration in selling 
habit and ability isn’t going to 
get any better until supply of 


steel and metal goods catches up 
with demand. Whoever has the 
goods will get the business; but 
good salesmanship will also get 
the business. This means there 
will be a decade in which selling, 
as we have known it in all times 
past, will have become an abso- 
lutely forgotten art. Those enter- 
ing selling since 1939 know noth- 
ing about real selling. Conditions 
have not been such to force them 
to know that. What about those 
who are just coming out of 
school? They won't know any- 
thing about that either; and all 
this is so understandable. You 
just tie your arm behind your 
back and you can’t read a news- 
paper. You have got to sell when 
getting the order depends on 
good selling in order to know 
what real selling means. 

Every manufacturer wants to 
keep his own employees busy. 
In one line after another, this 
country can go from an empty 
stomach to a filled one in an 
amazingly short time. Cigarettes 
were plentiful in just three weeks 
— then nylons very speedily — 
white shirts caught up fast and 
soon. Not all lines at once, but 
each line all at once all over the 
United States. The goods don't 
actually have to be ready either. 
You tell people that they can't 
have something and they make a 
national sport out of proving you 
wrong. If you tell the American 
people that something is going to 
be short, they form lines to buy 
it whether they need it or not. 
They place orders for things they 
don’t need at all now — just in 
case they need it when it comes: 
and the goods don’t actually 
have to be in the store or win- 
dow. But when people find out 
they can get this or that merchan- 


HARDWARE AGE 











MARCH 11, 








ning, the 
by deal- 
-m., 800 
and at 
ra began 
he order 
“*hursday 
yrchestra 
ng, ‘Ace 
148 Ace 
became 


ches up 
has the 
ss; but 
also get 
is there 
selling, 
ill times 
in abso- 
e enter- 
yw noth- 
nditions 
ce them 
ut those 
out ol 
yW any- 
and all 
e. You 
id your 
a news- 
‘Il when 
‘nds on 
o know 


fants to 
s busy. 
er, this 

empty 
» in an 
garettes 
e weeks 
edily — 
ast and 
ice, but 
»ver the 
1s don’t 
’ either. 
2y can't 
make a 
ring you 
merican 
roing to 
to buy 
or not. 
12S they 
- just in 
comes: 
actually 
or win- 
find out 
1erchan- 


RE AGE 


HENRY 


CHENEY 


HAMMER CORP. 


Make more vise sales with the amazingly strong Cheney Forged Steel Vise. 
Drop forgings make this vise practically indestructible and permit extra large 
capacity throat, 2%” wide by 2%” deep. Swivel base turns through 180 
degrees and locks tightly at any angle. Over 4,000 Ibs. pressure can be 
exerted upon work between the jaws with the lever provided without damage 


to the vise. Width of jaw 3/2”, opens to 3”. Weight 15 Ibs. Available through 
your jobber. 


Since 1836 
HENRY CHENEY HAMMER ee) i te) 'y- wile). 
LITTLE FALLS, N. Y. 


Soles Representotives: 


JOHN H. GRAHAM & COMPANY, INC. 
105 Duane Street, New York 8, N. Y. 


° 
SANFORD BROTHERS 
Chattanooga, Tenn. 


CHENEY 
NAILER 








Sold through jobbers only. 


Porcelain Enameled 







ILLINOIS PORCELAIN ENAMEL co. 
416 SO. WINCHESTER AVE., CHICAGO 12, ILL. 
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ASTER 
STE 


*‘WRIST ACTION’’ CORD SET 


Wireless swivel plug 
turns, bends, swings, 
spins — eliminates all 
cord wear, 95% 
of all cord 
troubles. Exclu- 
sive, patented de- 
sign. A_ proven 
seller, Attractive 
display card free. 


SELF-SELLING CORD DISPLAY 
Holds, displays, SELLS 60 Davis 
cord sets. A complete line — 
1) different types, each tagged 
with informative 
gp sales label. Finely 
finished wood — 
20” x 20” x 8”. 
Write for profit 
making deal. 





RANGE CONNECTORS 
Underwriter's ap- 
proved. 220 volt— 
50 amp. cobles & re- 
cepticales for electric 
ranges. Eliminates 
costly electrical work. 


S. YOUR JOBBER OR WRITE 
CE DIRECT FOR DETAILS & PRICES 


DAVIS Mfg. Company 
PLANO 1, ILLINOIS 








dise they thought they wanted, 
they decide to wait. All this 
throws us into a tough com- 
petitive market so fast that it 
catches us completely unaware. 

No war in history was ever 
fought with the weapons from 
the previous one. It is just as 
true that you can’t fight and 
win the post war competitive 
sales battles with yesterday’s 
sales weapons, yesterday's knowl- 
edge, yesterday’s advantages and 
yesterday’s techniques. Because 
if you do try that your com- 
petitor will have a merchandis- 
ing buzz bomb or a B-29; and 
you will be sitting helpless with a 
Civil War bayonet in your 
hands: Make no mistake about 
it. We are entering a terrifically 
competitive selling era in this 
country, and we are going into 
that period soft, handicapped 
and hobbled where, for a 
period of time, no exercising or 
flexing of sales muscles have 
been exerted. 


Create Acceptance 


Place a little interest and 
glamour and romance behind the 
product — no matter what you 
sell — so that the buyer will tell 
all of his friends and neighbors 
about it and so they will want 
one too. It is so hard to stir up 
interest in new things. You have 
got to do a real selling job to 
create acceptance and demand 
for new products. 

But here is something that is a 
lot tougher — that is, to sell 
people the old thing, to get them 
to know things about and want 
the product that you yourself are 
so familiar with. Your industry 
is full of things like that that 


| aren’t new, that haven’t changed 


or that are completely  un- 
romantic. 

We, ourselves, are going to 
have to learn how to sell the 
products we distribute and then 
we are going to have to teach our 
salesmen really how to sell the 
most commonplace and ordinary 
things. 

But despite all shortcomings, 
I would like to have you think 
better of yourselves than you do. 
I want you to see just how im- 


portant are the things that you 


(Continued on page 191) 


Apply All 


Sizes for all belts. 
belt hooks. 


SAFETY BELT-LACER COMPANY 


5390 N. MENARD AVE., CHICAGO 30, U. S. A. 









Safety 
Lacing 
Machines 


Makes 


Safest because: 


Hooks are rigidly held in accurate alignment 
by patented steel binder bars before, during 
and after application, distributing tension uni- 
formly across the belt, assuring maximum 
traction and minimum wear. Patented binder 
bars lap over belt end, prevent fraying 


Write for circular. 








FOR BEST SERVICE ON 
THESE STEADY SELLERS 


e Our policy is to give prompt 
service on superior products and 
a fair price through recognized 
jobbers. Below are some of the 
items in our line, all available 
now through your jobber. 


Wrought Nut 
EYE BOLTS 
Bright Zinc Plated 


TURNBUCKLES— 
"Alumaloy” Bodies 
— Steel Hooks and 


Sy.) 


Cc “ALUMALOY” 


SCREEN DOOR 
BRACES 





ALWAYS DEPEND ON 


/: Turnbuckles, Inc. 


729 West Lake Street © Chicago 6, Illinois 
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Cost no more than ordinary 
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Acluswe Jealures hor Dealers 
= THE ONLY COMPLETE LINE 
EXCLUSIVE SALES FRANCHISE 


with the Jamow Health .v<.. Products 


TRADE MARK RE 


Health PRESSURE crnvers 


Two sizes to enlarge your market . . . make more sales. 
Only Health has ALL these features of safety and 
performance: extra capacity ... patented 100°7 Instant 
Locking Ring . . . Sure-Lok Lever . . . tested Safety 
Combination Valve-Petcock . . . Composition Gasket 

. improved Safety Plug... geared Dial Angle Gauge. 
Built of thick molded aluminum with beautiful high 
lustre finish. AN UNEQUALED PRODUCT. 









Health InsTANT = cooKer 


Gives you sales features available on no other cooker. 
SAFETY VALV-LOK makes it impossible to operate 
cooker unless properly closed . . . or to open cooker 
until all steam pressure is released. SIGNALLING 
DIAL GAUGE whistles when pressure is too high. . . 
shows exact pressure at 5, 10, or 15 Ibs. Has patented 
100%, Instant Locking Ring . . . Pressure Release Pet- 
cock . . Composition Gasket. Molded aluminum 
construction ... mirror finish. THERE’S NO OTHER 
LIKE IT! 


4, 2 Molded. 
Health .tsii. Cook-Ware 

P 4 A Full Line— every utensil needed for top-stove water- 
a less cooking. Saves fuel, food, labor . . . locks in vitamins 
and flavor. Pure aluminum alloy to U.S. Gov't. stand- 
ard .. . molded extra thick . . . steam-tight machined 
surfaces. ‘““No burn-no turn”’ ebonized cool handles . . . 
streamline design . . . beautiful gleaming high-polish 
finish. GUARANTEED FOREVER. 











Health Dealer Franchise gives exclusive sales in 
each town or trading district. A complete line of 
unequalled quality and guaranteed service answers 
every sales requirement. Built by one of the oldest 


and best-known manufacturers in the industry LU U ansloccestign” 
Over 25 years experience in pressure cooker and PEORIA, Illinoi: Dis 


utensil manufacturing. 
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accomplish. We hear a good deal 
about economists — you know, 
an economist is one who is a com- 
plete failure in private life but 
who gets a government job. You 
hear about national income. 
There wasn’t any more money in 
this country in 1941 than in 
1932. The only thing that was 
missing in 1932 was confidence. 
That is what makes a depression. 
If we took every dollar out of 
every bank in every place 
throughout the whole country, 
do you know how much money 
we would have? Well, I will tell 
you — we would have 7 14 billion 
or 80 billion out of the same 7-— 
billion? It is just the circulation 
of the money and the continued 
circulation of it that makes all 
the difference between depressicn 
and good business. But this is 
not a new thing at all. I am 
going to try to illustrate what 
| mean by telling you how in one 
ordinary small town one $10 bill 
can create $100 spending power 
in one day. 

Here’s how it is done: The 
hardware man has the $10 in the 
morning and going to work he 
sees that his shoes need to be re- 
paired so he steps in at the shoe 
dealer and hands him the $10 
bill. Then the shoe dealer has a 
blowout while driving home’ for 
lunch and goes to the tire dealer 
and gives him the $10. The tire 
dealer’s little daughter is sick 
and they call the doctor and the 
tire dealer takes the doctor's pre- 
scription to the druggist and 
hands the $10 to him. Now the 
druggist’s family has to eat so 
he goes and buys some groceries 
and gives the $10 bill to the 
grocer. The grocer has had a 
toothache all day, so finally he 
goes to the dentist and gives the 
dentist the $10 bill when he has 
pulled his tooth. That afternoon 
the dentist takes out a life in- 
surance policy so he gives the $10 
in payment of the first premium 
to the life insurance agent. The 
agent's wife has a fever and they 
call the doctor who gives her 
something to break the fever and 
the agent hands him the $10 bill 

and at 5:45 p.m. the doctor 
goes into the hardware store and 
buys a stove and the hardware 
man has that same $10 back. 

This illustrates the fallacy that 
wealth is money and money is 
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wealth. Money is only a medium 
of exchange. It is only a tool to 
facilitate the exchange of goods. 
The only real wealth is in the 
things that we produce —- but 
those things must be sold and 
consumed for production to 
continue. 


Sales Most Important 


So hold your heads high, you 
men who sell, because you belong 
to the greatest craft of men on 
earth. Every man and every 
woman in America continually 
depends on the sale of something 
by someone to somebody. 

Lastly, there is an ingredient 
I'd like to mix to bake this cake. 
This country is afflicted with a 
disease. France caught this 
disease and the France that had 
the greatest military establish- 
ment on earth could not defend 
herself for six weeks in World 
War Il. The disease is in Eng- 
land today. England's trouble is 
not a shortage of dollars but a 
shortage of things that they 
could trade with us; and that 
shortage exists because England 
now has neither the incentive 
not the will to work. This disease 
is rampant throughout the world 
today. It is in this country, not 
as badly as in other places, but 
we have millions that think pri- 
marily in terms of getting dollars 
and not in terms of producing 
things. We must understand 
that money — dollars — is not 
wealth. We must realize that 
the welfare and future prosperity 
of America depends upon pro- 
ducing and selling things in ever 
increasing volume. Then we 
shall see the standard of living 
of our people advance and keep 
on advancing. 

Problems of meeting our na- 
tional debt, obtaining enough 
for our needs in life is only 
answered by one word and that 
one word is “work” — hard work, 
plus the same common sense in 
handling our government finances 
as we use in our private busi 
nesses. If we follow the other 
road that France followed and 
that England is now following 
we can bring this great, wealthy 
country straight into poverty. 
That is the inevitable result if we 
continually eat up and consume 
more than we produce. No man 








TRUE TEMPER 


THE @ STAR LINE 


d 
J 
4 
J 
6 
] 
g 


* HAMMERS: 
Dynamic Nail and Rip- 
per. Exclusive patented 
design. 


*& warcuers: 
Patented Dynamic De- 
sign. Power centered 
balance. Years ahead in 
value and utility. 


* AXES: 

The Perfect and Flint 
Edge. Balance and utility 
wins universal user 
preference. 


* shovets: 

The Solid Shank and the 
Dynamic forged socket 
...+ both forged in one 
piece from a bar of steel. 


STEEL Goons: 
Value leaders for more 
than 1OOyears.Fire-Hard- 
ened handles add extra 
utility. 


%& ROps AND BAITS: 
The Rod of Champions 
. + The Lure of Experts. 


* HEDGE AND 
PRUNING SHEARS: 
Complete new line, fine- 
ly designed for top effi- 
ciency. 


*& GRASS cuTTING 
TOOLS: 
Complete line of quality 
tools produced by mod- 
ern methods on modern 
equipment. 


















HE AMERICAN FORK & HOE COMPANY + CLEVELAND 15, OMIO 
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NORWICH 


The Line of Champions 


-a champ for sales, too 


New ease in casting... while they 
bring in the big ones, and hold 
them! No wonder NORWICH 
LINES are in constant demand — 
make profits soar! 


BLACK PEARL 


Supreme Silk 
BAIT CASTING LINE 





... holds the world’s record of a 
151 lb. tarpon onan 18 lb. test line. 
Available in 6 sizes from 12 to 36 
pound tests. 


STATESMAN 


Nylon 


BAIT CASTING LINE 


The world’s finest Bait Casting Line 
| 
} 
| 





Smoother and smaller than other 
lines of equal test. Gives long life 
in both fresh and salt water. Made 
in nine tests from 9 to 50 pounds. 





ASK YOUR JOBBER SALESMAN! 


WOSUWTCL/> 
LINE COMPANY, Inc. | 


The Line of Champions 


NORWICH, N.Y. 
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ever found a way of curing a 
disease, economic or otherwise, by 
accepting rantings, half-baked 
ideas and fraud that are cruel in 
their effect because they are 
leading old and young alike into 


paths of laziness. 





When the Government 
Questions Your 
Income Tax Return 
(Continued from page 150) 
will give every taxpayer a chance 
to present his side of any ques- 
tion that is raised on his return. 
In this connection, the Bureau 
has adopted the practice of hold- 
ing hearings on taxpayers’ Cases 
in district offices throughout the 
country. The Bureau has also 
established definite procedures 
and assigned special personnel 

for these hearings. 


Courses of Action 


Tax returns thought to be in- 
correct are usually examined by 
an Internal Revenue Agent or 
Deputy Collector. Upon the 
conclusion of such examination, 
you will usually be given an op 
portunity to sign a Form 870 
agreeing to the immediate assess 
ment and collection of the de 
ficiency. (In 
lector’s Waiver Form 903 is used 
instead of Form 870.) 

If vou do not agree with the 


some cases Col- 


deficiency proposed and decide 
not to accept it, you should not 
fill out Korm 870. Instead, vou 
can wait for a formal 
which will give you a specified 
usually 30 
which to file a protest against 


notice 


period days in 
the proposed deficiency assess 
ment. With this so-called 30 day 
letter, there will be a report of 
the Examiner giving the basis for 
the finding of deficiency. A cop 
of Form 870 will also usually be 
included for you to fill out in case 
you have changed your mind and 
wish to accept the assessment. 
In an old which the 
statute of limitations is running 
out, you will be given less than 
30 days’ notice. 

If you wish to have a hearing 
before the Internal Revenue 
Agent in Charge, you must file a 
protest within the specified time. 
If you do not file a protest, you 


case on 


MR. DEALER: 
You can BOOST 


Your Battery Sales 
Quickly, Easily 
with these 


BURGESS 


BUY-APPEALING 
a DISPLAY PACKS 


flashhent 
batteries! 





No. 12V 
1 doz. Size 2 
flashlight 
batteries! 


3-WAY SALESMEN... ~— | 
THEY MAKE IT EASY... 


for customers to locate and recog- 

nize high quality Burgess Batteries 

which are advertised monthly in na 
tionally famous magazines to over 40-Million 
battery users. 


THEY MAKE IT EASY... 


for your customers to buy Burgess 

Batteries. These bright, open, buy 

appeal displays encourage your cus 
tomers to examine—and buy-——Burgess longer 
life batteries! 


THEY MAKE IT EASY... 


to convert one-time buyers into 

regular customers. From these 

bright Burgess displays, and other 
like them displayed in several prominent place 
throughout your store, your customers gain 
an impression of complete stocks of attractive, 
high quality merchandise, and the feeling that 
your store is alert and progressive! 


DON’T DELAY... 


Order these Burgess Batteries in buy-appealing 
displays from your Burgess distributor today! 


BURGESS 


| BATTERY COMPANY Freepor, titincis 
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POWER CHIEF 


rr pale 










COMPANION MODEL TO 
THE SERVICE-PROVEN 
POWER CHIEF “75” 





Announcing the new Savage ¥ 
Power Chief Model 85— with 


flashhent 


J batteries the same simple power trans- 


. NATIONALLY ADVERTISED 
VY. .- -- : le alin dial e 
ddeced- This year, the SAVAGE LINE is 
Zatteries backed with an advertising cam- 
ly in na- paign that’s more powerful than 
0-Million ever. Increased consumer de- | 
mand will mean fast turnover, | 

DV cee | greater profits, for YOU, 
Burgess | | 
yen, buy- — 
four Cus- 
ess longer 
ae SPECIFICATIONS 
rers into . . ” 
aa ieee *Sta-Temp”’ hardened steel blades 
nd others and underknife. 
ont places : , 
ae Attractive tubular steel handle with 
ttractive, ’ rubber grips. 
eling that Semi-pneumatic tires. 

Large diameter sectional roller. 
yee, Ball bearings. 
or today " 
= Width of cut 18", Sold Through Se- 
s S Height of eut from §" to 214!. lected Wholesalers 

2] 
Net weight only 80 Ibs. 5 ve for further 
, si vals : details. 

yrt, Ilinols Shipping weight 100 Ibs. 


“Packaged Power” 


1 h.p. air cooled engine. 

Ball bearing crankshaft. 

Easy, one pull, rope starting. 

Tillotson automotive type carbu- 
retor,. 

Speed control regulator. 

Extra high voltage magneto. 

Dry type air filter. 

Large radiation fins. 

Strong, rigid, non-corrosive 

mufttler, 


mission control, easy maneu- 
verability and trouble-free 
performance that’s made the 
“75” a great seller. And the 
“85”? is equipped with a new, 
compact, two-cycle engine of 
advanced design that’s stream- 
lined . . . packed with power 
and efficiency. 















ARE AGE MARCH 11, 1948 193 











































Ig FEL SEUS ON 
J "S SIGHT! 


STOR-A-WAY 


The New, Modern Way To 

Store And Protect 

STORM WINDOWS 
and SCREENS 


s Keeps Sashes 
Off Damp 
Floors. 


- Prevents 


~ A Warping and 





) Rotting. 





Hang Vertical 


or Horizontal. 


Hooks Direct- 
ly On Sash, 


V Reduces glass breakage 

v Permits good housekeeping 

V Reduces storage area 

¥ Holds firmly for painting and 
cleaning 

v Sturdy heavy gauge aluminum 

v Lasts a lifetime, in use 12 










months a year 





Set of 4 brackets hangs 21 win- 
dows... Half sets may be sold. 
To help you sell . . . Handsomely 
boxed for attractive display. Two- 
color envelope enclosures and 
newspaper mats available. 


Ask Your Jobber or Write For Catalog 1-3 
BARBER MFG. CO., INC. 


5710 Nicollet Avenue 





Minneapolis 9. Minnesota 



















can wait for a final deficiency 
notice which will give you 90 
days in which to petition the 
Tax Court of the United States 
for a redetermination of your 
deficiency. 


Protest 


Before filing a protest, you 
should be reasonably sure that 
you have a good case. If the 
amount in question is sufficiently 
large, it may be advisable to con- 
sult your attorney or account- 
ant. Should you decide to have 
either of these persons represent 
you in the matter, it will be 
necessary for you to give him a 
power of attorney, in accordance 
with the conference and practice 
requirements of the Bureau, au- 
thorizing him so to represent 
you. A sufficient number of 
copies of this document should 
be made so that one may be at- 
tached to the return for each tax 
year under consideration. 

Although the protest does not 
have to be in any prescribed 
form, it must contain certain 


definite information. It should 
be executed in triplicate, under 
oath, and should state the grounds 
for the exceptions taken. 


Hearing Before Internal 
Revenue Agent in Charge 


If you file a protest, you will 
be granted a hearing before the 
Revenue Agent in Charge or his 
representative. The hearing will 
be held in the nearest local office 
of the Bureau of Internal Reve- 
nue. The hearing is informal and 
involves no technical procedure. 
The decision will be reached on 
the basis of the examiner’s re- 
port, the evidence that you pre- 
sented in your protest, and any 
additional facts which you may 
bring out in the course of the 
hearing. 

At the conclusion of the hear- 
ing, it may be decided that the 
deficiency was as great as claimed 
by the examiner, less than he 
found, or that there was no de- 
ficiency at all. In some cases the 


(Continued on page 196) 








This Display Doubled 


ARNER Hardware Co. in- 

stalled this attractive electric 
train display, last November in the 
basement of its main store at 13S. 6th 
St., Minneapolis, Minn., and made 
use of an inactive corner, 12 by 12 ft. 
Constructed by Clyde Anderson, 
display manager, of compo board and 
covered with red, green and blue 
paper, it has two complete railroad 
systems, all parts of which are oper- 
ated by remote control. One system 
is entirely in view of customers, the 


Sales of Toy Trains 


other going partially inside the 
shelving units. The railing, which is 
both protective and decorative, is 
constructed of rod iron and dowel pins 
and the entire unit is illuminated by 
means of fluorescent lamps. In addi- 
tion to pulling more traffic down the 
aisle, this display has been responsi- 
ble for more than doubling train sales 
since its installation. Since the Christ- 
mas season the wall shelving has been 
used in part for showing of some of 
the other year ‘round toy lines. 

















This display not only increased train sales but made excellent 


use of a corner in the basement which had been largely inactive. 
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wm |t's the greatest sales force in the world! 
Mary Jones sees a Dearborn at Jim Smith's 
5 , ‘ a 
house. She's never seen anything like it— 
ide the . ' . 
itil, te and Jim doesn't hesitate to tell her how wonderful 
a, is } it is. He probably explains why the top, sides 
owe pins . 
nated by and back of the Saf-T-Cabinet always stay cool 
addi- 
repr ... Shows Mary the thermostat and other 
responsi- automatic features ... brags about the amazing 
rain sales 
*hrist flow of floor-level, wall-to-wall heat that MANUFACTURED 
ie Christ AND DISTRIBUTED 
casted : : ‘ D 
has been springs out the instant the valve is turned on... EARBORN Stove Mo “ig 
some of j ’ ; COMPANy NROE STOVE 
es. points out how low his gas bills are, too. 1700 West Comm COMPANy 
mmerce $t 
" Dallas, “ag . 3256 Milwauke A 
Mary Jones, being human, wants a Dearborn. Chicago’ HNlinoig ® 


BRANCH offices. 


, 209 5 
That's one of the reasons why the Dearborn puth Franklin Street 


Tampa, Florida Cleveland, Ohio 
line of vented, unvented and radiant heaters 113 Courtiand Avenue 
one ° tanta, Georgi Colu . 
has rocketed to top position in dollar 285 West Trigg — ee 
Memphj venue 
volume of heater sales—and why Dearborn Fe haaesaey Kansas City, Missour] 
2 : ruxelles 
will mean money in the bank for you New Orleans, Lovisiang Omaha, Neb 
P 151, East R os 
during 1948! | Oklahoma City, oxy 
’ a. 
3625 South Grand Ave Denver, Colorado 


los Angele 
$s, Calif, 
i San Francisco, California 





THE WORLD'S FINEST, SAFEST GAS HEATERS 
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7 Lowell is the name known to your 
customers, you can be sure of three important sales 







advantages: easy sales . . . profitable sales . . . 
repeat sales. Follow the example of dealers all over the 
country who make Lowell sprayers and dusters. 
their “‘lead line.” Start now to pyramid your profits 
with Lowell and get all these extra benefits. 


@ FAST TURNOVER 

@ COMPLETE QUALITY LINE 
@ SELECTED DISTRIBUTION 

@ ALL SEASON SALES 

@ FORCEFUL SALES HELPS 


STAUFFER 
OUSTER 





PENNANT 





CYCLONE 





COMMANDER os 
ROTO-BLAST DUSTER 


PREMIER 







oo 

Consider Lowell the best line 
I can stock because it brings [Lowen 
in customers the year around.” ~ al 


DEPT. 51, 589 EAST ILLINOIS STREET 
CHICAGO 11, ILLINOIS 





A Lowell Dealer 
(name on request) 


im 
WORLD’S LARGEST MANUFACTURER 
OF SPRAYERS AND DUSTERS EXCLUSIVELY ‘ | 
j > P hori | 


deficiency may be found greater 


than first claimed by the ex 
aminer. If you are not satisfied 
with the outcome of the hearing 
you do not have to accept the 
decision reached. You may ask 
for a hearing by the Technical 
Staff of the Bureau of Internal 
Revenue, or you may wait for a 
formal deficiency notice provided 
for in the law. As previously 
mentioned, this notice called 
a 90-day letter — will give you 
90 days within which to petition 
for a redetermination by the Tax 
Court. If you decide to pay the 
deficiency and not file a petition 
for redetermination with the Tax 
Court but later are of the opin- 
ion you were in error in paying 
such deficiency, you may file a 
claim for a refund provided you 
have not entered into a closing 
agreement with the Bureau. If 
the claim’is not allowed, you 
may then file a suit for recovery 
of the tax paid with the U. 5. 
Court of Claims or the U. 5. 
District Court. 


Hearing Before 
the Technical Staff 


The Technical Staff is com- 
posed of specialists in the Bureau 
of Internal Revenue who are as 
signed to review cases of dis 
agreement between taxpayers 
and Internal Revenue Agents 
in Charge, either before or after 
issuance of a 90-day letter. The 
chief purpose of these hearings is 
to settle tax cases out of court. 
The Technical Staff is authorized 
to consider the issues in contro- 
versy in these cases and attempt 
to negotiate mutually satisfactory 
settlements. By dcing this, the 
Bureau is expediting the adminis- 
tration of the tax laws, in- 
creasing the efficiency of the 
revenue system, and minimizing 
the difficulties of the taxpayer. 

A hearing before the Technical 
Staff usually will not be granted 
until after you have had a hear- 
ing before the agent in charge 
These hearings, too, are in- 
formal. 

If the hearing before the 
Technical Staff is held prior to 
issuance of the 90-day letter and 
you are unable to reach an agree- 
ment with the Government as 
to the amount of your tax de- 
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SUPPLEX'garden hose does 
a better job 





BECAUSE IT IS % INCH e 11 Is 3 THE WEIGHT © 50 FT. WEIGHS 6 LBS. 
BETTER BURSTING STRENGTH © BETTER KINK RESISTANCE 
PRICED FOR QUANTITY SALES 


retails for $795 -50 FT. $475-25 FT. 


PRICES FAIR TRADED AND PRICE PROTECTED 


BECAUSE IT IS SILVERY GREY The metallic color more 
than any other color, or transparent, reflects ultra- 
violet rays and heat and prolongs the life of the hose. 


DELIVERS AS MUCH WATER as any %"’ hose — rubber or 
plastic because the mirror-like smooth inner surface offers 
much less frictional resistance to the flow of water — 
because the bore is never reduced by mildew, rot or 
oxidation — because 90% of all garden hose connections 
use /2"’ pipe. Put a nozzle on it and prove it to yourself. 


ORDER in carton quantities 5- 50 ft. lengths or 9 — 25 ft. 


lengths. F.O.B. Garwood, N. J. Full 40% discount. 


ELASTRON clothesline in 


This new basket package will make 
this a fast-selling item 


“Reg. U.S. Pat. Off. 


INDUSTRIAL 





sv PPLEX 


r* 
Si storritt of urten flow 


Supplex package makes a near 
and attractive merchandising display 


its new display basket 


SPEEDS UP CLOTHESLINE SALES 


retails for $]95-100 FT. QQe- 50 FT. 


Tug it — knot it — feel it and you'll be convinced that this 
is the finest clothesline you have ever handied — cotton 
or plastic. It is so flexible and knots so easily because the 
inside core is made exclusively of high tenacity rayon 
cord — the same as heavy-duty tires. No wire or metal 
used in the inside. 


ELASTRON clothesline is guaranteed to give satisfactory 
service. Order a carton of 12-100 ft. lengths and see how 
fast this clothesline sells. 


SYNTHETICS CORPORATION 


GARWOOD, N. J 
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SCREEN 
PAINTER 


Paints 10 times faster 

é than a brush, allows use 
of full-bodied, fully-protective paint, yet 
never clogs the mesh. Easier to use and 
clean, Nationally advertised. 





ATTRACTIVE DISPLAY 
FREE display die-cut to fit 


quart screen paint can, 
holds actual Jiffy. Sells 
Jiffy and the screen paint, 
too. 


APPROVED BY WORLD 
LEADING PAINT MANUFACTURERS 
AND CONSUMERS 





ROLLER 
APPLICATOR 


Especially engineered 
for water thinned 
paint, makes anyone an 
expert painter. Ap- 
proved by world’s lead- 
ing paint manufactur- 
ers, and users. 

COLORFUL DISPLAY 
FREE display holds ac- 
tual Jiffy Roller Appli- 
cator and shows out- 
standing features. 


LONG PROFIT 
QUALITY GARDEN TOOLS 


1-2 Dandelion Diggers 
3 Grass Whip 
4-5 Grass Hooks 


SEE YOUR JOBBER OR WRITE DIRECT 


A. B. CARLSON & COMPANY 


Aurora 3, Illinois 





























ficiency, you will be formally 
notified of the deficiency in a 90- 
day letter by registered mail. 


The 90-day Letter 


When you receive a 90-day let- 
ter or formal statutory notice of 
an assessment of a deficiency on 
your tax return, you have 90 
days in which to petition the 
Tax Court of the United States 
for a review of your case. The 
deficiency in tax will not be col- 
lected during this 90-day period 
except in an unusual case when 
the Government believes that 
its interests would be endangered 
by waiting or when you are in- 
volved in bankruptcy pro- 
ceedings. 

With the 90-day letter, as 
with the 30-day letter, you will 
receive a statement giving the 
reasons for the finding of de- 
ficiency. You will also receive 
a copy of Form 870 to sign and 
file with the office that mailed 
you the letter in case you agree 
to pay the deficiency. 


Petition to the Tax Court 


The Tax Court is an inde- 
pendent agency not connected 
with the Bureau of Internal 
Revenue. The Court can hear 
only cases involving deficiencies 
in tax of which the taxpayers 


have been notified by 90-day 
letters. 
Your petition to the Tax 


Court must be filed within the 
90-day period set forth in your 
deficiency notice. Before pre- 
paring the petition you should 
obtain from the Court in- 
structions as to proper form and 
content of this document. The 
petition should be accompanied 
by a request that the hearing on 
the case be held at the particu- 
lar one of the 53 Tax Court cities 
which is most convenient to your 
place of residence. 

A copy of the petition will be 
served on the Commissioner of 
Internal Revenue who has 60 
days in which to file an answer. 
The Answer of the Commissioner 
must indicate to the petitioner 
and the Court the nature of the 
defense. It must deal with each 
issue and fact referred to by the 
petitioner, but it need not be 
limited to them. The Commis- 






sioner may raise new issues not 
included in the deficiency notice. 

If the Commissioner raises 
new issues, you have 45 days 
after the mailing of his answer in 
which to file a reply. Your re 
ply, which must be submitted in 
original and four copies, must 
specifically affirm or deny each 
material allegation of fact re- 
specting the issues in the Com- 
missioner’s answer, and must 
set forth the facts which you 
rely on for defense. This reply 
may become extremely important 
for the outcome of the case. If 
you fail to reply adequately to 
the new issues raised in the Com- 
missioner’s answer, the Court 
may construe this as an admis- 
sion of these facts and may grant 
a motion by the Commissioner 
for judgment in accordance with 
his claims. 


Tax Court Hearing 


When you have filed your re- 
ply to the Commissioner, the 
Court will set a date for a hear- 
ing. Before the hearing occurs 
the Chief Counsel for the Com- 
missioner of Internal Revenue 
may suggest a conference for the 
purpose of arriving at a settle 
ment without a trial. Should 
such a settlement be reached, 
the Court will enter a decision 
in accordance with the terms of 
the agreement and a hearing will 
be necessary. 

At the hearing, the petitioner's 
counsel must not only establish 
a case, in order to win a decision; 
he must overcome the opposing 
The reason for this is that 
the deficiency 
Commis- 


case. 
the findings in 
determination of the 
sioner of Internal Revenue are 
considered as correct unless 
proven otherwise. The burden 
of proof is on the petitioner. 


Appeals 


If the taxpayer or the Com- 
missioner is dissatisfied with the 
decision of the Court, an appeal 
can be requested. The appeal 
may be taken to the U. S. Cir- 
cuit Court of Appeals or to the 
U. S. Court of Appeals for the 
District of Columbia. Appeal 
after this would be to the U. 5. 
Supreme Court. 
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PITEGOFF BRUSH 











Many painters get o BRUSH OFF from their 
customers, 





Reason — Unsatisfactory work. 

Causes of Trouble — Two things. Both are 
brushes. Brushes that spread paint unevenly. 
Brushes with loose bristle that stick to the wall 
instead of the brush. 


Painters prefer Pitegoff because “A FULL 
HEAD OF BRISTLE IN EVERY BRUSH” as- 
sures you of even distribution of paint and 
longer life. NO LOOSENING BRISTLE because 
they are held securely by a secret rubber form- 
ula handed down from fathers to sons. 


INQUIRE OF YOUR JOBBER OR DEALER 


PITEGOFF BROTHERS, Inc. 


320-330 VAN BUREN STREET 
BROOKLYN 21, NEW YORK 


Makers of Quality Brushes for Two Generations 





— 
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Tested Ideas That Will Increase Business 


How can sales be stimulated? How can customers be attracted 
during off-seasons? How can salesmen be made to sell more? 
This article gives some ideas that answer these questions 


= us deviate from 


our regular lessons in advertising 
to offer some highly valuable 
tested sales ideas. The problems 
of stimulating business, of course, 
cannot be divorced from the 
problems of advertising. The 
two go hand-in-hand. In finding 
the solution for one, you usually 
have the answer to the other 

How can one prevent lagging 
sales? Can customers be at- 
tracted during off-seasons? Can 
salespeople be made to sell 
more? These are ile questions 
which confront the average hard- 
ware dealer. The answers cannot 
be found in any specific formulae. 
However, in studying the solu- 
tions of successful merchants, it is 
often possible to arrive at a good 
idea which will increase your 
business. 

Remember, there is nothing 
essentially new. Novelty is ac- 
complished by a slight “twist’’of 
application. The ideas presented 
in the following paragraphs are 
tested and proven as_ business 
stimulators. While the reader 
need not adapt the ideas totally, 
it is hoped that some of these 
methods will be of help in 
suggesting the spark for a per- 
sonalized sales builder. 


Unique Use of Postcards 


The use of postcards can do an 
excellent and inexpensive job of 
selling. One retailer uses post 
cards in the following unique 
ways: 

1. As an item seller. Lists of 
items with prices are printed on 


By IRVING SETTEL 


Advertising Manager, 
Concord'’s, Inc., 
Instructor of Advertising, 
Pace Institute, New York City 


Oo oO Q 


postcards and sent out to cus- 
tomers. This is accomplished 
monthly, each time with a new 
featured item. The results have 
been excellent. Customers are 
more inclined to read a postcard 
than a form letter. 

2. As a reminder. The com- 
pany reminds customers that the 
item they bought years ago is 
worn and should be replaced. 

3. To call attention to radio 
and newspaper advertising. Post- 
cards are sent out telling the re- 
cipient to see a certain advertise- 
ment or to listen to a specific 
radio program. 

4. To announce the _forth- 
ccming of a letter or catalog. The 
advance postcards provoke inter- 
est. 


A Way to Check a Radio 
Listening Audience 


One retailer desired to check 
the value of his radio advertis- 
ing. He offered an inexpensive 
premium only over the air. This 
item was offered free with the 
purchase of another very popular 
item. The result? An excellent 
check as to the listening audi- 
ence of his program plus the 
stimulation of immediate sales 
and extra store traffic. 

Have you ever had the prob- 
lem of the loss of customers to 
neighboring towns because of 
larger populations and _ stores? 


Here’s how one retailer solved 
his problem. A series of insti- 
tutional ads were planned and 
are still running in the local 
paper. They stress the following 
points: 

1. Our store employs towns- 
people and therefore reduces 
unemployment. 

2. We pay wages which are 
spent almost exclusively in town. 
The public naturally benefits. 

3. We pay local taxes for the 
exclusive benefit of the town, its 
school, roads, etc. 

4. We patronize only local re- 
tailers to keep business in town. 

5. Ouradvertisements on radio 
and in newspaper, give good 
publicity to the town. 

6. When we are successful, the 
town grows in wealth. The pub- 
lic, of course, gets the advantages. 

The results have been far 
reaching. Everyone in town is 
talking about the ads. Local loy- 
alty has been stirred and business 
has increased. 


A Successful Contest 
With a Negative Approach 


Here’s a contest which is re- 
sulting in tremendous increase in 
store traffic and sales. This par- 
ticular retailer has been running 
a very successful contest with a 
negative approach. By means of 
radio and newspaper advertis- 
ing, an award is offered each 
month (for a five-month period ) 
for the best letter which begins 
with, “I don’t like Blank’s Hard- 
ware store because...” ‘The 
idea is so novel that a great deal 
of interest and talk is being 


HARDWARE AGE 











THE FI 
MARCH 11 





solved 
f insti- 
d and 

local 
lowing 


towns- 
‘educes 


ch are 
1 town. 
efits. 

for the 
wn, its 


cal re- 
1 town. 
yn radio 


got id 


ful, the 
1e pub- 
ntages. 
en far 
frown is 
cal loy- 
yusiness 


pst 
roach 


h is re- 
rease in 
his par- 
running 
with a 
1eans of 
dvertis- 
d each 
period ) 
| begins 
s Hard- 
* The 
eat deal 
; being 


RE AGE 





THE FIRST AND FAVORITE ELECTRIC CLOCK 
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Time Center 


a complete clock department 


Thousands of these handsome, illuminated dis- 
play pieces are already bringing in business for 
Telechron dealers . . . and there aren’t many left. 
Don’t miss this opportunity . . . order yours now, 
with a smart assortment of clocks, from your 
Telechron distributor. 


The Telechron Time Center is an adaptable three- 
way display that adds to the appearance of your 
store .. . works for you 24 hours a day. Compact 


and complete, finished in rich mahogany color 


USF IT ON YOUR WALL 
ON YOUR COUNTER 
IN YOUR WINDOW 


... only 214” high, 35” wide, and 7” deep. Has 
room enough to display eight different Telechron 
models. If your store space is limited, you can 
hang it on your wall. . . you don’t have to give 
up an inch of counter room. 


You can get this illuminated display with an 
assortment of Telechron clocks, all popularly 
priced, fast selling styles, through your Tele- 
chron distributor. Ask for details. Telechron Inc., 
Ashland, Mass. 
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in 42 Versatile Sizes— 
ROYAL Corrugated 
fasteners mean 
ROYAL profits 
with fast turnover... 
Wood joining is a cinch with ROYAL cor- 
rugated fasteners . . . a boon to wood- 
workers, craftsmen, and yes — even the 
handy housewife! Sales are brisker with 
ROYAL, the joint fastener with many uses, 
many friends. 


NEW! CONVENIENT! 





SELF-SELLING COUNTER DISPLAY! 
10 boxes—packed 50 or 100 
per box 


Handsome sales-catching red, blue, and 
white display makes selling smoother! 





POPULAR “ROYAL DIVERGENT 
CORRUGATIONS, SAW STYLE, DRIVE 
ACROSS OR WITH GRAIN. AVAIL- 
ABLE IN TEMPERED COLD ROLLED 
STEEL, GALVANIZED AND SOLID 
BRASS. 
Inches in tg em V4", Ye", V2", 
V4", 7e",1" 
No. a corrugations: 
2, 3, 4, 5, 6, 7, ete. 


In Bulk: In kegs of 50 or 100 Ibs., 
also cartons of 500 or 1000. 
If Your Jobber Does Not Carry 
the Royal Fastener, 
Write Us Direct! 


reg.U.S.pat.off. 





42 SIZES—SPECIAL SIZES TO ORDER 
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stimulated. Almost every fam- 
ily has joined the fun. Strangely 
enough, most letters are highly 
complimentary. Those which 
are not have offered constructive 
criticism which is helping the 
retailer build a better store. Best 
of all is the increase in business 
which is a result of this unique 
contest. 


Getting New Customers 
To Return 


Getting a new customer to re- 
visit your store is often a difficult 
iob. One retailer is extremely 
successful in this respect by em- 
ploying the following method. 
very new customer’s name and 
address is taken and placed on an 
index card. A “‘thank you”’ letter 
is sent out just about one week 
after the purchase. If the cus- 
tomer does not return for three 
months, a second letter is dis- 
patched establishing an auto- 


matic credit account and con- 
taining a credit identification 
card. The card, of course, re- 


quires the signature of the store 
manager to become valid. Th’s 
makes a visit to the store neces- 


sary. If this fails to prove suc- 
cessful, another letter is sent 
about one month later. This 


makes a ‘‘special offer’ to “‘credit 
accounts” only. The offer is 
usually an exceptional one and 
response to it is irre- 
sistible. 


almost 


Monthly Publication 
Steps Up Sales 


One retailer sends out to his 
customers, a monthly magazine 
which he writes and prints (mim- 
eograph) himself. The publica- 
tion contains interesting stories, 
household hints, shopping tips, 
cartoons, jokes, and contests. 
Naturally, he features promi- 
nently, sales in his own store. 
The idea has created so much 
interest that non-customers regu- 
larly request subscriptions (which 
he gives without hesitation). In 
a few instances non-competitive 
retailers have offered to buy 
advertising space. Best of all, 
the magazine maintains among 
the customers, a keen interest in 
the store. This, of course, results 
in bigger and better business. 





Sell 
“YANKEE” Handyman 


and Accessory Pak 


and 


—_make a friend 


@ Let a hard - pressed 
week-end mechanic rest 
his eyes on this combina- 
tion and you’ve made a 
quick-profit sale plus a 
long-time friend. All 
he’s got to do is PUSH 


. to drill a hole, coun- 


tersink it and drive or 
draw a screw. The quick- 
return spring of the 
“Yankee” No. 133H re- 
| turns the handle after 
| every stroke. He can put 
this Handyman on the 
job, push it through and 
get back to the Sunday 
paper. That’s something 
to buy . . . something to 
sell. 





YANKEE TOOLS NOW PART OF 


Reg US Por. OFF 
| THE TOOL BOX OF THE WORLD 


NORTH BROS. MFG. CO. 


Philadelphia 33, Pa. 


No. 330H Accessory 
Pak . . . contains three 
drills, countersink and 
extra bit for small 
screws, to make the 
Handyman Driver more 
useful. 





NEW 


USES FOR 
YANKEE 
[ANDYMAN 


SCREW DRIVERS 


No. 133H 
Handyman Spi 
ral Screw Driver 
with quick-return 
| spring. Equipped 
with one 14” bit. 








COMPLETE SET 
SET OF 3 DRILL POINTS accessonit 
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No. 133H 
Jandyman Spi 
al Screw Driver 
vith quick-return 
pring. Equipped 
vith one 4’ bit. 
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Eye-Appeal Creates 
Buy-Appeal 


T. )-DAY is the day of 


opportunity. Are you capitaliz- 
ing on it or merely selling your 
customers the articles for which 
they come to buy? 

John B. Gray, associated with 
the Little River Hardware Co., 
of Miami, Fla., believes that 
“eye-appeal creates buy-appeal?” 
and ‘‘A good display far excels 
any newspaper advertising.” 

Even though the Little River 
Hardware Co. success has been 
based on selling high quality 
merchandise, the power of sug- 
gestion has done much to in- 
crease sales. It’s simple, and 
practically effortless, to ring up 
an extra sale on your cash regis- 
ter when everything is arranged 
neatly, and attractively dis- 
played where customers can 
readily see them. 

“For instance,” says Mr. Gray, 
“We carry a certain brand of 
ant killer. Our sales on it ordi- 
narily averaged three or four 
bottles per week. It’s only a 
small item, but we made this 
specific article the focal point of 
our display for one week. During 
that week, with a little sug- 
gestion on the part of our sales- 
men, our three stores sold 2,500 
bottles.” 


A Vast Difference 


There is a vast difference be- 
tween a mere clerk and a live- 
wire salesman. <A clerk merely 
sells you the article, or articles, 
you specifically came to pur- 
chase. A salesman sells you the 
articles, but after di- 
your attention to the 
articles featured in the week's 
special display, and suggesting 
that you might like to look them 
over before leaving, many extra 
sales are made. Mr. Gray says, 
“This is especially true in the 
hardware business. 


desir¢ d 
ret ting 


Suggestion 
is the greatest asset in making 
nine-tenths of our successful 
sales,”’ 

Women go into raptures over- 
the exciting designs and out- 
standing quality and attractive- 
ness Of the latest household fur- 
nshings, gadgets, and time-saving 
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WISSOTA PERSONNEL REPRESENTS THE 
MOST YEARS’ EXPERIENCE IN TOOL GRINDERS 








(B)REAR 







HEAVY DUTY 
TOOL & 
SICKLE 

GRINDER 





FI7S 


Equipped with large 7” dia. sickle cone and 8x1 !,"’ 
tool wheel — both top quality Vitrified Abrasive 
Wheels; two pulleys — one may be used as power 
take-off or idler for line shaft operation. Has exclu- 
sive WISSOTA sickle holder, adjustable mirror 
(B) (REAR) finish bearings. Strong angle type frame is con- 
stort structed so belt may be applied from directly 


























EXCLUSJVE 
ROLLER 
BEARING 
SLIDE FOR 
SICKLE 
BAR 


SHIMMED : 
SEARINGS underneath or any angle. Heavy and lighter duty 
ONE models retail approximately from $9.50 to $28.00. 


ADJUSTING 
BOLT FOR 
EASY, ACCURATE TAKEUP 


PRECISION-BUILT WISSOTA GRINDERS 


are accurately machined, soundly engineered and carefully 
assembled and packed. They include heavy and lighter 
duty power sickle and tool sharpeners, hand grinders, 
buffing and polish heads of newest design. 


SPEED-TESTED, TOP GRADE 
VITRIFIED ABRASIVE WHEELS... 


regular equipment on WISSOTA power tool grinders, are 
safe, fast, cool-cutting and specially bonded. Extra sickle 
cones obtainable in 7’, 515”, 415” and 3!," diameters. 


SOLD COAST-TO-COAST BY HARDWARE & 
IMPLEMENT JOBBERS-Ask Your Jobber’s Salesman 
e WRITE FOR COMPLETE CATALOG om 











MINNEAPOLIS 
MINNESOTA 
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FOR QUICK 
SALES 
MARK PRICES 

CLEARLY 


MARKER 


Customers don’t have to 
guess—or wait to ask— 
when the price is clearly 
marked on the article 
itself, Easy-to-read prices 
encourage speedy 
self-service—help prevent 
rush-hour errors, too. 


Blaisdell Metal Markers 
write legibly and easily 
on even the smoothest 
surfaces—china, glass, 
plastics as well as metal. 
Markings are durable— 
remain Clear in handling 
—yet can be easily 
erased with a damp cloth. 


The Metal Marker is made in 
both Thin Black 792-T, and 
Thick Black 795-T. 


*Reg. U. S. Pat. Off. 





Send coupon for FREE Sample 


' 

' 

' 

' 

' 

' 7 

( SLAtsOC7 penci. COMPANY 

| 141 Berkley St., Philadelphia 44, Pa., Dept.H-S1 
' ~ 
‘ Send me sample of No. 
! 

' 

' 

' 

' 

! 

! 

i] 

! 

' 

' 
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NAME 





STREET 





CITY, ZONE, STATE 











appliances. Numerous impulse 
sales result from women shoppers 
browsing around. 

‘“‘At another time,’’ continues 
Mr. Gray, ‘“‘Our store had some 
kitchen cornices that were not 
selling very well. We decided to 
make a special display of several 
cornices on the wall of our 
kitchenware department. The 
results were surprisingly gratify- 
ing. Our sales of this article in- 
creased 100 per cent. 

“Bathroom curtains for win- 
dows and showers were not left 
in their boxes and stacked on 
shelves or counters to wait for an 
occasional customer to ask to see 
one. No, indeed! A pair was 
hung on a curtain rod and ar- 
ranged to look as attractive as if 
hung in a customer’s home. 
Shower curtains in their at- 
tractive pastel colors were also 
displayed in a harmonizing ar- 
ray. Needless to say, eye-appeal, 
in this instance, caused many 
|homemakers to quickly decide 
‘they needed new curtains for 
| their bath rooms.”’ 





Display’s the Thing 


Mr. Gray, who is an enthusi- 
astic and enterprising hardware 
|man, firmly believes a few items 
|attractively displayed sell more 
| rapidly and easily than a whole 
consignment of merchandise 
|heaped upon the counters or 
stacked on shelves. The time, 
| patience and effort consumed in 
arranging the above mentioned 
displays proved to be profitable. 
| In every business to-day, the 
'common desire for success ex- 
| You aim to gratify your 
| desires, secure freedom from 
| drudgery, worry and want of to- 
Let’s be smart and do 





ists. 


| morrow. 
| things a little better to-day. 

| Practical ability is an essential 
lto successful business. It has 
| been said there is no normal per- 
son on this earth who is not able 
to do more things than he be- 
lieves himself capable of. Have 
you ever tried doing something 
you thought impossible? If you 
never have, now is the time to 
start. 

Opportunity is on your corner 
to-day. Capitalize on it. Take 
stock of your slow-selling mer- 
chandise. Concentrate on mak- 


ing an attractive display of ii 
in your window or on a counter 
in its special department. 
that display eye-appeal and watch 
your sales boom. 

During the war years when 
merchandise was at an all-time 
low, courtesy and consideration 
were sadly lacking in many 
stores. Customers were made 
to feel their business was not 
wanted. 

Now, with your store well 
stocked with new merchandise, 
the amount of business you will 
do depends on your customers. 
Make them feel they are im- 
portant; their business appreci- 
ated; that you really want them 
to be satisfied and come back 
again. To bring customers back 
again and again is most im- 
portant to you. One satisfied 
customer is worth more than 
manv dissatisfied ones. You fur- 
nish the eye-appeal — customers 
will supply the buy-appeal. 


Give 


| FATHER’S DAY 


JUNE 20 





Good Citizenship 


Begins At Home 


SALUTE DAD ~ BUILOER OF OUS CHLOREN'S FUTURE 


Father’s Day Poster 
Theme for 1948 


is “Good Citizenship Begins at 
Home. Salute, Dad, Builder of Our 
Children’s Future.’’ This human- 
interest painting is the work of the 
magazine illustrator, E. F. War. 
Reproductions will be in full color 
in many sizes from 5 ft. high to the 
small 2 in. sticker. 

The display is the official poster 
which ties up directly with the 
radio, magazine, newspaper and 
theater Father’s Day publicity con- 
ducted by the Father’s Day Coun- 
cil, 50 E. 42nd St., New York City. 
The campaign is designed to help 
build a strong America through 
wholesome child upbringing. The 
committee has set aside June as 
the focal month for concentration 
on the problems of youth anc 
building good citizenship. 
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. General Mills Home Appliances 
fast recovering from fire 





IN JANUARY THE PRESSUREQUICK SAUCEPAN PLANT AND STOCK OF STEAM IRONING ATTACHMENTS WERE DESTROYED BY FIRE. 


Saucepan production being resumed... Steam 
lroning Attachment will be announced this spring 
»»- no slowdown of Tru-Heat Irons 


The fire is out. The smoke has 
cleared away. What has happened 
to the home appliances “sponsored 
by Betty Crocker?” 


Here are the heartening facts: 


The PressureQuick Saucepan. Within 
a few weeks shipments of this new 
kind of pressure saucepan that 
“Seals itself’’ will begin to reach the 
trade again. A new plant in Bloom- 
ington, Illinois, is now going into 
operation. Advertising on the ‘‘Betty 
Crocker Magazine of the Air’’ con- 
tinuing; the magazine advertising 
schedule has been revised and is 
continuing. 
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The Steam Ironing Attachment. This 
remarkable new invention that con- 
verts the Tru-Heat Iron into a steam 
iron will be announced in the Sat- 
urday Evening Post in two or three 
months. Since the day of the fire, 
production has been accelerated to 
replace loss of inventory. 


The Tru-Heat Iron. America’s fastest 
selling iron was not affected by the 
fire at all. Production, shipments and 
sales are breaking records every day. 
Next month, extra advertising push 
will be put behind the Tru-Heat 
Iron in the Saturday Evening Post. 


The development program on new 


Minneapolis Star photo. 


appliances is proceeding without 
interruption. 

And now-—our sincere thanks to 
our friends in the trade who have 
sent us so many understanding ex- 
pressions of cooperation. We assure 
you that we are emerging from this 
temporary set-back in a better 
position than ever to serve you and 


your customers. 





Betty Crocker 
isa 
trade name of 
General Mills 
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Feature Garden Supplies and 
Moth Goods in Early April 





MERCHANDISE: 


Lawn mowers, power 
mowers, gardenhose, 


LAWN broom rakes, lawn 
wring | GARDEN Wp — 


fork, garden spade, 
CARED FOR EASILY 





= seed, garden 
SHYT. s in small pack- 
WITH THESE TOOLS ages, fertilizer, gar- 
den trowels and dig- 
gers, weeders, spray- 
ers, spray materials, 


lawn sprinklers, hose 
menders and con- 
nectors. 


BACKGROUND: 


Center panel of light 
green corrugated 
































board or painted 

o a) waliboard. Side pan- 

GRASS GRASS | els of bright green 

seeo S SEED i %~ PLANT material. Sign on 

\PLANT FOOD center panel manu- 

Grass | Geass D n Grass Gnas troop facturers display 

SEED I SEED : LM See \ ee cards or cut-out let- 
1? Cok ters in red. 
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BUY YOUR é; | MERCHANDISE: 


- Storage cabinets of 
PROT ECTION various types, stor- 
age chests, garment 

AGAINST MOTHS a a. ae 
EARLY spray, adjustable 
closet clothes bars, 























~ : sprayers, coat and 
“C eace Me ).) A hat hooks for closets. 


0 
73 
s 
= 
° 
—— 


BACKGROUND: 


\ 

N \ 
Olllo \ Ba Oj ||o Center panel of light 
green corrugated 



































\ material or painted 

MoTH | \ i MOTH wallboard. Side pan- 
FLAKES WI \ | FES els of bright green 
a | material. Letter on 

Meal Hl) | layed , center panel in red 

" Mt a or use manufactur- 

uel bree cLoser WOT, frcaxts ers’ display cards to 
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NOW AVAILABLE! 


Here is Cabinet Hardware that is really “Out of this world!” All of 
the “Stratoline’” Cabinet Hardware patterns shown on No. 500 
Demonstrators are now in full production and are available 

for immediate delivery from your Amerock jobber. Made of Solid 
Neo Die Cast, each piece is carefully polished by hand, then 
individually plated and finished to produce a gleaming Chromium 
finish of lasting beauty. Pulls and Catches are supplied with 
jewel-like plastic bases in both red and black colors to offer 

a choice of colored accent where desired. For those who want 

the very finest — you can now offer with pride — “‘Stratoline”’ 


Cabinet Hardware. Ask your jobber! 


GENUINE 


COPYRIGHT 1948 TM REG US CANADA 


HARDWARE 


AMERICAN CABINET HARDWARE 


ECR RP SP 2 ess eo & 


ROCKFORD, ILLINOIS 
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HOW MATCHED DESIGNS 
UP HARDWARE SALES 





Remember way back when cabinet hard- 
ware sales were limited to a few indi- 
vidual items? 


f} CW/// f=} 
Yf 


f 





When customers bought a turn-button 
catch —a butterfly hinge —a glass knob? 


In those days cabinet hardware profits 
were counted in pennies. 


But today, Amerock offers you the finest 
cabinet hardware in complete matched 
sets of Pulls, Catches, Knobs, and Hinges 
—all matched perfectly in design — 








So now you sell complete “matched” 
sets of cabinet hardware — and your 
profits are dollars — not pennies. 


Other “‘Firsts’’ by Amerock: Raised Joint 
Hinges, Winged Latch Bolt Catches, Taped 
and Notched Screws, Flexi-Grip Catches, 
Beauty-Seal Platings, Color Selector 
Demonstrator, Envelope Packing. 
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This cutaway view 


shows why the 
Improved 


ACME TWIN 


is the most efficient sash 
balance ever designed 


Oil-impregnated 

5 Fibre Washer be- 
tween Cable Drum 
and Face Plate in- 
sures friction-free 

» operation. ; 


a, 


Cable Drum 
fits snugly into 
Protective 


Tension Governor 

maintains uniform 

spring action and 
balancing. 


a 


Spring Hubs 
riveted at both 
ends assure TWO 
solid bearing 
points. 


Powerful Coil 
Springs provide 
Positive, effort- 

less window 

Opening. 





Accurately Balanced. . .Simple to Install 
.. Economical to Use. . . Easily Weather- 
stripped . . . Requires No Adjustment... 
Finger Tip Lifting. . .Fully Enclosed. . . 
Unconditionally Guaranteed. 

o s* o — ° - ° e o . e 
See your hardware or building supply 
jobber or write direct for literature and 

prices. 


SASH BALANCE COMPANY 
1626 Long Beach Ave. 
Los Angeles 21, Calif. 








Hits the High Spots 
After Opening 
Modern Store 


(Continued from page 160) 

and replace later with another 
set of dishes. It also permits dis- 
play of a much greater variety of 
chinaware than would otherwise 
be possible. 

The sales potential of the wall 
display is illustrated by the fact 





| 
| 
| 


that Murley’s sold 57 complete 
sets of dishes last December, or 
slightly more than they used to 
sell in a full year’s period at their 
previous location. A_ similar 
storage arrangement is used for 
tools and builders’ hardware on 
the other side of the store. 

The space beneath the balcony 
is divided into three sections, 
with floor maintenance and rental 
equipment in one, plumbing and 
electrical hardware in the center, 
and paints and painting accesso- 
ries in the third. The sections are 
separated by a floor-to-ceiling 
arrangement of vertical shelving 
just 18 in. wide and open on both 
sides. This arrangement is varied 
in one place, with the space used 
for display of garden tools and 
equipment. 

Though the balcony at pres- 
ent is used for display of wall- 
papers and miscellaneous items, 
present plans call for conversion 
to additional gift and house- 
wares displays. The wallpaper 
will then be moved downstairs as 
part of the paint department. 
Mr. Murley has found it profit- 

able to stock a complete and 
varied assortment of wallpapers, 
rather than simply carrying an 
assortment of patterns from 
which the customer orders a 
specified amount. In this way, 
customers can get their paper 
without waiting for delivery. 





Renews Acquaintances 

The merchants of Clinton, 
lowa, recently renewed acquain- 
tances with their rural neighbors 
and residents of small towns in 
the Clinton area. As part of the 
program the merchants take a 
more active interest in special 


| events in the neighborhood 


towns, visit farmers and invite 


| bands from the area to play at 


local baseball games. This in- 
terest in their neighbors pays 


dividends for the merchants. 








---GET DETAILS NOW!-- 









Height: 54” 
Width: 27” at base 





YOU NOW SELL 


REFLECTO 
SIGNS 


FROM THIS 


FREE DISPLAY 


Simple as A-B-C. Here's all you do: 
1. Put up the self-selling display that 
shows various signs available. It's 
yours free (small deposit refunded on 
return of display). 
2. You take orders at list prices, and 
send them to us. Your discount is 40 %. 
3. We ship the orders to you or direct 
to your customers. 

You make quick, easy profits. No stock — 

no fuss—no shipping! 

Reflecto Signs are “The Aristocrats of 

Home Signs'’—reflect light from any 
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angle, give night and day identification 
— add a swank touch to any home. 


REFLECTO LETTERS, INC. A 
411 E. 10st St., N.Y. 29, N.Y. 

Please send me complete details about sell- 
ing Reflecto Letter Signs from display with- 
out stock. No obligation. 

Name 
Store. 
City & State. 
Check here if you want to start selling Reflecto 


Signs at once. (] Rush me display, counter card, 
leaflets, and details. We will remit $6.50 deposit. 
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lt’s New! It’s Better! 


ALCLAD ALUMINUM 


INSECT SCREENING 

















. 54” 
27” at bose 








LAY 























Here’s a strong metal screening that never 
rust-streaks, never stains adjoining wood- 
work or light masonry! It’s screening of 

a Alcoa Alclad Aluminum. No oe 
Easy to handle. Long lasting . . . all the 
qualities your customers want in their 
screens. 











ers : See why it’s good business to stock and ance improved, in quality Ht 
nded on + sell aluminum screening? Its outstanding screening made of Alcoa Alclad + 
es, and +H performance over the years will win the pn 
ets +t confidence of your customers—assure you 
#4 of steady profits, repeat sales. Now, Light, Strong, Durable: 
— an through your regular trade channe sls, 
gel : ana order fast-selling aluminum screening, In every part of aod country 
ication 1 +H made of hens Alclad Aluminum. customers are ney more 
y! | r TH AvLuminum Company or America, 1753 ton, pong aang Alcoa Alclad 
“ : f 4 Gulf Bldg., Pittsburgh 19. Pennsylvania. Aluminum Screening. 

ut sell T HEE I 
y with HH (This tag means (Quality) 

Ht 
nie TH MADE FROM 
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x card, tt + 5 ti 4 { ' 4 
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LOOK AT THESE 
OUTSTANDING FEATURES 


No Staining: 


Alclad Aluminum will not stain or 


discolor woodwork or light 


masonry beneath it. 


No Red Rust: 


Red rust is eliminated, appear- 








This attractive canopy shelters a wide range of table and console model radio 
sets and the prospective customer has ample opportunity for inspecting them. 


“A Surburban Store Where 
The City Comes to Trade’ 


Appliances and radios represent 25 per cent 
of Lyndale Hardware’s volume—modern layout, 
service and steady advertising are responsible 


Mec: is said of 


business that is attracted from 
suburban areas by big city stores. 
But at the Lyndale Hardware, 
6616 Lyndale Ave. South, in 
Richfield Village, just outside of 
Minneapolis, Minn., the slogan 
“A Suburban Store Where the 
City Comes to Trade” is promi- 
nently displayed on a neat sign, 
within the store. Newspaper ad- 
vertising and screen ads help 
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pull traffic into Lyndale Hard- 
ware, while courtesy and well- 
informed salespeople and good 
stocks of quality merchandise 
complete the sales job. Al- 
though Richfield Village is a 
community of about 10,000, the 
store’s chief trading area has a 
population of about 20,000. 
About one-fourth of the ex- 
cellent volume of business en- 
joved at Lyndale Hardware is in 
appliances and radios. Financing 


major unit sales and the matter 
of trade-ins are taken care ol 
without headaches at Lyndale 
for the paper is handled by a 
bank and trade-ins are resold on 


as is” basis and without 
However, within a 


an 
guarantee. 
reasonable period of time custom 
ers buying ‘‘trade ins” are pet 
mitted to return them to receive 
reasonable credit toward pur- 
chase of new merchandise. 
Three lines of well known re 
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22 Great Appliances 


12 MONTH SELLING 


Hotpoint’s sensational new line assures 
Here's why Hotpoint is year ’round profit opportunities—plus vast 
the Franchise with a Future new markets, and more sales per customer. 








1. 12 major appliances, 12 
profit months. 


Every month's a selling month with Hotpoint’s 12 new cus- 


tom-matched kitchen and laundry appliances. Rain or shine, 
2. Custom-matched, | , - os . 
———— there are year ‘round profit opportunities —with a sales poten- 
per customer. 8 
: tial of $2,000 per customer. 
3. New appliances, vast new 
markets. And there’s record-breaking support for dealers in Hotpoint’s 
4. Five great plants, more and great new 1948 program—$20,000,000 expansion of facilities 
better products. ; , . ie 
to assure a steady stream of appliances—biggest advertising 
5. Powerful merchandising, ; : Tas We 
complete sales training. campaign in history—plus unprecedented merchandising and 
6. Grenten abverting com sales training activities. 


i in Hotpoint history. a 2 . ° 
a eT Everybody’s Pointing to Hotpoint, and Hotpoint dealers are 








pointing to profits today—and even greater profits tomorrow. 





Everybody’s Pointing To 





HOTPOINT INC. A GENERAL ELECTRIC AFFILIATE 
5624 West Taylor Street * Chicago 44, Illinois 


The Franchise With A Future 





RANGES» REFRIGERATORS » WATER HEATERS « DISHWASHERS * DISPOSALLS * HOME FREEZERS * WASHERS + DRYERS *FLATPLATE IRONERS* ROTARY IRONERS + PORTABLE IRONERS «CABINETS 
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frigerators, two lines of auto- 
matic washers and one complete 
line of radio sets are offered, in 
addition to parts of three other 
popular makes. Bottle gas equip- 
ment and installation service are 
provided with orders for the lat- 
ter far exceeding available stocks 
for some tine to come. The 
company is equipped and willing 
to install complete working 
kitchen equipment and cabinets. 
An adjunct to the inviting, 
visual store front is the colorful 
appearance of the appliance and 
radio section. The color scheme 
of blue, red and green, presents 
an attractive contrast to the 
gleaming white kitchen appli- 
ances and cabinet work. 
Considerable repair and serv- 
ice work is handled by the store’s 
own repair department, although 
the radio repair shop located on 





In the kitchen equipment sec- 
tion are several models of refrig- 
erators, ranges and ironers, price- 

marked and ready for inspection. 


yw & @ 


the premises is a separate enter- 
prise which is not operated by 
Lyndale Hardware. 

Heading Lyndale Hardware 
are Ralph Gilbertsen, president 
and R. Dana Lundquist, both of 
whom have just helped in the 
formation of a business organi- 
zation for that area. The new 
business group will collect com- 
plete credit data, agree upon 
closing hours, advertising policies 
and co-ordination of business 
sponsored community festivities 
including Christmas season ac- 
tivities. 





Manufacturers’ display material is featured in the automatic 
washer section. Large buckets of granulated soap are also 
shown. These are both sold and used for demonstrations. 


Outdoor Touch Appeals to Sportsmen 





The sign attracts attention. The stock does the rest. 
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SLAB of wood, stained to re 
A semble a block from a tree and 
lettered “Sporting Goods” helps the 
Powell Hardware Co., St. Cloud, 
Minn., identify its sporting goods sec- 
tion in a way that appeals to sports- 
men. Directly below the sign, the 
sports-minded customer finds excel- 
lent displays of fishing supplies and 
other equipment, with a wide selec- 
tion of baits especially available. 

Powell Hardware Company also 
uses considerable newspaper space 
each spring and suramer to call atten- 
tion to its well stocked fishirg supplies 


section. 
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Chrome Plated 
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Chrome Ploted 
Stainless Steel 
SURF GUIDE 


Chrome Ploted pisiatoce 
Steel WIRE TO 
In sites CSW 


10, 12, 14, 16 


Chrome Ploted 
Stainless Steel 
— GUIDE 
In site 


cssPG— 7,8, 9, 20 








Chrome — 
Stoinless Ste 
REVERSIBLE Suse ToP 
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Chrome Plated 
Stainless Steel 
BRIDGE GUIDE 
In si ves CSBG 
10, 12, 14, 16, 

18, 20 


Chrome Plated 
Stoinless Steel 


13, 14, 15, 


Chrome Plated 
Stainless Stee! TOP 
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Chrome Plated 
Stoinless Steel ee 
y sizes CSG-—5. 

7,8, 9, 10, 11, 8. 13, 
14, 16, 18, 20 













Triple Chrome Ploted 
Quolity ot ioe SEAT 
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At your Jobber 


PRICE LISTS AVAILABLE 
‘\ MANUFACTURING 
COMPANY 
22-79 STEINWAY ST., LONG ISLAND CITY 5, N. Y. 
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ENDURING SALES 
marathon 


















LEVEL AND DOUBLE- 
TAPERED FLY LINES 


Discriminating fisher- 
men appreciate this pre- 
(in NYLON or 
SILK). Marathon Lines 


are fast movers 


cision line 


actually sell themselves 
because of their out- 
standing quality. Attrac- 
tively packaged in a 
circular box. All sizes 


and tests. 











BAIT CASTING. Ee 
LINES with Plastic ~ 
Utility Box 


Profitable to sell and 
sport to use. These lines 
are guaranteed to give 
complete customer satis- 
faction . . . resulting in 
a quick turnover. Plastic 
box may be used to store 
accessories. Available 
in NYLON or SILK... 
competitively priced ... 
unconditionally guaran- 
teed. All standard tests. 





Nationally Advertised 





Unconditionally Guaranteed 


Distributed thru Jobbers 


marathon une co 


HOMER, NEW YORK 
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Purchase of Filling Station and 
Lot Solves Parking Problem 


M, NY automobile 


service station and parking lot 
operators merchandise hardware 
and related lines. Leslie Mell, 
owner of Mell’s Hardware in 
busy Madison, Wis., however, 
has reversed the process. 


Parking Was a Problem 


Customer parking was a sore 
problem for Mell’s and so the 
firm purchased a parking lot 
which was operated in con- 
junction with a filling station — 
the latter being acquired in 
order to obtain the parking fa- 
cilities. Highway 30, one of 
three leading roads from Mil- 


Mell’s Hardware, thus making 
parking space quite a problem. 

Upon purchase of the filling 
station and parking lot Mr. Mell 
made improvements in opera- 
tion. The premises were cleaned 
and one of the hardware store 
staff was placed in charge with 
instructions to give the public 
excellent service and make all 
possible friends for the station 
and the store. Neat signs were 
installed on the service station 
premises calling attention to the 
fact that the station was owned 
by Mell’s Hardware. 


Signs Tell Story 


One such sign, out near the 
sidewalk area, carries this copy, 
on each side of a neat post, 
visible to traffic coming both 
ways on the street, ‘‘Mell’s Cities 
Service. Free Parking for pat- 
rons of Mell’s Hardware. Have 
your car serviced at our station 
while you shop.” 

Another large sign, placed on 
the wall of the hardware store 
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Mell’s Hardware operates station and lot next 
to store and has found the arrangement to be 
decidedly profitable for both businesses 








At the top is seen the filling station and lot next to the Mell 
store, in the center is the post sign, below the sign on the store. 


ing, greasing, tires, tubes, batter- 
ies, accessories...” 

Gradually, Mr. Mell has re- 
built the business of the service 


adjacent to the station says, 
“Mell’s Cities Service. Free 
Parking for customers of Mell’s 
Hardware ... Washing, polish- 
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—~ “ PAINT GUN. 


SAVES sa 


~~ a 
‘The greatest improvement the paint business has ever 


known.” That’s what they’re saying about the amazing 
new Hudson Lektrik Paint Gun. And Hudson is giving 
this great Lektrik-Spray terrific backing in national adver- 
tising, promotion, and display. Get on the band wagon 


NOW and get YOUR share of the profit. 




















1. Equipped with Portable Motor 
Hudson’s Speedway Paint Cun has 
110-120 Volt AC/DC motor. Develops 
22 Ibs. free air, outmodes old 
fashioned forced-air sprayers. 


= 








2. Every kind of Painting 

Glass jar holds 24 oz. of enamel, 
varnish, paint, lacquer or stain. Com- 
plete operating instructions with 
every Hudson Speedway Paint Gun. 








3. Fingertip Control 4. 101 Different Uses 


The Hudson Paint Gun is equipped 
with adjustable sprayheads and di- 
rectional nozzle, for painting up, 
down, sideways or straight ahead 
Cuts fatigue. Does away with after 


Practical for every home and farm 
use. A “must” for hobbyists. Paints 
smoothly and with little effort. You 
always get a master-craftsman job 
with a Hudson Paint Gun 








painting mess. 























5. Saves Time— Paint— Money! 

A Hudson Paint Gun is a lifetime in- 
vestment. Complete and guaranteed 
sells for only $34.95 (a little higher 
in western territories). No extra 


gadgets, gimmicis or spare parts 
required. Just 8 pounds complete 














nationally advertised in 
the SATURDAY EVENING POST 
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H. D. HUDSON MA 


*T.M. REG. U.S. PAT. OFF. 


$34.95 Complete 
™,No Extras To Buy 
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PAINT GUN 


TURING COMPANY, CHICAGO, ILLINOIS, U.S.A. 


A Hudson Sprayer For Everyone Everywhere 


ORDER FROM YOUR JOBBER TODAY—OR WIRE HUDSON NOW! 


MARCH 11, 1948 
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HORSE 
FARM 





CRUMP 


MASTER-MADE 


COLLARS 


AND 


SHOWN HERE: 
No. 553 RUSSET COLLAR 


Made of full grain selected leather, with 
extended lug, straw stuffed and patent fas- 
teners. 171/’’ draft with 514” rim. No. 
5331/ same in Half Sweeney. 


No. 3303 SLIP HARNESS 
Medium heavy plain; 5’’ saddle with 


1-11" bearer, 21/4” breeching, 1-1” 
shaft tugs and hip straps. 


WRITE FOR DETAILS OF COMPLETE LINE 


FARM HARNESS @HORSE COLLARS @ ENGLISH & WESTERN SADDLERY 








s.r. CRUMP COMPANY, rnc. 
WRITE: MAIN OFFICE & FACTORIES, 
RICHMOND, VA. 
N. Y. OFFICE: 76 READE ST. 


CHICAGO OFFICE: 666 LAKE SHORE DRIVE 


Manufacturers and Importers Since 1875 


WE SELL 
ONLY THROUGH 
RELIABLE 
RETAIL DEALERS 























. xe \ ye xs yh? 
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Spying spertnreny en 








station its a really paying ven- 
iture. By having the station and 
the parking lot, he is able to take 
care of the parking needs of nu- 
merous customers. 


Regular customers now know 
of the existence of this parking 
lot. They drive right into the 
alley off the highway and into 
the parking lot, which helps 
bring the regular customers 
around more often. They can 
walk from the parking lot into 
the hardware store without cross- 
ing any line of traffic, which 
heightens the safety angle of 
shopping at Mell’s Hardware. 


Another feature important in 
this new venture, reports Mr. 
Mell, is that through the filling 
station, the Mell Hardware man- 
agement becomes acquainted with 
many more people. The station 
brings in plenty of traffic right 
next door to the hardware store, 
while the manager in charge of 
the station suggests to almost 
everyone that they step into the 
hardware store when they have 
time and look at the many fine 
displays of merchandise. 


The store employees on the 
other hand tell customers about 
the filling station and the free 
| parking, which brings in many 
|additional customers for the 
| service station. 





Mr. Mell says that he hasn’t 
|had this combination business 
‘long enough to be able to judge 
whether or not it will work out 

permanently, or not. However, 
he is quite enthusiastic about its 
showing to date. 





Entertains Musicians 


The Charleston, S. C., chamber of 
commerce recently played host to 
more than 250 young musicians from 
every state in the Union. The young 
people, boys and girls between the 
ages of 14 and 20, were spending 
three weeks at the All-American 
Music Camp at Augusta. The tour 
of Charleston was the highlight o! 
their stay. The young musicians 
returned to their respective states 
with a kindlier feeling toward the 
South and a better understanding 0! 
the problems of that great area and 
with a warm spot in their hearts for 
the city of Charleston. 
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These Ideas Brought 
Customers to Towns 
And their Stores 


ROMOTIONS that bring people 


to towns also bring potential cus- 
tomers to those towns. And when a 
promotion serves to put a town in 
the spotlight it also puts the stores 
of that town in the same spotlight. 
The following are good examples of 
promotions, or “stunts” if you will, 
that aided materially in bringing 
customers — and dollars — to towns 
in various sections of the country. 


Industrial Tour 


More than 7,000 interested indus- 
trialists and rural leaders took part 
in a Oklahoma industrial 
tour in which more than 170 cham- 
ber of commerce and civic leaders 


recent 


from more than 60 towns and cities 
took part. The train visited 11 
cities in the northern and eastern 
sections of the United States and 
upon its return visited more than 
27 communities in Oklahoma. 

The purpose of the tour was to 
acquaint prospective manufacturers 
with the advantages offered in Okla- 
homa. Many “warm” prospects 
were met on the tour and the cham- 
bers of the various communities are 
following up the leads thus obtained. 
They will also determine who is or 
who is not a prospect and will culti- 
vate the advantages gained through 
the tour and furnish prospects with 
information relative to the parti 
cular community in which they are 
interested. 

Many of those who accompanied 
the tour likened it to the ‘‘salesman’s 
first call’’ and the sales presentation 
will have to be carefully and in- 
tensively made until the ‘‘deal’’ is 
closed. Only in this way will lasting 
benefits from the tour be obtained 
for the communities of Oklahoma 
and the state as a whole. 


*x * * 


Milk Day 


The Chamber of Commerce of 
Harvard, Ill., sponsors an annual 
Milk Day which attracts more than 
20,000 people from northern Illinois 
and southern Wisconsin. All busi- 
ness places of the city are closed for 
the day and the farmers of the area 
from both Illinois and Wisconsin 
are guests. The event includes a 
large parade, the selection of a dairy 
queen and entertainment for the 
rural people. Prior to the event, the 
merchants of the city get out early 
in the morning and scrub the streets. 
No one drinks anything but milk 


(Continued on page 223) 
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LUFKIN “LEADER” 
CHROME CLAD STEEL TAPE 
Accuracy and Quality 

at Moderate Price 





SEE OUR EXHIBIT 
SPACE 114 
al 1 


A.S.T.E. 


TOOL ENGINEERS 
INDUSTRIAL EXPOSITION 
CLEVELAND, OHIO 
March 15-19 











The Lufkin “Leader” Chrome Clad Steel Tape con- 

vinces even your most skeptical customer that good quality 

is still available at moderate cost. For here’s a fine-finished steel 
tape that is accurate and tough, with a strong steel line 
covered with satin-smooth, rust-resistant chrome... jet black 
markings that won't wear off...and a retail price 

that brings durable, dependable measuring within 


reach of all. Show Lufkin — it pays. 





THE LUFKIN RULE COMPANY 


SAGINAW, MICHIGAN, New York City 
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K-D No. 90 
NAILPULLER / 









Easily 
pulls nails 

up to 
tenpenny size 


Ideal for 
Carpenters 
Electricians 

Plumbers 
Home Owners 
Shipping Rooms 























Here's a small, extra leverage hand tool 
for pulling nails. Strong, durable, pulls 
up to tenpenny nails quick, easy. 12” 
long, hardened tool steel counteracting 
jaws. Rustproof finish. Fig. 1 above 
Driving jaws under nail head. 2. pull- 


ing. 3. extra leverage if necessary. 
ow) 6 individually boxed 

ses! 5 PE ESL Noilpull lortut 

ae ee 5 ailpullers in colorfu 


carton with display 


card. 





és ~* Write for literature 
~—""K-D MFG. CO., Lancaster. Po. 


ITSAK*D TOOL 
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An example of the damage rats can do in a retail store. 


Rats: Build ’Em Out, Starve ’Em Out, Kill ’Em Off 


N' AV, when there is such a short 
age of wheat and _ foodstuffs 
throughout the rats, far 
more numerous than people in the 


world, 


United States, destroy or contaminate 
over 200 miilion grain 
which is almost half as much grain as 


bushels of 


the United States plans to send to 
Iurope this year. They also spread 
plague, typhus fever, tula- 


trichinosis, and other 


deadly 
remia, dread 
diseases and destroy valuable prop 
erty and material. 

Last fall the rural rat control cam 
paign started in the grain producing 
states but the food, material and sup 
plies saved from the country rat will 
only fatten his city cousins unless the 
people in urban areas are similarly 


organized to fight them. 


i 





Consequently a number of civi 
groups and industry representatives 
have formed the National Committee 
for Rat Control, directed by Hamil 
ton M. Warren, 
National Carbon Co., for the urban 
includes 


vice-president ol 
areas. Its membership 
many executives from industries and 
business pledged to save food by kill 
millers, 


ins rats: hardware dealers, 


bakers, distillers, meat handlers 

pesticide manufacturers, ete. 
Emergency food conservation funds 

available for rat 


and Wildlife Ser 
we of the Department of the Interior 


have been mee 


control to the Fish 


These funds are sufficient onky tor an 
intensive, two-month, national cam 
paign to arouse the public \fter 
that each citv should be able to carry 





One way to starve rats is to use garbage cans with tight covers. 
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Most Powerful Flashlight Ever Made! 


PRE-FOCUSED 
9 Cell Flashlight 


To retail 


2:95 


“= Dealers Cost 


1.75 


In 3 doz. lots 


TWICE AS MUCH LIGHT AS ANY 
OTHER 5 CELL FLASHLIGHT MADE! 


Now for the first time you can hand your customers a bomb- 
shell of a flashlight so powerful, so strong that the actual candle- 
power is TWICE that of ordinary 5 cell lights. And never 
before has there been a PRE-FOCUSED five cell light ever 
put on the market! Be the first to offer it in your community! 
This light is made of solid brass tubing, has switch, navy tested 
for 2500 “on and offs”. Has new sensational small head 
that concentrates all the light on one powerful blinding white 
spot and throws it an unbelievable distance! Beautifully chrome 
plated. Production will be limited so we suggest ordering 
right from this ad. Delivery around March 10th. Price: Sample 
order of one Dozen $22.95 prepaid. 2 Doz. lots $21 Doz. 
Prepaid. Cash with order unless credit established with us. 


Extra Bulbs List 17¢ each. Your cost 9¢ in 3 Doz. Lots. 
All orders subject to production limitations. 


SUPPLY HOUS P. O. Box 141 West Toledo 


(Dept. HA) OHIO 





Ti new light 
oul ¢ lat a 


makes all other § cell lights as 
* Mode! T." 
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BIG CONTEST - NATIONALLY ADVERTISED 


Saturday Evening Post — Holiday 
Popular Mechanics — Outdoors 
Field & Stream — Sports Afield 
and other outdoor magazines will 
carry Makinen Contest Ads from 
March to September. Be ready for 
BIG DEMAND. 


Baby Flyrod-wt. 4% oz. $1.10 

THESE LURES BEING FEATURED 
We are showing these outstanding 
leaders in all our ads. Contestants 
to win CHEVROLET CAR or any 
of the 2000 other prizes must attach 
Box Top from any Makinen Lure. 
This means demand! No substi- 
tution can be made. IT MUST 
BE A MAKINEN LURE. 
STOCK NOW! Get FREE Dealer Kit 
Don't wait! Place orders now and 
you won't be disappointed later 
Our production is at its peak. Send 
for your FREE Kit — Big Dealer 
Prizes Too! 

SPECIAL OFFER FOR DEALERS 


Some dealers have had trouble ir 


‘WADDLE BUG Wet. 5/8 
Surtace Killer 





FLUTED MAKIDEVL Wt. !4 02 getting MAKINEN Lures from 
Weedless Spoor 85 Jobbers. If your Jobber can't 
supply, send us his name and re 

*Tot nners 1947 field & streim quest our special introductory deal 


conte No. W4-A. 


Order Now! Today! Most jobbers 
carry. If not get our Special Deal. 















| @Comfortable handle design 





TELL YOUR CUSTOMERS: 
Wt will never rust!” 





built of 
Aluminum 


to last a 
lifetime 


* This smart new letter box offers 

you more selling features for 
fast turnover profit than any you 
stocked. It's sturdily built of %” 
. requires no painting 
or upkeep .. . stays beautiful for a lifetime. 

It's generously proportioned to handle large 
letter envelopes easily, and designed so that even 
the smallest envelopes can be retrieved without 
searching. Available in plain aluminum, with or 
without magazine clip, or blue or brown. Attrac- 
tively packaged complete with cadmium plated 


have ever 
cast aluminum 
with sheet aluminum back .. 


mounting screws. 


An assortment of a dozen Alumicast 


Letter Boxes, including: 
@3 Plain Aluminum (with magazine clip) 


@3 Plain Aluminum (without 
magazine clip) 


@3 Baked Enamel Brown Finish 
@3 Baked Enamel Blue Finish 


See your jobber for complete details— or write us for name of your nearest jobber. 


NOW...an indestructible 


Mumiidil” GARDEN TROWEL 


@Light but sturdy 








eWill not rust @All one piece f 


@Full deep blade 
oR 






Available in regular and 


transplunter width, é 


MSMemiida CORPORATION 


1515 N. KILPATRICK AVE , CHICAGO 51, ILLINOIS 
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Air Equipment Co. 
announces it’s line 


of heavy duty 
NS 


Fifty-four years of experience and 
progressive engineering go into the 
manufacture of the new heavy duty 
industrial and household FRIGID- 
AIR-FANS. 


These large, carefully engineered 
units are built for long, hard serv- 
ice, with a minimum of operating 
and maintenance cost. 








. 


Belt Driven FRIGID - AIR - FANS 
range in size from 30” to 48” and 
are equipped with heavy duty 110 
or 220 Volt 60 cycle single phase 
AC motors. FRIGID - AIR - FANS 
frames are sturdily constructed with 
12 gauge hot rolled steel panels— 
complete electrical welding assures 
greater strength and less vibration. 
Reports from customers and deal- 
ers everywhere are uniformly free 
of trouble. 

Direct Connected Industrial 
FRIGID-AIR-FANS range in size 
from 12” to 30” and are equipped 
with heavy duty 110 or 220 Volt 
60 cycle AC motors. These units 
also boast the FRIGID-AIR-FAN 
completely welded frame. 

Air Equipment Co. now offers new 
and protected franchises — attrac- 
tive discounts and immediate de- 
livery to Manufacturers’ Agents 
and Distributors interested in han- 
dling this complete line of ven- 
tilating fans. 


Mailed the attached 
coupon today 


Ma Th 


AIR EQUIPMENT CO. TODay 


1713 W. Carroll Ave., Chicago, Ill. 





Please send me, without obligation, com: 
pleteinformationonthe FRIGID-AIR-FANS. 


Name. 

Address 

City 
AIR EQUIPMENT CO. 


1713 W. Carroll Ave., Chicago, Ill. 
Warehouse—630 S. Miller St. 











State. ‘ed 











on its own continuous drive for rat 
extermination. All citizens should 
know that the maintenance of rat 
control is a necessary permanent 
activity. Working together, the Na- 
tional Committee for Rat Control and 
the Fish Wildlife Service are 
preparing and 
sample news stories and publicity, 


and 
posters pamphlets, 
photographs and contests, technical 
information of all types. The infor- 
mation will be available to answer the 
questions of local citizens who are 
willing to co-operate. Fish and Wild- 
life Service is adding rat control spec- 
ialists to its statf for serving local 
communities. 


Letters to Cities 


Secretary of the Interior Krug is 
now sending personal letters to all 
mayors of cities over 10,000 inviting 
them to join the war on rats. He asks 
them to form citizen committees to 
make the public conscious of the 
problem. He asks them to see that 
their cities are equipped for the fight, 
that anti-rat laws are on the books 
and ready to be enforced, that each 
city has a rat-control unit adequately 
financed and staffed for the work. 

During March, 26 
cities, one in each of the 26 districts 


selected key 
where rat-control specialists are avail- 
able will demonstrate their rat-con- 
trol programs. Actual rat-killing will 


be done by trapping, poisoning and 
gassing. The city will work on public 
property while private citizens, either 
on their own or through commercial 
will 


Press 


handle private 


I 


exterminators, 
property. representatives, 


radio and newsreel men will lx 


vited to view these demonstrations, 
Delegations of citizens from nearby 
cities in the district will also visit the 
demonstration cities. By April the 
anti-rat campaigns should be well 


started and “anti-rat’’ weeks and 


inter-city competitions will follow 
Co-operation Vital 


Mr. Krug says, “The co-operation 
of the 
National 


paign is vital to the success of this 


industry in the 
Control 


hardware 

Urban Rat Cam- 
campaign in the more than a thous- 
and cities in which rat control drives 
The hardware 
that 
ample materials and supplies used in 


will be carried out. 


industry can do much to see 
and garbage 


effective ratproofing 


disposal are_ available to citizens 
participating in this work. I welcome 
the interest and 
manufacturers and merchants in the 


Every seg- 


assistance of the 


industry as businessmen. 
ment of the industry should give full 
and enthusiastic support to local rat 
control campaigns wherever they are 
instituted.” 





Book Department 


women than men buy 
So say the book critics 


This is 


ORE 

books. 
and merchandising experts. 
one of the reasons why Wm. Krueger 
Company, of Neenah, Wis., has in- 
stalled a highly profitable book sec- 


‘ 


Browsers are welcome here. 





a Profit Builder 


tion adjacent to its distinctive gift 
department. Now almost four years 
old, this department is a high point of 
interest to women and men alike and 
has a high turnover rate. 

About 1000 books are offered on 





They turn into customers. 
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<= THE TURNER & SEYMOUR MEG. CO. 


5 LAWTON STREET, TORRINGTON CONN 
rs. 
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AMERICA’S 


best “sellers”! 


NEW TWINETTE 
SALT and PEPPER SHAKERS 


A spectacularly fast selling repeat item .. . beautifully 
presented. Has tremendous eye appeal. Each TWIN- 
ETTE has a lustrous burnished nickle-plated metal 
yoke that joins the two attractively designed glass 
receptacles. A touch of the finger flips open either 
cover for salt or pepper. Even when tipped they won’t 
spill. Keeps contents dry and clean. 





The above three colored counter display box 
contains four assorted colored sets in red, 
green, yellow and blue providing separate 
shakers for each guest. The complete set a 
$1.00 retailer. 


* iy 
| NM tnt tlhd 
Gi Sy SALT ABD PE PS 

"2, SHAKER 










Tawitary / 
CONVENIENT / 
ATTRACTIVE [ 


KEEPS MOISTURE AND DIRT OUT! CAN-|\ / 
NOT SPILL — STAYS CLEAN. A TOUCH OF \ 

THE FINGER FLIPS OPEN EITHER COVER 
FOR SALT OR PEPPER. EASILY CLEANED! 


CANTRASEQUIPMENT CO. Omen mlibe 00 ee | 


TWINETTE salt and pepper shakers also avail- 
able with one set mounted on a three color dis- 
play card that retails at 25c. A sensational seller 
now in hundreds of stores that sell novelties of 
this character. 





SEND THIS COUPON FOR FREE SAMPLE 





i 

1 Central Equipment Company, 

1020 W. Adams Si., Chicago 7, Ill. 

1 Please send free sample of your TWINETTE salt 
and pepper shakers. Also information and prices 
1} regarding your other carded houseware 
1 specialties. 

1 

! 

1 

I 

1 


re 


CENTRAL EQUIPMENT CO. 


1020 WEST ADAMS STREET, CHICAGO 7, ILL. 
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STURDY BRILLIANT 
DURABLE 


METAL 





Put it out front on your counter. Hang it where your customers wil) 
see it. Your only cost is keeping it filled with VULCAN Electric 
Soldering Irons. THREE PANELS: Screw tip, illustrated, Plug Tip 
and Mercury. 

YOUR JOBBER WILL GIVE YOU PARTICULARS 


VULCAN ELECTRIC COMPANY 


DANVERS 3, MASS. 

MAKERS OF A COMPLETE LINE OF ELECTRIC SOLDERING TOOLS—SCREW TIP— 
PLUG TIP—PYGMY—MERCURY—ELECTRIC GLUE POTS—ELECTRIC SOLDERING 

POTS AND OTHER ELECTRICAL HEATING DEVICES. 






















COMPARE 


DURATITE WITH ANY OTHER 
WOOD BASE PLASTIC FILLER 


See why it’s better! 





When you see how much faster and easier 
Duratite is to work — fills holes in wood, metal 
or plastic in just ove application, dries with only 
1% shrinkage, stays in, can be cut, sawed or 
sanded to a smooth surface — you'll stock and 
recommend it. Complete line of sizes. Try it 

at our expense. Nationally Advertised! 


WEBB PRODUCTS COMPANY 


238 South G Street e¢ San Bernardino, California 





rinkage 
2 sy plication needed ! 
@ Easy to Apply 
@ \t Stays !n 
@ Saws, cuts, sands 
@ fine Texture 
h 
Takes high finis 
Water and Weatherproof 



























@ seven Wood Colors Dept. H, Norcross, Georgia 
bd 

SEND FOR FREE SAMPLE FoR Lanse | D ren sat 
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: Nome é ‘ 
Address —_ : 
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display 


priced fiction and non-fiction, biogra- 
phies and the like. Encyclopedia sets 
also fit into this merchandising pat. 


and 
throughout 


tern 


in the store, current, hi 


numerous 


} 


igh 


sets are sold 


bir I hday 


the year for 


gifts and during the Christmas sea. 


son. 


Globes, sheathed in 


fine display space through continued 
\ddi 


tional book displays on shelves have 


sales during most of the vear. 


been placed near the first floor ek 


vator where they attract the atte 


tion of additional traftic. 





“Poor Travelling Man” 


a lobby hummed with a milling 
noise 


\nd the travelling man was tired; 
He stood in line to beg for a hed 
That the fellow in front had hired. 
Hungry, he sought the coffee shop 
And was told to walk a mile 
Down the street to take his place 
Where he stood a long, long while 


\nd when at last he reached the door 
Too hungry and too weak, 

A smiling hostess turned the key 
By then he could not speak. 
This poor man looked around for hel 
\nd things began to swim, 

Just before he faded out 

\ siren screamed at him. 


The next he knew, his bed felt goo 
The taste of soup was sweet 
He hoped the kind policeman woul 
Let him stay and eat. 
— MArGArET Banks Lowry, 
Wife of W. P. “Pat” Low 
of Reading Hardware Cor} 


Ss 





Township Picnic 


The Monmouth Township Fart 
Sureau Picnic extended an invitatio 
to the Topeka, Kan., Chamber ‘ 
Commerce, and through the chamber 
to other interested residents of Top- 
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eka, to attend the annual Fart 
Sureau picnic. Many responded 
Each year the picnic is held in hono 
of some individual or group who has 
rendered outstanding service to agri 
culture. The 1947 picnic more 
the banks of Shawnee county for thet 
friendly and helpful spirit. The out} 
standing event of the after was 
an address by the public relations| 
dire tor of the City Natior a Bank 


& Trust Co., of Kansas City. 
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These Ideas Brought 
Customers to Towns 
And Their Stores 
(Continued from page 217) 


during Milk Day and thousands 
of half pints of milk are given away 
at various stands throughout the 
city. The annual event attracted 
national attention this year through 
coverage by metropolitan newspa- 
ers, radio and news reels. 


cad * * 


Rural Day Festival 


The Junior Chamber of Com- 
merce of Sparta, Wis., sponsors an 
nnual rural youth day. The 1947 
event was the largest in the history 
of this event with the city jammed 
with youths from the rural areas. 
The program included a movie, 
parade, and a dinner. Teachers of 
the rural schools were in charge of 
their individual schools and did a 
fine job of keeping their charges 
together. A musical program was a 
feature of the afternoon. 


* + + 


Meet Your Neighbor 


More than 100 people recently 
took part in ‘‘Meet Your New 
Neighbor” party sponsored by a 
farm organization in Somers town- 
ship, Kenosha County, Wis. The 
party is part of a rural plan in the. 
area to welcome new neighbors and 
to exchange ideas on farming, cook- 
ing, sewing and canning, Contests 
are held among the men as to which 
is the best hat trimmer and similar 
entertainment are held for the 
women. A supper follows the merry- 
making. 

* ok * 


Visit Farm People 


Instead of the farm people of 
Indiana visiting the College of Agri- 
culture, the college came to the 
rural areas in a special train which 
made more than 70 stops, and at 
which farm folks visited the ex- 
hibits and talked with farm experts. 
Towns at which stops were made 
helped entertain the farm folk. 


Night Room Service 


The tourist promotion division of 
the Cheyenne, Wyo., Chamber of 
Commerce keeps its office open 
until 10 p.m. during the summer to 
accommodate tourists needing room 
for the night. The chamber has a 
list of rooms available at hotels, 
tourist camps and tourist homes. 
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Call Your 
Distributor 











Prominently displayed on your 
counters or shelves, the attractive HOL. 
TITE package will ring up steady repeat 
sales. Rugged, precision-made HOLTITE 
fastenings in sturdy, colorful packages with 
shelf-legible labels that contain complete 
at-a-glance information of contents . . . 
color-coded for quick identification and 
time-saving inventory taking. Your distri- 
butor stocks this quality line of engineered 
fastenings—a dependable source for over 
42 years. 


HOLTITE- Phillip 





The colorful HOLTITE-Phillips Household Kit X2 
sells on sight! Contains assortment of 22 dozen flat 
head steel wood screws, most commonly used 


lengths in diameters from No. 5 to No. 12—with 
2 Phillips drivers, Nos. 2A and 3A. 


















Magic Chef Gas Range 
American Stove Co., 4301 Perkins Ave., 

Cleveland 3, Ohio, offers its 1948 line of 

Magic Chef gas ranges with 16 cooking 


| mT \S te 
| 








improvements. New line consists of six 
basic models ranging from the 20 in. 
wide apartment unit to the 39 in. wide 
deluxe range. Variations in such fea- 
tures as the automatic oven clock con- 
trol, glass in oven door and the top 
griddle, permits the choice of 28 differ- 
ent models. Magic Chef's appearance 
change is most prevalent rounded 
corners and flowing contours. Has a 
1-piece cook top combining backguard, 
cooking surface and front panel in one 
sweep. Fixtures are of chrome and 
pearl gray. One-piece top burner and 
tray features white porcelain drip pan 
and flush fitting top grates. Burner is 
designed to use all types of gases. 


Animal Trap Handbook 


Animal Trap Co. of America, Lititz, 
Pa., has prepared a handbook for buy- 
ers and salesmen of Oneida Victor ani- 
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mal traps. Animal illustrations show 
most important fur-bearing and preda- 
tory animals of United States and 
Canada, and illustrations with brief 
trade descriptions are included of the 
largest selling numbers in the line. 
Alphabetical list of states and prov- 
inces show animals in each and their 
status with reference to being occas- 
ional, common or abundant. 


Midget Combination 


Wrenches 

Meteor Mfg. Corp., 24 Glenwood 
Ave., Buffalo, N. Y., offers the midget 
combination wrenches designed to 
speed up close jobs on radios, precision 
instruments, appliances, ignitions, etc. 
Chrome molybdenum steel, heat-treated 
and hardened, with nickel finish and 
bright ends. Made with slim taper jaws 
to operate half nuts and reach hard-to- 
get at adjustments. Open end wrench 
on one end and 12-point box wrench on 
other. Set of eight displayed and 
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mounted on a vellow and blue card, 

sizes: 13/64 by 7/32, 7/32 by 15/64, 

15/64 by 4, \%4 by 9/32, 9/32 by 5/16, 
i'5/16 by 11/32, 11/32 by %% and % by 
* 7/16. 








Taylor Thermometers 


Taylor Instrument Co.’s., Post Office 
Box 110, Rochester 1, N. Y., offers 
three new thermometers, wall type 


Pah) Ghee 
ee 





shown, with bold white numerals and 
graduations on a_ blue background. 
Streamlined, chrome-plated bulb guard 
highlights this thermometer. Sug- 
gested to retail for $1.25. Also the desk 
model, with a plastic, crystal clear dial. 
Has white enamel figures and the 
reflecting easel back is polished chrome 
plated metal. Retails for $2. Indoor- 
outdoor thermometer tells how cold it is 
outdoors and also the degree of tem- 
perature inside. Ivory or walnut case is 
hung adjacent to a window; the tube 
for outdoor readings is connected to an 
exposed bulb outdoors. Retails for 
$7.50. 
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Light Spring acts upon the latch bolt. 
Heavy Spring acts upon the knobs. 





nly DEXTER TUBULARS 


have all these 9 features of superiority 


TAKE a peek inside — you will see what makes 
a Dexter Latch stand up — extra large size springs 
give an abundance of spring power. 
A large, easy action spring in front for the latch bolt. 
A heavy spring in back for quick, positive knob action. 


This exclusive Dexter feature is only one of the 9 which 
assures your builder customer the best when you sell 
Dexters. 


NATIONAL BRASS COMPANY 
Grand Rapids, Michigan 


CaNOuUh OH = 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
TAMPA DETROIT PORTLAND, Ore. ST. LouIS BALTIMORE FORT WORTH CHICAGO 
CLEVELAND PHILADELPHIA SAN FRANCISCO LOS ANGELES OMAHA KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
AND SHELF HARDWARE 
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Stay-tite Set Screw 

Two Big Coil Springs 

All Steel Interior 

Solid Brass Trim 

Uniform Boring for Locks and Latches 
Self-Adjusting Alignment 

25 Years Specialized Experience 
Shallow Face Plate Mortise 

Lifetime Guarantee 
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PRODUCTS 
yy ON YOUR 
F4- SHELVES 
tH assure 
repeat sales 


—more profits 







VERY Pecora Product is designed 

to do a certain job better than it 
has been done before. This result is 
possible only because of long years of 
experience and painstaking Laboratory 
research. Coupled with this experience 
and scientific development, are manufac- 
turing facilities that have kept pace 
Stock 
and sell Pecora and you will make and 


with mechanical improvement. 


keep satisfied customers. 


Let us tell you more about these Pecora 
products that have such widespread use, 
such repeated demand and so many satis- 


fied customers: 


OUTSTANDING BEST SELLERS 
FROM THE 
PECORA QUALITY LINE 


CALKING COMPOUND 
A leader since 1908. Will not dry 
out, crack or chip when properly 
applied. Gun and knife grades. 


ROOF COATINGS 


Plastic and liquid forms. Weather- 
proof, sunproof, acid and alkali proof. 
More durable than paint. Costs less. 


WATERPROOFINGS 
“Klere-Seal” and “Varseal” types; 
also Black Asphaltic Waterproofing 
in paste or liquid form. 
ASBESTOS FURNACE CEMENT 
A good and trustworthy friend of 
every furnace repair man. 
METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
WRITE FOR BOOKLETS 


PAINT COMPANY. INC. 


Established 1862 by Smith Bowen 
Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 





T’S NEW 








Corbin Cabinet 
Lock Merchandiser 


Corbin Cabinet Lock, American Hard- 
vare Supply, New Britain, Conn., offers 
a complete cabinet lock department for 





the dealer. Displays an assortment of 
“in demand” items and is ideal for the 
customer to select the locks he needs. 
Merchandiser hinges and swings from 
the shelving. Board is made of heavy 
gage steel, 12 by 18 in., and is finished 
with a red background, offset by a 
white checkered design. Dealer pavs 
only for the saleable merchandise on the 
display. Each item is marked with its 
number and suggested use, with a space 
for the price. 


— 


Model 13-1 Tackle Box 
Hamilton Metal Products Co., Hamil- 
ton, Ohio, has designed the model 13-1 
all-aluminum, waterproof, corrosion 
resistant Climax tackle box. All seams 
are electrofused for strength and water 
proofed with liquid solder. Contains 
removable and adjustable partitions. 
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Outside is coated with a flint-hard 
Hammerock finish. Nickel plated 
hardware, strong finger-grip handle 
with place for name. Automatic safety 
lock and two side snap catches. Colored 
rule on top of box. Designed with round 
corners. Size: 127% in. by 61 by 55 
Packed 12 to a carton, weight 20 Ibs. 


Roaster Cabinet 


The Shuler Co., 2110 Woodland Ave., 
Cleveland, Ohio, is offering electric 
roaster cabinets with two shelves. Made 
of light-weight, non-corrosive aluminum 
which has been specially anodized and 
baked with a refrigerator white enamel 
finish, Each has a black base, sports 
matching black hardware, rounded cor- 
ners. Roaster fits down into the top 
where it can’t be jarred; where it is at 





the right working height. Available in 
two styles, one 28 in. high, top dimen- 
sions of 15 in. over-all width, 21in. over- 
all length. Other 28 in. high, top dimen- 
sions of 14 in. over-all width, 19 in. over- 


all length. Packed one to a carton, 
weight 16 Ibs 


Kleener-Pak 


Speedmaster, Ltd., 106 West 64th St, 
New York City 23, offers ‘‘Kleener- 
Pak,’ complete handy hand cleaner for 


housewife, office worker, machine shop, 
sportsmen, mechanics, etc. Said to con- 
tain no acid or alkali, will not injure 
hands or clothing and will not damage 
nail polish. Kit contains the cleaner nd 


a package of paper towels. Pac ked 24 
units to a case, shipping weight 16 Ibs. 
Suggested to retail for 65 cents. 
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That’s the theme of the big springtime campaign 
to help you sell more COSCO Stools 


® For countless needs in the home, nothing takes the place of 
a stool. To fix that fact firmly in your customers’ minds—and to 
help you make springtime, ’48, a banner season for Cosco 
sales—Cosco is launching a great, new campaign of consumer 
advertising in leading national magazines which, between 
January and July alone, will carry a total of 24,357,296 “Buy 
Cosco messages.” 

These attention-compelling ads, and others that will follow 
throughout the year, will feature the completeness of the fair- 
traded Cosco line... the sturdy, smart styling and the many 
sell-on-sight features of every model: step stools, kitchen stools, 
bar stools, ironer stools and bathroom stools. 

Your Cosco distributor is eager to help you pyramid your 
profits. Write him for details on Cosco’s powerful “spring 
offensive” and the many profitable promotion and point-of-sale 
aids available to you with this consumer-preferred line. Just 
mail the coupon below. Or, if you don’t know your Cosco dis- 
tributor’s name, send it directly to us. 











HAMILTON MANUFACTURING CORPORATION - COLUMBUS, INDIANA rl 
Makers of the safer, all-metal COSCO step ladders 
at eg tins Illustrated: Model 4-D Step Stool, with ups 
SGrarthees by holstered seat and back, durable chrom- 





Good Housekeeping ium finish. A COSCO sales leader! 


Us 


: oie AB Please send m > complete edhe Wi Mande... oc oscsqssscumentianess a 
Styled for sitting pretty oe tn ) 








COSCO Stools; ( ) Cosco Step Company bewle'e toe CePoseseceseccess eeeese 
Ladders. { ) Names of cosco Address eeeeeeee eee eeeee sees rere eee 
distributors. | am ( ) am not ( )a 

COSCO dealer now. - uae EERE TS eee ry 


BS aah ease) 
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21 %o greater 


EVERSHARP MODEL No. 30 


the faster, easier action of EVERSHARP 
Mowers makes sales easier, too! 


@ 110° Helix...21% above average, 
means two instead of one blade at cut- 
ting surface...for greater action... 
also extra resistance and Protection is 
added to lower cutter bar to withstand 
shock of impact with foreign objects. 


Built to last. Full 16" cutting - width 
5-blades, self-sharpening. 


Self-aligning ball bearings, with 
take-up adjustment. 


Double-pawl clutch: positive, smooth 
action. 

Crucible steel cutting blades and 
lower cutting bar, precision ground 
for perfect alignment, also double 
set screws for micromatic cutting 
adjustment. 

Hi-Lo adjustment. %" to 1%" for light 
or heavy lawns. 


Ribbed rubber tires and moulded 
rubber gripped handle. 


Stained hardwood roller or ribbed 
rubber roller with hardwood core 
(optional ). 


Snap-on handle of rigid tubular steel. 


Baked enamel finish, attractive colors. 


Balanced weight: 34 Ibs. 2 models: 
Model No. 30, cast side frame. Model 
No. 20-E, all steel. Both with heavy 
gauge pressed steel shock - resisting 
wheels. 

Guaranteed one year. Compare Ever- 
sharp specifications. Available through 
your jobber. Write us for information. 


Designed and manufactured by 


MIDWEST MOWER CORPORATION 
2132 Locust Street, St. Lovis 3, Mo. 


uersharfee 


LAWN MOWER 


America's fastest growing favorite! 
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WHAT’S NEW 








‘‘Poly-Matic’’ 
Clothes Dryer 


Frank L. Pollard Co., 1501 37th Ave., 
Oakland 1 Cal., has designed the Polly- 
Matic, automatic, aluminum indoor or 
outdoor clothes dryer. Arms spread 








level above head for easy access. Utility 
stand permits it to be used in garage, 
spare room or basement during rainy 
Sturdy metal construction, 
enameled red. Polly-Matic lock auto- 
matically locks the arms of the dryer 
in a choice of three positions, closing 
with a flick of the finger. Specially 
made with extended fins to avoid neces- 
sity ofi nstalling in concrete, except in 
unusual ground conditions. Has swivel 
lid which, when open, locks the dryer 
pole to box. Available in four sizes: 
100 ft., 8 ft., 2 in., arm spread, shipping 
weight 10 Ibs., 4 oz.; 125 ft., 9 ft., 2 in. 
arm spread, shipping weight 11 Ibs., 
8 oz.; 150 ft., 10 ft. 2 in., arm spread, 
and 175 ft., 11 ft. 2 in., arm spread, 
shipping weight 14 Ibs. All models are 
7 ft. high. Retail price range is from 
$13.95 to $18.95, indoor base, $3.95. 


davs. 


‘‘Saf-T-Plug’’ 


Electrical Saf-T-Plug & Devices Mfe. 
Co., 769 Venice Blvd., Los Angeles 15, 
Cal., offers the ‘‘Saf-T-Plug,”’ electrical 
wall plug with a rotable cover which 
shut and 
locked when the plug is removed. 


Stays 
It 
can only be operated when both prongs 
of the plug are inserted into the unit. 


snaps automatically 





locks 


the plug 
Packed 2 doz. to self-service | 
display carton. Suggested to retail for 
79 cents each. 


Quarter right turn 


securely. 





| 

















METAL CEMETERY VASES 
Made in a variety of sizes and 
shapes, with or without wire stands. 
Heavy gauge metal, attractively fin- 
ished in green enamel. 


TUB-SHAPED METAL 
FLOWER CONTAINER 


Green enamel 
finish. Can be 
had 
num or own 
choice of fin- 
ishes in quantity 
orders. 


in alumi- 


WALL 
BRUSH & COMB 
CASE 


A handy item 
in popular ae- 
mand. Variety 
of colors... 






Large mirror. 


Sold through 
leading jobbers 
from coast-to-coast. 


METAL FABRICATING CO. 


WILKES-BARRE, PA. 
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Packaged Peat Humus 


Clinton. Nurseries, Boston Post Rd., 
Clinton, Conn., is offering New Era 
peat humus and potting soil packaged 





in bags containing a DuPont polvthene 
liner which is claimed to be sealed mois- 


ture proof. The humus is said to be 
packaged and sealed at its peak effec- 
tiveness. There is no dealer“loss through 
evaporation and no soil in the store. 
Peat humus is a natural soil conditioner 
recommended for use in building up all 
soil. It is said to absorb and hold a 
quantity of moisture. Maker claims the 
peat humus is fine-grained and odorless 
and that plants raised in the conditioner 
have strong root systems. Peat Humus 
is available in 1, 10, 25, and 50-lb. 
packages to retail for 15 cents, 55 cents, 
$1.10 and $1.65 each. One-lb. size is 
packed 25 to a carton. Potting soil is 
packaged in 1-lb. bags. 


Paint Scraper 


Carboloy Co., Inc., Detroit 32, Mich., 
offers an all-purpose paint scraper said 
to remove all types of paints, lacquers, 
hard enamels, from flat and curved 
wood and metal surfaces with ease. 
Easilv adjustable blade is made from 
Caroloy cemented carbide, has four 
working edges and four individually 


shaped corners that are claimed to fit 





into almost any corner or molding. 
Although harder than any surface ordi- 
narily scraped, the blade will not injure 
the material underlying the protective 
coating due to the positioning of the 
blade, says maker. Blade can be ground 
on any fine-grained silicon carbide stone 
or wheel. Red Devil paint scraper’s 
handle holds blade with set screw. 
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CAPTURES ATTENTION AND SALES 


This vivid Victor Ant Trap counter display is printed in 
bright red, yellow and black. It gets your sales message 
across in a flash. Each display holds two dozen traps .. . takes 
up little counter space. 





KILLS SWEET AND 
GREASE EATING ANTS 


Both types are attracted to 
Victor Ant Trap. The formula 
for Victor Ant Trap was devel- 
oped exclusively for the Animal 
Trap Company of America. This 
new and better Ant Trap comes 
ready for use. 


Victor Ant Trap national adver- 
tising helps put profits in your 
pocket. Your customers will see 
Victor Ant Traps advertised in 
Good Housekeeping, Better 
Homes and Gardens and 
American Home. Be sure to 
have adequate stocks. Order 
yours from your jobber now. 


ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. 
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“Air Express picks up those 
packages right at your door 
here, and delivers at no extra 
cost. There’s no waiting around, 
because Air Express goes on 
every flight of the Scheduled 
Airlines. No U.S. point is more 
than hours away! 


“And rates are low. Don’t in- 
terrupt me—I said low. Why 
else do business men use Air 
Express to ship finished items, 
replacement parts and perish- 
ables regularly?’ 





“Hald tt; bub (” 


“No jay-walkin’ here! 
Gotta get to the airport? 
To Air Express those 
packages? My poor friend 
—haven’t you heard? 




















Specify Air Express-Worlds fastest Shipping Service 


@ Low rates 
cities at no extra cost. 


st 
®@ Moves on all flights of all Scheduled Airlines. 


special pick-up and delivery in principal U.S. towns and 


@Air-rail between 22,000 off-airline offices. 


True case history: Machine parts made in Camden were needed in Chicago 
in a rush. 32-lb. package picked up the 28th at 10 A. M., delivered same 
day at 5 P.M. 669 miles, Air Express charge only $6.88. Gave days 
more time to complete the job. Other weights, any distance, similarly 
inexpensive and fast. Just phone your local Air Express Division, Rail- 
way Express Agency, for fast shipping action. 








AIR EXPRESS, A SERVICE 
OF RAILWAY EXPRESS 
AGENCY AND THE 
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Outside Door Lock 


Sargent & Co., New Haven, Conn. 
has developed the Sargent Precision 
Built Integralock. It is made with a 
round rosette and furnished in a choice 
of several materials to harmonize with 











By a 


the decor of usual small homes. 
quarter turn of the kev, the latch and 


chear pin is used in the cylinderknob. two he: 
This gives way when subjected to ex- great 
treme torsion allowing knob to spin, Once a | 
yet the regular key will continue to a plain 
5 and we 


retract bolts. Pear-shaped knobs made 
of brass or bronze are polished to a high 
finish and Available in 
bright brass, dull brass, bright and dull 


plowing 
under ¢ 


lacquered. . 
are furt 








GETS THERE FIRST 


Rates include pick-up and delivery door 
to door in all principal towns and cities 


scHEDULED AIRLINES or tHe u.s. 





nickel, bright and dull chrome. in. col 
with s! 

Deming Copper Tube special 
arm w 


Bulletin 


Deming Co., Salem, Ohio, has issued a 
bulletin showing how copper tubes can 
be use| in pump installations. Bulletin 
T-1 is printed in yellow and brown. 


Burpee Double Cooker 


Burpee Can Sealer Co., Barrington, 
Ill., offers the 
pressure cooker, low and squatty with 
Dutch 
utensil for 


3urpee double cooker, a 


It’s also a 
oven, double boiler, buffet 
one-dish 


large bottom area. 


meals, jam and marmalade 
kettle, which produces such without 


sticking or burning, says maker, a candy 





which 


heat 


kettle with soft bottom 
makes stirring unnecessary, and a regu- 
lar saucepan. No draining is needed for 


cooking fresh or frozen vegetables. 
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Kover Kolter 


Calhoun Mfg. Co., Cedar Falls, Iowa, 
is offering Kover Kolter for clean plow- 
ing in set or dry soils. Equipped with 


any 


two heavy Timken bearings that have 
grease sealed in and need servicing but 
once a year. Claimed to do the work of 
a plain coulter and jointer in dry soil 
and works equally well in wet spring 
plowing. Unit can be used to plow 
under corn stalks also. Kover Kolters 
are furnished adaptable for 14% or 14% 
in. coulter shanks and is equipped 
with standard, 16-in. disc blade of 
special tempered steel and heavy duty 
arm with 4-way supporting struts. 
Weight is 27 Ibs. 


Bengal Hand Drill 


Northeastern Co., 10-09 Steinway St., 
Long Island City 5, N. Y., offers the 
Bengal hand drill with an aluminum 
body and scientifically designed ‘Fist 
Grip” handle to prevent wobble. En- 
closed gears to prevent finger injury. 
Tool has 4-in. capacity rust-proofed 
steel chuck with hardened jaws, and 
precision die cast gears. Balanced de- 
sign is said to prevent frequent break- 
age of drill bits. Has a non-chip finish. 
Hand drill is suggested to retail for 
$3.95. 














CREATES NEW KIND OF FISHING LINE 


REMOVES ALL SURPLUS STRETCH 
» HOOKS ARE NOW SET INSTANTLY 


Every strike means a landed fish 


» NO MORE BROKEN REEL SPOOLS 


No line retraction to crush reels 


» DIAMETER GREATLY REDUCED 


10% to 25% smaller—more reel yardage 


» STRENGTH GREATLY INCREASED 


25% to 50% stronger—at no extra cost 


>» MORE ABRASION RESISTANCE 


50% to 100% more wear—outwears all others 


IN WAlKe Wot - Stretch PROCESS 


TRADE MARK 








Our Exclusive “ofStretch Process is the Amazing result from years of con- 
stant research by nylon experts. In this process, the molecular polymers (from 
which nylon is made) are reoriented and stretched to eliminate surplus stretch. 
The Hof Stretch Process reduces diameter, incredses tensile strength, adds 
abrasive resistance and permanent smoothness. Truly, this process creates a 


N E W K IN D O F FISHING LINE. 
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Everybody in the family 
Loves that 
\ ~~ KitchenAid ! 


ta ‘8 y 
eo dy Ze 
& (7 , MOM LOVES IT MOST She kn 
tiring, tedious tasks it saves her tchenAid 
attachme i 
slice vegetables, shell peas, 5 


ws how many 


and vegetables, sharpen knives, buff silver, and 
maay more No ordinary mixer offers so much. 


$1$ ADORES IT. Now she’s as good as Mom at 


cakes and cookies and delicious desserts— a 


easier and quicker And they're good 
Exclusive Planetary Action is thorou 


nly KitchenAid offers 
this finer, more costly action. 


BUD SAYS IT'S KEEN. K Aid even has an ice 
cream freezer attachment. No ordinary 
mixer offers so much power—even 
with auxiliary power adapters 


See the KitchenAid Food Preparers () models) and hitchen Aid Electric Coffee Mill at 
your favorite department store, hardware on electric appliance stove. Ask Jor hichen Aid 


KitchenAid 


THE FINEST FOOD PREPARER FER THE HOME 
Macslectered by Mobert the werid's largest manvhectorer of commersret toed machines 


KITCHENAID DIVISION + THE HOBART MANUFACTURING CO - TROY, OWK 


Get Your Share 


Take advantage of the biggest ad- 
vertising program in KitchenAid 
history. This year, each big half- 
page ad in color reaches 10 million 
prospects in four top-notch maga- 
zines— Better Homes and Gardens, 
Ladies’ Home Journal, Country 
Gentleman and Bride’s Magazine. 

This big promotion tells the 
KitchenAid story from start to 
finish. It shows show KitchenAid 
mixers excel in every way —in 
power .. . in labor-saving attach- 






What wondorful 
Friends 
t6 Come tome To 


You'll use them every day in that The Finest 
ay new kitchen of yours. Every Mixers Made 
day KitchenAid will take on the KitchenAid 
hard work that makes geuing detie not an ord 


meals more fun mixer, i 


° pletc 
*\ Pe 4 easily -unde 
= -//,. KitchenAid Reciy 
“4 you for success in baking every time. 
. Because of its fuller power and 
unique, costlier Planetary Action, it 
mixes, whips, beats, blends and folds 
Mmmm—What Coffee! Buy best of all. But more, there are attach- 
whule colfee beans fill the 
KitchenAid Coffee Mill hopper 


1 coffee at —etables, freezing ice cream, polishing 


chore—chopping meats, slicing veg- 


vto silver, and many, ma 1 


(will ase for Kitchenaid. I brothers of 

' ts the big commercial kitchen machines 

gives any desired grind built by Hobart (the world’s largest 
manulaturcr in its field) KitchenAid 

instantly—ready for brewing before Sivey you performance, features and 


the flavor fades. 


KitchenAid 
“Ths Finsit Food, Frupanwr for the Homs 


KitchenAid Division—Tthe Hebert Manufacturing Compeny. trey, Obie 


construction —in a class by itself. 





of the 10 Million 


ments . . . in the unique, costlier 
Planetary Action . . . in perform- 
ance. It shows how KitchenAid 
Coffee Mills deliver the finest 
coffee ever—freshly-ground at the 
flip of a switch. 

Tie in with KitchenAid’s biggest 
year. Display KitchenAid Products 
—demonstrate KitchenAid—and 
you'll get your share of the house- 
hold food machine business by de- 
livering the finest. Ask your distrib- 
utor about the fud/ KitchenAid line. 


HOBART 


PRODUCT 





KitchenAid 


THE FINEST FOOD PREPARER FOR THE HOME 


Manufactured by Hobart, the world’s largest manufacturer of 


KitchenAid Division, The Hobart Manufacturing Company, Troy, Ohio 
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Cantilever Action 
Opening Box 


Simonsen Industries, Inc., 1414 S. 
Michigan Ave., Chicago 5, IIl., offers an 
18 in. rip roof, 6-tray, cantilever, steel 


tool box. Tool box features strong 
handle formed to fit the hand. Made of 
heavy gage steel, the box has rounded 
corners and is reinforced throughout. 
There are no raw edges, and partitions 
and trays are all rolled on. Includes 
built-in continuous hinges. Full-size 
travs, has baked enamel finish. Weighs 
19 Ibs., shipping weight, 22 lbs. 


Plastics Industry 


Modern Plastics, 122 E. 42nd St., 
New York City 17, has published a data 
book entitled, ‘“The Plastics Industry.” 
It detines plastics and the various groups 
that make up the plastics industry. It 
shows graphically how the _ plastics 
industrv has grown and how the raw 
materials production is divided. 


Can-jJar Opener 


Zim Mfe. Co., 3037 Carroll Ave., 
Chicago 12, HlL., is introducing a combi 
nation can and jar opener, a single wall 


unit. Can opener is at top and the jar 


opener at the bottom. Opener comes in 
chrome finish at $6.50 and in cadmium 


and white enamel at $3.25. 
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Swing King Hydraulic 
Door Check 


H. M. Stuart Co., 200 S. 10th St.’ 
Minneapolis, Minn., offers a hydraulic 
check for the door suggested to retail at 





$3.98. Designed with an arm which 
breaks twice, permits complete housing 
of device between inner and outer door. 
Unit weighs 2% lbs., and was tested to 
eliminate variations due to weather 
change. Installed with a screw driver; 
two brackets and six small screws. 
Factory guaranteed. 


“‘Kitchie,’’ Utility Doll 


Benco Products Co., 8S. Dearborn St., 
Chicago 3, IIl., offers a utility doll 
111% in. tall, with 7 household items: 
hat; two-piece cookie biscuit cutter 
made by Plas-Tex Corp.; hair, specially 
wound scouring pad, made by the Kurly- 
Kate Corp.; arms; set of 4 measuring 
spoons, made by Kilgore; bag; individual 
aluminum tea-ball made by Aluminum 
Specialty Co.; dress; 15 by 15 in. dish- 
cloth, either Hanson or Morgan-Jones; 
skeleton and feet consist of a pair of 
Vaughn food and utility tongs, and 
back of head, plastic metal strainer, 
by Washburn Co. Doll is assembled 
around a heavy cardboard form, 22 ply 
and inclosed in a heat-sealed Cellophane 
bag. Form is punched so arms may be 
attached after articles have been re- 
moved to make a play doll form. Arms 
with fasteners are included in bag. 





Doll's face is in 5 colors with silk screen 
Printing. Suggested retail price of doll 
1s $2.49. 
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Striking advertisements with headlines like these 








sell PyrRENE* Fire Extinguishers to the 






13,740,222 readers of these magazines 


You*re going to sell a lot of 


TEME 


Consistent advertising in important consumer and farm 
magazines tops off the PYRENE sales program. PYRENE 
offers a complete promotion and merchandising service to 
every dealer. That's the sort of support you'd expect from 
the world’s finest fire extinguisher . . . the extinguisher to 
push for easier sales, bigger profits, satisfied customers. 


*T. M. Reg. U.S. Pat. Off 


DEALERS: Write for information about 
the Pyrene No. 4 Profit Kit . . 
to-sell deal a 


. an easy- 
. a deal that includes many 


EXTINGUISHERS powerful selling helps. 


PYRENE MANUFACTURING COMPANY ! 


584 BELMONT AVE., NEWARK 8&8, N. J. 
Affiliated with C-O-Two Fire Equipment Co. 
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OUTWEARS 


SEVERAL PAIRS OF 
ORDINARY GLOVES! 





TIGER GRIP is the glove that has proven its 
true worth on the job. It gives the worker 
greater protection because its specially knitted 
material contains hundreds 
of “loops” that cushion the 
hand. Soft and comfortable 
—cool in summer, warm in 
winter. By actual test it OUT- 
WEARS several pairs of ordi- 
nary woven fabric gloves. 








“A BETTER WORK GLOVE 
FOR EVERY PURPOSE”’ 





NO. 271PK—LEATHER PALM GLOVE 
A quality safety glove. Leather palm, thumb and 
finger tips. Leather knuckle strap for extra pro- 
tection. 

ADVANCE manufactures a 

complete line of cotton and 

leather gloves, welders gloves, 

wire-stitched gloves—a complete 

line of safety and protective 

clothing for every industry. 


S2 page CATALOG 


YAN TOS 


GLOVE MANUFACTURING CO. 


DEPT. HA, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo» Chicago-Rome, Ga. 











WHAT'S NEW 








Gas, Electric Lawn 
Mowers 

Turpinorr Mfg. Co., Kansas City, 
Mo., offers a line of Velva-Cut gas and 
electric power lawn mowers featuring 





two models — one powered by a May- 
tag gasoline engine, the other by a spec- 
ial precision built 44 H.P. electric motor 
for AC current. Both models retail 
under $100. Mowers have a cast alu- 
minum base for light weight, under 
50 lbs., with floating handle attached. 
They are claimed to trim within 1% in. 
of walls, shrubbery, etc., and cut a 16- 
in. swath in tall or short grass or weeds 
on all terrain. Mowers have 4 free-flow 
wheels which are positioned to prevent 
scalping, says maker, and a cutter 
which can be adjusted or sharpened or 
replaced easily. 


Positive Grip 
Faucet Handle 

Can be firmly attached to any bath, 
shower basin or sink faucet, says 
maker. Snap on cap is provided with 
each handle. Said to fit any standard 
stem. Boss guarantees stem will turn 
even if the spline has been stripped. 
Self-centering, it has a chrome mirror 





finish. Top screw holds handle firml, 
onstem. The Nuway Co., 257 Richton, 
Detroit 3, Mich. 


Green Spot Display 
Material 

Scovill Mfg. Co., Waterbury 91, 
Conn., offers eye-catching display de- 
signed to help dealer sell more garden 
hose equipment. Units are functional 
as well as colorful and combine to in- 
crease sales with self-selling product 
cards. Shown in the suggested display 
are the Green Spot packages open for 
inspection supplemented by the fea- 
tured display unit and flanking ‘Silent 
Salesman”’ product cards to form a 
complete garden hose equipment de- 
partment. Product cards are 15 by 21% 
in. and feature the Green Spot and 
“Keep that Spot Green” theme. They 
show 6 fan spray and 12 quick connec- 
tors. Items are easily detached for con- 
sumer inspection. 
trations fill up blank space as each unit 
is removed, 


Surf Casting Reel 
Horrocks-Ibbotson Co., Utica, N. Y., 


introduces squid king, surf casting reel 
which features push button clutch con- 





trol. Slight pressure of the finger will 
free spool or engage the gears. Clutcl 
mechanism clutch — lever: 
making for more efficient and faster re¢ 


eliminates 
] 


operation. 


Auer Catalogs 

Auer Register Cc., 3608 Payne Ave 
Cleveland 14, Ohio, offers catalog ‘‘G”’, 
containing 36 pages, as a guide for the 
selection of grilles for all purpose 
Designs shown can be furnished 1 
steel, bronze or aluminum. Also avail- 
able is Book 48 which includes specifi 
cations and _ illustrations of Auer 
registers. 
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{ne hottest ea in Housgulares 


REYNOLDS 


"Wetime ALUMINUM 


WITH TRIPLE - 





1, V2, 2, 3-qt. 
Covered Saucepans 


SENSATIONAL PRODUCT! Captive Heat 
is a fact! The Triple-Thick Bottom captures, spreads 
and holds heat—applies it gently over the whole 
area—no hot spots to scorch or burn. . . The 
Steam-Trap Lid sits tight in its finely finished 
tongue-and-groove seal . . . And the quick- 
condensing walls drip back flavor-laden juices 
» —for “waterless” cooking at its best. Women 
who try Captive Heat will use nothing else. It's 
“the nearest thing to pressure cooking, without 
the pressure!” 





4, 6, 8-qt. 
Covered Saucepots 





VA, 2, 242-qh. 
Double Boilers Bin 


auminu 


THICK BOTTOM 


wien veil 








SENSATIONAL DISPLAY! No house- 


wares department has ever before had a display 
as striking as this brilliantly colored 3-dimension 
cutout. It wili dominate your counter or your 
window even as the quality of these utensils 
dominates the field. It will stop traffic like a 
circus parade. Ready for distribution now! Ask 
your jobber or call the nearest Reynolds rep- 
resentative. Reynolds Metals Company, 
Housewares Division, Louisville 1, Kentucky. 


REYNC Ol Ds 





um 


CO Renows Lifetime ALUMINUM 


1) Dome Covered 
Chicken Fryer 


TRIPLE-THICK BOTTOM— 


GUARANTEED FOR LIFE 


Reynolds Pioneering made Aluminum Competitive ... Take Advantage of It! 
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18/2" 
Ovol Roaster 





4-qt. 
Teakettle 


= 
6, 8-cup 


Percolator 


1, W-qt. 


Open Saucepan 
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... BACK AGAIN! } 


Figgins 


_,. the Handiest 
Glove Ever Made 





FABRIC LINED - 
RUBBER COATED 


The new, improved 
Swaggerette is 
back again! Used & | 
and endorsed by ¢ 
women everywhere, j@ | 
this high quality Bs | 
glove for house and z | 
garden use has @& | 
many new fea- & 





tures. Soft, napped 
fabric lining makes 
them easy on and 
off... tough, 
durable, natural 
rubber coating out- 
side protects the es | 
manicure and keeps hands lovely . . . 
curved, form-fitting design assures firm 
grip. Ideal for all kinds of hand- 
spoiling jobs in and around the house. 


WATERPROOF, DUST-PROOF 
SNAG-PROOF 


Nationally Advertised in 


7 


uA 
Z| 
= | 


Soft ; 
as a Kitten 





©@ Good Housekeeping 
© Ladies’ Home Journal 
@ Saturday Evening Post 


© Better Homes and . | 
Gardens ‘ 





Distinctive a | 

New Packaging ~ 

New, four-color, eye-appealing display 

band of new design. | 
| 
| 
| 
| 


e Consistent Seller 
© Volume Market 
© Rapid Turnover “é 
© Attractive Profits A 


Priced to Retail at #7.0 cS | 





Attractive pastel green... three sizes, 
assorted—small, medium and large... 
1 dozen pairs to box ... 12 dozen 


pairs to shipping case. 





Tease rete MG v5 Pal OFF | 


Edmont Mfg. Co., 523 Orange St., Coshocton, 0. 


‘‘Jiffyship’’ Cream 


Whipper 


R. Krasberg & Sons Mfg. Co., 2501W. 
Homer St., Chicago 47, Ill., is making 
the “‘Jiffywhip” cream whipper, which, 





says the maker, will whip either coffee 
or whipping cream in 30 seconds with 
no splash or splatter. Unit has two 
aerators and a slotted propeller fan. 
Speedy and easy to clean, the whipper 
has red baked enamel handles and a 
nickel-plated finish. Packed in a 3-color 
point-of-sales carton. Made of steel, 
whipper is individually packed in box, 
packed a doz. to shipping carton weigh- 
ing 914 lbs. Suggested to retail for 
$1.98. 


Open Window Lock 


Burbridge Mfg. Co., Kenosha, Wis., is 
making an automatic open window lock 
that is said to allow a standard window 
to be left open in any position, top or 
bottom, yet prevents further opening. 
Lock consists of a rubber roller with a 
toothed core running on a serrated 
track. Lock has an attractively finished 
streamlined cover and is easily installed. 
Window is not marred by installation 
or use. 


Daytona Racer 


Rockette Products Co., 5005 Euclid 
Ave., Cleveland 3, Ohio, offers the Day- 
tona racer, for straightaway or tether 
racing made of plastic. Wheels are solid 
aluminum with true-to-life brake drums, 
Tires are resilient custom-built rubber. 
Motor is sealed in and has free wheeling. 





Available in 9 colors. Maker claims it 
will not chip or fade. Runs like a real 
racer at speeds up to 15 m.p.h., for 
about 175 ft., says maker. 











YOU ASKED 


OU ASKED FOR a high-quality, 
multi-purpose, large-volume enamel 
that you can sell with confidence—because 
a reputable manufacturer made it! You 
asked for an enamel they'll buy again and 
again!...an enamel that 

will give you action! 


YOU ASKED FOR 


genuine 


PLASTIC 
DE LUXE 


—_ 





LABORATORY TESTED 
for quick-drying * 
smoothness °* 
TO HELP YOU SELL MORE 20th Centur 
PLASTIC De LUXE Enamel . . . you gef all 


the advantages of a a national 
advertising campaign & other free aids. 


high coverage 
toughness 





MONEY BACK GUARANTEE OFFER 





For Details, write to: 


20TH CENTURY PAINT & VARNISH CO. 
456 Driggs Avenue © Brooklyn 11, N. Y. 
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WHAT'S. NEW 





Plas- Tile Nu-Clear 


Transparent liquid plastic coating for 
linoleum, wood floors, woodwork, fur- 
niture, and exteriors. Maker claims it is 





alcohol and stain proof, will not crack, 
chip or peel and is non-porous. It has 
a flash point of 105 deg. F. Damp cloth 
over surface coated removes dirt and 
soil. No waxing is necessary. Plas-Til 
De-Waxer removes all loose dirt from 
surface where Nu-Clear is to be applied. 
Nu-Clear is suggested to retail for $7.95 
per gal., $4.75 per half gal., $2.75 per 
qt., and $1.60 for pts. De-Waxer in 
same quantity is $5.35, $2.75, $1.50, 
and 85 cents. Kit of a qt. of Nu-Clear 
and a pt. of De-Waxer is available for 
$2.95. Plas-Tile Products Co., New 


York City, 7. 


““Chrome 400’’ 
Home Slicer 


General Slicing Machine Co., 331 
Berry St., Brooklyn, N. Y., is present- 
ing the deluxe ‘Chrome 400” home kit- 
chen slicer. Ideal for roasts, cold cuts, 
cheese, fruits and vegetable salads, 
bread and pound cakes, cole slaw, etc. 
Slicer has a thickness gage which allows 
you to regulate slice thickness from 
wafer thin to 34 in. thick. Food clamp is 
said to permit you to slice to the last 
piece. Finger-tip pressure sends the 
stain-proofed rotary blade through any- 
thing sliceable, says maker. Suggested 
to retail for $19.95, $20.95 west of the 
Mississippi. Unit is 9) in. wide, 15 in. 
long, 634 in. high and weighs 11 Ibs. 


Three Paints in 
Identical Colors 


Patterson-Sargent Co., 1325 E. 38th 
St., Cleveland, Ohio, has teamed up 3 
different BPS finishes, including the 
one-coat Flatlux, ina series of 12 identi- 
cally matched colors enabling decora- 
tors to paint walls, woodwork and 
painted furniture is the same color but 
in flat, semi-gloss or full gloss finishes. 
lhis eliminates mixing. 
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SONI ce Ge F 


MASTER 
STEEL 


No. T-5016 
Length 16”; Width 7”; Depth 7” 


THE SHORT COMPLETE LINE FOR 
Profit and Faster Turnover 
with Smaller Inventory 


Many costly features never offered before 
at such LOW retail prices. 





¥ Streamlined Beauty . . . Sleek, Rounded 
Vv Recessed, Nickeled Hardware 

¥ Seamless One-piece Lift-out Tray 

¢ Padlock Hasp 

¥ Continuous Piano Hinge 


Sold Only Thru 
The Independent 
Trade. Never 
Thru Chains 
. or Mail Order 


Houses 





No. T-3019 
Length 19”; Width 6!/,”; Depth 6'/,” 


These new Master Boxes have profit possibilities for you. 


A window and table display will result in profitable sales to repairmen, 
servicemen, mechanics, electricians, hobbyists, farmers and housewives. 


MASTER METAL PRODUCTS, Inc. 
273-291 Chicago Street Buffalo 4, N. Y. 
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No. 64 
334” 
closed 


QUALITY U 


is the real 
pay-off! 


Camillus consumer advertising, point- 
of-sale promotion, displays and trade 
catalog are doing a bang-up selling 
job . . . but what counts most with the 
CAMILLUS line is FINE QUALITY. 


Quality starts at Camillus with the 
finest materials. For example, blade 
steel, custom made to our exacting 
specifications. 


Then, to finest materials, is added 
the “know-how” of knife making, 
gained in 72 years of experience— 
the secret of mass production on a 
quality basis—the right combination 
of precision machine work and skill- 
ful hand finishing. 


Finally, as outward evidence that 
‘CAMILLUS has the edge,” blades are 
hand honed under oil and hand 
stropped to a tough, long-lasting 
sharpness. 


You sell CAMILLUS Knives easier and 
faster because of CAMILLUS advertis- 
ing and promotion—and you sell 
them with greater confidence and 
pride because of CAMILLUS QUALITY. 
Camillus Cutlery Company, New 
York 17, N. Y. 








WHAT'S NEW 





Door Hold 


Minute Man “Push-Matic’’ door 
hold is available in wall and floor mod- 
els. Just push the door to lock it, open 


“a " ~ 235 
ha \linute) 
Na er 
‘DOOR HOLD | — 
"t:|| sroor AND WALL MODELS |‘ 


t,o 
} -$TEWART CO 
FROWOCK-STEWAS 


and push to release it. Packed in 
individual boxes, a doz. to an attractive 
display box. Suggested to retail for 
$1.25 each. Forhock-Stewart Co., 
8 Harris Court, Worcester 8, Mass. 


Farm Automatic 
Water System 


Foster Mfg. Co., 1 Kinsey Ave., Buff- 
alo 17, N. Y., offers the Foster auto- 
matic water system designed for every 
farm and rural requirement. As the 
pumps have but one moving part, the 
gun metal impeller, operation is quiet. 
Pump has the same features found on 
all the models of the company’s line: 
voluted streamlined castings, bronze 
case ring, stuffing box bearings, and 
stainless steel shaft. Adjustments and 
repacking can be accomplished without 
dismantling the pump. Automatic 
pressure switch maintains set pressure 
while the air volume control is said to 
accurately maintain the correct quan- 
tity of air in the tank, All units are 
equipped with a foot valve and strainer. 
Any standard size tank with 42, 82 and 
120 gal. capacities can be used with any 
unit. Suggested retail prices range 
from $121.45 to $224. 


Agriculture vs. Business 


Farm Journal, Rural Electric Infor- 
mation Exchange, 420 Lexington Ave.- 
New York City 17, has published a bro- 
chure entitled, ‘‘As Goes Agriculture, So 
Goes Your Business” by Frank E., 
Watts, executive assistant, Farm Jour- 
nal, The booklet provides a brief pic- 
ture of the importance of agriculture to 
the national economy; the necessity of 
maintaining a high purchasing power 
and net income; the problem of the 
farmer in reducing productive costs that 


this may be achieved; and some of the 
major problems confronting the farmer 
in achieving this end. 


Rolls Razor Stock 
Display Case 


‘“48er Salesmaker Assortment’ is 
offered to dealers-combination display 
and stock case. Unit is modern in de- 
sign, is compact and requires little space 
on counter. Plainly visible under a 
clear movable glass top is an assembled 
razor lying on its metal case. Stacked 
in the back is an assortment of items 
including: six razors wrapped in gift 
packages, and six each of accessories. 
Rolls Razor, Inc., 338 Madison Ave., 
New York City 17. 


Bicycle Ordinance 
Booklet 


Bicycle Institute of America, Inc., 
Room 1215, 10 Rockefeller Plaza, New 
York City 20, has published a booklet 
entitled, “Bicycle Ordinance, Registra- 
tion and Licensing,’ to help promote 
safety practices through the United 
States for and by bicyclists. It is actu- 
ally a program and guide to improve 
bicycle traffic, promote safety practices 
and eliminate theft in United States’ 
communities. 1000 copies have been 
prepared for nationwide distribution to 
organizations and individuals who can 
be instrumental in putting such a pro- 
gram across in their communities. 


Hostesset 


Federal Tool Corp., 400 N. Leavitt St., 
Chicago 12, IIl., is offering a set made 
of boil-proof plastic which includes two 
sets of salt and pepper shakers, sugar 
bowl, cream pitcher and a tray. Set is 
available in red and ivory and is pack- 
aged in a gift box which serves also as a 
counter display. Set is packed 1% doz. 
and 1 doz. per pack and the former 
weighs 314 lbs. Set is suggested to 


retail for $1. Maker claims the set can 
be treated in dish water the same as an 
other dish without distortion, warping 
or loss of color. 
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tees perfect toast every time. Com- 
pensates for a wide range of voltage 
variations automatically. Never needs 
adjustment. 


/ NEW SUPERFLEX toast timer guaran- 








ce 


A NEW EASY-LIFT HANDLES are large, 











smooth, and curved to fit the finger 
tips. Safe... sure-grip... always 
cool to the touch. An exclusive 
“Toastmaster” feature. 











this toaster a cinch to clean. Hinged 
tray pops open at the push of a but- 
ton. No tricky catch, nothing to 
remove and mislay. 


Six POP-OPEN CRUMB TRAY makes 
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THE NAME THAT ALWAYS 
POPS UP WITH A SALE! 


5 one in, year out...in days of good supply as well 


as scarcity ... the “Toastmaster” name sells more 
toasters than any other. To your customers, it stands for 
top quality... a quarter-century of craftsmanship ... that 
value-giving “know how” built into America’s most- 
wanted toaster. To you, it means top demand. Not only 
now, but in the future, too, as each new day sees more 


and more new “Toastmaster’’* toasters being made. 


the New 
TOASTMASTER 22> 


*TOASTMASTER" is a registered trademark of McGraw Electric Company Copyrigbt 1948, 
Toastmaster Paopuctrs Division, McGraw Electric Company, Elgin, Ill. 
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RUBBER 
CUSHION 
GLIDES 





Popular, Fast-Selling Glides 
that Give: 
Easy Sliding Action 
Quietness—Floor Protection 


Flat, heavy-gauge, hardened steel 
base. Live rubber cushion... pat- 


ented, high-quality construction. 


Put Them On Your Counter 
...and Watch Them 


No. CG-90 ; 
No.CG91 . . . 14"D. 


Order from your BASSICK Distributor, 
along with Bassick Casters. THE 
BASSICK COMPANY, Bridgeport 2, 
= Conn. Division of 
Stewart-Warner Cor- 
poration. Canadian 
Division: Stewart- 
Warner-Alemite 
Corporation, Ltd., 
Belleville, Ontario. 


Bassick 


MAKING MORE KINDS OF CASTERS 
. . » MAKING CASTERS DO MORE 
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WHAT'S NE 


|'Lawn Broom Rake 





| 
“Silver Sweep” has 22 all-steel tines 
flexible and tough, which make a 19-in. 
straight line contact with the ground no | 


matter how the broom rake is held, says 
maker. Tine ends are rounded to pre- 
vent tearing out grass or roots. Steel 
buttress cross-bar maintains perfect 
alignment. Unit has a rust-resistant 
finish. Streamline in design, it has a 
metal finish and a green wooden handle. 
G- H Specialty Co., 3408 N. Holton St., 
Milwaukee 12, Wis. 


Little Giant 
Water Fountain 


Miller Mfg. Co., Inc., St. Paul, Minn., 
is making an automatic poultry water 
fountain which retails for $4.35. 
Claimed to save water. Delivers water 
| clean and fresh and is quickly detach- 
lable for easv cleaning. Will water 
| large flocks of chickens or turkevs, vet 

is small enough for easy handling. 
Claimed to operate on any pressure or 
gravitv. Made of brass and durable 
plastic. Shipping weight of one unit is 
11. Ibs. Unit packed individually in 
separate cartons, 6 toa shipping case 








VLCHER 


Long Pattern 45° 
Box Wrench Sets 


:7 
oy * Box wrenches of 


popular sizes offered 
in 3-piece, 5-piece, 
and 6-piece combina- 
tions—in a stout metal 
band holder. 


Wrenches are of panel 
bar design and made 
of carbon steel. Your 
choice of all nickel 
plated or nickel plated 
with bright ends. 


Slender yet sturdy de- 
sign — easy to handle 
— adapted to a wide 
range of uses. Sales 
makers and profit 
builders. 


THE VLCHEK TOOL CO. 


3001 EAST 87th STREET 
CLEVELAND 4, OHIO 
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‘‘Flo-Line’’ Reel 


Lou Meyer Co., 1414 S. Michigan 


\ve., Chicago 5, Iil., has designed the 


Flo-Line reel which fits all fly rods, 


spinning rods and bait casting rods. 





Casts light lures with light lines, has 
31% to 1 retrieving ratio, use either over- 
hand or side arm. Duplicates per- 
formance of bait casting reels for dis- 
tance and precision with less effort. By 
use of positioning lever, cast or retrieve 
left or right handed. Adjustable clutch 
on handle enables you to catch large 
fish with light test line. Adjustable 
click for trolling and still fishing. Sug- 
gested to retail at $12.50. 


Transparent Coating 


“Beauty Finish,”’ offered by Wesson 
Houseware Products, 333 N. Michigan 
Ave., Chicago 1, IIl., is a transparent 
coating that wipes on with a powder or 
lint-free cloth. It dries to a soft, smooth 
sheen resembling a hand-rubbed finish, 
says maker. May be used on linoleum, 
furniture, woodwork and floors. Damp 
cloth removes dirt. Claim to be imper- 
vious to boiling water and stains. Con- 
sists of natural resins fortified with 
Carnauba wax and blended with a heat- 
treated combination of wood oil and 
linseed oil. Suggested retail prices are 
$1.39 per pt., and $2.45 per qt. 


Color-In Garden Folder 


W. Atlee Burpee Co., Philadelphia 32, 
Pa., offers a color-in garden folder com- 
bining flowerlore, juvenile art and the 
seeds for a flower garden. Several pack- 
ets of flower seeds are mounted on the 
inner pages of the folder, and behind 
each is an outline drawing of the flower 


OR csmren 








to be colored in. General instruction for 
the child gardener is included. Folder 
and contents is available for 50 cents. 
Each is packed separately for mailing. 
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DURBIN-DURCO, Inc. 
PULLING TOOLS - WIRE STRETCHERS - ROPE HOISTS 


New! Improved! Reinforced! Guaranteed! 
DROP FORGED — MALLEABLE LOAD BINDERS 


PATENT PENDING 
















— 
OURBIN-DURCO INC. ST. LOUIS, MO 
ese 3 IN - Q) ) 





MODEL DF3 for 14” to 54” 
chain. Safe pulling test 
16,000 lbs. 19” handle. 20,000 Ibs. 20” handle. 24,000 pounds. 22” handle 
Weight each 10 Ibs. Weight each 12 lbs. Weight each 15 lbs. 
MODELS DF1, DF2 and DF3 are rugged, safe Load Binders featuring Never Spread 
outh. An exclusive feature designed and developed by Durbin-Durco engineers. 


CERTIFIED MALLEABLE LOAD BINDERS — 5 SIZES 


MODEL DF1 for 5,” to 3%” 
chain. Safe pulling test 


MODEL DF2 for 7%” to 14” 
chain. Safe pulling test 


Equipped with 
Drop-Forged Hooks 


=>) 








INC 





ST.LOUIS. MO 








Durbin-Durco Load Binders guar- Wt. Each 


antee safe performance at their MIDGET No. 1—1 Swivel 4” chain. . 2% Ibs. 

respective pulling tests. Should a DELTA No. 1—2 Swivels. .5\" or %” chain 7 Ibs. 

defect develop in any part, that DIXIE No. 1—2 Swivels. .7." or 44” chain 10 Ibs. 

part will be replaced without + +h STAR 1—2 Swivels—’", 4” or 54” chain.14 Ibs. 
ONE ST 


charge upon its return to us. 2 Swivels. .7,", 144” or 54” chain.17 Ibs 











] DURBIN No. 88 EXTRA HEAVY DUTY 
* COMBINATION WIRE STRETCHER 
AND ROPE HOIST 


Patent Pending 

A. Extra large reinforced Hoist Hook designed to 
withstand breaking point of sisal or manila rope. 

B. Positive action wire grip takes up to 8 gauge 
wire, barbed or smooth. 

C. Easy action, all steel swivel. 

D. Heavy steel side plates have inside flanges to keep 
rope on pulleys. 

E. Tempered steel roller bearings around 1%" axle. 

F. Positive action locking device designed for easy 
action. 

G. Heavy steel center plate, separates pulleys, sup- 


ports center axle and distributes load. We. Doe 


No. 88—4 Pulleys, Roller Bearings, 44” Rope, 104 lbs. 


y) DURBIN STEEL CONSTRUCTION 
. 4-PULLEY WIRE STRETCHER 





Wt. Doz. 
No. 3—3 Pulleys, plain bearings, %4” rope 35 Ibs. 
No. 33—3 Pulleys, roller bearings, %” rope 38 Ibs. 
No. 4—4 Pulleys, plain bearings, *%” rope 39 Ibs. 
No. 44—4 Pulleys, roller bearings, %” rope 43 Ibs. 


All Wire Stretchers have swivels 
ROLLER BEARING ROPE HOISTS 
3. Steé! Construction 


Ship. 

No. Size Cap. Wt. 
Rope Lbs. Lbs. 

12 14” 4000 
13 %” 2000 

















Construction 





6 lbs. 
2% Ibs 


Drop Frgd. Hook 
Malleable Hook 








Both sizes shipped with or without rope. 


Rope Hoists can also be used with No. WW-202 
Steel Fence Clamp. 
4 DURBIN No. 66 LEVER ACTION 
*DOUBLE RATCHET FENCE STRETCHER 
Pulling Capacity 5000 Lbs. 
Complete with lever and 8 4 ft. of %,»" 
proof coil chain Wt. 28 lbs 


Furnished with No. WW-202 50-inch Steel ; 
Fence Clamp and 8'4-ft. chain Wt. 58 lbs 
WIRE GRIPS OR COME-ALONGS—AI! sizes take up to 
8 gauge wire. The greater the tension, the tighter 
* they grip. 
Immediate delivery from stock on all products. Catalog pages 
and electrotypes furnished without charge upon request. 


WRITE FOR CATALOG 





FARM SLIP HOOKS 
Sizes %" to 1” 


Malleable or Drop-forged 


DURBIN-DURCO., Inc. 


Specialists in Pulling Tools » Wire Stretchers + Rope Hoists 
6611 OLIVE ST. ROAD ST. LOUIS 5, MO. 
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Craftsmen quickly recognize the 


WHAT'S NEW 








Darra James Power Tools 


Toolkraft Corp., 449 Meadow St., 
Waterbury 91, Conn., offers 4 Darra- 
James power tools designed primarily 
for home workshops but suitable for 
many types of light industrial shops. 
Tools are: Two models of a bench type 
8-in. tilting arbor saw, a 91% in. band 
saw and a 414 in. jointer. Features of 
the tilting saws include: Cast iron table, 
steel base, motor mount tilts with 
blade up to 45 deg., plus giving uniform 
belt tension in all positions; double- 
locking and self-aligning fence, over 
size wheels for tilting and elevating 
mechanisms, 25- in. depth of cut, ball 
bearings, table bored for extensions 
which are available. Large band saw 
cuts to center of 18-in. circle and slices 
through wood up to 4 in. thick, says 
maker. Table tilts to 45 deg., takes 60 


tion circuit. Other features include a 
telephone style, dial station selection 
and an automatic gain control. 


Screen is framed in mahogany brown 
and bordered by a classic gold design. 
Suggested retail price is $485, plus 
excise tax of $1.25 and installation and 
warranty fee. 


Wizard Rubber Cement 


Boyle-Midway, Inc., 22 E. 40th St., 
New York City 16, offers Wizard rubber 
cement packed in 4-oz. bottles with a 








‘ 





added quality of Vaughan Fine 
Tools, the added scientific design 
and balancing that reduce fatigue, 
and the limitless service these tools 
offer. 







customers. 


For Industry or Home—Vaughan 
Fine Tools bring Dealers quality 
Display them promi- 
nently. 










No. 700— 
Small Tool Assortment 


FINE TOOLS ARE OUTSTANDING IN 
* Design * Durability 
¥ Dependability *% Materials 








by 3/16 in. blade. The 4% in. jointer 
offers 5/16 in. depth of cut, balanced 
three-blade cutter head, guarded front 
and rear at all times, front and rear 
tables ride on machined ways with 
take-up gibs, two-way tilting fence 
mounted from rear table equipped with 
rabbetting table. 


Television Unit 


Westinghouse Electric Corp., 306 
Fourth Ave., Box 1917, Pittsburgh, 
Pa., is making a console television re- 
ceiver, model 181, housed in a cabinet 
of authentic Chinese Chippendale 
design, utilizing a 52-sq. in. screen. 
Console is equipped with doors so the 
receiver is readily acceptable as a deco- 
rative furniture piece when not in use. 
Engineering features include the auto- 
matic focuser which is claimed to assure 
sharp accurate tuning of the telecast 
and a high-quality frequency modula- 





a 
is 


isthe 





brush attached to the inside of the cap 
for ease of application. One doz. bottles 
are packed to the case, weighing 6 Ibs. 
Suggested retail price is 29 cents. 


Super Door Latch 


Designed for any door in general use 
in the farm and store houses, garages, 
garden gates, etc. Made to work easily. 
All the strain is on the handle and not 
on the latch says the maker. Latches 
are packed in boxes with template and 
instruction sheet. Boxes are packed a 
doz. to a carton, shipping weight 1 Ib., 


12 0z. Each latch is suggested to retail 
for $1. Display sample is available to 
dealer for $1 with latch on it. Dah/man 
Mfg. Co., Grandy, Minn, 
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O, we don’t mean that literally, of course. 
But it will seem like it if you give bolts and 


nuts a chance to sell themselves! 


Like most “necessity items” bolts and nuts do 
not lend themselves to ballyhoo or high-pressure 
selling. But they do plug along, year after year, 
taking little time and space, requiring no sales 
effort on your part and delivering a nice profit on 
the balance sheet. And the beauty of it is that the 
steady, welcome profit continues indefinitely be- 


Cause bolts and nuts are “necessity items”. 








PLUMBER 





People must have them, and the hardware store 
is the only store in the community where folks 


can buy them! 


Yes, every hardware store can make a neat profit 
on bolts and nuts. All you have to do is (1) carry 
a complete, dependable line like Lamson & Sessions 
and (2) display it prominently so your customers 
can see the wide range of fasteners you stock. 


Then you can almost “‘sit back and se//!” 


THE LAMSON & SESSIONS COMPANY 
General Offices: 1971 West 85th Street, Cleveland 2, Ohio 
Plants at Cleveland and Kent, Ohio * Birmingham * Chicago 


— LAMSON & SESSIONS + 


FASTENERS OF QUALITY 


2 | for the Hardware Dealer in 








ANDROCK 





SNAP-TOOTH 


LAWN RAKES 


(Pat. No. 1621276) 


For use on lawns, golf courses; in 
parks, playgrounds, cemeteries, etc. 
Rugged, durable construction, yet 
lightweight and easy to use. Oil tem- 
pered steel teeth anchored securely 
in frame; can be “snapped” out 
easily for repair or replacement. 


HANDLE SUPPORT 
Extra heavy steel 
support holds handle 
to frame. 





FRAME 

Heavy gauge steel— 
for strength and 
durability. 


REPLACEMENT 
TEETH 

“Snap” out easily for 
repair or replacement. 


PACKING 

6 to corrugated 
shipping carton. Fully 
assembled. 


RIVETED BRACE 
4 heavy rivets hold 
handle support to 
frame. 


SPRING STEEL TEETH 
Oil-tempered, 

flexible 
contour of ground. 


follow 








Cat. No. 501 
SNAP-TOOTH LAWN RAKE 
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WHAT'S NEW 








DubI-A Pump Oiler 


The Atlas-Ansonia Co., Stiles Lane, 
North Haven, Conn., is introducing the 
Dubl-A pump oiler whose parts are all 





mechanically assembled. Oiler has a 
welded bottom and seamless tubing is 
used in spout and cylinder. Heavy 
gave, free-acting handle and lever assem- 
bly, cadmium-plated. Maker claims it 
delivers a powerful stream, one or two 
drops or any desired amount where it is 
needed. Can be furnished with a flexi- 
ble spout or seamless steel spouts. Unit 
has solid brass screw and collar with 
machine-cut threads and piston of 
solid brass. Red can makes for high 
visibility, synthetic baked enamel. 
Packed 6 toa box, 72 toa carton. May 
be used also as spring bottom oiler by 
removing the pump mechanism and 
adding a standard spout. 


Electric Handégrinder 


Dumore Co., 14th and Racine Sts., 


Racine, Wis., has designed the Duplex, 
an electric handgrinder, for industrial 
and hobby shops. It is a dual-purpose 
tool for use as a straight handgrinder or 
with an attachment that converts it toa 
flexible-shaft tool. This conversion 
attachment includes a bail or hanger, in 








which the unit is clamped, 36 in. flexi 
ble shaft which chucks into the Duplex 
and a choice of 3 different handpieces 
Tool is supplied in the standard | 

which includes the Duplex, plus 9 acces 
sories, mounted wheels, files, arbors; t 


1¢ 
deluxe kit, including the Duplex, plus 
27 accessories packed in a case of pol 
ished wood. Handtool has 1/17 h.p 
motor equipped with sleeve bearings 
chuck has 4 i 

adapted to 3/32 and 4 in. shank tools 
with collet sleeves provided. Standard 
kit is suggested to retail for $19.75 and 
the deluxe kit for $27.50. 


n. capacity and can be 


Plastic Butter-Dish 


American Plastic Mfg. Co., 2938 N. 
Halsted St., Chicago 14, IIl., offers an 





all-plastic butter-dish available in clear» 
ivory, red, vellow, green and _ blue. 
Each retails for 29 cents. Packed 3 doz. 
assorted colors to carton, each in nidi- 
vidual sleeve. 


Two Disston Chain 
Saw Features 


Henry Disston & Sons, Inc., Phila- 
delphia, Pa., announces two new fea- 
tures of the chain saw including an 
automatic chain lubricator and a sim- 
plified cradle balanced tail stock. Chain 
lubricator on the engine has been de- 
signed to make the volume of oil to the 
chain entirely automatic and of suffi- 
cient pressure to prevent clogging of the 
line by sawdust or other foreign matter. 
Pump is claimed to operate in any posi- 
tion and the flow is automatically shut 
off when the chain stops. Oil reservoirs 
capacity equals that of the fuel tank so 
ordinarily the chain lubricating supply 
will last as long as a tank of fuel. Tail 
stock is smaller without reducing 
strength, says the maker. Transfer of 
the oiling device to the engine end and 
use of the toughest grade of aluminum 
alloy in the mold construction permits 
greater rigidity. Tail stock of new model 
weighs two lbs. less than its predecessor. 
As the tail stock is cradle balanced and 
shaped to fit operator’s arm, he can use 
the body of the tail stock as a fulcrum 
for maneuvering the saw in the cut. 


HARDWARE AGE 














Its ea 
mean 

extenc 
and n 
Franc! 


MARCI 


SaaS 


36 in. flexi- 
the Duplex 
handpieces 
indard kit, 
Mus 9 acces 
arbors; the 
uplex, plus 
‘ase ot pol 

1/17 h.p. 
2 bearings 
ind can be 
shank tools 

Standard 
$19.75 and 


h 


., 2938 N. 
, offers an 





le in clear 
ind blue. 
<ed 3 doz. 
h in nidi- 


c., Phila- 
new fea- 
iding an 
id a sim- 
k. Chain 
been de- 
vil to the 
of suffi- 
ng of the 
1 matter. 
iny posi- 
illy shut 
eservoirs 
| tank so 
x supply 
el, Tail 
reducing 
insfer of 

end and 

uminum 

permits 

w model 

lecessor. 

ced and 

can use 

fulcrum 

ut. 


E AGE 





CASH IN ON 


these Outstanding Eclipse features 


Its easy to show prospective buyers what these features 
mean in terms of handling ease, precision mowing, rugged 
extended service and economy. The result is more sales 
and more profit for the holder of an authorized Eclipse 
Franchise. 


THE ECLIPSE LAWN MOWER CO. 


1603 Railroad Street, Prophetstown, Illinois 











CHECK THESE 10 
FEATURES THAT SPELL 
SALES AND PROFITS 


~ Power Driven 


Wheels 
Power Driven Reel 


Power Driven 
Sharpener 


Positive Action 
Clutch 


Natural Grip All-Steel 
Handle 


Finger Tip Control 





Heavy Duty Reel 
Tempered Knife 


Puncture Proof 
Tires 


oe a Se eg 


Weather Resistant 
Finish 


A COMPLETE LINE OF HAND AND POWER MODELS 
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REG 
U S PAT OFF 


ape 


the special ice compartment. 


big selling item. 


FRAMINGHAM, MASS. 
261 Fifth Ave. 
nm. UT. €.,.e- Te Chicago, Ill 


121 Second St. 
San Francisco, Cal. 


by HODGMAN 





The outdoor season is here and with it is the need 
for Coolapak. Hodgman’s Coolapak is the scienti 
fically designed refrigerator bag which keeps food 
and drink fresh and wholesome for 12 hours or 
more merely by inserting one tray of ice cubes in 


Hodgman’s advertising pushes Coolapak, your 
customers will want to buy this much demanded, 


HODGMAN RUBBER CO. 


15 North Jefferson St 





“a 

















CASH IN on the 
15-YEAR SATISFACTION 
OF HULL CUSTOMERS 


No one has ever paid one penny for 


service on 













Hull Manufacturing 
began operation 15 years 


a Hull 
Automobile Compass! 


Company 
ago 
with determination to stand back 
of its products 100 percent. Un- 
failing product quality and ac- 
curcy have made It possible to 
adhere to that policy ever since 





Small wonder that 
Hull has remained 
the leader in its field. 
You, as a dealer, can 
benefit two ways - 
maximum sales be- 
cause your customers 
want to buy assured 
Hull Compass _per- 
formance; maximum 
good will because your 
recommendation of the 
Hull is becked by such 
an unstinting service 
policy 

(A) BEACONLITE 
illuminated Automo- 
bile Compass. List 
Price $5.95. 

(B) STREAMLINE 
STANDARD Automo- 
bile Compass. List 
Price $3.95. 

(C) STREAMLINE 
MARINE Compass. 
List Price $2.75. 


wenn nn MAILING COUPON) 
HULL MFG. CO. 
P. O. Box 246-HA2, Warren, Ohio. 
Send me information and prices on the Hull 
Automobile Compasses. 
NAME ...... cer rccceccccccccccccece 
Check: 7) Deale () Chain Store ( Jobber 
EY nin ctivenesebbanewatnaes as se 
i, eee 
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WHAT'S NEW 








Pyro-Mastic Oil Burner 


Louis Engineering Co., 4554 Broad- 
way, Chicago 40, IIl., has designed the 
Pyro-Mastic telescoping draft tube oil 





This feature eliminates neces- 
sity of cutting draft tubes to size as the 


burner. 


tube and electrode assembly telescopes 
from 11 to 14 to 17 in. Burners are 
equipped with Ohio motors, % h.p., 
120 volt, 60 cycle, 1750 r.p.m., heavy 
duty type with extra bronze-bearing 
surface and reset button. Forest trans- 
formers are installed on all models and 
are moisture-proof designed for con- 
stant ignition. Burner is a one-piece 
casting of sound-deadening aluminum 
that is said to provide perfect align- 
ment. Adjustable base is an oval, non- 
tip type which assures proper burner 
height setting and is drilled for bolt 
mounting and leveling to the floor. 
Blast tube is \% in. heavy boiler tube 
steel for quiet operation, long life and 
easy installation. Maker claims it will 
not buckle nor burn out. 


Flexglass Wastebaskets 


United States Plywood Corp., Weld- 
wood Bldg., 55 W. 44th St., New York 
City 18 and The Mengel Co., offer to the 
trade, Flexglass wastebaskets in tri- 
angular and rectangular cuts. 


Basket 








on left is solid white mirror and model 
on right is white trimmed with blue 
mirror. Flexglass composed of sections 
of mirrored glass attached to a flexible 
fabric backing is adhered permanently 
to the metal wastebasket base. Round 
and oval baskets range in price from $4 
to $7. Baskets are packed in corru- 
gated cartons, shipping weight being 


7 Ibs. 


Fluorescent Table Lamp 


All-lite Mfg. Co., 510 W. 26th St., 
Chicago 16, IIl., offers a fluorescent 
lighting in the form of a modern-stvled 
table lamp made of plastic. Shade is 
tailored of celanese and taffeta, Cello- 
phane wrapped. Each lamp is equipped 
with a 20-watt fluorescent tube which 
is claimed to supply more illumination 
than the 100-watt incandescent table 
lamp. By removing the shade, you have 
a torchiere that can be used singly ona 
center table or in pairs. Lamp is 30% 
in. high and the shade is 18 in. wide. 





Packed single, lamp and shade; ship- 
ping weight is 8 Ibs. Model 101 is sug- 
gested to retail for $21.95. 


Champion Outboard 
Demonstration Record 


Champion Motors Ce., 1433 Stinson 
Blvd., Minneapolis, Minn., prepared a 
phonograph record to demonstrate the 
quiet operation of the 1948 line of 
Champion outboards compared to for- 
mer models. Sut Mann, sportcaster, 
acts as commentator and portrays the 
silent operation of the new motors com- 
pared to the old. Colorful window post- 
ers are also available to tie in with the 
record. Metronome was used to test the 
difference between the models. Records 
are $1. each. 
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You get so much more fun casting with 
your 1948 PRIZEWINNER! Because its 
best features were asked for by over 
90,000 practical anglers, like yourself, 
questioned in a nationwide survey. 


Cuddle its streamlined form in your 
hand. Listen for the velvet purr of those 
helical gears, perfectly matched, 
broken in at the factory. Note how fast 
that featherweight spool gets going 

There are many features you've al- 

ways wanted... plus a guarantee and 

insurance policy that make PRIZE- 

WINNER a lifetime investment. Ask 

your dealer to reserve your Prize- 
winner today! 


Ranger's new catalog tells how your 
pet ideas are built into Prizewinner 
Reels. Write for your copy — today! 


an ond INSURED | 
ONGQLTZ Nc. 
ROCKFORD, MICHIGAN’ 


THE REELS THE FISHERMEN 
adsteecd for- 








DEALERS — Ask your jobber. PRIZEWINNER Reels are backed by telling, 
selling publication and point-of-sale advertising. 
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Rauger Tue. 


THE FASTEST GROWING 
NAME IN REELS — 





THE RIGHT PRODUCT AND PRICE 


“The Reels the Fishermen 
Asked For” as determined 
in survey among mem- 
bers of 6,000 outdoor 
clubs. Quality reels at a 
price designed to interest 
the greatest number of 
your customers. 


THE RIGHT ADVERTISING 


A dominant 1948 advertis- 
ing program in 10 national 
outdoor and general 
magazines (76,000,000 im- 
pressions) coordinated 
with an aggressive, com- 
plete and outstanding 
point-of-sale program. 


TIE IN— CASH IN 


LARGE 
BEAUTIFUL 
2 COLOR 
CUT-OUT 
DISPLAY 
HANGER 


ATTRACTIVE 
i COLORFUL 
CONSUMER 
Lama] LITERATURE 





FREE Beautiful modern counter 

display deal, complete 
with parts drawer. Write, wire 
or ask your jobber today for 
details on the New Ranger Line 
of Quality Reels and power 


house advertising program. 














QUICKER SALES 
GREATER PROFITS 


Get these attractively packaged items in your 
stock. Easy to display, easy to sell, they're 
fast-moving . . . needed in every home. 


galvanized ne 
ers. Sugee: 


oo ~ 35¢ 





Bibb seat dresser unit with 3 
fine stee! cutters, redresses seats 


f faucets. Su ted 


weaoee ARNT AD BOILER 
Pive uci ty OF 





Fit-All tank batl—Flush Ball 
for toilet tank. Suggested 50 
Retail Price each........ © 


Tite - Set pine 
joint com 

for sealing nip- 
. 4 es, ons 





Brass C.P. basket strainer— 


China — aed 1%” Lavatory basins or Lid 
— Prie Si jected ~ 
m= uggeste etai 

sevecce 40¢ Price each all" 25¢ 








tank te 
each 





Slip nut—polished chro- 

mium or satin Toilet seat hinge—ehre- 

— at Songge —, mium plated packed one, 
a" —1 Ya box wi - 

pipe. Suggested Retail od ers & rn ane es 


serews—re: 
Price each c.P..40¢ out - toitee seat. Sug- 
each S.F. ..... 30¢ + lee —" $1.35 
Don't lose out on the quick profits to be 
made on plumbing specialties. Cash in on 
these money making items. Ask your jobber 


about our contplete line or if he can't supply 
you write direct to the factery. 


SPEARHEAD 


Boller Plug & Specialty Co. 
706 Woodland Ave. 
Cleveland 15, Ohio 

















| 
IWHAT'’S NEW 
| 


Duo-Disc Agitator 
Washer 


Newton, Iowa, 
“floats” 


cabinet 


Automatic Washer Co., 
is introducing a washer which 
to operating height from its 

















when a small foot-pedal is given a light 


touch. Washer is an 8-lb. round-tube, 
model with Duo-Disc agitator. Can be 
used anywhere in free-standing posi- 
tion, as it rolls on 4 big casters. ‘‘Press- 


model fits into any kitchen or 
says maker. 


Toe” 
home laundry line, 


Towel Stand 


“Master Mark,” Model 12, light- 
weight towel stand for bathroom, bed- 
room, sickroom or nursery is offered by 
Fletcher Mfg. Co., Burbank, Cal. It pro- 
vides a beam designed which is claimed 
to provide more air circulating and dry- 
ing area, plus a wide 4-bar shelf for the 
storage of folded towels. Stand is 30 in. 
high, 30 in. wide and is 9% in. deep 
with rubber-tipped legs of non-slide and 


a Se, 








Made from high 
Claimed to 
neither crack, peel, check nor tarnish. 
Suggested retail selling price is $12.95. 


non-tip construction. 
polished aluminum alloy. 





CONNECTORS 


THE ONLY gas range con- 
nector using malleable iron 
fittings, the standard gas fitting » 
material and best for the pur- 
pose ... a heavy flared tube 
fitting combined with special 
alloy aluminum tubing with 
.049” wall thickness. A connec- 
tor built to ‘‘take it”! UNDER- 
WRITERS APPROVED for 
all gases. 





EASY DOES IT. The long 


10° tapered cone of a Superseal 


fitting assures permanently 














 gostght seal. There’s no need 
to be ‘‘brutal’’ when tightening 
the nut, but you need not fear 
shearing the tubing or damag- 
ing the fitting. Tubing can be 
bent sharply close to the fitting 
— ideal for flush-to-wall instal- 
lations. 





oak 


4 COMPETITIVELY PRICED 
even though ‘“‘the best’’. Avail- 
able in any combination of 
elbows and straight fittings as 
Beanies Write for complete 
description. Over 400 U. S. 
Distributors . . . one near you. 





Cod 


DIVISION 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


COLUMBIA, PA. 
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Nairn Installation 
Manual 


Congoleum- Nairn, Inc., Kearney, 
N. J., has issued an installation manual, 
pocket size, containing 72 pages cover- 
ing the basic techniques of floor and 
wall coverings. It presents, simply, the 
step-by-step process of installing every- 
thing from wall-to-wall to the more 
intricate wall and ceiling jobs. Copies 
available on request. 


BMC Jackhammer 


BMC Mfg. Corp., Binghamton, N. Y., 
offers a jackhammer, entire head of 
which is drop-forged from hot steel in 
one complete piece. Strain is said to be 
absorbed by jack features, resulting in 





less handle breakage. Handle is made 
from smooth-grained hardwood. It is 
said that no block is needed under the 
head of the jackhammer when pulling 
nails up to and including 4 in. One- 
hand operation permits other hand to 
be free. Tool is 1314 in. long, packed 
6 in a box, shipping weight of which is 
9! 9 Ibs. 


Domestic Water 
Conditioning Book 


Red Jacket Mfg. Cce., Davenport, 
lowa, has issued a catalog and sales 
manual on domestic water conditioning 
equipment. It includes a complete de- 
scription of the water softeners, iron 
removers, dirt removal filters, neutral- 
izers and taste and odor removers made 
by the company. Copies available with- 


out charge. 
: 4 


“Tutch-Latch’”’ 


J.L. Holland Co., Providence 1, R. I., 
is national distributor for ‘Tutch- 
Latch,” hidden type which eliminates 
need for hardware, knobs and handles. 
Designed for chests, cabinets, book- 
cases, radios, etc. Permits opening of 
doors, drawers and closets though 
hands are full and smooth unbroken 
styling in furniture. Manufacturer 
claims that the latch has a positive 
release and catch. 
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Type T- 27 helps reduce waste 





.... increase profits 


Guessing at the timing of industrial 
processes often results in waste, 
poor quality, and loss of time and 
money. By letting the General Elec- 
tric T-27 time switch handle these 
jobs you can prevent losses and 
help lower manufacturing costs. 
And lower costs mean added profits. 





Here a T-27 controls movement of a 
chain conveyor through an electric oven 
—one of a complex cycle of time-switch- 
controlled operations in the manufacture 
of meter coils. 


GENERAL @ ELECTRIC 


The T-27 is a versatile time 
switch equipped to handle a variety 
of jobs. Use it to turn ovens “on” 
and “off” at exactly timed intervals 
... to operate ventilating fans and 
blowers ... to turn heating units 
on early so that they will be ready 
for use when workers arrive. Or let 
it control drying and curing pro- 
cesses after hours, without the at- 
tention of an operator. 

It can do these and dozens of 
other timing jobs for you tirelessly 
and efficiently. It is a COMPLETE 
time switch ... “complete” in that 
it is designed to handle almost any 
type of time-control assignment. 
Put the T-27 to work for you and 
benefit from the added economies. 
Ask the nearest G-E Office for 
further information, or write for 
Bulletin GEA-3339. Apparatus De- 
partment, General Electric Com- 
pany, Schenectady 5, New York. 


603-49 
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BUSINESS 
\NDERGROUND 


MOLES AND GOPHERS 
SELL THESE FAMOUS TRAPS 
FOR YOU... 


VICTOR MOLE TRAP 


This spear and plunger type 
trap is a favorite of gar- 
deners and home owners. 

it harpoons moles—kills in- | ,, 
stantly. Victor Mole Trap is "™Hlag): 
equipped with six sharp 

prong spears. Easy to set. 

Finished with rust resisting | 
coating. Extreme length = 

when sprung 16%’’. 


OUT 0’ SIGHT MOLE TRAP 


Excellent for use in sandy 
soil. Many customers prefer 
this scissors jaw type of 
trap. Powerful, quick acting 
jaws never give moles a 
chance. Soundly constructed 
of heavy malleable iron. 
Setting levers and instruc- 
tions are furnished with each 
trap. Height, 82"; Jaw 
Spread, 2%’. 


NEWHOUSE GOPHER TRAP 


Here is a tried and true profit 
maker that you can sell with utmost 
confidence. It was designed by the 
famous trapper, Sewall Newhouse. 
This trap is simple to set... swift 
in action...all steel. 

w 


Order these money-making 
traps from your jobber. 


ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PENNSYLVANIA 








This eye-catching sign may be seen from all parts of the store. 


Sign Stops ’Em — Tools Sell ’Em 


HE Wm. Krueger Company, Nee- 

nah, Wis., highlights its tool de- 
partment by means of a large, effec- 
tive sign which catches the attention 
of practically everyone who enters or 
leaves the store. The sign which 
carries the single word ‘‘Tools” has a 
partly black background with the 


copy itself in the form of cutout 
letters which are revealed clearly by 
indirect lighting. 

Men who see this attractive depart- 
ment and sign naturally stop and look 
over the tool display and others re- 
lated to it which are located close at 
hand. 





Novel Builders’ Hardware Display Catches the Eye 


Useful and attractive — that’s the story of this special builders’ hardware 
display which follows the contour of the staircase to the radio showroom 
of B. Urich & Co., 844 N. Third St., Milwaukee, Wis. Lock sets of varying 
qualities and prices are shown on the white steps atop the shelving in this 
corner of the builders’ hardware section. Kept clean and neat at all times, 
this display, in otherwise wasted space, is visible from most of the store’s 


main floor show room. 
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Now... Actionrod has rounded out its 
line with another new model. This time 
it’s the Trolling and Boat Actionrod. 
Its more-than-16-inch Tenite handle is 
extra-sized, extra strong. Designed for 
catching the really big ones—musky, 
northern pike, lake trout and many 


types of salt-water fish. Excellent for 
surf-casting. Five and six-foot lengths 
—round or square models. 

Actionrod’s complete line has a 
$10.95 to $25.00 price range, with 
rods in three lengths and round, square 
or Tri-Angler shapes. 


For Sales plow fealite Meeontod 


EXCLUSIVE FEATURES In- 
clude: personalized name- 
plate disc, self-aligning blade 
lock, serrated and grooved 
Tenite grip, positive rod lock, 
wedge-type reel lock. 


EFFECTIVE ADVERTISING that has the 
industry talking. Colorful cartoon ads by 
top cartoonists in 7 national magazines 
with more than 4,500,000 
Hard-hitting merchandising kits, that tie in 


ae | 


THOLLDAY || 


circulation. 


with national campaign, bring easy sales. 


(Actionrod products are quality protected under Fair Trade laws.) 


ORCHARD INDUSTRIES, INC. + 18404 MORANG ROAD « DETROIT 5, MICHIGAN 
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Announce Program for Southern Convention 


The joint convention of the 
Southern Wholesale Hardware 
Association the American 
Hardware Manufacturers’ Asso- 
ciation will be held Monday, 
April 5 to Thursday, April 8, 
1948, with headquarters and ses- 
sions at the Netherland Plaza 
Hotel, Cincinnati, Ohio. It will 
be the 94th semi-annual meeting 
of the AHMA and the 57th an- 
nual meeting of the Southern as- 

All applications for 
the Netherland Plaza 
Hotel - and co-operating hotels 

must be sent direct the 

Housing Bureau, 910 Dixie Ter 
minal Bldg., Cincinnati 2, Ohio, 
and on official ap- 
plication blanks, 

\ total of 1175 hotel rooms are 
available for the convention and 
not more than two bedrooms and 
parlor (where avail ible) may be 
reserved by any one company at 
the headquarters hotel. Other 
hotels co-operating are the Gib- 
son, Sinton, Terrace Plaza, Met- 
ropole and Fountain Square. 

International affairs, and a 
wide variety of subjects of con- 
cern to the hardware fraternity 
will be discussed. Registration 
will start at 9:00, Monday morn- 


and 


sociation. 


rooms at 


to 


association 


ing. 
and “on the spot” 
plan used at the joint convention 
last October by AHMA and the 
National Wholesale Hardware 
Association will be \d- 
vance registration lists will be 
distributed Monday 
April 5 and supplements on the 


registration 


used. 
morning, 


following mornings. 

Separate meetings of the ex- 
ecutive committees of the two 
associations will be held on Mon- 
day morning. The formal open- 
ing of the joint convention will 
be on Monday night at 9:00 in 
the Hall of Mirrors. The speaker 
will be the Rev. Laurence Hall, 
associate minister, Christ Epis 
copal Church, Cincinnati, Ohio, 
his topic being ‘‘He Who Laughs 

Lasts.” 

Discussions of current 
lems will be led by various whole 
the Tuesday morning 
the Southern 


prob- 


salers at 


meeting of asso- 
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| 
| 


9:30 


associations 


Ciation, starting at a.m, 
\t 11:00 the two 
will meet in joint session to hear 
George Moorad, world-wide ob- 
server and reporter for the Co- 
lumbia Broadcasting System and 
author, whose talk will be titled 
“Behind the Iron Curtain."” H. 
P. Ladds, National Screw & Mfg. 
Co., Cleveland, Ohio, president 
of the AHM.A will preside at this 
session. 
luesday afternoon the South- 
Wholesale \sso- 


ciation’s special sporting goods 


ern Hardware 
session will be presided over by 
W. A. Parker, Beck & 
Hardware Co., Atlanta, Ga., % 
past president of the SWHA to 
discuss, ‘‘Sporting 
Specialty Line; Its Opportunities 


Gregg 


Goods, a 


and Problems.’ Presentations 
from the manufacturers’ view- 
point will be given by: J. O. 


Findeisen, American Fork & Hoe 
Co.; B. E. Strader, 
Arms Co., Inc., and Spencer T. 
Olin, Western Cartridge Co, The 
subject, from the wholesaler’s 
angle will be handled by: Charles 
E. Nash, Nash Hardware Co., 
Fort Worth, Tex.; A. S. Good- 
brad, McGowin-Lvons Hardware 
& Supply Co., Mobile, Ala., and 
Neal O. Jones, Moore-Handley 
Hardware Co., Birmingham, Ala. 
The proposed Sporting 
Division of the Southern Whole- 
\ssociation, will 


Remington 


Goods 


sale Hardware 
be discussed by Robert H. Baker, 
Fones Bros. Hardware Co., Little 
Rock, Ark., a past president of 
SWHA. 

Wednesday morning, at 10:00, 
the two associations will hold a 
joint session, to be addressed by 
Earl Bunting, president, O'Sul- 
livan Rubber Co. and chairman 
of the board of the National \s- 
sociation of Manufacturers, on 
the subject, ‘““The Test of Com- 
mon Sense.”” Concluding speaker 
of the joint session will be Owen 
LF Roberts, former Associate Jus- 
tice, United States 
Court, his subject to be ‘Federal 


Supreme 


Union of the Free.”’ 
The 

Southern 

\ssoc iation 


annual meeting of the 
Wholesale Hardware 


will commence 





At Cincinnati, Ohio, April 5-8, 1948 


10:00 A.M., Thursday mornings 


and will hear the annual address 
of Edmund Orgill, president, 
Orgill Bros & Co., Memphis, 
Tenn. and president of SWHA. 
A wide variety of subjects will be 
discussed, including: standard- 
ization of catalogs; better pack- 
aging; overhead expenses; ex- 
periences with new lines; stock 
control methods and insurance. 

Reports of the managing di- 
rector, the treasurer and 
mittees and the election of offi- 
cers will conclude the Southern 


com- 


association's convention sessions. 
There will be no Thursday morn- 
ing session of the manufacturers. 

The Old Guard will hold 
annual meeting, Tuesday morn- 
ing, at 10:00 A.M., in parlors E 
and F, fourth floor of the Nether- 
land Plaza and its dinner, that 
evening at 6:00 p.m. The X- 
Club’s luncheon meeting will be 


its 


| on the program Tuesday at 1:09 


p.m. 
Entertainment 

Phe traditional pre-convention 
dinner of the Central States 
Hardware Club will be on Sun- 
day evening, April 4, with cock- 
tails from 5:00 p.m. and dinner 
at 7:00 at the Netherland Plaza. 
, The ladies’ entertainment pro- 
gram starts Tuesday morning at 
8:00 a.m. when the will 
leave the hotel on special buses 
to the WLW Broadcasting Stu- 
dios for the Ruth Lyons Broad- 
Morning Matinee — 
from 8:30 9:30, return 
transportation being provided. 
The North Hall of the Nether- 


land Plaza, will be the scene of a 


ladies 


cast 
bus 


to 


novel entertainment program for 
the ladies at 2:00 that afternoon 
with Koko, the circus clown as 
master of ceremonies at a two 
program. An 
concert and_ floor 
direction of Fay Le Meadows will 
9:00 Tuesday 


hour orchestral 


show under 
be presented at 
evening. 
Wednesday afternoon 
ladies will be guests on a special 
two-hour sightseeing trip, by bus, 


the 


including points of interest in 


and around the convention city. 


at | A 10 piece orchestra, directed by | 


Jimmy Ault, will provide musi: 
for the convention dance, Wed 
nesday evening at 9:00, in the 
Pavillon Caprice, Netherland 


Plaza. 
Charles F. Rockwell, 342 Mad 
ison Ave., New York City, is 


secretary-treasurer of the Amer 
ican Hardware Manufacturers’ 
\ssociation and T. W. Mc Allis 
ter, 814 Metcalf Bldg., Orlando, 
Fla., is managing director of the 
Southern Wholesale 
Association. 


Hardware 


G. S. CULVER ELECTED 
PRESIDENT, RICHARDS- 
WILCOX MFG. CO. 


Gordon S. Cluver was recently 
elected president of Richards- 
Wilcox Mfg. Co., Ill., 
at the stockholders and directors 
meeting. Other officers and di- 
elected Milton 
1). Jones, chairman of the board, 
senior management officer; \. J* 


\urora, 


rectors include: 


Eggleston, vice-president and 
general minager; L. D. Robin- 
son, secretary, and A. R. Peffers, 
treasurer. The new directors are: 
Mr. Dr. Martin D. 
Jones, Mr. Jones, Helen Frances 
Fitch Culver, Messrs. Eggleston, 
and Culver and E. J. G. Phillips. 


Robinson, 








GORDON S. CULVER 


Mr. Culver has for the 


been 


past three years vice-president 
in charge of marketing for Rexall 
Drug Co. He succeeds Wm. H 


Fitch, his father-in-law, who died 
recently. 


HARDWARE AGE 

















FRAI 


RAY! 
F. A. M 
OF NE 


Frankli 
ager for ¢ 
the U. S. 
Ravbestos 
been app 
poration's 
marketing 

As direc 
merchandi 
co-ordinat 
merchandi 
ket researc 
several di 
motive ast 
ducts. 

He will 
Brush, Jr. 
ing mana 
division, 

Fora mn 
with Chilt 
with Met 
servedon v 
commi tees 
Standard 
which he is 
the Brake 
\ssociatiot 
dire ctor of 
ment Mam 


DEVO! 
NAM 


The appo 
and two di 
by Devoe 
The officer 
vice-presid 


MARCI 














‘ide music 
nce, Wed 
10, in the 
Jetherland 


342 Mad 
: Citv, is 
the Amer 
ifacturers’ 

Mc Allis 
, Orlando, 
‘tor of the 
Hardware 


ECTED 
IARDS- 
co. 


is recently 
Richards- 
Ill., 


| directors 


rora, 


rs and di- 
Bs Milton 
he board, 
icer; A. J’ 
dent and 
». Robin- 
X. Petfers, 
ctors are: 
lartin D. 
n Frances 
“ggleston, 
. Phillips. 


/ER 

n for the 
pre sident 
or Ie \ ill 
Wm. H 


who died 


. AGE 





AGE while it’s NEWS 


THE TRA 











—— 





MARCH 11, 1948 











FRANKLIN A. MILLER 


RAYBESTOS NAMES 
F. A. MILLER DIRECTOR 
OF NEW DEPARTMENT 


Franklin A. Miller, sales man- 
ager for Grey-Rock products of 
the U. S. Asbestos Division of 
Ravbestos-Manhattan, Inc., has 
been appointed head of the cor- 
poration’s new department of 
marketing and merchandising. 

\s director of marketing and 
merchandising, Mr. Miller will 
co-ordinate and supervise the 
merchandising policies, and mar- 
ket research of the corporation's 
several divisions on their auto 


motive asbestos and rubber pro- 


ducts. 

He will be assisted by J. W. 
Brush, Jr., present merchandis 
ing manager of the Raybestos 
Division. 

For a number of years he was 
with Chilton Co., Inc., and later 
with McGraw-Hill. He has 
servedon various merchandising 
the National 
Association, of 


commitees of 
Standard Parts 
which he isa past Director, and 
the Brake Lining Manufacturers 
\ssociation, and is a_ present 
director of the Motor and Equip 
ment Manufacturers Association. 


DEVOE & RAYNOLDS 
NAMES OFFICERS 


The appointment of four officers 
and two directors was announced 
by Devoe & Ravnolds Co., Inc. 
The officers are: H. W. Battle, 


vice-president in charge of manu- 
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| and j. L. 





GEORGE P. GRAY 


facturing; George P. Grav, vice 
president in charge of 
division; Renshaw Smith Jr., 
vice-president in charge of Devoe 
& Raynolds trade sales division, 
O'Connor, secretary. 
The Wheelock 


directors are 


brush | 


RENSHAW SMITH, JR 


Whitney, president of the Whit- 
nev Land Co.,. Minneapolis. and 


: director of several other corpo 


rations, and Cornelius Shields 
partner Shields & Co., invest 
ment bankers, New York, Chic- 
ago and Boston. 











, 
a 


> * 


Burke ~ 


oN 





SARGENT PURCHASES 
WM. SCHOLLHORN CoO. 
Sargent Co., New 
Conn., has recently purchased 
the Wm. Schollhorn Co., 
New Haven involving the rights 
to continue the manufacture of 
the Schollhorn and Bernard pliers 
as well as the special purpose 


Have n, 


also of 


tools which Schollhorn has been 


| supplying toother manufacturres. 


Forbes Sargent, president of 
Sargent & Co., announced 
there will be no changes in per- 


that 


sonnel or operating methods 
While the 


nard products will be carried on 


manufacture of Ber 
by the same people, the products 
will be idded lo the Sargent hard- 
ware lines from a sales viewpoint. 
The Wm. Schollhorn Co 


founded over 


Was 
75 vears ago, and 
during the period since then has 
developed many special tools in- 
cluding pruning and dopping 
leather 
punches, tin snips and the 


shears, punche paper 


like. 
Sargent «& Co., an older concern 
j builders’ 


Is a manutacturer ol 


hardware, 





% 


a~ 


The presidents of Sargent & Co., and The Wm. Schollhorn Co., Forbes Sargent, seated, 


and Morrell MacKenzie, of Schollhorn signing the purcaase agreement. 


Also stand- 


ing from left to right: Henry T. Bourne, vice-president and sales manager of Sargent; 
Herman R. Giese, vice-president and works manager of Sargent; N. A. Clouet, controller 
of Sargent, and Alfred F. Meyerhans, secretary of Wm. Schollhorn. 
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Worcester’s fifty years of ex- 
perience and engineering 
skill can be counted upon 
to produce the FINEST lawn 
mowers obtainable. 











The Worcester reputation is 
unequalled for value and 
dependability in the lawn 
mower field. 






There will be a tremendous 
demand for KNOWN PROV- 
EN brands of quality lawn 
mowers in 1948. 







We will be able to supply 
you! More Worcester Mowers 
than EVER before are now 
being produced. 


















WORCESTER SHEAR 


MODEL 600 
(illustrated ) 
WORCESTER 
POWER MASTER 
Models 750 and 850 


Leaders in the fast-selling 
QUALITY-PROVEN 
Worcester line. 
Other models include: 
WORCESTER MASTER 
Model 500 
WORCESTER 

LAWNTENDER 
Model 400 








U 
} WORCESTER LAWN MOWER COMPANY 
CHICOPEE FALLS, MASS., U.S.A, 


500,000 


In a frank statement to the 
American people, the Pyrene 


Mfg. Co., 


guishers. An elusive and per- 
sistent corrosive in 
guisher fluid — supplied to Py- 
rene by an outside manufacturer 
— has severly damaged some of 
the recalled extinguishers and 
would probably affect others in 
time, explained the company. 

Corrosion affects certain in- 
ternal parts so the extinguishers 
cannot be operated. Most exact- 
ing of company tests and exten- 
sive research by its consultants 
give no clue to the destructive 
element. 

All extinguishers recalled by 
Pryene are of the vaporizing 
liquid pump type. They are 
quart and 11% quart sizes with 
the exception of a small number 
of pint size models. 

They represent only a small 
percentage of the millions of 
extinguishers made by Pryene 
since the company was estab- 
lished in 1907. 

George H. Boucher, Pyrene 
vice-president, promised owners 
of recalled extinguishers that 
they would be replaced as soon 
as possible, but pleaded for 
patience as the company could 
not make all replacements at 
once. The extinguishers Pyrene 
wants returned are mostly in 
industry and commerce, though 
some are in private homes, their 
exact location being unknown. 

The company official said the 
extinguishers Pyrene was trying 
to retrieve carried Underwirters’ 
Laboratories’ numbers on their 
metal labels included in the 
following groups. 

1% Quart Extinguishers: 150781 to 
150900; 235486 to 235530; 236731 to 
237230; 403106 to 404730; 411998 to 
414430; 416631 to 419830; 419931 to 
449230; 449631 to 458930; 460931 to 
461230; 461331 to 478330; 480481 to 
494480; 497631 to 504630; 505631 to 
509630; 510256 to 518255; 520356 to 


520955; 532356 to 533748; and 539856 
to 544312. 


1 Quart Extinguishers: R689558 to 
R689997; R692644 to R693497; R731- 
288 to R732363; R751698 to R753697; 
T334485 to T380550; T398671 to T485- 
550; T583051 to T585050; T585551 to 
T601200; T601801 to T676150; T676- 
251 to T680483; T680651 to T711650; 


| [712151 to T791250; T793151 to T 843 


750; T844550; to T845050; T846551 to 
T853350; T854051 to T854700; T861051 
to T906880; T911051 to T976216; T977 
051 to T999999; U2 to U27050; U33051 
to U33990; U37651 to U38784; U6451 
to U79650; U80151 to U100150; and 
U150151 to U162552. 

There were some exceptions, 
however. 
listed above were rebuilt recently 
and should not be 
They are stamped around the 





DIVISION OF SAVAGE ARMS CORPORATION 
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outlet nozzle with the symbols 


Pyrene Mfg. Co. Recalls 


Newark, N. J. on| 
March 8 called in more than half | 
a million of its hand fire extin- | 


the extin- | 


Some _ extinguishers | 


returned. | 


Fire Extinguishers 


, A-48, B-48, etc. to L-48 or the 
| letter X. 

Mr. Boucher asked owners to 
examine their extinguishers 
closely and if they are in the 
affected groups and not among 
the exceptions to return them to 
the place of purchase or to the 
Pyrene Mfg. Co., Department 
RX, No. 10 Empire St., Newark 
a, Bs: F. 

Since there are no identifying 
serial numbers on Pyrene 1-pint 
extinguishers, Mr. Boucher re- 
quested that these be returned to 
the above address for testing and 
replacement if necessary. Also, 
all Pyrene Fire Extinguisher 
Liquid (Refills) purchased from 
any source prior to Jan. 1, 1948 
should be returned for repalce- 
ment. But the refills should be 
shipped on a separate bill of lad- 
ing to another Pyrene Mfg. Co. 


address — 560 Belmont Ave., 
Newark 8, N. J. 
The returned extinguishers, 


Mr. Boucher said, would be re- 
paired, refilled with proper liquid 
and sent out again as repalce- 
ments. A special division will be 
set up within the plant to handle 
the returns. 











CALVERT CAREY 


president of The Yale & Towne 
Mfg. Co., has been elected a board 
member for the 1948-49 term for 
the National Industrial Confer- 
ence Board, independent and non- 
profit institution for research and 
education in the field of applied 
economics. 


JOE SHEPARD NAMED 

PHOENIX TABLE MAT 

WESTERN SALES MGR. 

Joe Shepard, who has been in 
housewares sales for the past 20 
years, has recently been ap 
pointed western sales manager 
| for Phoenix Table Mat Co., with 
| headquarters in Los Angeles 
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Cflunouncing.. 
Jwo New 


upetr-Aclion 
Batts 


J. W. MASSIE M. V. HODAPP BY THE MAKERS OF 


J. W. MASSIE, NAMED _sf$—vice-president in charge of the 

V. P. OF SALES FOR manufacturing divisions of the 
STRATTON & TERSTEGGE | company, announced his resig- 

W. H. Terstegge, president, | nation due to ill health. 
iumnounced the appointment of 
M. V. Hodapp, managing buyer, 


TET AT na 














| 
+a ig buyer, | BC. DEUSCHLE ELECTED 
to the new position of vice-presi-| “A CME SHEAR VICE-PRES 
| 


dent in charge of buying, and 
J. W. Massie, sales director, to 
vice-president in charge of sales, 
of Stratton & Terstegge Co., 
Louisville, Ky. 


B. C. Deuschle, general sales 
‘ manager of The Acme Shear 


| Company, sridgeport, Conn., 
| was elected a vice president at 





| the recent meeting of the board 

Mr. Hodapp joined the com-| of directors. Mr. Deuschle joined 
pany in 1928 as buyer of furniture | the company in 1947. 

ind heavy hardware, and Mr 

Massie became affiliated in 

1926, first as a sales representa- | 


tive, then as a buyer. The latter | PRESIDENT OF CHICAGO P 
was made director of sales in METALLIC MFG. CO. KICK-N-KACKLE 


1944. Mr. Massie’s new position Jerome H. Debs, former execu 
is vice-president of sales puts} tive vice-president of Chicago 
him in complete charge of the! Mefallic Mfg. Co., 3711 S. \sh 
sales of the wholesale division. land Ave., Chicago 9, has been 
William L. Schultz,for mer | elected president of the company 


J. H. DEBS ELECTED 





—a wonderful gurgling surface bait. Can be plunked with 
a gentle blurp or noisy bloop—kicks and kackles back on 
the retrieve, raising bass, musky, other surface feeders. 
Weighs °\ 0z. Six colors. Comes in handy transparent case. 


List $1.25. 











BOTTOM SCRATCHER 


—a diving bait that goes deep for the big, lazy ones. Six 
to eight feet down on regular reeling speed. Thirty feet on 
trolling speed — AND with a nasty wiggle. Weighs *j\, oz. 
Six colors. Transparent case. List $1.25. . 


















TENNESSEE RETAIL HARDWARE ASSOCIATION, meet- 


ing at the Andrew Jackson Hotel, Nashville, Feb. 19 19, 1948, Aé& 
elected Joe H. Wright, Sweetwater, president; W. G. West SENSATIONAL Lee 
Jr., Memphis, first vice-president; J. R. Cox, Nashville, NEW CASE! ae 
second vice-president; Wayne Hillis, McMinnville, retiring Actionrod baits now ge 
president, a member of the advisory board, and E. B. Thweat, come in strong, trans- Po 


Nashville, was elected to replace J. R. Cox on the board of porent plastic case. 
directors. Morris Jones, formerly secretary-treasurer of They make perfect 
both the Tennessee and Kentucky Associations ,will devote a P ene gen nal 
full time to Tennessee. Interest centered on consumer in sight, sheaee — 
market research and advertising in which the state associa- 

tion will take the lead. The 1949 convention will be held in 
Memphis. Those appearing in the above illustration are, ORCHARD INDUSTRIES, INC. 
left to right: Morris Jones, secretary, Joe H. Wright, presi- of 
dent, and Wayne Hillis, retiring president and member of | 
the advisory board. 


18404 MORANG ROAD 
DETROIT 5, MICHIGAN 
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=  VACULATOR ¢ 
= MEANS VALUE! 












’ cenernt ae 
/* Guaranteed by > 

Good Housekeeping 

* toy ey 


45 aovransto WS 


AFC Spring — Action FILTER 


y Only Vaculator has the Automatic Flavor Control 
Clothless Filter, with Spring-Action, to insure 
positive safety and perfect coffee every time. 


VACULATOR, CHICAGO 6, U. S. A. 





the patented automatic 
“silent watchman” for 
extra safety. 





Petia 


MODEL 65 
6'> QT. SIZE 


Retail - See your jobber 
$ 95 api by hatarlacied for discounts and 
13 Slightly higher in 11 western States 165 di splays,etc. 


TRAUBEE PRODUCTS, INC., 924 Bergen St., Bklyn 16, N. Y. 


* Reg. U.S. Pat. Office 









the sensational new low-cost 
rug underlay that stops scatter rugs 
from sliding. Acts as pad — prolongs 
rug life —keeps out dirt. 

@Nothing like it on the market at double the 
price! 

@Fits any size scatter rug — nothing to mar — scratch 
—or spoil either rug or floor. May be cut to size. 

| @Substantial profit — attractively priced for quick sales —a 
| definite “repeat” and multiple-sales item. Customer buys 6 to 8 
| to equip home. 












| 
| 
| 
| 


For complete information, discounts and price lists write 


H. B. W. SNELLING COMPANY 


53 State Street NATIONAL DISTRIBUTORS Boston 9, Mass. 
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GEORGE M. DAVIS 


WINCHESTER REPEATING, 
WESTERN CARTRIDGE, 
MAKE CHANGES 


Col. W. F. Siegmund, general 
sales manager, Olin Industries, 
Inc., has announced the following 
changes in staff positions in the 
Winchester Repeating Arms Co., 
and the Western Cartridge Co., 
divisions. George M. Davis, is 
now sales manager of Winches- 
ter's arms, ammunition and roller 
skates departments, in addition 


WILLIAM H. DITTMAN 





AL G. ORMSBEE 
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JOHN E. DOUGHAN 


to his present duties as sales man- 
ager of Western Cartridge. Al 
G. Ormsbee has been made fire- 
arms and roller skates sales man- 
ager, Winchester Repeating 
Arms, New Haven, Conn. John 
E. Doughan has been appointed 
ammunition sales manager of the 
Winchester Repeating Arms Co., 
and Western Cartridge Co., with 
headquarters at New Haven. 
William H. Dittmann has been 
named assistant sales manager of 








the two divisions of Olin Indus- | 
tries, arms ammunition and roller | 
skates departments with head- 
quarters at East Alton. John F. 
Hack has been made sales office 
manager of Western Cartridge 
at East Alton, succeeding Mr. | 
Dittman. 
George W. Rahing is 
office manager at the East .\lton 
office of Winchester Repeating 
Arms and Bond Electric Corp. 


sales | 


NORWALK LOCK OPENS 
CHICAGO OFFICE, NAMES 
TEXAS, OKLA. SALESMAN 


Wilmer R. Knechtel has been 
appointed sales representative for | 
the states of Texas and Okla- 
homa for the Norwalk Lock Co.., 
395 Broadway, New York City 


| 
| 
| 
| 
| 





13. He was formerly located in 


| Chicago as sales agent for a 


| specialty manufacturer. He 
|was department manager with 
| Weiboldt Stores, Chicago, and a 
| contract hardware salesman with 
| Harper Reynolds Corp., Los 
| Angeles. In 1922 he joined Cali- 
fornia Hardware Co., Los Ange- 
| les and served 13 years in its con- 
tract department. 
| The company also announced 


} 
| the opening of a Chicago office 
|in the Lake Wells Bldg., 201 N. | 
| Wells St. Floyd W. Gasser, for- | 
| mer the 
appointed | 


salesman in Chicago | 


territory, has been 
| director of the office, and he will | 
| supervise sales of both Norwalk 
Minne- 


}and Segal products in 
cond 


Wisconsin, Illinois, 
jana, and Iowa. 


sota, 





HERE IT IS! 


— Sy 


wag 


Automatic’s NEW 


DUO-SPIN 


DRYER Type Washer 











The only DRYER type washer 
offering 2-Way washing 


with Automatic’s Exclusive, Invertible DUO-DISC Agitator 





Now— at last —you can offer your customers a dryer type 
washer with 2-way washing! It’s the beautiful new DUO- 
SPIN Washer by Automatic. And it has the same exclusive 
DUO-DISC Agitator that has made Automatic a washer buy- 
word for so many years. (See illustrations below.) 

But “‘two-way washing”’ is just one of many fine features 
in the big new DUO-SPIN. This handsome machine washes, 
rinses, damp-dries, and drains electrically. It washes and 
rinses at the same time. Or washes and damp-dries simul- 
taneously. It damp-dries a whole tubful at a time. And it’s 
gentle as a woman’s hand in handling clothes. An efficient 
pump quickly empties both tubs. 

All of which means fast, clean, work-saving washing, rins- 
ing and drying. And that means even greater sales and profits 
for every Automatic Dealer--for YOU, if you act promptly! 
Get all the facts now. Write for full details and name of your 
nearest distributor. 


(f 
\ The NEW DUO-SPIN 
inakes the 





DUO-DISC Agitator in 
submerged position for 
fast, efficient washing of 
usual loads. 


AUTOMATIC Washer Dollar 
bigger than ever 


DUO-DISC Agitator in- 
verted for quick, superior 
washing of bulky articles, 


like blankets. Made in Newton, lowa Since 1908 by 


AUTOMATIC WASHER COMPANY 
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@ The 
Model 120. 
offered by 


attractively priced 
Has everything 
more expensive 


grindstones. 





ABILITY 
i 


@ The Harvester offers the 


SUPERIOR SHARPENING 


@ The 


example of modern 
plus superior 


tures. 


Streamliner 
















perfect 
tyling 


grinding fea- 














usual, carefully selected 








stone. turned by a strong, 








dependable motor. 

























Send for This Golder! . . 


See the complete "C. Q." line of 
grindstones - - sizes, prices, etc.! 





EASY 


OPERATION 





@ The 
liner provides 
sharpening. plus 


pearance 


















Motorized Stream- 
effortless 
good ap- 
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The CLEVELAND 
RIES COMPANY 











(a 






740 East Twelfth Street., Cleveland 14, Ohio 
















rington & Richardson factory 
exclusive 
ents, who are 


gentlemen as manu 


facturers’ 
communities, will represent th 


we will have complete informa 
} tion on the Harrington & Rich 
irdson line for you at all times.’ 

In addition to the regular 
models of the H & R Sport man 
revolver and the H & R Topp 
shotgun, the “Series Fifty’’ lin 


of .22 cal. sporting rifles, designed 








the tield, were the center of at 
traction. 





| to give target range accuracy in 


STUART G. BOWREN 


HARRINGTON & 
RICHARDSON HOLDS 
SALES MEETING 


VICE-PRES., SALES MGR. 
PEDEN IRON & STEEL 


Jack J. Caraway has 
elected vice-president and _ sales 
manager of Peden Tron & Steel 
| dealer sales plan, was held at the | Co., hardware wholesalers, Hous 
| Hotel Sheraton, Worcester, | ton, 1, Tex. Mr. Carawav has 
| Mass., and attended by salesmen | been sales manager for the past 
| from every section of the country. | two and a half vears and his pro 
Stuart G. | 


outlined 


Ihe first general sales meeting been 


of Harrington & Richardson rep- 








resentatives under the direct-to- 


3owren, sales man 
the 
sales plan as follows: 


motion to the vice-presidency was 
in recognition of valuable service 
that he has rendered. 


ager, direct-to 


dealer 











CALIFORNIA’S VICE-PRESIDENTS: Newly elected to 
serve as first and second vice-presidents, respectively, at the 
recent annual convention of the California Retail Hardware 
Association in San Francisco, are, left to right: L. D. Peer, 
San Jose, and T. L. Becker, Redding. Robert E. Dahlberg, 
Auburn, elected president, was not present at the convention 
due to illness. Directors elected were: Ralph Tieman, Mill 
Valley; F. M. Hoops, Delano; C. E. Ruggles, Guerneville; 
H. E. Zimmerman, Modesto; Kenneth H. Cooper, Vallejo, 
and J. D. Chappell, Gilroy. LeRoy Smith, 1355 Market St., 
San Francisco 3, was re-elected secretary-treasurer. In 
resulutions the association endorsed the re-instatement of 
Federal credit controls; opposed any attempt to repeal the 
state fair trade law and urged manufacturers having fair 
trade contracts to maintain a policy of enforcement; to 
support tax equality; to amend the Wage-Hour law so as 
to clearly exempt all retailers; to amend the tax law repealing 
the wartime schedule of excise taxes; to increase personal 
exemptions and to adopt the community property prin iple 
for all personal income tax reports. 





HARDWARE AGE 


“Dealers may now buv all availa- 
ble models direct from the Har- 


factory without limitations. You 


inde- 
pendent businessmen in vour own 


needs of the dealers to use and 


J. J. CARAWAY, ELECTED 
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UNBIASED TESTS PROVE IT 


ARS SF 


--- IN QUALITY! 
--- IN PERFORMANCE! 
-+- IN SAFETY! 


Original, Patented 


RUBBER BLADED 


SAMSON 
Sufe-flex F AN 


TO SELL! 


Every SAMSON Safe-flex FAN 


comes in a colorful SHOWBOX 
that, in your window or on 
your counters, stops ‘em, tells 
"em, shows ‘em, sells ‘em. 





MATCH IT against any other fan of comparable 
size, and you'll confirm what scientific tests by unbiased 
authorities have already proved .. . that the Samson 
Safe-flex is FIRST! First in quality—which means longer, 
trouble-free life! First in performance—which means 
greater output or volume of air moved! First in safety— 
which, with Safe-flex, means absolute safety! That's 
because its patented, flexible rubber blades cannot injure 
even a baby’s tender fingers. To these “‘firsts’’ add 
distinctive beauty and quietness of operation, and you'll 
appreciate why the Samson Safe-flex Fan is FIRST in 
sales and profit opportunities! 


STOCK UP EARLY! Dealer fan inventories 

are at an all-time low. 1948 consumer demand promises 
to reach new heights. Don’t take chances on losing 
sales. STOCK UP EARLY—and be ready to cash-in when the 
rush comes. Contact your Samson representative today! 





SAMSON UNITED CORPORATION, ROCHESTER 10, N.Y. 
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Chicago DIE CASTING 


Displays will SM Lor You 


Your counter becomes your stockroom when 
you use Chicago "on the counter" Displays 


SAVES SPACE 
* CREATES SALES - 


Ask your Jobber about 
No. 50 Pulley Display 


Twenty-four V-groove pulleys, in 
twelve popular sizes, from 1!" 
to 5° make up this display. 
All pulleys aro for "A" section 
belts, and are furnished in 1/2" 
and %" bores. The display Is 
attractively colored in Red, 
White and Blue. 





Chicago Packaged Pulleys 


These colorful Red, White and Blue pulley 
display cans add fo your profits 3 ways: 

1. Displayed on your counter they attract 
customers to your home =. line. 

2. Your salesclerks save time, each 
contains 6 of one size pulley with Giometer, 
bore, and belt size clearly marked. 

3. Merchandise is always clean, and checking 
stock Is a matter of minutes. 


__——2 ig : 





No. 70 Mandrel 
Display 


This display features 6 of the 
fastest selling saw, grinding, 
ead buffing mandrels. Four of 
the mandrels are used for grind- 
ing and buffing. The other two 
ere to be used with circular 
saws. The display is colored in 
Red, White and Biue, cnd has 
spoce In the rear for other sizes. 












For Full Information Ask 
Your Jobber or Write 
for 


Chicago 
Packaged Mandrels 


Your Chicage Mandrels now 
come to you In this smart, new, 
Red, White and Blue display carton. 
Feature this carton with your No. 70 
display and add to your sales. 


Chicage DIE CASTING MFG. COMPANY 


2510 West Monroe Street, Chicago 12, Illinois 






























H. J. ALLISON 


At the 62nd annual banquet 
of the Hardware Merchants & 
Manufacturers Association, 505 
Arch St., Philadelphia, Pa., L. A, 
Hoeflich, Supplee .-Biddle Co. 
hardware wholesalers, was in- 
stalled as president. Other offi- 
| cers installed include: Edward J. 
| Weierstall, North Bros. Mfg. 
Co., vice-president, and Thomas 
A. Fernley, Jr., secretary-treas- 
urer. Directors who will act dur- 
ing the coming vear are: Paul A, 
Griffith, Shields & Bros.; Edw. 
1K. Trvon, III, Edw. K. Tryon 





1Co, F. Marion Willis, F. R. 
| Willis  Bros., Inc.; R. O. Reck- 
nagel. Corbin Screw Division, 


\merican Hardware Corp.: 
Harry B. Moore, Metal Sponge 
Sales Corp., and Nelson I) Per- 
ine. Pennsvlvania Mower Works, 
American Chain & 


division of 


Cable Co 


The Award of Merit of the as 
sociation, which was established 
March 6th, 1886, was presented 
to Henry J. Allison, president of 
\llison-Erwin Co., Frank L. 
Campbell, Fayette R. Plumb, 
Inc. retiring president, intro- 
duced Mr. Hoeflich who acted as 
toastmaster, and president of the 
National Wholesale Hardware 
Association, 





The Jury of Award consisted 
| of Fayette R. Plumb, chairman, 
Paul A Griffith, and E. E. Chand- 
lee. Mr. Plumb presented the 
Gold Medal and Scroll which is 
annually to an out- 
standing individual connected 
with the industry, who by his 
activities has reflected 


awarded 


upon 
scroll read as follows: 























































L. A. Hoeflich, Pres. Hardware 
Merchants, Mfr’s., Presents 
Scroll to H. J. Allison 


| WHEREAS, it is the desire of 
the members of the Hardware 
Merchants’ and Manufacturers 
\ssociation to rec yenize, und pai 
tribute to an outstanding indi 
vidual associated with the Hard 
| ware Industry, who, by his activ 
lities and accomplishments has 
reflected credit upon American 
business and 
WHEREAS, the Jury of 
| Award after mature deliberation 
| has decided to present the Award 
|for the year 1948 to Henry J. 
Allison who has been associated 
with the Hardware Industry dur 
ing practically his entire business 
career, with a record of service to 
the Industry and to the Public, 
as described hereunder, which 
has been distinguished for 
breadth of vision, foresight and 
unselfish devotion — 

Mr. Allison is president of Alli- 
son-Erwin Company, wholesale 
distributors of hardware and kin 
dred lines, whose main office is in 
»| Charlotte, N. C. His first position 
outof highschool at the age of six- 
teen was with this company, 
which was then operating under 
the name of Charlotte Hardware 
Company, and except for a few 


years, he has spent his entire 
business career with this com- 
pany. On returning to the com- 


pany, Jan. 1, 1920, he was suc- 
cessively elected treasurer, vice- 
president and president, which 
latter position he has held since 
1929. He has, therefore, been 
intimately associated with the de- 
velopment of this prominent 
wholesale firm to one of the most 
efficient and best managed insti- 
industry Che 
name of the company has changed 


tutions in the 








American business, The | 


L. A. HOEFLICH 
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WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 


Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 
4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 





FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI 


Order from your jobber. Write direct to us for new Catalog Sheet 
illustrating and listing all styles and prices. 


WALTON PRODUCTS, INC. 


218 Madison Street Dept. 65 Woodstock, Ill. 
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Diamond 
Tested 


TOOLS YOU CAN’T BEAT 


For years the choice of good craftsmen... made of the 
finest steel obtainable. . electrically tempered and diamond 
point tested for hardness. DASCO Tools are beautifully 
finished and individually numbered for identification. 


SOLD BY LEADING JOBBERS 


DAMASCUS STEEL PRODUCTS CORP., ROCKFORD, ILLINOIS 
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To DISPLAY Is To SELL 


If excm: 
U OR Mel Ss 
Toots 
Here's the grinder that is the leader through merit. 
It packs years of production for industry 
years of pleasure for hobbyist or craftsman 
Moto-Tool is a "War Veteran" used by Gen- 
eral Electric, Westinghouse, Remington Arms, Ford 
and many other companies, as well as the Armed 
Forces. From its patented automatic chuck lock 
pin and oil-less, sealed bearings to its dust-tiltered 
air-cooling system, Moto-Tool 
is packed with more conven- 
ience and long life features 
than any other hand grinder 


PREWAR PRICES 
STILL PREVAIL 


Moto-Tool Kit No. 2, with 23 
accessories (high speed steel 
cutters, grinding wheels, pol- 
ishing accessories) and heavy- 
duty professional Model 2 
Moto-Tool in natural-finish, 
hardwood case 

list price $23.50 
Moto-Tool No. 2, with one 
emery point list price $16.50 
Moto-Tool Kit No. 1, with 
Model | Moto-Tool and 24 ac 
cessories list price $17.50 
Model 1 Moto-Tool, with one 
wheel point.. list price $9.85 


MOTO-TOOL 


is a steady Profit Maker 











MODEL 2 
Illustrated 





APPROXIMATELY 
27,000 R.P.M. 
CUTS CLEANER 
SAVES CUTTERS 








Sell Moto-Tool for 
Grinding, Routing, 
Drilling, Carving, 

Engraving, Polishing 








Dremel offers Hardware Dealers . . 
without cost . . . a complete grinding 
point and cutter department in a 
square foot of space. This compact 
cabinet of finely finished hardwood with 
round, transparent plastic front, stores 
over 1,000 grinding accessories. Re- 
movable trays save hunting for stock 

‘ make stock easy to show... 
easy to reach or inventory. Accessory 
numbers and prices are given beneath 
items displayed. This highly visual 
cabinet is yours, free, if you take ad- 
vantage of any one of Dremel's three 
money-saving accessory deals. Write 
today for complete details 





WRITE FOR 
INFORMATION 
ON MOTO-SAW 


Amazing Electric 
Scroll Saw sells 
for only $5.85. 














DREMEL MANUFACTURING CO. 


DEPARTMENT 158-C ® RACINE, WISCONSIN, U.S.A. 
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MAKE YOUL STORE * 
more PROSPEROUS 


ar ‘HELLER 


r' Ce. EQUIPMENT 





ATTRACTS TRADE 


Send sketch of your 


with measurements for free 


store plan and No. 348 catalog. 


W.C. HELLER & CO. 


3118 Bryant St., 


Montpelier, Ohio 








SHIM STOCK 


BRASS OR STEEL 


Single rolls 6"x100” each, 
600 sq. inches to the car- 
ton. All popular thick- 
nesses Cellophane 
wrapped—muisture-proof 


. WRITE FOR 
COMPLETE INFORMATION 





















ASSORTED SHIM STOCK 


BRASS — STEEL 


Contains an assortment in most 
popular sizes of Precision Brand 
Shim Stock. 4 separate thick- 
nesses 6x50” each. Total 1200 
square inches. Put up in easel 
type display dispensers cello- 
phane wrapped. 





& | 
PACKAGE GOODS DIVISION 


PRECISION STEE 
4409-25 W. KINZIE STREET * 


WAREHOUSE, INC. 
CHICAGO 24 


| 
llems by both the War Produc- 


administration of the Code of 


| 1 
| sale Hardware Industry and the 


the National Industrial Recover 


\ct. 


of the Charlotte Shippers and 
Manufacturers Association, pres- 
ident and director of the Char- 
lotte Executives’ Club, dire¢ lor 
of the Charlotte Chamber of 
Commerce, Trustee of the Pres- 
byterian Hospital, trustee of 
Queens College, and has taken 





FRANK J. CAMPBELL 
an active and prominent part in 
such civic enterprises as Red 
to Glasgow-Allison Company in] Cross and Community Chest. 

the early twenties and in 1943 These many commendable ac- 
to its present stvle, Allison-Er-| tivities of benefit to the public 
win Company. and to the hardware industry as 

At the present time, he is pres-| well as his constructive view- 
ident of the NationalWholesale- | point and his outstanding leader- 
| Hardware Association; a past] ship of a most progressive indus 
president and member of the ad- | trial enterprise bring well merited 
visory board of the Southern] respect and acclaim to Mr. Alli- 
Wholesale Hardware Association. | son. It is, therefore, 

Mr. Allison served with dis- RESOLVED by the Jury of 
tinction as the chairman of the} Award acting on behalf of the 
War Service Committee of the | Hardware Merchants’ and Man 
National Wholesale Hardware | ufacturers’ Association of Phila 
Association and in addition, was | delphia that Henry J. Allison he 
a member of the Wholesalers’ | se ‘lected as one who has reflected 
\dvisory Committee to the War| great credit upon the hardware 
Production Board, a member of | industry and is a most worthy 
many special committees called | recipient of its Award of Merit 
to Washington on industry prob- | of the year 1948. 























NEW OFFICERS, SOUTHERN CALIFORNIA ASSOCIA- 
TION: At the recent annual convention of the Southern 
California Retail Hardware Association, the following officers 
were elected: left to right: president, Graham George, Ott 
Hdwe., Santa Barbara; Chester Young, NRHA president, 
Vernon Cherry, Los Angeles, So. Calif’s. retiring president, 
and J. A. Potter, Jr., Los Angeles, first vice-president. A. C. 
Kammeier, 416 W. 8th St., Los Angeles 4, was re-elected 
executive secretary. 

The association, in its resolutions, recommended reinstate- 
ment of credit controls; opposed ‘“‘gouging’’ the public on 
prices and urged its dealers to avoid inventory speculation 
and black market deals. The principle of tax equality and 
the fair trade laws were upheld in resolutions. Dealers also 
went on record as favoring definite exemption of retailers 
from Wage-Hour law provisions and asked for tax relief. 


HARDWARE AGE 


| tion Board and the Office of Price 
| Administration. Earlier, he was 
| active in the preparation and the 


Fair Competition for the Whole- 
| Ge neral Wholesale Code both of 


| which were promulgated under 


In Charlotte civic affairs, he 
has been president and director 
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grab some more 


That’s the idea. . 
grab — place — drive. . 


. grab — place — drive... 
. Becomes automatic, 


doesn’t it! If the screws are uniform — all 

regular — you grab a good one every time and 

the work swings along. | 
= 


, CUD Sceews... good one 


Your screw fastening needs for wood, metal, composition 

can be served better with uniform screws. The easiest way to 
make sure of uniformity in the screws you buy is to specify 
CorBIN every time. 

Because Corsin does everything humanly possible to make 
sure that its screws are uniform. Machines are maintained in 
top condition; all products are gage checked in process; trained 
inspectors give each lot a final going-over — and the laboratory 
submits run-of-the-mill samples to exhaustive tests. 

Come to Corsin for Corstn-PHILLips, CorBIN SLOTTED, CORBIN 


Sems. Theyre uniform. 


CORBIN SCREW 


DIVISION 








THE AMERICAN HARDWARE CORPORATION © NEW BRITAIN, CONN. 
Warehouses: New Britain, New York, Chicago 
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CORBIN-PHILLIPS 
SCREWS 







centered 














cvery Wme 


CORBIN SLOTTED 
_ SCREWS 






true saw-cut 














This is your pass to some 
good business from cus- 
tomers who are reading 
this ad. 























JOHN R. GAUT 


J. R. GAUT NAMED ASS'’T, 
MGR. CHICAGO DIST. FOR 
AMERICAN STEEL & WIRE 


John R. Gaut has been ap- 
pointed assistant manager of 
Chicago district operations of 


American Steel & Wire Co., sub- 
sidiary of United States Steel. 
Nelson W. Dempsey has beent 
named general superintendent at 
Waukegan Works to succeed 
Mr. Gaut while Veron L. Strohm 
has moved up to division super- 
intendent of wire mills to fill the 
vacancy left by Mr. Dempsey. 
Mr. Gaut joined 
Steel & Wire at Donora 
Works, in 1919. 
from tracer right to 


steel up 


assistant department foreman in | 


the round wire department at 
North Works. From 1940 
1941 he performed special duties 
in the office of the vice-president 
in charge of operations at Cleve- 
land and then moved to 
Waukegan as assistant general 
superintendent. 


to 


was 


ROBBINS RETURNS AS 
EMERSON SALES MGR. 


Charles Rlbbins, formerly sales 
manager of Emerson Radio and 
Phonograph Corp., hss resumed 
that position. Mr. Robbins has 
been in business for himself the 
past three years. 

He succeeds Leslie M. Graham 
who becomes the 
new midwest representative with 
headquarters in Indianapolis, 


Ind. 


companys’ 


SYLVANIA ELECTRIC 
NAMES GORDON 
OF INTERNAT’L SALES 


has been 


Lewis Gordon ap- 
pointed director of the inter- 
national sales division of Syl- 
vania Electric Products, Inc., 


replacing Walter A. Coogan who 
| 


has resigned. 

Previously, Mr. Gordon was 
assistant to the vice-president in 
charge of sales. He has been a 


| 


American |} 
Steel | 
He progressed | 


|sales executive with Sylvania 
| Eiectric since he joined the com- 
| pany in 1931 as manager of New 
| York district sales when he 
| opened the first New York City 





J 
. 
LEWIS GORDON 


office. He has been manager of 
national in 
lighting sales for many years. 


domestic accounts 


HOWES HEADS STEEL 
EQUIPMENT PRODUCT 
SALES, BERGER MFG. 
C. E. Howes has been named 
manager of sales, steel equipment 
| products, Berger Manufacturing 





| Division, Republic Steel Corp. 
Mr. Howes has been associated 
| with the sales department 
| Berger since 1922. 

Mr. Howes joined the Chicago 
j branch of Berger after service 
| with the U. 

| World War I. In 1928 he was 
| made New York branch mana- 
| 
| 


of 


ger, later in 1934 was assigned to 
the home office in Canton 
manager of special products sales. 
Then he became manager of kit- 
chen cabinet sales, keeping that 
| position until he became assistant 
manager of sales in 1945 for the 


as 


entire equipment division. 


McLAUGHLIN HEADS 
PROCTOR’S ELECTRIC | 
BLANKET DIV. SALES | 
| 
| 


Carl W. McLaughlin, formerly 
New Jersey district manager for | 
the Proctor Electric Co., has been | 
advanced to the position of sales | 
manager of the newly established | 
electric blanket division of the 
company. In his new capacity, | 
Mr. McLaughlin will be responsi- 








CARL J. GILBERT 
Cc. J. GILBERT ELECTED 
TREASURER OF GILLETTE 


Carl J. Gilbert has been elected 
treasurer of Gillette Safety Razor 
| Co. 

Mr. Gilbert formerly a 
member of the Boston law firm 
of Ropes, Gray, Best, Coolidge & 
Rugg. Previously this office had 
been held by the president, pend- 
ing the election of a new treasu- 
rer. 

Upon receiving his degree from 
Harvard, Mr. Gilbert joined the 
law firm with which he has been 
associated ever since, then Ropes 
Gray, Boyden and Perkins. He 
became a member of the firm in 
1938. 


was 











CARL W. McLAUGHLIN 


merchandising channels and the 
test marketing on this product. 


Mr. Gilbert served in the field 
|artillery during World War II. 
He saw combat service in the 
| Solomons’ campaign and partici- 


S. Navy during | ble for the development of new | pated in the reconquest of the 


Philippines. He left with the 


lieutenant colonel. 











Atkins Pioneers Club held its 42nd annual banquet 





at the Severin Hotel, Indianapolis, 


recently with 400 members attending. Elias C. Atkins, E. C. Atkins & Co., president, was 
the principal speaker. He welcomed the new members: The club met at a recent smoker at 
which time the new members were given their 20-year service pins and others received 
exchange pins for each additional five-year membership. Officers of the ladies’ division, 
which has 49 members, are: Mrs. Ann Sowders, president; Mrs. Charlotte Mendenhall, 
vice-president; and Mrs. Christine Limpus, secretary-treasurer. Officers shown seated, left 
to right: George Penrod, vice-president; Emerson Baker, assistant secretary; Fred Uhl, 
secretary; John Sapp,retiring president; Scott E. Dill, president; L. Z. Beckwith, treasurer, 


and William Weaver, visitor. 


New members standing left 


to right: Herbert Raymond, 


Luther Switzer, Floyd Oberting, Elvia Whittle, Paul Trueman, Eddie Vespo, Victor Valeski, 
Elmer Robinson, Arthur Timpe, Lewis W. Sapp, Ira Webster, Edward Bornman, Pietro 


Cavellero, Ray Demaree and Oscar Reeves. 


New members 


not shown are: Earl Bradley, 


Chester Brown, Charles Butler, Ray H. Fosgate, Leslie C. Garvin, Frank Masarachia, Ira 
Miller, D. B. Munro, Artie Roark and W. E. Rollinson. 
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_ At last! The Fry Pan 








that has ‘All Four! | 


This ad will reach 
Gs 5 ye kS 


14,547,895 readers in Wim 
a 


SPARKLING EVEN EASY PERFECTLY 
BEAUTY! HEATING! CLEANING! BALANCED! 


McCALL’S + GOOD HOUSEKEEPING 





WOMAN’S HOME COMPANION 
BETTER HOMES & GARDENS - HOUSE BEAUTIFUL 








Tie in with this big 
3-month promotion on 


NESCO 
Cvrewhect 


FRY PANS! 


Order Nesco Evenheet Fry Pans and other utensils 
in this great new line from your distributor today! 





lot of fry pans wiil be discarded when this 

powerful campaign on Nesco Evenheet Stain- 
less Steel gets under way next month in the best- 
read women’s magazines! 

And if you know a good thing when you see it, 
you'll get ready now by ordering an extra stock of 
Nesco Evenheet Covered Fry Pans—plus a good 
assortment of the other fine items in this line. 

Women who buy the beautiful, streamlined fry 
pans are bound to want more Evenheet utensils. 
To you that means steadily mounting sales and 
profits on this new Nesco line of de luxe utensils 
—‘‘the Sterling of cooking ware.” 

Contact your Nesco distributor at once! 


Electric ‘‘flasher type” 
4-color display and other 
effective sales helps in- 
cluded FREE in retailer’s 


opening stock deal! 


Ask your Nesco distribu- 








tor for the whole story! 


NATIONAL ENAMELING & STAMPING COMPANY 


270 North 12th Street, Milwaukee 1, Wisconsin 


Sales Offices: 1430 Candler Bldg., Atlanta © 1166 Merchandise Mart, 
Chicago * 200 Fifth Ave., New York * Western Merchandise Mart, 
San Francisco ¢ 901 Ambassador Bidg., St. Louis 
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NESCO 


STAINLESS STEEL UTENSILS 


“THE STERLING OF COOKING WARE" 
F YOUR FRY PAN is unsightly, hard to clean, or 


unwieldy, Nesco brings you welcome news! 

The new Nesco Evenheet Covered Fry Pan is so 
beautiful you'll keep it out where friends can ad- 
mire it. It is remarkably efficient because of a layer 
of special heat-spreading metal locked between its 
inner and outer surfaces of gleaming stainless steel 
This “core” distributes the heat evenly and quickly 
throughout the utensil. “Spot scorching” is avoided. 

To keep it sparkling bright year in and year out, 
all you need are ordinary cleansers. A hand-fitted 
handle of cool plastic, plus balanced construction, 
make the Nesco Evenheet fry pan a joy to use. Its 
snug-fitting cover retains heat and speeds cooking 

Ask for Nesco Evenheet Stainless Steel Utensils 
at better stores, or write for illustrated folder 


NATIONAL ENAMELING AND STAMPING COMPANY 
Degt. F4, 270 North 12th Street, Milwaukee 1, Wisconsin 


Nesco products include electric 


roasters, Pressure pans, enam- = - 4 LAYERS OF METAL FUSED TODETNER 
eled ware, tinware, galvanized 

A metal core that Locked in gleam 
ware, decorated kitchen con spreads the heat ing steintess 
tainers, electric ranges ane for even. taster steel, enduring 
heaters, otl ranges and heaters. cooking! and good looking! 
Look for the Nesco label! 








FARWELL, OZMUN, KIRK 
ELECTS LLOYD L. SWIFT 
MEMBER OF BOARD 
At a recently held meeting of 
Farwell, Ozmun, Kirk & Co., 


hardware wholesalers, Saint Paul, 


1, Minn., Lloyd L. Swift, was 





LLOYD L. SWIFT 


elected a member of the board of 
directors, succeeding H. B. Hall, 
who retired after 53 years of con- 
tinuous service. 

The board of directors then 
elected him treasurer. 
He joined the company in 1912, 
his first being a_ shipping 
clerk. He worked through vari 
ous positions and in 1922 joined 
the sales department. He then 
transferred to a buving depart- 
ment and later specialised in 


assistant 


job 


housewares. 
In 1929 he was promoted to 
director of the cutlery 


ment. 


FRANKLIN HDWE. ELECTS 
SIX DIRECTORS 


Franklin Hardware & Supply, 
Co., dealer-owned wholesalers, 
Philadelphia, has elected the fol- 
lowing directors: RK. H. Imsch- 
weiler, Tremont Hardware Co. 
Tremont, Pa.; Walter T. Massey, 


Walter JT. Massev Hardware, 
Dover, Del.; Charles P. Rein- 
both, C. P. Reinboth & Sons, | 


Lawndale, Philadelphia: Herbert 
J. Weber, Joseph Weber Hard- 
ware, Philadelphia; M. S. Years- 
ley, M.S. Yearsley & Sons, West 
Chester, Pa.; and Harry 1). Kail 
ser, Kaiser Bros., Philadelphia. 

The officers of the company 
are now: Charles F. Parvis, Kuge- 
sros., Philadelphia; M. W. Allen. 
Cochran & Allen, Carlisle, Pa., 
vice-president; F, Leon Herron, 
executive vice-president and gen- 
eral manager; George R. Park, 
Jr., George R. Park & Sons, 
Wayne, Pa., treasurer, and F. 
Leon Herron, Jr., assistant man- 
ager. 

About eighty per cent of the 
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depart- | 


|membership of Franklin at- 
tended the company’s two-day 
convention and 16 manufacturers 
participated with display booths 
in addition to other displays set 
up by the company without 
manufacturer representation 
The sales, according to the com- 
pany, during the two-day con- 
vention were the highest in its 


history. The event was con- 
cluded by a banquet for 175 
persons in the warehouse. The 


next scheduled meeting will be a 
fall convention on August, 15th. 


J. J. HARDING ELECTED 
VICE-PRESIDENT 
FEDERAL ENAMELING 


John J. Harding has been ap- 
pointed vice-president 
sistant general manager of Fed- 
| eral Enameling & Stamping Co., 
| McKees Rocks, Penn. 
| Mr. Harding was formerly 
president of the Massillon Alumi- 
num Co., Massillon, Ohio, and a 
member of the 


and as- 


executive 


mittee of Ekco Products Co. of | 


Chicago, Il. Mr. Harding is 
assuming his new duties imme- 
diately. 


X CLUB LUNCHEON, 
OLD GUARD DINNER 


George H. Harper, National 
Enameling & Stamping Co., 
secretary-treasurer-Hardware X 
Club, has announced that the 
organization will hold its annual 
'luncheon, Tuesday, April 6th, 
| Parlor “G", Netherland Plaza 





com- 








Hotel, Cincinnati, Ohio. The 
Old Guard meeting will be held 
the same day at 10 a.m. Parlor 
E and F, Netherland Plaza and 
the Old Guard Dinner at 6 p.m. 


in Parlors A, B, Cand D, Nether- | 


land Plaza. 

All three events will be held 
during the 57th annual conven- 
tion meeting of the Southern 
Wholesale Hardware .\ssociation 
and the 94th semi-annual 
vention of the American Hard- 
ware Manufacturers .\ssociation., 
April 5-8. 





ROBERT H. BAKER 


first vice-president, Fones Bros, 
Hardware Co,, wholesalers, Little 
Rock, Ark., has been elected a 
three year directer of the Greater 
Little Rock Chamber of Commerce. 


con- | 


L. C. KELLOGG RETIRES 
| FROM KELLOGG BRUSH 


The Kellogg Brush Manufac- 
turing co., Westfield, Massachu- 
setts, announced the retirement 
of Langdon C. Kellogg from ac 
tive participation dn the cor 
pany’s affairs. 

Mr. Kellogg 
his interest in the company but 
will remain as president on an 
inactive status for the present. 

Mr. Kellogg is now in Braden- 
ton Beach, Florida, for the win- 
He has not announced ani 


has disposed of 


ter. 
future plans other than spending 
| the winter in Florida. 
| The active management of the 
company remains with Georg 
F. Futter, executive vice-presi- 
dent and treasurer. The manage 
ment of the company’s sales pol 
icy will remain with William P. 
| \ldrich, vice-president and sec- 
| retary. 

| NAME F. J. STIEFVATER 
| ASS'T. SALES MANAGER 


UTICA DROP FORGE 


The Utica Drop Forge & Tool 
Corp., Utica, New York, ar 
jnounced the appointment of 
Francis J. Stiefvater as assistant 
sales manager. 

Mr. Stiefvater is vice-president 
of the Associates Organization of 
the New York State Retail Hard- 
ware Association, a group com- 
posed of manufacturers’ 
man and wholesalers’ 

having been elected to 
office at a meeting held in con- 
nection with the annual conven- 
tion in Buffalo, N. Y. 


| 
| 
| 
| 
| 
| 
| 


sale s 
sales 1 
that 








NEW YORK STATE'S OFFICIAL FAMILY: At the annual convention and exhibit of the 
New York State Retail Hardware Association held in Buffalo, Feb. 17-19, officers elected are 
shown above. Reading from left to right, are: H. Leo Montena, Rome, second vice-president ; 
Lyle J. Walter, Remsen, first vice-president; Nicholas H. Kiley, Syracuse, re-elected sec- 
retary and elected treasurer to succeed Frank E. Pelton, Herkimer; Harry P. Hoblin, Bronx- 
ville, president; Frank J. Smith, Hamburg, retiring president, and Mr. Pelton, who retired 
as treasurer after 45 years of service. Directors elected to fill board vacancies were: for two 
years, B. S. Derr, Binghamton, and E. R. Lipitt, Cooperstown; for three years, J. C. Agnew, 
Plattsburgh. Other directors were re-elected. 

In resolutions, the association went on record as opposed to any attempt to repeal either 
the New York State Fair Trade Law or the Miller-Tydings Act. Manufacturers were urged 
to enforce their agreements under the law. With references to Federal taxes, the association 
favored amendments repealing the wartime schedule of excise taxes; increasing personal 
exemptions and adopting the community property principle for all personal income tax 

| reports. Also favored was taxation of co-operatives. 
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JACOBSEN PUBLISHES 


DELIVERED PRICES 


The widespread acceptance of Jacobsen powe 





and hand mowers places on us a corresponding 
responsibility to all concerned — first, to build 
a top quality product and second, to sell it at a 


price fair to dealers and to their customers alike. 


Accordingly, to assure this price stability, deliv- 
ered prices are now included in Jacobsen adver- 
tising appearing in national magazines such as 
The Saturday Evening Post, Collier’s, Sunset, 
National Geographic, Holland’s, Rotarian, 
Newsweek, American Home and Better Homes 
& Gardens. Delivered prices will also be shown 
in Jacobsen trade paper advertisements and in 
Jacobsen literature. Price publication is nation- 
wide — in every medium Jacobsen uses to adver- 
tise its products. 

If you are interested in taking advantage of this 
new merchandising plan, write us immediately 
as there are a limited number of dealerships 


available. 
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4 own Queen delivered Price $142.50 Slighi 
*~Y. Slight. 


est, i i 
s Prices exclusive of taxe 
havbiect to change. 







OMPANY 





USEA Jac 


RACINE, WISCONSIN 


° 
BSEN AND ENJOY YOUR Lawn 


GRASS-CUTTING BY POWER 








; WISCONSIN 


Type of advertisement now 
appearing in national magazines, 


LAWN QUEEN 


The easy-starting, smooth-running Lawn 
Queen with its 20-inch cutting width and 
sturdy, 114 hp. Jacobsen engine is a 
favorite with commercial and residential 
users alike. Precision-built, this highly 
maneuverable mower gives years of low 
cost service. Delivered price, $142.50. 
Slightly higher in West. Prices exclu- 
sive of taxes and subject to change. 


BANTAM 


Ideal for city lot or suburban lawn, the 
light weight, dependable Bantam han- 
dles so easily even a youngster can oper- 
ate it. The Bantam has an 18-inch cut- 
ting width and is powered by a 1 hp. 
Jacobsen engine. Delivered price, 
$122.50. Slightly higher in West. Prices 
exclusive of taxes and subject to change. 


HIGH QUALITY HAND 
MOWER 


Available in 16- and 18-inch cutting 
widths, the smooth-running Jacobsen all- 
steel hand mower is built for exception- 
ally long life and easy handling. Full 
size, air-cushion rubber tires and gener- 
ous use of anti-friction bearings are big 
factors in this hand mower’s easy opera- 
tion. Delivered price, 16-inch, $30.50. 
Delivered price, 18-inch, $31.50. Slight- 
ly higher in West. Prices exclusive of 
taxes and subject to change. 
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ARVIN-SALMANSON  CO.’S 
EXPANDS OPERATIONS | 
David F. Goldman, general | 

manager of Arvin-Salmanson 

Company of New York, Inc., | 

1107 Broadway, and Arvin-Sal- 

manson Co., Inc. of Baltimore, 

2126 Edmondson Avenue, has an- 

nounced that their distributing | 

and sales operations for 1948 will | 
be expanded on all Arvin radios 
and electric appliances. In addi- 
tion, Mr. Goldman stated that 
the Arvin-Salmanson companies 
have taken on the distribution of 
additional nationally known lines 
of merchandise which will be} 
distributed in the New York. | 

Baltimore and Washington areas, | 

The additional items to be dis- | 

tributed for 1948 will be an- 

nounced very shortly. 

Mr. Goldman stated that it is 
now their plan to augment the 
sales staff in New Jersey in order 
to better meet the requirements | 
of the dealers located in that | 
territory. | 

Henry Wilson, manager of the | 
Arvin-Salmanson Co., Inc., stated 
that his company is also expand- 





Roy 
presiden 
ager, re 





MISSOURI CONVENTION: Officers elected at the recent annual convention of the 
Missouri Retail Hardware Association are, front row, left to right: Ben Dierkes, St. Louis, 
treasurer; L. C. Kreh, St. Louis, secretary; H. G. Whitaker, Portageville, vice-president; 
J. W. Giesler, St. Louis, president, and Milo H. Walz, Jefferson City, retiring president. 
Rear row, left to right, area directors: A. D. Niehaus, Francis Knollmeyer, Robert Wohlwend, 
Shelton Thomas, William Ehlen, Carl I. Henneke, and A. M. Riggs. In resolutions the 
association favored reinstatement of Federal credit control; a Fair Trade law for Missouri; 
tax equality, and repeal of wartime schedule of excise taxes, an increase in personal ex- 
emptions, and the adoption of the community property principle for all personal income 








ing its operations to include a 


showroom and office space at tax reports. 





51 H Street, N.W., Washington, 





D. C., where a pick up stock of 


RC 


Bolt Cor 


merchandise will be carried. GIBSON REFRIGERATOR | company will be operated as a INDUSTRIAL SUPPLY Y., died 
The sales forces of both Arvin-| BUYS COOLERATOR CO. J separate organization. There will) DISTRIBUTORS TO HOLD burg, Flz 
Gibson Refrigerator Co.,| be no changes in personnel or| JOINT CHICAGO SESSION Mr. Ar 


Salmanson companies will be 
practically doubled when the en- Greenville, Mich., has recently 
tire expansion program has been | purchased the Coolerator Co., 
Duluth, 1, Minn. The latter 


policy in the distributor and 
dealer organization or the home 


completed. plant. 











THE IOWA RETAIL HARDWARE ASSOCIATION at its 50th Golden Jubilee Convention, 
held at the Hotel Savery, Des Moines, Feb. 10-13, elected H. C. Osborn, Bloomfield, (seated, 
center ): president to succeed Stanley Shupe, Clarion. The new official family of the Hawkeye 


Members of the American Sup- 
ply Machinery Manufacturers’ 
Association and the National 
Supply and Machinery Distribu- 
tors’ Association will hold a joint 
session at the Palmer 
Chicago, March 23 to discuss cur- 
rent problems in manufacturing 
and distributing industrial sup- 
plies to industry. 


House, 


Star 27 y 
the head 
as genera 
as vice-p 
Armie w 
hardware 
familiar f 
ventions 
tions. Fo 
in Ridgev 
active in 


| This is the final meeting in a a wenn 
| series of five, sponsored by the Satin 
two groups and the Southern oak tend 
| Supply and Machinery Distribu- \ MH 
| tors’ Association. Wabash, 
| Among the authorities to speak birth. 
jare: Ralph M. Johnson, vice 

sresident and sales manager, Nor- 
| is Co., Abrasive Division, Wor- RALPI 
cester, Mass., and Joseph | Ralph 


Waltz, president, Waltz-Dettmer 
Supply Co., Cincinnati, will dis 
cuss ‘““Today’s Need for Training 
in Salesmanship for Salesmen and 
Sales Managers;” F. g lone, |r 

vice-president and general 


manager 
Paint Co 
cently in 
Hospital 
months. 


the Marir 


association, shown above is: (Seated, |. to r.): G. W. Aspinwall, Hawkeye, director: Mr. manager, The Carborundum Co., York and 
Shupe, now a member of the advisory board; Mr. Osborn, R. B. Swanson, Odebolt, director | Niagara Falls, N. Y., and W. E. Masonic ] 
and O. F. Peterson, Algona, vice-president; (Standing): C. U. Chickering, Waterloo, retiring — Price, president, the Knapp Sup uty grane 
director; R. B. Schlotfeldt, DeWitt, advisory board; William A. Broquist, Des Moines, | ply Co., Muncie, Ind., will cover Masonic | 
advisory board; Harry L. Summitt, Macedonia, advisory board, and J. A. Van Ness, Mason | ‘‘Selection of Salesmen thi 
City, finance chairman. Other officials not shown are Philip R. Jacobson, Mason City, | Use of \ptitude Testing;’’ R. P N. LI 
secretary-treasurer, and James E. Tull, Eldora, and Arnold L. Johnson, Fort Dodge, new = Melius, director of sales, Delta . 
directors. Mfg. Co., Milwaukee, and W. H N. Lin 
The association went on record against the practice of wholesale firms which have reduced |= Clark, president, Samuel Harr of t he tap 
or withdrawn cash discounts or which have reduced dealer discounts; or which sell directly & Co., Chicago, will speak on nite Co., 
to contractors and consumers in direct competition with authorized dealers, or which have | ‘‘Customer Coverage — Market died recer 
been selling scarce merchandise to competing chain stores. Evaluation”; ‘‘Packaging and Mr. Gr 
Another resolution deplored rough handling of merchandise by railroad and trucking | Labeling’’ will be — d | “ of 56 
J. F. Apsey, Jr., Black & Decker the manuf 


companies. Reinstatement of government credit control was favored. The association also 
proposed that the trade adopt a uniform policy of packaging in tens and hundreds. 
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| Temple Shrine and Red Cross of | EDWARD D. O’CONNELL 








Constatine. Mr. Burge was also 


Edward |). O'Connell, 52 


| a past director First National president of the Newton Line 
Bank, Kentucky Title Trust Co., | : 
Company, Inc., Homer, New 


and Kentucky & Louisville 








ROY A. ARMIE 


Roy Alton Armie, 60, vice- 
president and general sales man- | 


ager, retired, of Star Expansion 





ROY ALTON ARMIE 


Bolt Company, New York, N. 
Y., died recently in St. Peters- 
burg, Fla. 

Mr. Armie was associated with 
Star 27 years and rose rapidly to 
the head of the Sales Department 
as general sales manager retiring 
as vice-president in 1946, Mr. 
Armie was well known in the 
hardware industry and was a 
familiar figure at the annual con- 
ventions of the various associa- 
tions. For many years he resided 
in Ridgewood, N. J. where he was 
active in civic and social affairs. 
He was also a member of the 
Downtown Athletic Club, N. Y. 
and Louisville, Kentucky F. & 
A. M. His burial took place in 
Wabash, Ind., the place of his 
birth. 


RALPH E. PENDLETON 


Ralph Edgar Pendelton, sales 
manager for Baltimore Copper 
Paint Co., New York, died re- 
cently in Long Island College 
Hospital after an illness of several 
months. He was a governor of 
the Marine Square Club of New 
York and was master of Island 
Masonic Lodge and district dep- 
uty grand master of the Grand 
Masonic Lodge of Maine. 


N. LINCOLN GREENE 


N. Lincoln Greene, manager 
of the tape division of The Oko- 
nite Co., Passaic, N. J. died 
died recently. 

Mr. Greene’s entire business 
life of 56 years was devoted to 
the manufacture and sale of tapes 
and rubber goods. He joined 
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| Mutual Insurance Co. 
The Okonite Co. in 1931 and | 
established the tape division to| PAUL HELLER 
develop and promote a line of | 
|}commercial rubber and friction Paul E. Heller, 79, president of | 
tapes to supplement the Com-j Heller Bros. Co., Newark, died 
pany’s Okonite and Manson | recently at his home, 242 Elwood 
tape products. \ve., Newark. 
H. A. Earley, who has been! was founded by his grandfather, | 
with The Okonite Company for| the late Elias Heller in 1836. | 
The company operates subsidi- | 


The file business 


11 vears and has been associated 
with Mr. Greene in the affairs of | aries in Newcomerstown, Ohio 
the tape division, has been|and Philadelphia. Mr. Heller 
appointed acting manager of this | also was president of the Forest 
Hill Estates and the Forest Hill | 
| Land Co. He was a leader years 
JOSEPH BURGE }ago in proposing an airport for | 
Newark and in 1919 Heller Field 
Joseph Burge, 82, former presi- | was constructed near the site | 
dent of the Peaslee, Gaulbert Co., | now occupied by Newark \irport | 
hardware’ wholesalers, Louis- | 


ville, Ky., died recently at a hos- RUDOLPH T. COUTTS | ; a 
pital in Louisville. Mr. Burge EDWARD D. O'CONNELL 


served two terms as president of 
Louisville’s board of trade and 
rose from office boy to president 


division. 





Rudolph T. Coutts, 53, owner 
of the Church Hill Hardware Co., 
Sandston, Va., died recently in a 


of Peaslee, Gaulbert, from which Richmond hospital. Mr. Coutts 

he retired in 1930 |} had operated the store for the 

ae a 2 ) ar . s . r 

Joining the company at 15, he | ree a goa - L = rf 

. . ot the Sandston asonic Lodge, | . _—e 

became city sales manager in S vd Ci ie Clul 2 S a of the Line Division of the Asso- 
= . . Sandston Civic ‘ Sand- ~ ops 

|1895, director and assistant sg bi a Fishing Manu- 

| treasurer in 1892, vice-president 


ston Presbyterian Church. ; ae 
| ; | facturers. 
and treasurer in 1907, and presi- 


dent in 1929. He was a member ROBERT L. HEAD 
of the Rotary Club and Pen- Robert Lee Head, 77, hardware | ers as a man of great leadership 
dennis Club, Scottish Rite, De-| merchant of 
Molay Commandery, 


York, recently died at his home 
of a heart attack. 

Mr. O'Connell was elected 
president of the Newton Line 
Co., in 1933 and was chairman 





ciated Tackle 


He was well-known by fishing 


tackle buyers and manufactur 


Pascagoula and | abilitv, who had done a great 
Kosair | Moss Point, Miss., died recently. | deal for the industry. 














THE WEST VIRGINIA HARDWARE ASSOCIATION held its annual convention at the 
Waldo Hotel, Clarksburg, W. Va., Feb. 16-17, 1948. H. O. Cruikshank, Charleston, was 
elected president for the ensuing year. Other officers are Glenn Longacre, Clarksburg, 
| first vice-president; Ken Shaver, Elm Grove, second vice-president; James C. Fielding, 
| Charleston, secretary-treasurer; executive committee: Walter Purdy, retiring president; 
| J.C. Mallory, Princeton; W. E. James, Sutton, and Earl Pryor, Huntington. The convention 
opposed attempts to repeal either the West Virginia Fair Trade Law or the Tydings-Miller 
Law; favored: manufacturers enforcing Fair Trade price agreements; favored tax equality 
and urged passage of an amendment to abolish tax exemption of co-operatives; favored 
exemption of retailers under Federal Wage-Hour Law; urged repeal of wartime excise taxes ; 
increasing of personal tax exemptions and adoption of community property principle for 
all personal income tax reports; advocated reinstatement of government control of credit. 
Shown in the above illustration, left to right, front row: J. C. Fielding, secretary; Walter 
Purdy, retiring president; H. O. Cruikshank, president; Glenn Longacre, vice-president. 
Rear row: W. E. James, Earl Pryor and J. C. Mallory, all of the executive committee. 
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ADVANCES 
Platinum. 
DECLINES 


Some electrical appliances. Some lawn seed. Certain plumbing fittings. 








Plumbing Fittings — One 
maker has announced 10 to 20 per 
cent reductions in the prices of its 
solder-type plumbing fittings 


* * * 
Electrical appliances Ten 
nessee Valley Marketeers,  Inc., 


Nashville, Tenn., has announced 
substantial reductions in some elec- 
trical appliances it manufactures. 








Reductions on table top automatic 


electric water heaters are 10.3 pet 


cent to 11.6 per cent and on electric 
churns the reduction is 14.73 per 


cent. 
* * * 
Price rescinded 
ces say that the five per cent ad 
vance announced Jan. 2 by one ol 
manufacturers 


Jobber sour- 


the window glass 


was rescinded Feb. 3. 


LaSalle Map of Business Conditions 


Platinum On March 2 plati- 
uum prices were raised $3 an ounce 
in New York by a leading refiner. 
This advance followed a similar 
boost on February 3. The uptrend 
reflects tight supplies, created by 
the withdrawal of Russian offerings 
several months ago. Dealers also 
reported some non-commercial buy- 
ing as a hedge against inflation. 
Effective immediately, the new 
platinum prices at New York are 
$72 an ounce for bulk quantities and 
$75 an ounce in retail lots. 

* * * 

Lawn seed—O. M. Scott & 
Sons Co., Marysville, Ohio, has re- 
duced prices 24 per cent on some of 
its seed, including Scotts 4-X. Prices 
on Turf Builder were subject to 
increase. 
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E. W. COOK, Vice-President in charge of Purchases 
Masback, Incorporated, New York 


“Your ‘T.F.E.’ idea is a constructive 
measure toward stabilizing our fastener 
business on the higher levels of quality 
and profits. 

‘Hitherto, few people have stopped to 
realize that the initial price of a fastener 
is but a small part of the cost of using it. 
When they do realize this—and realize, 
too, that there is a ‘top quality’ in bolts, 








nuts, and screws just as there is in pianos, 
steak, and automobiles—then it’s much 
easier to sell both users and dealers on a 
recognized QUALITY PRopucT. Which 
means more satisfied customers— more 
sales— more profits.” : 

Follow RB&W'’s advertising of T.F.E. 
in the leading magazines read by your 
customers. 








103 Years Making Shong 





BOLT AND NUT COMPANY 


Oakland, Portland, Seattle. Distributors from coast to coast 





esse 


the Distibulors That Make dmerica Shong 
RUSSELL, BURDSALL & WARD 


Plants at: Port Chester, N. Y . Coraopolis, Pa., Rock Falls, Ill., Los Angeles, 
Calif. Additional sales offices at: Philadelphia, Detroit, Chicago, Chattanooga, 


THE COMPLETE 
QUALITY LINE 
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NORCROSS 


GARDEN 
AND 


Stock the COMPLETE 
Home Gardening Line 


Food scarcities plus high food prices... a 
“natural” for a heavy home gardening sea- 
son. All signs point to an exceptional demand 
for garden tools this Spring. Be prepared... 
order your Norcross stock now! 


New NC-4 Four-tine Cultivator 












Forged from one piece high car- 
bon steel—prongs oil tempered. 


41/3 ft. selected hardwood han- 
die; sanded smooth, lacquered 
clear. 


55-N Five Prong Cultivator 


Always in demand. Stands 
up under hardest use. 4 
ft. selected hardwood 
handle, lacquered clear. 









33-N Three Prong 
Cultivator 


Otherwise same as 55-N. 


59-N One Prong Cultivator 


Also, No. 19-N with short handle. 








WEEDERS 


40-N V-Point Weeder, 45" long with hardwood 
handle. 1!4"' high carbon steel blade. 


P—froncross 





25-N V-Point Weeder and Asparagus Knife, 14'' 


long. 


—————— 


10-N Norcross Garden Grower 








4 tools in one. Always Plows 

a big seller. Sturdy; Cultivates 

high quality throughout. Mulches 
plow attach- Weeds 


Includes 
ment, leaf guards. 
Priced right. 


Ask Your Independent Jobber 





C. S. NORCROSS & SONS 
BUSHNELL, ILLINOIS 


QUALITY CARDEN TOOLS SINCE 1891 
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Wholesale Hardware Sales: 














By Geographic Divisions, for January, 1948 








ate SALES REPORTED 
Number =a Tava — 
DIVISION of Percent Change 
Firms | January 1948 Amount (Add 000) 
2 vs. 
Jan. | Dec. Jan. | Jan. | Dec. 
1947 | 1947 1948 1947 1947 
U. S. TOTAL 256 +6 | —5 $54,574 | $51,555 | $57,492 
New England......... 14 | +3 | —25 988 | 958 | 1,309 
Middle Atlantic... 62 | 0 | —16 8,263 | 8,224 | 9,830 
East North Central ~ i-+6 —7 8,699 8,221 9,377 
West North Central 35 +9}|]-7 11,201 10,308 12,105 
South Atlantic | 28 +18 | +22 | 4,098 3,474 3,371 
East South Central 17 +18 | +9 | 4,800 4,063 4,388 
West South Central. | 24 -1|-—1 | 7,246 7,323 7,298 
Mountain. ... 10 +14 | —24 1,433 1,262 1,894 
Pacific....._. | 27 | +2/-—1 1] 7846) 73722 | 7.920 


! Includes 12 reports received too late to be incorporated in Census Bureau 


published releases. 


2? Number does not apply in all cases to the year-to-date figures. 








Price 
Elec- 
tric Corp.’s refrigerators have been 
announced, March 15. 
They will apply to the models which 
retailers now have on hand and to 


Westinghouse prices 
reductions on Westinghouse 


effective 


some new models which will be intro- 

duced this month. Two of the new 

models will be priced $10 and $20 

less than comparable 1947 models. 
*k * * 

No further increase planned — 
U. S. Steel Corp. plans no further 
price increases in the immediate 
future, Benjamin F. Fairless, its 
president, told Congress on March 2. 
He declined to say what the com- 
might do about prices tater 
this year. But U. S. Steel will cut 
prices when it ‘finds that costs are 


pany 


no longer on the upward trend,” 
Mr. Fairless promised. He was the 


first witness as the House-Senat« 
Economic Committee opened hear- 
ings on the 1214 per cent advance in 
semi-finished steel prices effected by 
major producers two weeks earlier 


\long with A. B. Bethle 
hem Steel's president, Mr. Fairless 


Homer, 


said steel makers were justified in 
raising prices on semi-finished prod 
ucts, because they had been selling 


a ke SS, 
* * * 


these items at 


The wholesale commodity in- 
dex — The Bureau of Labor Statis 
tics reported that its weekly whol 
sale price index held unchanged du: 
ing the week ended Feb. 28. Whok 
sale food and farm products prices 
but 
prices held the index at 


declines in ether 
159.2 pet 


This was 


rose slightly 


cent of the 1926 average. 


2.7 per cent below the last week of 








Wholesale Hardware Inventories*® 
By Geographic Divisions, for January, 1948 


| | 


END OF MON 


| Number | Percent 
GEOGRAPHIC | of Change Jan. 
DIVISION | Firms | 1948 vs. 
| } 
| | | 
| | Jan. | Dec. 
| 1947 | 1947 
U.S. TOTAL | 168 + 30 + 9 
New England | 8 +17 | 2 
Middle Atlantic 37 +31 + 2 
East North Central 30 | +28 10 
West North Central 26 =| 36 | 15 
South Atlantic 20 | +56 | 3 
East South Central a 23 0 
West South Central 16 | 22 4 
Mountain 7 + 44 18 
Pacific 17 + 23 +12 


Stock-Sales-Ratios} 


TH INVENTORIES (COST 


Amount (Add 000 
Jan Jan. | Dec. 


1948 | 1947 1947 
Jan. Jan. Dec. 
1948 1947 1947 
$90,764 $69,920 $83,547 224 185 201 
2,248 1,914 2,288 309 270 226 
9,843 7,492 9,677 187 156 171 
16,175 12,602 14,650 220 182 181 
23,758 17,489 20,601 230 183 188 
5,858 3,764 5,690 182 144 227 
3,409 2,782 3,419 159 155 175 | 
13,232 10,856 12,744 234 197 230 i 
1,379 959 1,165 224 180 180 
14,862 | 120,64 | 13,313 | 282 | 227 | 251 


* Includes 9 reports received too late to be incorporated in Census Bureau published releases. 


| Stock-sales-ratios are obtained by dividing the stocks by the sales for an identical group of firms. 
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$57,492 
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Jan. | Dec. 
1947 | 1947 
185 | 201 
270 226 
156 171 
182 181 
183 188 
144 227 
155 175 
197 230 
180 180 
227 251 
releases. 


roup of firms. 
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INTRODUCING 


Dono - Lite 
AUTOENAMEL 


Choice Assortment 
of 48 Qts. and 48 Pints 
BLACK MAROON 
RED GREEN 
GUN GRAY BLUE 

FRENCH GRAY 


Retails for $1.75 qt. and $1.00 pt. 
48 qts. @ 1.13 $54.24 
48 pts. @ .60 28.80 


REGULAR WHOLESALE %83.04 


SPECIAL $75.00. sisxci 





MARCH 31 


BRINGS YOU $132.00—YOUR PROFIT $57.00 
FREIGHT ALLOWANCE UP TO $1 CWT. 
Choice Territories Open for Salesmen 


WRITE FOR COLOR CARDS AND PRICE LISTS 


DONLEY PAINT CO. 


CLEVELAND 5, OHIO 
























2 Pin Punches 342 & 542 
Nail Set @ Prick Punch 


A RIGHT COMBINATION in 
the hands of Toolmakers, 
Mechanics, Garages, Re- 
pair Shops, Hobbyists, Ca- 
binet Workers, etc. 


* Punches are nested 
in hollow handle for 
easy selection and safe 
keeping * Diamond knurled 
for sure grip * Strong stur- 
dy, for long hard service * 
Scientific design and balance. Packed on display board 
with easel 
3 Ibs. to the dozen 


F.O.B. Your Door 


Forged from tough, high quality 
steel, hardened, tempered and 








polished for every use. Ask your Jobber — or write. 


STELRAY METAL PRODUCTS, INC. 


SHELTON, CONNECTICUT 
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Order 


FJoday 





Jeaturing ; 
Extra Profits 


for both 
JOBBER and 
RETAILER 


“PARKER” 
Polished fe rome 


LETTER DROP 


Bost elite Drop Buy *-* 
Here's Why — 

Very Fine High Finish 

Heavy CAST Rustproof Metal 


Solid Brass Screws 


Finish 
Immediate 
Brass Chrome Plated Back Plate 
Individually Packed 
overall size: 2%" x 8" opening size: 1'/2" x 44/4" 
S. PARKER HARDWARE MFG. CORP. 
27 Ludlow Street, New York 2, N. Y. 
Phone: CAnal 6-1680 Since 1900 


. also made in 


} Lf, she ei p . ae 





++ + & 














POWER KING 


Lawn Mowers. 


LIGHT, STRONG, MODERN 













‘ * 
. . ° ‘ 
Tough, light, aluminum alloy cast- | 
ings, combined with finest special 
steel, bronze and rubber. Self-pro- 
pelled by reliable motor. Modern de- 
sign and a truly moderate price that 
instantly attracts prospects j 
5-blade ball bearing reel. Knives crucible ; 4 LAWN 
tool steel. 20” cut. Excellent 4-cycle . / 
gasoline’ motor; throttle control; 4 MOWERS 
chain transmission; friction disc SINCE 
clutch. Tubular steel handle; rub- 
ber grips. Goodyear Tires, 10.50 1880 
x 1.75. Easily mows two to . 
three acres per day, yet ~ 


weighs only 87 pounds. 


MODEL ‘‘76" 
Power Mower and 
our light weight 
MODEI 550 
Hand Mower are 
equally fast sellers 
Ask tor particulars 


WRITE TODAY 





MAST rOOS 7 Nanutacturin g rif 


HAND AND POWER LAWN MOWERS 


Springfield, Ohio 
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CENTER-FLEX 
HOLLOW SHAFT 
MOTOR 


ADDS YEARS TO 


acolsen 


HOME 
WATER SYSTEMS 





sop aeetpenaneneenneeetet oe 4 


Cutaway views ; 
showing Center- i 
Flex Hollow thoft i 
ossembly. Bear- j 
ing and packing 
life is prolonged 
by this construc- 
tion, 











An exclusive feature found 
only in Jacobsen Jet Type 
Pumps is the Center-Flex 
Hollow Shaft motor. The 
impeller shaft operates in- 
3) side the motor shaft pro- 

viding a flexible coupling 
for pump shaft and impeller shaft. 
Strain on motor bearings due to any 
misalignment is automatically elimin- 
ated insuring long life for motor 
bearings and packing. All this means 
increased pump life, greater value. 





Jacobsen dependable water systems 
are giving uninterrupted, trouble-free 
service to users throughout the coun- 
try. There is a right size deep or shal- 
low well Jacobsen pump to meet 
your customer’s needs, both in jet- 
type and reciprocating models. Write 
for full details. 


MANUFACTURING COMPANY 
RACINE, WISCONSIN 











January, but 8.7 per cent higher 
than the corresponding week of 
1947. Average prices of farm prod- 
ucts rose 0.6 per cent. This left 
them 6.3 per cent below four weeks 
ago but 3.8 per cent above a year 
ago. Average prices of non-agricul- 
tural commodities declined slightly 
during the week. Most hides and 
skins and shoe leathers were lower. 
On March 1, commodity markets 
staged the broadest advances for a 
single day since Feb. 4, prior to the 
start of last month’s sweeping de- 
clines. Cotton futures ran up $1.10 
to $4.85 a bale. Grain prices also 
climbed sharply, with wheat up 
53¢ to 91% cents at Chicago and 
corn 35% to 6% cents higher. 
es » 

Radio sales—A subs!antial 
slowdown in sales of radio and phon- 
ograph sets priced at $300 and up 
has occurred in the last several 
months, a Chicago survey reports. 
The sales drop for higher-priced 
models was attributed chiefly to a 
gencral waiting by the public for 
more,and perhapsbetterandcheaper, 
combination sets, equipped for tele- 
vision reception, to come on the 


market. Trade sources estimated 


that January production of radio 
sets totaled 1,309,000 units com- 
compared with 1,509,000 a year 


earlier, and 1,705,918 in December. 
January production of television sets 
rose to 30,000 units, against 5,437 a 
year earlier, an 29,345 in Dee. 
year earlier, and 29,345 in Decem- 
ber. R. A. Graver, vice-president of 
Admiral Corp., reported sales of 
higher priced radio and phonograph 
combinations dropped the fourth 
quarter of 1947, He added: “There 
is a Waiting by many people to see 
what will happen in the higher- 
priced sets with television reception 
as an added feature.”” E, F. Me- 
Donald, Jr., president and general 
manager of Zenith Radio Corp., 
said he foresaw no change in prices. 
He said the company is “far behind 
in shipments,’ and inventories are 
about 50 per cent of normal. 
Bo aK oa 


Copper, Lead and Zinc — De- 
mand for the principal non-ferrous 
copper, lead and zine — 
the same high level 


metals 
continues on 
that has prevailed for some time. 
February use of copper held up in 
excellent fashion, though the total is 
not expected to be as large as Janu- 
ary's 127,224 with 
fewer business days in February. 
The price of domestic refined copper 
holds firm at 2114 cents a pound, 
Connecticut Valley base. There is 
no material change in the lead situa- 
tion, with supplies tight, and de- 
mand remaining in excess of the 


usage of tons, 





Doors Swing Years Longer 


4 






















ON 
MILWAUKEE JAMB HINGES 


When your builder customers install MIL- 
WAUKEE and NU JAMB Spring Hinges, 
they’re sure those doors will be swinging 
easily, smoothly many years hence — for 
service satisfaction. Milwaukee Hinges are 
engineered for long life — with “frictionless” 
bearings, tough tempered stele springs, and 
other quality features. 


NU JAMB Spring Hinges require no hanging 
strip. Recommend GIANT Jamb Type Hinges 
where hanging strips are required. Both come 
in Button Tips or Ball Tips, Single or Double 
—— Order through your Hardware Jobber 
today 


Our 54th Year of Production 


MILWAUKEE STAMPING CO. 


842-B S. 72nd Street, Milwaukee 14, Wisconsin 





ARMSTRONG-BRAY 
GEAR and WHEEL 
PULLERS 


a 
















Quickly and easily pull gears, 
wheels, pulleys and bearings 
off of shafts without damage 
or breakage. 


improved designs make them 
easy to set up and safe in use 
—the harder the pull the 
tighter the grip. 


12 types, 40 sizes—2-arm, 
3-arm, standard and special 
STEELGRIP Pullers with drop 
forged arms and heat treated 
screws as well as CHAINGRIP 
Universal Pullers that reach to 
considerable distances from 
end of shaft, 


Write for Catalog 


ARMSTRONG-BRAY 

& COMPANY 
5348 NORTHWEST HIGHWAY 
CHICAGO 30, U.S.A. 
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HERE’S PROOF 
of Vaco’s Extra 


BUY APPEAL ®* 








The Underwriters’ Laboratories, Inc., Re- 
examination Service Marker embossed on 
- » the end of each Vaco driver opens up new 
markets for Vaco dealers. The shock proof, 


’ ’ 
y 1 
. break proof Ambery! handles are Slo- 
Burning . . . end the old nitro-cellulose 
/ handle fire hazard! 
N Sales soar, too, when the new Vaco 
Reversible goes on display. Just pull out 
the blade, turn it around, and you have 
a Phillips instead of a regular screw 


driver! No change in quality . . . only 





For PROFITS it's 
CONGRESS DRIVES 


The Congress merchandising plan 
is simple: 





], High quality sheaves—V-belt, 
variable speed and step-cone. 













INGES Also V-belts and flexible Write for information about finest chrome vanadium steel used in 
couplings. the Vaco Reversible. Vaco screw driver bits. 

all MIL- ; 

- Hinges, 2. Individual 3-color packaging. 

swinging ° , 

nce — for 3. A special assortment that VACO COUNTER CARDS 

ctionless” means low inventory while KEEP COMING...BOOST PROFITS 





ings, and covering all popular sizes and 
developing fast turnover. 








o hanging 4. Local tie-in with national ad- — you can get Congress Drivers 
pe Hinges * vertising with the handsome and Belts quickly 

3oth come . : quickly from your 
or Double 3-color display shown at right. local jobber. 

re Jobber 


CONGRESS °*::.:0° DRIVES 





3750 E. OUTER DRIVE, DETROIT 12, MICH. 


317 E. ONTARIO ST. 
CHICAGO, ILLINOIS 















Wisconsin 


BRAY 
EEL \ 





BUILT ren FOP PROTECTION | 


PRICED Fon taeda SALES! 






HARDENED STEEL 

CUT OFF TOOL 
ANVIL 

: WITH HORN 


STEEL CHANNEL 
SUIDE PROTECTS 
SCREW 











® Protection for your aan 
tomers — profits for you! 
That’s what you get with y 
CHICAGO Padlocks. 


® CHICAGO Padlocks 
are quality - built — en- 
gineered for smooth, 
trouble-free operation. 
And all CHICAGO Pad- 
locks have a patented 
locking mechanism that 
locks both sides of the 
shackle. Priced right for 
\ volume sales, fast profits. 


; ; i 


| CHICAGO LOCK COMPANY 


2024 N. Racine Ave., Chicago 14, Ill. 


j indin: 
ee | Also manulacturers of GAP 







MACHINISTS , 
LOCK LEVER (‘< 


nel slide protects 


All sizes have 
+t and damage. * : 
oe saws and pipe jaws. Specuy 
a ur jobber does 
ve his name- 









Exclusive steel chan 


screw from 

hardened stee! if yo 
plex Utility Vises " a ‘ 
Simp = write us and g 


not stock the MFG. co. 
° 








AN 
ND-STEPH 
DESMO URBANA. - aN. Clinton St. 
74 Murray ©" Chicago: ° 


° m City 
Sales Offices? New a greet Dressers & Cutters 
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Every paint sale means EXTRA 

profit — EXTRA volume — when 

closed with this simple sentence. 
"You'll need Plaster-Stik, too!" 

Plaster-Stik is the modern answer to the 

age-old problem of filling hair-line cracks 

in walls and woodwork before painting. So 

many advantages with Plaster-Stik: 

NO DELAY. Always ready for instant use ! 

NO WATER—NO MUSS, no mixing, no 

waste. 

APPLY WITH ONE HAND. Just draw over 

crack, smooth with finger or knife edge. 

HARDENS PERMANENTLY in just a few 

hours, can be painted over immediately. 

ECONOMICAL. Entire stick usable, 

‘, .. And, for greater sales appeal CELLO- 

PHANE WRAPPED for easy inspection 

without breaking a package seal. 

Packed two dozen sticks, individually 

carded, in colorful counter display carton. 

Order from your jobber today. 

FREE STIK. Use cou- BOON is 

pon below to secure a AaRLAE CONES 12 tegen 

full - size Plaster-Stik BEFORE YOU Pair Py 

FREE; let your sales 


people try Plaster-Stik 
and watch sales zoom! 


<UL 
Guaratved by > 


Good Housekeeping 
wor as apvraristo THe “ 


The 












LEONARD CO. 


506-B Third St., Des Moines 9, lowa. 


Name of Store 


By Title 





Address _ 
City __ State : 
We have people selling paint in our store, 
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metal available. The domestic price 
holds firm at 15 cents a pound, 
New York. Inquiry for foreign 
origin lead is said to be satisfactory, 
but it was noted that dollar short- 
ages abroad are holding back sub- 
stantial sales. January shipments 
of U. S. lead refineries were 52,563 
tons, against 42,354 tons in Decem- 
ber. Of the January shipments 
10,9€8 tons went to the storage 
battery makers, lead for copper 
coverings took 9,843 tons, and there 
were 22,870 tons of lead shipped in 
the ‘“‘unclassified” group, including 
such important users as white lead, 
red lead, litharge, lead for tetra- 
ethyl gasoline, solder, babbitt metal 
and sheet and pipe. Demand for 
prime western and special high- 
grade zinc continues excellent, with 
galvanizers seeking the former and 
die casters the latter grade. The 
domestic price holds firm at 12 cents 
a pound. East St. Louis. 
x * x 

Sheets and strip scarce — Pres- 
sure to get deliveries or place new 
orders for flat rolled steel products 
continues as heavy as ever. Makers 
of sheet and strip now predict it will 
be late this year before supply and 
demand are balanced. Many pro- 
ducers of sheets, strip, bars, plates 
and other items have now set up 
their quotas for second quarter ship- 
ments. However, consumers have 
been informed that their allocations 
may be reduced later on, because 
orders on hand must be filled first. 

a * * 

Furniture— A_ recent survey 
among furniture dealers from New 
England to California reports their 
dollar sales, generally, have felt 
quite a dip in recent weeks. For 
many, business has dropped below 
last year’s level. For others, despite 
hard-plugging promotion, it holds 
only about the same, or slightly 
higher than a vear ago. A few stores 
report sales well ahead of 1947 — 
but these are exceptions, a 10-city 
survey shows. Manufacturers’ 
prices are generally holding firm at 
levels averaging roughly 10 per cent 
above a year ago. But here and 
there some price trimming by makers 
is reported 

k * * 

The flaxseed ‘“‘gold mine’? — 

Flaxseed farmers know a ‘‘gold 


mine’? when they see one. They 
planted 4.3 million acres to flaxseed 
last vear. This vear they are ex- 


pected to plant at least 10 per cent 
more. Behind the farmer’s figuring 
is the government’s $6 per bushel 
support price for flaxseed at Minne- 
apolis. The pre-war price was about 
$1.85. Homeowners wouid better 
not count on a cheap coat of paint 














Most compact 10-inch fan and air circulator, 

NEMA rated. For home or office; table, floor 

or wall mounting. 

e@ Handsome gray crackle finish, bright plated 
blades and guard, base fully rubber mounted. 

e@ 110-120 v. 60 cy. A-C only. Underwriters’ 

Laboratories listed. 

Sturdy all-metal construction. Quiet motor 

and blades. No radio interference. 

Entire fan mechanism pivots smoothly in a 

full 360° arc without having to adjust screws 

or clamps. 

e Low priced for volume sales .. . volume 


PROFITS. 
f The great NEW 
4 name in 
‘ household appliances 


G-M Laboratories Inc., 4296 N. Knox Ave., Chicago, 41 





FLEXIBLE METAL POPPET 





CHECK VALVES 


can be placed in any position. 
Flexible Monel metal Poppet can- 
not leak. For cold or hot water or 
steam. 150 Ibs. pressure. Ask 
for bulletin No. 302. 


Order from your Yobler 


WHITE MACHINE WORKS 


FORT WAYNE 1, INDIANA 





HARDWARE AGE 
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ELGIN 


AUTOMATIC 


SUMP PUMP 


H.P., 








x7. Motor ', 1750 


] R.P.M. 
Capacity 


3360 G.P.H. at 5’ Head 
2800 G.P.H.at 10’ Head 


{MODELS 


ie SP-1 — 


Without Bronze 
Strainer or sub base 





SP-2 — 
As shown semi-steel 


const. with bronze 
strainer 


 SP-3 — 
All Bronze—Rust 
Proofed Throughout 
ELGIN windmill co. 
ELGIN, ILL. 

















EARLY BIRDS 
CATCH 
SPRING SALES 
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HOMEMAKERS with minds on spring 
decorating look for Ready Patch—the 
easy-to-use, ready-mixed patching com- 
position for filling cracks and holes, 
smoothing wall surfaces. Ready Patch 
stocked on your shelves will prepare you : 
for this extra-sale season. Order today [| :# 
—spring's on the way! i 





Free Ready Patch 
mats, counter ais- 
plays now avail- 
able. Write to 
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for their property soon. Linseed 


oil — the basic paint ingredient — is 
made from flaxseed. 
* ~ * 


Aluminum for building — The 
building industry was the largest 
single user of aluminum in 1947, 
according to R. J. Lund, mineral 
economist, Battelle Institute Col- 
umbus, Ohio.. It consumed one- 
third or more of all aluminum pro- 
duced last year. New uses of alumi- 
num accounted for the 
industry's consumption. Aluminum 


much of 


is now being used for roofing, siding 
flashing, and duct work, as well as 
for the fashioning of small industrial 
buildings and portable sheds. It is 
also finding use in residential win- 
dow frames, screens, awnings, gar- 
age doors and venetian blinds. Out- 
put of primary aluminum in 1947 
was the third largest for any year, 
Dr. Lund reported. The estimated 
total production of 575,000) short 
tons was exceeded only by the war 
years of 1943 and 1944. Primary 
supplies were augmented by a pro- 
duction of nearly 200,000 short tons 


of “secondary” reclaimed. alumi- 
num. 
o* * > 
Rubber control resumed —- On 
Feb. 13, the U. S. Commerce De- 


partment resumed control over the 
distribution of synthetic rubber, 
because of shortages of this material 
which have existed since last No- 
vember. The Department will allo- 
cate 73,000 tons of general purpose 
synthetic rubber to tire manufactur 
ers and for recapping operations in 
the first three months of 1948. Re 
for rubber supplies is 
the Department 
existing law. The 
dropped its allocation controls over 
synthetic rubber last July, when 
prospects indicated a falling off in 
demand. 


sponsibility 
vested in under 


government 


* * * 


News from rubber companies 
— Sales of Goodyear Tire & Rubber 
Co. for 1947 reached a record peace- 
time high of $€70,772,647, according 
to its annual The year's 
sales exceed the total for 1940, the 
previous peace-time record, by more 
than $54,000,000. Goodyear officials 
report that the shortage of rubber 
products has largely been filled and 


report. 


inventories brought back to normal. 


Production and sales will con- 
tinue to be relatively high in the 
rubber industry during 1948, said 
J. A. Hoban, of B. F. Goodrich Co., 
but he expects them to fall short of 
1947's record. ‘‘ Tire production last 
vear was at such a high rate the 
demand was largely 


mid-year, 


war-deferred 
satisfied by 
inventories were adequate by 


trade 
the 


and 


| 
| 
| 
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ASK FOR THE 
Ld PM “ 
MITRE BACK SAW 


LEADERSHIP 

is a habit at Great 

Neck . . . and one more 
profitable example is here to 
prove it. Our new saw has all 
the traditionally high qualities 
of Great Neck products, 

PLUS a — designed 
non-absorbent maroon plastic 
handle so rugged, chip-proof, 
and specially ribbed for 
grip-ease that work seems 
effortless. Plenty of extra sales 
appeal in the high-lustre 
quality carbon alloy steel, 
heavy-duty steel back, nickel 
plated screws, and precision-set 
cutting teeth. Give your counter 
a lift with this colorful 
engineered quality tool! 


Popularly Priced / 
Made in 10", 12”, 14”, 16" lengths 


GREAT NECK also manufactures 
wood handle mitre back saws. 


SEE YOUR JOBBER 
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end of the year despite a continuing 
high consumer demand,”’ Mr. Hoban 
added. Rubber consumption in the 
United States totaled about 1.1 
million tons in 1947, a new record. 
It is estimated the nation will use 
only about 870,000 tons this year. 

The Rubber Manufacturers Asso- 
ciation reports that inventories of 
tires were raised to 6,975,160 units, 
at the end of 1947, from 2,448,272 a 
year ago, while inventories of tubes 
were at 8,087,937 units compared 
with 3,819,€44 in 1946. Final figures 
on production and shipments of both 
tubes and tires showed 1947 reached 
a record high. 

* * * 

Aluminum demand holds — 
The recent slump on the commodity 
markets apparently had no effect on 
the demand for aluminum. Alumi- 
num Co. of America, the nation’s 
largest producer, says its demand 
remains very strong. In fact, sup- 
ply of most of Alcoa’s major prod- 
ucts is “having a tough time keeping 
up with demand,” the company says. 
Aluminum sheets and extruded 
shapes are among the tightest. 
While a lot of aluminum’s demand is 
due to the shortage of steel and 
other metals, leaders in that indus- 
try believe many of the inroads it 


Wholesale Hardware Collections on 
Accounts Receivable* 


By Geographic Divisions, for January, 1948 


























COLLECTION 
| 
ACCOUNTS RECEIVABLE | PERCENTAGES t 
Number Percent | | 
GEOGRAPHIC of Change Amount (Add 000) 
DIVISION Firms |Jan. 1948 vs. Jan. | Jan. Dec. 
| 1948 | 1947 | 1947 
Jan. Dec. | | Jan. Dec. | | 
1947 | 1947 | | 1947 | 1947 | | 
U.S. TOTAL 229 +14 | —11 | $50,747 | $44,704 | $57,168 92 97 104 
New England | 13 +29 9 | 1,078 1,278 65 | 84 82 
Middle Atlantic. . 53 + 4] — 6] 9,143 8,833 9,755 88 88 100 
East North Central | 37 + 8 -12 | 9,174 | 8,461 | 10,426 95 102 | 104 
West North Central. | 33 +19 —21 | 9,790 | 8,206 | 12,459 98 109 | 116 
South Atlantic | 25 +33 | 5 | 3,285 | 2,462 3,450 90 96 101 
East South Central | 13 +30 , > 4 2,949 | 2,262 3,062 93 94 100 
West South Central | 22 19 13 | 5,628 | 4,733 6,481 101 108 107 
Mountain ...... s | +21] —261 730 958 | 96 | 107 | 112 
Pacific . 25 | ri 7 | 8,660 8,065 | 9,299 | 85 | 88 | 94 











* Includes 11 reports received too late to be incorporated in Census Bureau published releases. 
+ Collection percentages are obtained by dividing the collections by the accounts receivable for an 


identical group of firms. 








has made on other metals will be on 
a permanent basis. 
* * * 

Galvanized sheets— The Ameri- 
can Iron & Steel Institute reports 
shipments of galvanized sheets dur- 
ing December amounted to 138,676 
short tons, resulting in a grand total 


of 1,609,881 tons for last vear. 
* * * 


Washers and ironers — Home 


laundering appliance sales in 1947 
hit a record, according to final fig- 
ures for the industry reported by the 
American Washer and Ironer Manu- 
facturers’ Association. Sales of 
standard size household washers 
totaled 3.8 million units, an increase 
of 86.9 per cent over those sold in 
1946. Sales of small washers with a 
capacity of three pounds dry weight 


or less, reported for the first time 








CASH IN ON THIS AMAZINGLY DIFFERENT 
MIRACLE PRODUCT OF “NEW CHEMISTRY” 
There’s no other cleaner like it! Only Solventol freshens as it 
cleans. No rub! No scrub! No rinse! No wipe! 


It’s a revolutionary miracle of the “new chemistry” that gave 
you nylon, cellophane, plastics. Its six gentle solvents are spe- 
cially blended to provide safe, speedy 6-in-1 cleaning action. 


So stock this sales star now! It’s a fast-selling, high unit repeat 
item backed by a Fair Trade price. Solventol Chemical Products, 


Inc., Detroit 3, Michigan. 


wHIGH UNIT SALES. When women 
*réach for Solventol, they hand you 
more PROFIT, too. Three convenient 
sizes retail at 60c, $1.00, $1.75. 


NATIONALLY ADVERTISED. On the 
radio to 16,000,000 families. In news- 
papers, magazines. Money-back guar- 
antee, 3c worth makes a gallon! 


Solventol 


STOCK UP ON SOLVENTOL NOW FOR PROFITABLE SPRING SALES! 


MLTIPLE USES! Solventol makes dirt 
diSappear like magic from walls, wood- 
work, floors, upholstery, rugs, utensils, 
etc. Saves soap on dishes, laundry. 


RELATED DISPLAYS. Build a colorful 
“housecleaning time” window display 
around Solventol—with sponges, mops, 
pails, polishes, waxes, etc 


NS / 
presi - “7 CLEANS : 








HARDWARE AGE 















































































































































The test 
departn 
Billings 
small, m 
ets and 
Board §$ 
use, On 
signed | 
is show 
seven n 
in any : 
to wall, 
they ca 











1947 
fig- 
y the 
anu- 
s of 
shers 
rease 
ld in 
itha 
eight 
time 





RE AGE 





te he 





Alan Econ Wrench Department with 


these SOCKET BOARDS 





The test of a reol Hardware Store is its Wrench Department, ond no wrench 
department is complete without a selection of sockets and parts. The three 
Billings Socket Boards shown above are designed to balance any department, 
small, medium, or large. On the left is Socket Board C-48,containing 34” sock- 
ets and parts, popular with mechanics and homeowners. In the center, Socket 
Board S-75, containing 2” sockets and parts, the general workhorses of socket 
use, On the right, Socket Board H-24, containing 34” sockets and parts, de- 
signed for users requiring a heavy duty socket. The flexibility of Billings Boards 
is shown in the sketch on the right. Any combination of Boards from one to 
seven may be used to take fullest advantage of the display space available 
in any store. These compact natural wood boards are completely adaptable 
to wall, post, counter, window, island, and numerous other displays ... and 
they carry only best sellers. They'll really make a hit with your customers. O,der from Your Wholesaler 
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IWIES 


Casement Windou 
HARDWARE 








CASEMENT 
WINDOW 
OPERATOR 


This time-proven Ives operator is 
designed for heavy duty, smooth, 
trouble-free operation. Can be used 
for right or left hand windows. Heav- 
ier arm... sturdy flanges ... arm and 
gear forged in one piece, operates in 
brass bushing... forged hob-shaped 
gear teeth... deep drawn and hard- 
ened housing... self lubricating 
worm, full length bearing surfaces... 
sash track slide assembled with 
phospher bronze, non-rusting spring 
to take up wear and eliminate rattle. 








ay 
J 


Angle Drive Operator for Special 
Applications. 

For average size casements with wide 

stools ...smooth acting ...non-rattling. 











AdjusTITE Catches. 


Draws top of casement window tight 
...No mortising required ... adjustable 
tension .. . template furnished. 


po le he Vc J A Lua ey ne 
StmMCE 1876 





last vear, totaled 497,857 units. 
Sales of ironers, at 599,258 units, 
increased an amazing 350.8 per cent 
over 1946. December washer sales 
were the fourth highest of the year, 
while ironer sales in December were 
highest of the year. 

* * * 

Vacuum cleaners— Sales of 

standard-size household vacuum 
cleaners in January totaled 304,273 
units. This was an increase of 17.5 
per cent over 258,892 in January, 
11947, according to the Vacuum 
| Cleaner Manufacturers’ Association. | 
The industry's record month, Dec., | 
11947, topped this Jaruary by 22.6| 
per cent, totaling 373,254 units. 

x * * 








| 
Auto sales up, tires down 

Motor vehicle factory sales in Janu- 
ary totaled 401,€44 passenger cars, | 
trucks and coaches, or about 16 per 
cent above the 347,€9€ units sold in 

Jan., 1947, according to the Auto 

mobile Manufacturers Association. 

Passenger car sales accounted for 
305,058 units of the total, trucks 
95,231 and motor coaches 1,35 
In Dec., 1947, factory sales totaled 
469,957 units, the highest monthly 
production since the end of the war. 
Meanwhile, the first post-war winter 
| slump in tire sales — a normal pre- 

| war phenomenon — is causing mar- | 
ket cutbacks in production at Akron | 
— the ‘rubber capital.’” Tire plants | 
which hummed at record rates for 

two years have filled the huge post- 

war demand to the brim. The pro- 

duction cuts, heralded in the last | 
months of 1947, but forestalled by a | 
heavy fall demand, are now taking | 
place. Work weeks for employees in 
some plants were cut below 30 
hours, from the former 36-hour, six- 
day week. So far, lay-offs have not 
been widespread since company- 


union agreements call for ‘rota- 





tion” schedules ‘for employees for 


specified periods, as production 
drops require fewer hours of work. 
Another factor in the cutback is the 


keeping 


| 
| 
| 
fact that producers are 
inventories down near current sales | 
levels. They don’t want to build up| 
large stocks of tires made with high- 
cost materials and labor. Tire inven- } 
tories are reported to be below nor- | 
mal pre-war levels. Output of | 
inner tubes has been affected by the 
cutbacks, it is understood, although 


other rubber continue 


largely on 36-hour week schedules. 
. + * | 


| 

| 

mechanical goods, foam rubber, and | 
products 


American Rolling Mill Co. — 
Sales and earnings of American Roll- 
ing Mill Co. in 1947 were the highest | 
in the company’s history, C. R.| 
| Hook, president, reported recently. 


| Net sales of $311,€85,322 were 








OLD FAITHFUL 


CARPENTERS CHALK 


The ever-popular chalk for carpenters, 
pattern makers, sheet metal workers and 
paper hangers. 





777 is one of the extensive Old Faithful 
Line of Industrial Markers made by ex- 
perts in manufacturing for 113 years. 


Write for catalog today. Dept. HA-21 






/\ MERICAN CRAYON company Ch 
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EMBURY MFG. CO. 
WARSAW, N.Y. 
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nearly $80 million above the 1946 
mark. Mr. Hook said that record 
demand for Armco’s special purpose 
steels last year had “‘ made it advis- 
able for the company to invest larg« 
sums in expanding and modernizing 
its plants.” 
* * * 


Sunbeam runs ahead — Sales 
of Sunbeam Corp. in January and 
February have been running ahead 
of the like period of last year, B. A 
Graham, president, said at the 
annual meeting. 
best in the firm’s history. 
for all the appliances the company 
makes are still greater than supply 
he reported. While electric appli 
ances account for the major part otf 
company 


Last year was the 
Demand 


Sunbeam’'s business, the 
makes about 90 per cent of all the 
electric clippers for shearing sheep, 
and is the country’s largest producer 
of automatic lawn sprinklers. 
* * * 

Westinghouse reports — West 
inghouse Electric Corp. had record 
earnings in 1947, and net 
reached a peacetime high of $703 
million. Both the amount of new 
orders booked and the backlog ot 
unfilled orders showed increases last 
year, said G. A. Price, president. 
However, Mr. Price predicted an 
early return to competitive selling 
for the company’s electrical appll- 
ance division, saying: “I expect by 
the end of this year we'll be selling 
all Westinghouse appliances, instead 
of allocating them.” 

x * x 

Pittsburgh Plate Glass sets rec- 
ord Net sales of Pittsburgh Plate 
Glass Co. reached a record high ot 
$262,529,489 during 1947, and com 
pared with sales in 194€ of $184, 
(€0,940, Fourth quarter, 1947, sales 
were $€5,90€,448, compared with 
$51,820,991 in the similar 194¢ 
quarter, 


sales 


x ok x 
duPont sales — Operations of 
FE. I. duPont de Nemours & Co. 
Wilmington, Del., for the year 1947 
reached the highest level of peace 
time production in the company’s 
14€ year history. Total sales for the 
year were $783,400,000, or 21 per 
cent over last year. Overall operat 
ing activity, including sales to cus 
tomers, products manufactured for 
other companies under service agree- 
ments, and a small quantity of ma 
terials produced in government- 
owned plants, totaled $827,400,000 
In 194¢, this total was $709,300,000. 
x * * 

Silex sales—— An all-time high 
level in production, in 1947, was 
reported by The Silex Co., Hartford, 
in its recently issued anrual 
Sales increased to 


Conn 
statement. 
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Hanging windows, clothes 
line, halters, dog leashes, 
dumb-waiter rope, tying 
trunks, well rope, on over- 
head garage doors, on 
porch and house shades, 
garden line, ad infinitum. 


HOME 


ABROAD 


Tying canoe on car roof, 
anchoring bundles on 
fenders, tying Christmas 
tree on the bumper, hold 
ing secure the load in the 
trailer, tent rope, boat 
mooring, motor starting 
rope, duffle bag cord, 


IN INDUSTRY 


Counterbalancing fire 
doors, bell or whistle 
rope, shade cord, venti- 
lator cord, elevator gate 
cord, in many manufac- 
tured items. 








SOLID 
BRAIDED 
COTTON 


SAMSON 


SAMSON 


SOLID BRAIDED COTTON 


CORD 


Originally made for hanging windows and 





commonly called “sash cord,” a use in 
which it dominates, Samson Solid Braided 
Cotton Cord has come to be used for so 
many purposes that it is indispensable for 
any home, farm, camp, store, or factory. 
It is firm and smooth, with little stretch and 
lots of wear, does not kink or ravel, is easy 
on the hands, and ties and unties readily. 
Wherever a smooth, tough, durable cord 
is needed, Samson Cord fills the bill. 

oe. Carry more sizes in stock — sell more 
braided cord — sell SAMSON cord, 


SPOT CORD 





REG. U. S. PAT. OFF 


CORDS 


All sizes from Ag inch to 1 inch diameter. Special 
kinds for special uses. Send for catalog and samples. 
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Bhousands will be ashing 


NIVERSAL S, 


Nationally advertised to millions of consumers, these 
UNIVERSAL sprayers, spearheaded by the “MOBL- 


SPRA", greatest advance in compressed air sprayers, 


















*e 
a 


are going to be asked for in Retail stores throughout 
the nation. If you want a better than average share 
of the available sprayer business get set at once 
with UNIVERSALS! It's by long odds the best line 
to handle. If your hardware jebber can't supply 


you, write to us direct. 


MOBL-SPRA — a 3!/,-gallon compressed 


air sprayer mounted on a lightweight truck. 
May be towed or pulled with one hand while 





spraying with the other. Eliminates the tiring 


job of carrying. 










UNIVERSAL METAL PRODUCTS COMPANY 
SARANAC MICHIGAN 








RETAIL VALUE OVER $40.00 


The GKS Hand Painted Plaques included 
in this Assortment are carefully selected from 
the best sellers in our 1948 line. There’s a 
subject to suit every taste, and sizes range 
from 2” to 11!.” high. 


For Quick Sales at Good Profit 
Stock GKS WALL PLAQUES 


GKS Plaques are easy to display on walls, 
columns, window backdrops, etc. They’re 
easy to stock; each pair or set is packed in an 
individual carton, marked with name and 








number. 7” Well “4. AX 
And they SELL THEMSELVES, bringing Make Your ¢ 
your maximum profit from minimum store ” 
space, minimum effort. ' Space Profit Space 
WITH 
Write for our new 1948 catalog, which shows ; 
the entire GKS line. GKS WALL PLAQUES 
GET THIS NEW SET AS A GIFT THIS SPECIAL ASSORTMENT INCLUDES THE FOLLOWING: 
2 pr. NM-3 Kittens 2 pr. NM-21 Pancho & Rosita 3 pcs. NM -30 Apple 
2 pr. NM-5 Pups 3 pr. NM-22 Scotties 3 pes. NM-32 Banana 
c.f 2 pr. NM-7 Sitting Birds 2 sets NM-24 Ducklings 3 pes. NM-33 Lemon 
\ . fl 2 pr. NM-10 Fish 2 pes. NM-25 Owl 3 pes. NM-34 Cherry 
—_ a. 2 pr. NM-12 Fish 3 pcs. NM-28 Bugle Boy 3 pes. NM-35 Pear 
4 2 pr. NM-19 Rose & Butterfly 3 pes. NM-27 School Girl 3 pcs. NM-50 Fruit Cluster 
2 pr. NM-20 Mandy & Sambo 3 pcs. NM-31 Orange 


: & 9 di» bbe tad Pinte Senin Ho. 6-2 
se = George hoch Sons, inc. 


Order your special introductory assortment promptly 


B® - : * 
Beam Among Lilies” set, (Catalce No- WAM Z3)- 0 Evansville.indiana 
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$11,1€4,2€7, as compared with 
$8,900,000 in 194¢€, and $4,800,000 
in 1945, 


. - <2 


Congoleum-Nairnsales Sales 
in 1947 of Congoleum-Nairn, Ine.., 
Kearney, N. J., totalled $45,747,744 
as compared with $24,550,685 in 
194€, when operations were cur- 
tailed by restrictions on usage and 
scarcity of several essential raw 
materials 

+ * * 

Utility gas sales — Sales of util- 
itv gas to ullimate consumers in 
January totaled 3,204,636000 
therms, an increase of 4.4 per cent 
over sales in Jan., 1947, the .\meri- 
can Gas Association has reported, 
For the 12 months ended Jan. 31, 
1948, total sales of gas were 29,314,- 
021,000 therms, a gain of 10.4 per 
cent over the previous vear. The 
Association’s index of gas sales on 
Jan. 31, 1948 stood at 224.5 per cent 
of the 1935-39 average. Recurring 
periods of cold weather continued to 
place heavy strains on production 
and distribution facilities of the gas 
utilities. 

x * x 

January construction FF. W. 
Dodge Corp., New York City, fact 
finding organization for the con- 


C. HAGER & SONS HINGE MFG. CO. + ST. LOUIS 4, MO. 
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INDEPENDENT RETAIL HARDWARE STORES 
SALES TRENDS IN 19 CITIES IN THE 
UNITED STATES 








January, 1948, Comparisons 


Percent Change 


Jan., ’48 Jan., '48 
compared with compared with compared with 
Cities Jan., °45 Dec., °45 

Alabama Brimingham 4 +45 
California Los Angeles ? 14 
Oakland 7 | 3] 
San Francisco 19 32 
Illinois Chicago S 37 
Indiana Indianapolis 1 2 10 
Massachusetts Boston 15 15 
Michigan Detroit 21 hI 
Missouri St. Louis 21 39 
New York — Butfalo 7 —44 
New York 1 —1i 
Ohio — Cleveland 12 3] 
Youngstown 15 1 
Oregon — Portland S —29 
Pennsylvania Philade!phia »S 
Pittsburgh 4 1 
Virginia Richmond ; 37 
Washington Seattle i) 10) 
13] 37 


Wisconsin - Milwaukee... 





Compiled by Bureau of the Census, U. S. Department of Commerce. 


Editor’s Note: Monthly Retail Trade Reports of the Bureau of the Census are 
now limited to cities and other local areas because appropriations available for the 
next fiscal vear are not sufficient to develop and maintain valid data on a state-by 


state basis. 

struction industry reported recently 
that the dollar volume of construc- 
tion contracts awarded in January in 
the 37 states east of the Rocky 
Mountains set a new high mark fora 


SERVING 


January in the Dodge statistical 
series dating from 1925, January 
awards totaled $615,20€,000, and 
represented a gain of eight per cent 
over January, of last vear, when the 














Now after 30 years! 


BESJET * BESJET ¢ BESJET * BESJET * BESJBa 133131 


._ Terrific 4. inch Fl 
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HARMIC 


Brings Out a Revolutionary Idea In 
















ALCOHOL 


PAT PEND. 
ime DIOW FOr 
GENERATING 





Give Over 1800° Heat . . . Quickly 


Finall the BESJET, two-chambers-in-one ALCOHOL 
BLOW TORCH! The first radical, improved torch of its kind 
. revolutionary in EVERY RESPECT including amazing 
glass wick assembly; combined (one unit) power and flame 
tube . . . solid, full-chrome plate on brass . . . no soldered 
joints... modern, streamlined design. Best of all... LOW 
PRICED AND FULLY GUARANTEED. CLEANING PIN 
IN CAP — can't be lost. Write for Catalog of Complete 
“Harmic”’ line: — Electric Soldering lrons, Solders, ete. 


HARMIC MFG. CO. Box 64-E Somerville, Mass. 


STOVE BOLTS 


FOR FLAT HEAD SPECIFY FS GROUP 
FOR ROUND HEAD SPECIFY RS GROUP 






















40 SIZES 
1633 PIECES 


ALL IN ONE FOOT 
OF SPACE! 


@ ELECTRO GALVANIZED 
@ NUTS ARE ATTACHED 
@ PRICES AND SIZES CLEARLY MARKED 
@ ALWAYS NEAT AND IN PLACE 






HERD, rove Bos; 




















Each Group Consists of: 

|—731 1/4" Assortment 
,"" & 5/32" dia. from 
V2" to 2” long 

1—394 3/16” Assortment 
3/16” dia. from 1/2" to 
3” long 

LTS 1—269 1/,’° Assortment 

«00 \%," dia. from 1/2” to 3” 

long 

1—143 5/16” Assortment 
$/16” dia. from %4"" to 3” 
long 

1—96 %,"" Assortment 

nm ¢ ports : ¥," dia. from %," to 3” 

egyno HEAD STOVE © long 


noua * m 
aoynd HEAD sTOvE BOLTS 
ound WEAD sTOUE BO 


ROUND HEAD stout BOLTS 





aud, Shea Co 


Boston, Mass. 
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| periods of cold weather continued to 
| place heavy strains on production 
and distribution facilities of the gas 
utilities. 


* * * 


Far mers are told that: — Corn- 
belt farmers may be potential com- 
petitors for sugar producers. In 
two ordinary 
corn, scientists have found that the 

strain 
as well 


crossing Varieties of 





cornstalk of the resulting 
| contains 11 per cent sugar 
|as good corn yields. The musty odo 
of benzene hexachloride send anima! 
| ticks scurrving. Veterinarians have 
| found this new, powerful insecticids 
leffective against ticks. Even the 
pests that arrive on the scene later, 
shun treated areas because of the 
| chemical’s potent “musty"’ odor 

| » +e # 

| 
| Briefs from the Census Bureau 
| Electrical goods: 
l cal goods wholesalers reached a rec 
ord peak in 1947 — totaling $3,249 
|million. This represents an in 


Sales of ele ctri 


| crease of 66 per cent over prey ious 
| levels. Mechanical stokers: Fac 
| tory sales of mechanical stokers de 
| creased in December to 2,722 units, 
| 31 per cent below November sales 
| Boilers and radiators: Production 
| of round and square cast iron boilers 
in December amounted to 28.6 
ast iron 


million Ibs., and output of « 


radiators and cast iron convectors 


amounted to 5.2 million sq. ft. 
Roofing: Shipme nts of asphalt root 
ing in December were & per cent 


greater than shipments in De 

1946. Gloves and Mittens: Fourth 
quarter production of gloves and 
mittens showed general increases 
over third-quarter output. Th 
manufacture of all types of gloves 
during the fourth quarter totaled 7.3 
million dozen pairs, compared with 
6.4 million dozen pairs produced 
during the third quarter of 1947, and 
6.9 million dozen pairs during the 
fourth quarter of 1946 China 
tableware: Shipments of china 
tableware by manufacturers during 
the period, October through De 

1947, were valued at $10.8 millioi 


2k ra 


| How are we doing? The U.S 
Census Bureau savs that independ 
ent retailers’ sales in the first mont 
of 1948 were 8 per cent over sal 

| January, 1947, according to 1 
oo 16,928 independent retailer 
in various kinds of business. Jan 





ary sales were 30 per cent below 
high level of December. In 
wholesale field, December sale 
|“‘inelependents” were estimated at 
1$5,877 million, or 4 per cent abo 
November sales. December sal 
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this class of wholesalers brought the 
total in 1947 to $63 billion, or 15 per 
1946. This type of 
wholesaler, according to the Depart- 
ment of Commerce, is the “most 
common type’, these wholesalers 
take title to the goods they buy and 
sell. They comprise about 45 per 
cent of all wholesalers, but do not 
include such wholesale groups as 
agents or brokers, assemblers, man- 
ufacturers’ sales branches or petrol- 
eum bulk stations. ‘Independent 
wholesalers” sales of $21. billion 
worth of durable goods in 1947 were 
a third higher than in 1946, The 
largest increases within this group 


cent above 


were in electrical goods, automotive 
products and lumber and building 
materials — up 66 per cent, 44 per 
cent and 43 per cent, respectively, 
from 1946, 
* * » 

Carloadings hit by weather — 
Carloadings for the first six weeks of 
1948 were down three per cent from 
the corresponding period of 1947, 
the Association of American Rail- 
roads reports. This decline was 
attributed to bad weather and the 
commodities markets. 
which 


break in the 


The commodities on ship- 
ments were off substantially include 
grain and its products, coal, coke 
and forest products. 
16.5 per 
during the 

1947. Improvement in 
conditions in the latest, 
brought a sharp re- 


which during 


Grain loadings 


alone were cent less than 


those corresponding 
period of 
weather 

Feb. 21 week, 
covery in carloadings, 


that week, totaled 805,376 cars, an 
increase of 71,114 cars from the 
previous week and an increase of 


26,687 cars over the like week 
ago. The betterment 


a vear 
Was most 


freight, 


notable on ‘‘ miscellaneous” 
ore and coke. 
a * oe 


coal, 


New 


makers 


January in furniture 
orders booked bv furniture 
i broke all previous rec- 
Seidman & Seidman, 
furniture 


January 
ords, Say 
accountants to the indus- 
trv. The dolla 


orders was more than double Decem- 


r volume of industry 


about 13° pet 
1947, 


ments in January were down slightly 


cent 
Ship 


ber orders, and 


more than in January, 
compared to December, the biggest 
shipping month, but were 21 per 
higher than in Jan., 1947, 
Unfilled orders at the end of January 
unfilled 
by 16 per cent and were 5 per cent 


eent 


exceeded December orders 


higher than last year. 
. & wa 
More glass in homes— An 


expanding use of glass was adjudged 
the outstanding new development in 
two thirds 1 


post-war housing by 


(Continued on page 288) 
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of Brass and Steel 





SPECIAL NAILS RIVETS SCREWS, 


SPECIAL NAILS RIVETS SCREWS, 
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mms SMHS SLIAIY-STIVN TIDIES 





Let Hassall supply your requirements of bras; and sieel escutcheon pins in standard or special sizes 


. Plain or plated finishes... 
handling and protection of contents... 


quality and quick delivery in large or small quantities... 


promptly... ASK FOR FREE CATALOG. 


JOHN HASSALL, 


INC. 








Cummins line now offers twice as 
many opportunities for profits. 
The new Cummins 200 standard 
14” drill leads spectacularly in 
Price, Discounts, Performance, and 
Appearance. 

Three Cummins 14” drills are still 
the outstanding bargains in their 
field .. . Top Discounts, Priced for 
Volume Sales, Unexcelled Perform- 
ance. 

The Cummins line of drills con- 
tains at least one item attractive to 
every buyer. 

Model 110 — Equipped with Jacobs 
Hex Key Chuck — List Price $18.95 


Model 120 — Equipped with 
Keyless Chuck — List Price $17.95 










Tell us what you need... 
. 3-color Decimal Equivalents Wall Chart free on request. 


Attractive, sturdy, metal-edge boxes assure display value, convenient 
WRITE FOR PRICES. 


Escutcheon pins in other metals, special nails, drive screws and rivets made to order... Economy, 


We will answer 


419 Oakland Street 
Brooklyn 22, N. 











LIST PRICE 


$2095 


CUMMINS “4” DRILL-MODEL 130 
EQUIPPED WITH JACOBS GEARED CHUCK 


Y. 















ee ee ee ee ee ee, ee 1 
For complete de- CUMMINS PORTABLE TOOLS 
tails, fill in coupon i Div. of Cummins Business Machines Corp. ' 
and mail today j 4764 Ravenswood Avenue, Chicago 40, Illinois, U. S. A. HA-3 | 
ii | Please send me additi onal « details on ; ; | 
{ ummins Drill Cummins 4°" Drill 

| 
SINCE 1887 See | 
| Company 
MORE THAN 60 YEARS OF! gases | 
PRECISION MANUFACTURING | ,,, Ot a | 
i cacpseaalichi cir Sepia oh caintadiie ep nbain kiln ions Gis Mecharsnn acl manent anand 

285 














1750 R.P.M. 
No Packing Used 


Make room on your shelves for the Simer 
Paddle Pump—the power unit that takes 
the place of the old pitcher spout pump. 
The Simer will do almost any job around 
the farm—draining basements, pumping 
from cistern or into stock tank, fighting 
fires, spraying weeds. Pump has a lift of 
20 ft., is self-priming and resists wear in 
sandy water. °4" and 1” sizes, 1750 R. P.M. 
Retails as low as $20.00 including base 
and coupling, but without motor or 
engine. (Pump head only $16.35.) See 
your jobber, or write for literature. 


JEROME SIMER COMPANY 


422 Stinson Boulevard « Minneapolis 13, Minn. 


“Double Sque- 
gee" rotary seals, 
moulded into each 
end of the rock 
rubber paddle, 
make shaft pack- 
ing or stuffing box 
unnecessary. They 
also keep grease 
out of the water. 














PADDLE PUMP 
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Electric Fixtures Displayed in Archway 





This display of electric fixtures is an eye-catcher, due in part 
to the fact that it is in an archway between two showrooms. 


HIS electric fixture stock was in- 
Paul- 
son's Hardware, Hopkins, Minn. It is 
located in an arch created when the 
wall between 
removed, Each of the fixtures is num- 


stalled, some time ago, at 


two showrooms was 
bered so that customers mav ask for 
the particular unit by number. Stock 
of these items is in the stockroom, 


under a corresponding number. Thit 


ty-six different fixtures, for a variety 
of purposes are shown in this com- 
unit. Each unit of the chime 
display at the right can be operated 


pact 
by the prospect. Cutlery, gadgets 
and purely utility kitchenwares are 
displaved in the center. Each item 
carries price tags and is shown in 
slanting fashion making for easy ex 


amination. 





Sign Puts Customers on Their Guard 


NE of the problems of directing 
O trafic into a merchandise base- 
ment is that of minimizing the danger 
of accident if customers trip or fall. 
Schiedermayver’s, Appelton, Wis., rec 
ognizes this problem and warns the 
public to be careful by carrying the 


WAICE 


acess 





ognizes this problem and warns thi 
following copy in metal lettering o1 
the basement stairs, ‘‘Please Watch 
Your Step.” 

Each person going up the stairs to 
the main floor sees this sign and is 
mentally alerted to the danger. 


yOUR STEP 


ual 





This sign warns the unwary and helps eliminate accidents. 
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for OLD 
and NEW 
CONSTRUCTION 
Sell 














atthe 
-) O72 T> 


LOUVERS 








In all installations they give ample 
ventilation to insulated attics. Lu- 
mite plastic screens, and no exposed 
metal eliminate rust and corrosion 
—keep walls free from streaks and 
Stains. Quickly installed. Last the 
life of tha average building. 
Over 30 types and sizes 
Wret for tull details. 


Also 


GARAGE DOORS 
and SCREENS 
You'll want to know all about these values. Big sellers wherever dis 


played. Very good profit margin. Write for illustrated circular with 
prices. 


A. D. HEMPHILL CO. 


118 Franklin Street Lake City, Minn. 











PRACTICAL and 
PROFITABLE 






SOLID RUBBER 
CORRUGATED LINK 
AKRO-MATS 


. make money for you and life 
easier for your women customers. Used at 
front door, side door, back door to wipe shoes 
really clean of mud, snow, dirt . . . used inside 
to relieve standing fatigue of ironing, launder- 
ing. Truly distinctive, featured by all leading 
stores. Eye-appealing design, 4 stock sizes. 


FEATURE THEM FOR SPRING CLEANING! 


AKRO-TREADS 

MEAN SAFETY 

WITH BEAUTY 
FOR STAIRS 


BUXBAUM 
CANTON, OMIO. Company 





Top quality rubber, all 
popular sizes, styles and 
colors to meet every need 
and every pocketbook. 
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SEED 
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To Help You Have a Big 
Lawn Seed Business 


this spring and summer. This and the other WHITNEY national 








ads catch the eye, tell almost at a glance WHY Whitney Seeds 
mean a better lawn—and invite the lawn maker to the Dealer's 
Store for valuable folder: “How to have a Better Lawn.” 

You can make bigger lawn seed profits this Spring and Summer 
by ordering WHITNEY Seeds, NOW! 


WHITNEY SEEDCO., Inc. Buffalo 5. N.Y. 













— ' 
3 Hand and Power 
3 Mowers — built s 
: for service : 
3 and 
= durability 
Sica 
TRULY A 
QUALITY & 
PRODUCT H 
= 





Homko Products for Home Comfort 


WESTERN TOOL & STAMPING CO. 


2725 Second Ave. , 


Des Moines, lowa 
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Generous profits from loyal trade are yours, when you 
feature the HAMMOND Safe Line of Insecticides and 
Fungicides. Known to Gardeners everywhere as safe and 


sure. 


SLUG SHOT — famous original 3-way plant treatment. 
a national favorite for controlling chewing and sucking insects and 


fungous diseases. 


GRAPE AND ROSE DUST- 


DON’T TAKE CHANCES 


WITH YOUR GARDEN TRADE 


prevents mildew and _ black-spot, 


KIX — all-purpose rose, flower and vegetable spray. 
COPPER SOLUTION —~ for fungous diseases. 
DOG SKAT — easy-to-use animal repellent. 
WEED KILLER — kills all weeds, grasses, etc. 
NO-CROW — crow and bird repellent. 

ANT GAS — kills ants in their homes. 


STABILIZED (ROTENONE) “:75”’ DUST — controls all insects on 


vegetables for gardens, etc. ‘‘Rotenone at Its Best.” 
EGG PRESERVATIVE ~ for preserving eggs. 
HORICUM -_ lime sulphur solution for dormant spray. 


STOCK FULL LINE — Don’t 
disappoint your customers. Pro- 
fessional and amateur growers 
everywhere demand and use this 
best known line. Dealer Aids and 
Electro Sheet upon request. 
Steady Repeat Sales. Send for 
latest Catalog and Price List. 
Also Point-of-Sale Helps desired. 


Write today. 


HAMMOND PAINT & CHEMICAL CO. 


412-8 Ferry Street Beacon, New York 


i 








Quality... Performance 
Excello 





Protect your customers with this hall- 
mark of SAFETY and QUALITY 


HAMMOND 





Reg. U. S. Pat. Off. 


For 73 years 





POWER 
MOWER 


Quality in design and coristruction. 
Performance Plus to insure cus- 
tomer satisfaction. 

This outstanding combination 
makes the EXCELLO 20” Power 
Mower a real leader in the mower 
field. Powered by both the famous 
Briggs & Stratton and Continental 
4-cycle air cooled engines for last- 
ing trouble-free mowing. 


aN 
‘XxCCHO sien 


Precision built by lawnmower 
craftsmen for effortless, flawless 
performance. Constructed of dura- 
ble fabricated steel. Trimmed in 
colorful red and cream, A recog- 
nized product of superior quality. 


For complete customer satis- 
faction .. . EXCELLO. 


Backed by over 45 years pro- 
duction experience. 


Manufactured By 


HEINEKE & CO. 


Simca 1902 


SPRINGFIELD, ILLINOIS 





How’s the Hardware 
Business? 


(Continued from page 285) 


the leading home builders who 
participated in a poll conducted at 
the annual National Association of 
Home Builders’ exposition. |The 
builders, answering a questionnaire 
covering current housing trends, 
said greater mechanization of the 
home was the second most import- 
ant development. Radiant panel 
heating was third, and the use of 
new alloys and plastics rated fourth, 
The majority agreed that more six- 
room houses were being built today 
than any other type, leading the 
five-room size by a slight margin. 
They fixed the cost of today's aver- 
age house at between $9,000 and 
$10,000. If the prospective home- 


he 


owner could have just the house 
wanted he would build a place with 
three bedrooms, about seven to 
eight rooms in all, costing no more 
than $12,000 to $15,000, the ques- 
tionnaire disclosed. 


* * * 


Production holds high — In 
dustrial production held steady at 
the peacetime record level in Janu 
ary, for the third straight month, 
despite bad weather. The Federal 
Reserve Board reported the output 
of the nation’s factories and mines 
registered 92 per cent above the 
1935-39 monthly average, equaling 
November and December. Depart 
ment store trade, however, declined 
by more than the usual seasonal 
amount in January, and through the 
learly part of February, the board 
said. Prices of most industrial 





products showed little change, 
| though prices of farm products and 
foods decreased sharply early last 
month. A pick-up in activity among 
textile mills, paper board mills, and 
oil refineries —- helped — industrial 
production hold to the peacetime 
| high. Cold weather forced a cut in 
i steel and automobile production in 
|late January and early February, 
causing a slight decline in output ol 
durable goods industries in general. 





eo os @ 


New tire records set — More 
| automotive casings were produced 
and shipped in 1947 than in any 
previous year in history, the Rubber 
Manufacturers Association reported 
The association said the 95,548,391 
casings produced topped the 1946 
record by 13,250,210 units, and ship 
— were 11 per cent higher, than 

I 


the preceding veal Passenger cal 


| casings totaled 77,790, $10) units 


remainder were for trucks an 
| buses. 
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Home laundry equipment — 


Home laundering appliance sales in 
1947 reached a new high mark, 
according to the American Washer & 
Ironer Manufacturers’ Association. 
Standard size washer sales were 
3,783,632 units, a gain of 86.9 per 
ent over 1946; smaller washer sales 
totaled 497,857 units, 
599,258 units. 


and ironers 


Huge consumer spending 
Consumers spent $20 billion more 
last year than in 1946, 
U.S. Commerce Department. The 
total was $164 billion, with most 
of the increase over 1946‘ 
from higher prices,” 


says the 


stemming 
the Department 
said. The amount bought increased 
most sharply in the “durable’’ field, 

such things as autos, washing 
machines, refrigerators and furni- 
ture. Apart from that field,‘‘ changes 
in the volume of consumption were 


small.’”’ Consumer incomes — all 
forms of personal receipts, from 
wages to dividend checks — were 


up $20 billion to a record $197 
billion, before taxes. After taxes, 
however, income was $175 billion, 
an increase of $17 billion over 1946, 
the Department said. Since con 
sumer spending rose more than 
consumer income, personal savings 
dropped $3.8 billion last year. The 
gross national product, which is the 


“market value of goods produced,”’ 


set a record high last year of $230 
billion, up 13 per cent from 1946. 


* * * 


Retailsales in January — Sales 
at retail stores in January were esti 
mated at $9,715 million, or 18 per 
cent above Jan., 1947, but there was 
a drop in sales from last December, 
says the U. S. Commerce Depart 
ment. Dollar sales of food and drug 
stores were up two per cent in 
January, but decreases of 4 to 7 per 
cent from December were indicated 
for sales of the general merchandise 
group, and of building material, 
hardware, home furnishings and 
jewelry stores. 


A lot of competitors — says 
the U. S. Commerce Department, 
last year’s increase of 200,000 busi 
ness firms brought the ‘business 
population” fully into line with the 
activity, for the 
first time since the start of the war. 
The 1947 increase in the number of 
business firms of all kinds brought 
the total number to 3,870,000 at the 
end of last year, 
pre-war high of Sept., 1941, by 
470,000, and the wartime low of 
Dec., 1943 by one million. ‘The 


level of business 


exceeding the 
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Sell Fender Repairs 


ZY THE CHM 


It’s true! Auto body bumps and fender dents 
are easy to repair with Magic Plastic Body 
Solder—''the professional repair job in a 
can.” Pliable as putty, Magic Plastic Body 
Solder can be applied to any clean, metal 
surface with an ordinary knife . . . dries to 
a metallic hardness in a few minutes and 
can be sanded and painted almost at once 
Stock genuine Magic Plastic Body Solder 









Write today for descriptive literature 


prices and discounts 


SOees ceeeceeeseeeeeeeesese 











and other Magic Products—and watch FREE — attractive counter displays 
sales climb! and newspaper mats 
P . is L,* 
= 
, a pean Magic leon C ement Comm any 
° — — a 
“i ee! EAST 34th ST.. CLEVELAND 14, OnIO 
se 











NOW FOR THE FIRST TIME 




























Rival has done it again! The world’s largest manufac- 
turers of juicers, bring you the Tilt-Top Juice-O-Mat —a 
new model of the most popular of all juicers. And this 
one is a ‘‘miracle-in-action’’ that helps you work miracles 
in sales. Yes, this new Tilt-Top Juice-O-Mat gives you 
features to sell that your customers have been waiting 
to buy. Once they see its amazing new action, 
you'll ring up sale after sale: this means Bigger 

Profits . . . faster turnover! 
It's a beauty, too. Streamlined. Just 
what you've been looking for to build 
greater store traffic. So don't 
wait! Add the new Tilt-Top 
Juice-O-Mat to your Rival 
line-up of sales and profit- 

makers NOW. 











FOUND ONLY IN THE 
TUGRYUP fui Omel” 


TILTING HEAD! SINGLE ACTION! +r = FRESH JUICE! 


Gives clear view of fruit Ahaifturnofhandietiits Patented KonvaKone 
in position—nofumbiing. the top and permits juic ee fluted edges an 
ing with 84% less effort chor fruit. You get all the 


Tee ome -Tup Sulen-0- tn even the pressure of juice without bitter rind oi! 


ye feen more than 76 . 
illion times this yea one finger does it! no pulp, no seeds! 
Time Se:/ Sin ie eae 
y.cneome \ER +r WATCH FOR THE 
nis0 i £095 Wo SAVES TIME! ALL ENCLOSED! “ 
wh r/ You can halve & squeeze Pitcher fits snugly and 7 New 
6 oranges in 144 minutes bdiends with the streem- ORIGINALS 


only afewsecondsmore lined contour of the new 
% TRADE MARK TILT-TOP jJuice-O-Mat NOW BEING RELEASED 


Rival MANUFACTURING COMPANY, Kansas City, Missouri 
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to rinse and clean. 














Every User Recommends It 
Every man who uses a Townsend Wire 
Stretcher is pleased with the ease with 
which it is attached to the wire, the rapid- 
ity with which the wire is brought into 
position for nailing, and the fact that he 
can stretch the wire and nail it to the post 
without assistance. These time and labor 
saving features have made the 


Townsend Wire Stretcher 
a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iron pincers with serrated steel grips war- 
ranted not to slip. Also ideal for tight- 
ning bands ard wire on large shipping 
boxes, crates and bales. Send for Trade- 
prices, also folder which gives complete 
details. 


B. W. TOWNSEND 


Painted Post, N. Y. 








that 
DOOR 
SLAM 


STOP! 


Chicago ‘Super’ Door Check 
does away with that annoying 
Screen and Storm Door 
banging. 





Designed for use on all spring operated doors the 
New and Improved “Super”? Door Check has an 
adjustable valve for checking doors regardless of 
weight. Simple to install—the ‘‘Super’’ Door 
Check comes to 
you individually 
boxedwith 
mounting screws 
and stop plate 
furnished. 


only 


89! 


RETAIL 
Free — With every 
dozen Door 
Checks you re 
ceive this at- 
tractive display 
that sells for you. 
Order now for 
that Spring hard- 
ware rush. 

Ask Your Jobber 
about the 
No. 1000-5 

“Super’’ check 








Chicago DIE CASTING COMPANY 
2510 West Monroe St., Chicago 12, Illinois 














rapid rise in the number of firms in 
operation has resulted in increasing 
substantially the relative importance 
of small concerns in the business 
population,” the 
served. 


Department ob- 


Can You Answer 
These Questions About 
Your Business? 

ERE is a list of questions to 

ask yourself about vour busi- 
ness. Drawn up by Lawrence 
A. Schoen, president of Wise 
Shoe Stores, Inc., and published 
in .Vet Results, they are charac- 
teristic enough to apply to any 
Your answers to these 
questions in terms of your own 
business may illuminate some of 
your problems for you. 


business. 


Have vou a plan in prepara- 
tion to weather any business 
storm that may be encountered ? 

Have you drawn off a profit 
and loss statement to show the 
effect on your profit-margin of a 
decline in sales volume of 10 to 
25 per cent? 

3. Do you know the increase 
in sales required to offset every 
additional dollar of expense? 

Have vou studied your or- 
ganization objectively with an 
eve to changes that you would 
make were you starting in busi- 
ness anew ? 

5. Do you know your most 
profitable sources of supply and 
regularly weed out the losers? 

Have vou explored all possi- 
bilities for increasing volume, 
i.e., new selling techniques, ad- 
vertising and display, customer 
relations, publicity, new prod- 
ucts, new packaigng, price and 
commodity testing, and modern 
methods as practiced by other 
leaders in your field? 

7. Have you sharpened the 
tools of sales management, viz., 
sales objectives, budgets, sales 
promotion, personnel training, 
incentives? 

8. Are all important responsi- 
bilities in vour organization prop- 
erly allocated and defined ? 

Are your incentive plans 
effective in producing increased 
accomplishment? 

10. Do your employees know 
what effect a decline in sales vol- 
ume will have on their compen- 
sation? 








LEPHANT 


BRAS 


STEEL WOOL 


Preferred by master craftsmen for its 
keener bite and longer life . . . long, 
uniform, resilient strands of finer qual- 
ity steel. Big 16 unit pkg. or ft tb. 
tube. Order from your jobber or direct. 


| International Steel Wool Corp., Springfield, Ohio 



















low SKOTCH 
WOOD JOINERS 


Order from your Jobber or write for detasls 


SUPERIOR FASTENER CORP.. 
2949 ELSTON AVE., CHICAGO 18, ILL. 






NOW 
Stock and Display 


NEW Gem Jr. 

FINGERNAIL CLIPPER 

New tapered jaws. 

Streamlines. ‘*G om’’ 

quality thruout. 

Retail price now 29c. 
THE H. C. COOK CO. 

ANSONIA, CONN. 


ADJUSTABLE 
ROAST RACK 
2 


COOKIE PRESS and 
CAKE DECORATOR 


Nr your jobber or 
write direct for catalog 


WHEN YOU WANT TO BE HEARD 











Speak to the right "class''—in 
the Classified Opportunities 


Section of 


HARDWARE AGE 


100 East 42nd St. New York 17, N. Y. 


— 











HARDWARE AGE 
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The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 





¢ METAL OR WOOD TRIGGER 
¢ FOUR-WAY ACTION 
¢ OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 




















100 YEARS OF 
WIRE FORMING 


Brooks products in use today rep- 
resent a century of experience in 
making hooks, eyes, rings, screws 
and special shapes. 

When designing new products, 
don’t hesitate to call on Brooks 
engineers for technical informa- 
tion on the use of wire forms. Our 
experience is at your service. 


M. S. Brooks & Sons, Chester, Conn. | 


Since 1848 


BROOKS HOOKS} 
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11. Is your personnel informed 
concerning your principal com- 
petitors and alert to maintain 
leadership in the competitive 
field? 

12. Do you wage an unremit- 
ting campaign against opera- 
tional factors that tend to di- 
minish profits? 





Appreciation Value 
Builds Traffic 
Fridays and Saturdays 


VERYBODY likes a_ bar- 
E gain and so Lyndale Hard- 
ware, 6616 Lyndale Ave. South, 
Richfield Village, Minn., on the 
outskirts of Minneapolis, offers 
its patrons an “Appreciation 
Value”’ every Friday and Satur- 
day. Placed toward the rear of 
the store the week-end bargain 
items are under a yellow and 
orange sign reading, ‘“‘Apprecia- 
tion Value.” 

The bargain items are priced 
generally from three cents to 29 
cents, sometimes the special 
being sold at cost, while others 
are sold at a slight markup. 
Some of the items are of a utility 
nature, others something of a 
novelty, though always of sale- 
able nature rather than so much 
junk that is to be disposed of. 
“Appreciation Value”’ items have 
been offered each week-end, in- 
cluding the Yuletide season, ever 
since the store was opened on 
Sept. 26, 1946. 





What Is the Production 
Of Your Workers Now? 


HE record of productivity in 
this country is not encourag- 
ing. Workers have lost sight of 
the truth that their own unpro- 
ductiveness costs them a high 
High productive costs 


price. 
mean high selling costs. Who 
pays those costs eventually? 


Why, the average man on the 
street —the doctor, the me- 
chanic, the motorman, thefarmer, 
the clerk, the stenographer, the 
policeman. 

Henry Ford II, president of 
the Ford Motor Company, says 
that one group of operations 
which took 96 minutes back in 
1940 took 128 minutes five years 
later. Another group which took 


1188 minutes in 1940 jumped to | 








DONT /et this happen to you 


-UHAIR-LOC 


WOOD JOINTS TIGHT 


LOOSE CHAIRS FURNITURE KITCHEN TOOL BRUSH HANDLES 
piightens loose furniture WITHOUT taking it oport 


Chair-Loc is a wood-colored licquid that expands 

wood fibres. It is packed in a counter display box 

containing one dozen two-ounce bottles, each with 

applicator, and twenty 6-page descriptive leaflets 
Retails for 25¢ 


SEND FOR A FREE SAMPLE BOTTLE 


THE CHAIR-LOC COMPANY 
Freeport New York 





AS/DESIRED 
BRIGHT or LOW 


—and constantly\so 





R.E. oli ae 4 COMPANY 
NEW YORK 1840 


OUTPUT DISTRIBUTED THROUGH THE JOBBING TRADE EXCLUSIVELY 
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RECEDING 

THREADERS 
and 

CHASERS 


These improved threaders come in “Stand- 
ards,” “Ratchet,” and ‘Geared’ tvpes op- 
erating on the die” principle. 
They will cut perfect threads in the follow 


“receding 


ing sizes: “Standard” and ‘‘Ratchet™ fd 
144”, 1'.” and 2” and “Geared” 214”, 
3", 344” and 4". Chasers are made of special 


analvsis tool steel, hardened, drawn, tem- 


pered, and tested. 





ADJUSTABLE STOCKS 
and DIES 


“ARMSTRONG BROS.” stocks are more 
compact, and are smoothly finished to fit 
comfortably in the hand. Each takes all 
standard make dies of its type. They are 
made in all sizes and are sold singly or with 
dies and guides in sets. 








“ARMSTRONG BROS.” Dies, both solid 


and adjustable, are machined from special 


tool steel, with ‘‘backed-off”’ 


ground teeth. 


smooth, close-fitting 
off pipe ends without 
They fit all standard 


They cut easily, cut 
threads, and “spin” 
jamming or sticking. 
make stocks. 


ARMSTRONG BROS. TOOL CO. 
5214 W. Armstrong Ave., Chicago 30, U.S.A. 


Eastern Whse. and Sales: 199 Lafay- 
ette St., N. Y. 12, N. Y. Pacific 
Whse. and Sales Office: 1275 
Mission St., San Francisco 
3, California 
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1943 in the same time. The pro- 
duction time of a third group 
rose from 28 minutes in 1940 to 
49 minutes in 1945. 

This is not what anyone would 
for 

30th labor and man- 
must act on the truth 
their job is to raise the 


call a good advertisement 
unionism. 
agement 
that 
standard of living by reducing 
costs and by making still better 
products for all the people. 


H. A. HOPF in Net Results 





Thief Got More Time 

Than He Reckoned On 

Ht fellow who recently — pil- 

fered an alarm clock from the 
Highland Hardware store, in 
Highland, N. Y., got time 
of it after he was caught. He 
presumably didn’t know that the 
clock was owned by Walter R. 
Seaman who in addition to oper- 
ating the hardware business has 
been a justice of the peace for 
the past 16 vears. In fact, the 
shoplifter had a disorderly con- 
duct charge pending against him 
with Squire Seaman at the very 
time that he removed the clock 
from Mr. Seaman's store. Fortu- 
nately for the culprit he was 
arraigned before another j. of p. 

but he did get some more 
“time.’’ And he had to return 
the clock. 

Mr. Seaman has only been in 
the hardware for the 
past five years and he finds that 
he must devote a considerable 
amount of his time to his justice 


lots 


business 


of peace duties. He says he prob- 
ably continues his public duties 
only as a matter of habit. 





Improved Dunham 
Roulers 


Ohio Machine Products Co. has made 
line of 
rollers. 


improvements on its 
Dunham lawn 
New models self-lubricating 
Kevstone Oilite bearings and easily re- 
movable aluminum pipe drum plugs are 


several 
water-weight 
feature 


designed to insure water tightness and 
soced filling and emptving. Heavy steel 
drum heads have smoothly welded roller 
faces and rounded edges to avoid dam- 
age to turf, and an adjustable drum 
scraper. Either water or sand filler may 
be used, and the weight of the roller 
adjusted to desired pressure. Line in- 
cludes four models, ranging from 165 
Ibs. water or 245 Ibs. sand up to 530 Ibs, 
water, 800 Ibs. sand. John H. Graham 
& Co., Inc., 105 Duane St., New York 
City 8, sales avents, 


INCREASE YOUR 
me MODERN 


LAWN MOWER 


‘SHARPENER 


INCREASE YOUR PROFITS 


| STIMULATE STORE TRAFFIC 


™ MODERN 





PRICED 


$24 150 


(less motor) 


LAWN 
MOWER 


SHARPENER 


Sharpens All Reel Type Mowers * Hand, Power 
or Gang * 10 to 20 Minutes * No Dismantling 


No Extra Attachments Needed 


All reel type mowers, from 5-inch edgers to 36- 


inch power quickly sharpened to 
ends of both 


Handle, wheels, roller and motor remain 


mowers, are 
extreme left and right twist reel 
blades. 
in place when sharpening is in process. Bed knife 
is sharpened in same brackets that hold mower 
in grinding position. No extra attachments re- 
quired. One lever puts mower or bed knife in 
grinding position. 100% steel construction, 
Grinding head rides on five bal! bearing races. 
Small, compact, easy to operate. Sharpens wood 
chisels, joiner knives and planer blades without 
extra attachments. Skate Sharpener Attachments 
Available. 


Send for Free Bulletin No. 27B 


ORDER NOW ~* IMMEDIATE DELIVERY 


MODERN MFG. CO. 


160 N. FAIR OAKS AVE. * PASADENA 1, CALIF. 








Animal Shampoo 


(Highly Concentrated) 
et animal’s hair. Apply 
shampoo. Wash thoroughly in 
circular motion with brush, 
cloth or sponge. Rinse and dry. 
A superior and _ economical 
shampoo. A _ non - irritating 

cleaner for hair and skin. 





SHEPS ANIMAL 
Hair Dressing 
Made Especially for 


SHOWTIME 











PROFITS 


1. Bsa 4-H Clubs, Cir- 
) 





cus, es — wherever horses, 
colts, cattle, calves, dogs, and HAIR 
pets ore featured. Ressiw’ 
Makes all animals hair slick 

and glossy. Sts 
Economical — Only a_e small a 





Neatslene Co., Omaha 8, Nebr. 











amount required. 


V 


Liquid Saddle Soop 
A Leather Cleaner 





Highly concentrated. For saddles, 
shoes, boots, leather jackets, golf 
bags, riding and harness squip- 
ment—all fine leather. Cleans— 
Softens—Preserves. 

A Superior Soap for the Shine Trade 

Sold by jobbers everywhere 

Manufactured by 





ROY W. SHEPARD, “SHEP” 
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FORGED SQUARE 2éo"ano‘siack 
SCREWDRIVER ASSORTMENT 


Extra Heavy Duty Handles Unbreakable—Shockprooft 


Highly Polished Forged Square Blades of 
Correctly Hardened and Tempered Tool Stee! 


gay. 


A NEW 
DEPENDABLE TOOL Shi _ 


< Pa, 
\ 


WITH A SURE GRIP / 7 \ 
ON EXTRA PROFITS | SUPER Z¢Z<e SCREW DRIVERS | 
FOR YOU De BLACK @GNBREAKABLE HANDLES 


Attractive Three-Color 
COUNTER DISPLAY 
CARD 
with easel... 

ITS OWN BEST 
SALESMAN 
eee 
STOCK NO. S-500 
consisting of 
4 each S-3164, S-4166 
2 each S-4165, S-5166 
PACKED | DOZEN TO BOX 
WITH # DISPLAY CARD 
WEIGHT PER ASSORT- 
MENT—3', Ibs. 
eee 
OPEN STOCK ALSO 
AVAILABLE 
PACKED | DOZEN TO BOX 
Sold by leading jobbers 


AMALITE, INC. 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 




















There’s a BIG MARKET 


for these 2 Removers 


No one likes to do extra work — like rubbing down a 
surface with alcohol after it has been stripped. That’s 
why your customers will welcome No-Wash and Saf-Te. 


NO-WASH 


dissolves any type of finish quickly, completely — yet 
leaves no waxy residue. Therefore, no wash-up is needed. 
Simply strip off the old finish — and the surface is ready 


to be refinished. 
SAF-TE 


For removing jobs where fire prevention is a primary 
consideration, recommend Saf-Te. Does an equally 
effective job, and is aboslutely non-inflamm thle! Requires 
no wash-up. Order No-Wash and Saf-Te from your 
jobber. 


WILSON-IMPERIAL CO., Dept. H-38, 115 Chestnut St, Newark 5, NJ. 
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SPRING 
HINGES 
ARE THE 


STANDARD 
TYPE 
No. 29 





BROOKLYN 5, NEW YORK . 
CHICAGO SALES OFFICE, 180 N. WACKER DRIV 
Bee SEN Cia. DRIVE 


lll il a 


NEW BORING JIG 
wy 


FOR EXAMPLE: 
1. Automatic centering for 15/16” latch bore and 5/8" backset bore. 
2. Adjustable for doors from 1-1/8" to 2-1/8" wide. 
3. Includes template for outlining face plate. 


4. Includes template for marking exact locations of all screws used in 
roses, for BOTH latch and locking sets. (Outlined holes designate screw 
positions for 3 holed rose-unmarked holes, 2 holed locking rose.) 


5. Steel drill bushings for longer life 

6. Extra wide drill bushings to insure easier, truer drilling. 

7. Heavy duty aluminum construction. 

8. Standard measurements: including 2-3/8" backset. 

Carpenters really go for this faster and easier PRECISION METHOD of 
installation for latch and locking sets. Order a quantity to service 
your customers right away! 


TECHNICAL GLASS COMPANY, INC. 
2050 EAST 48TH STREET © LOS ANGELES 11, CALIFORNIA 
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OUBLE 
your profits 
on abrasives 


by carrying 





CLOVER COATED ABRASIVES — in all 
grains, grades, backings of paper and 
cloth, coatings, sizes and shapes—in 
rolls, sheets, belts and discs. Also resin- 
bonded fibre discs. 


s ex) - i 

“LOVER COMPOUND 
ING - GRINDING . POLISHING 

| 


CLOVER LAPPING AND GRINDING 
COMPOUNDS —in twelve grades from 


Microscopic fine to very coarse. 


When you concentrate on CLOVER 
Abrasives...you buy at lowest prices 
and sell at maximum profit. 

Selling abrasives is stable business, 
Sales are obtainable throughout ine 
dustry. Repeat business is enormous. 
Write for full information. 


FREE! 


Complete Handbook, 
without propaganda, 
on Coated Abrasives. 





CLOVER MFG. co., Norwalk, Conn. 


Pitti 














Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Alabama, Retail Hardware Associa- 
tion of, annual convention, May 13-14, 
1948, at the Admiral Sims Hotel, Mo- 
bile, Ala. Mrs. J. H. Crowe, 509 No. 
19th St., Birmingham 3, Ala., secretary- 


treasurer. 


American Hardware Manufac- 
turers Association, 94th semi-annual 
convention meeting jointly with the 
57th annual convention of the Southern 
Wholesale Hardware Association, April 
5-8, 1948, with headquarters and meet- 
ings at the Netherland Plaza Hotel, 
Cincinnati, Ohio. Charles F. Rockwell, 
342 Madison Ave., New York City, is 
secretary-treasurer of the manufac 
turers’ association and T.W. McAllister, 
Orlando, Fla., is secretary of the whole- 
salers’ association. Applications for 
rooms at the Netherland Plaza Hotel 
and cooperating hotels must be sent 
direct to the Housing Bureau, 910 Dixie 
Terminal Bldg., Cincinnati 2, Ohio, and 
on official association application blanks. 

American Toy Fair, New York 
City, March 8 to 20, 1948, with exhibits 
at 200 Fifth Ave., 1107 Broadway and 
other permanent showrooms and at the 
Hotel McAlpin. Horatio D. Clark, man- 
aging director. Toy Manufacturers of 
the U. S. A., Inc., 200 Fifth Ave., New 
York 10, N. Y., is manager of the 
\merican Toy Fair. 

Buffalo Sportsmen’s and Boat 
Show, April 17-25, 1948. Details from 
Campbell-Fairbanks Expositions, Inc., 
Park Square Bldg., Boston, Mass. 

Canadian National Sportsmen’s 
Show, March 13-21, 1948, at Toronto. 
Details from Campbell-Fairbanks Ex- 
positions, Inc., Park Square Bldg., 
Boston, Mass. 

Carolinas, Hardware Association of 
the, annual’ convention, June 10-11, 
1948, at Hotel Robert E. Lee, Winston- 
Salem, N.C. Mrs. Sally Couch Masten, 
118 E.4thSt., P.O. Box 2008, Charlotte 
2, N. C., acting secretary. 

Hardware Golf Association, 22nd 
annual tournament, Sept. 9-11, 1948, at 
the French Lick Springs Hotel, French 
Lick, Ind. Ditz Lusk, Henry Disston & 
Sons, Inc., Kansas City, Mo., secretary- 
treasurer. 

Louisiana Retail Hardware Assn., 
annual convention and exhibit to be 
held jointly with the Mississippi Retail 
Hardware and Implement Assn., June 
7-9, 1948, at the Hotel Buena Vista, 
3iloxi, Miss. David O. Mansfield, 226 
S. State St., Jackson, Miss., secretary of 
both associations. 

Marshall-Wells 


Billings and 


Stores 
Congress, joint Duluth 
branches meeting, April 5-7, 1948, at 


\ssociates 


Duluth, Minn., and joint Spokane and 
Portland branches, April 12-14, 1948, at 
Portland, Ore. Details are tentative. 

Metropolitan Home Show, April 
17-24, 1948, at Grand Central Palace, 
New York City. Details from Campbell- 
Fairbanks Expositions, Inc., Park Square 
Bldg., Boston, Mass. 

Mid-Year Housewares and Major 
Appliances Exhibit, May 30-June 4, 
at the Atlantic City Auditorium, Atlan- 
tic City, N. 
tional Housewares Manufacturers’ 
\ssn., 1402 Merchandise Mart, 222 No. 
Bank Drive, Chicago 54, Ill. A. W. 


Buddenberg, executive secretary. 


J., sponsored by the Na- 


Mill Supply Joint Regional Meet- 
ings of the American Supply & Ma- 
chinery Manufacturers Assn., 1108 
Clark Bldg., Pittsburgh, Pa.; National 
Supply & Machinery Distributors’ 
Assn., 505 Arch St., Philadelphia, Pa., 
and the Southern Supply & Machinery 
Distributors’ Assn., 712 
Bldg., Atlanta, Ga., will be held as 
follows: March 23, 1948, at the Palmer 


House, Chicago. 


Volunteer 


Mississippi Retail Hardware and 
Implement Assn., annual convention 
and exhibit to be held jointly with the 
Louisiana Retail Hardware Assn., June 
7-9, 1948, at the Hotel Buena Vista, 
Biloxi, Miss. David O. Mansfield, 226 
S. State St., Jackson, Miss., secretary of 
both associations. 


National Assn. of Sheet Metal 
Distributors, annual spring meeting, 
May 24-25, 1948 at the Deshler- 
Wallick Hotel, Columbus, Ohio. 
Thomas A. Fernley, Jr., 505 Arch St., 
Philadelphia 6, Pa., is 


secretary. 


executive 


National Hardware Show, (ct. 
12-16, 1948 at Grand Central Place, 
New York City. Frank M. Yeager, 
Madison Ave., New York City, is 
managing director. 

National Retal Hardware Asso- 
ciation, 49th annual Congress, July 
12-15, 1948. Chalfonte-Haddon Hall 
Hotel, Atlantic City, N. J. Sessions at 
Haddon Hall, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind., 
managing director. 

New England Electrical Show, 
April 3-10, 1948, at the Mechanics 
Bldg., Boston, Mass. Complete in- 
Campbell-Fairbanks 
Expositions, Inc., Park Square Bldg., 
3oston, Mass., and 139 E.47thSt., New 
York City. 

New England Modern Home 
Show, May 24-29, 1948, at the 
Mechanics Bldg., Boston, Mass. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 
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By the creators of the / wal > 
NU-TOP Stove Pads 


and the 
Dual Dispenser 


i 


America’s foremost line of 
bright metal, lithographed stove 
pads. This sparkling new pattern 
is the result of extensive effort on 
the part of a prominent industrial 
designer. 





The DUAL DISPENSER 
For waxed-paper and paper towels. 
Easy to load and use. Top cover 
serves as cutting edge for waxed 
paper. Sturdy wood bar holds paper 
towels. 
Write for Prices and Literature MODEL #120 


The METALOID Co. 


5815 KINSMAN RD. * CLEVELAND 4, OHIO 




















Most Dealers Prefer 
ATLAS WIChS 


Our Glaswik, Flamemaster and Top 
Notch brands are preferred by more 
dealers in America than any other brand. 
The reason is based upon the fact they 
are superior in quality and give greater 
Satisfaction to the consumer 


JA T, AS} 


ASBESTOS COMPANY 


NORTH WALES, PA. 














|_ MAKERS OF GLASWIK, FLAMEMASTER, TOP NOTCH AND victory WICKS: 
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THAT'S FAIR T0 YOU- 


-- ROGERS 
"GORILLA GRIP“! 


‘ When you sell Rogers “Gorilla G 
there's no need to fear cut-price competi- 
tion from chain stores and mail ord 

houses. Rogers g!:1¢ #s sold > 
dependent hardware retail 
get the full bene 
mand for famous Rogers g 
on Rogers because they w 
holding strength 
oa the marker— 





rip” glue 


exclusively to in- 
ers. Thus, you 
fit of the big consumer 





de- 
glue. Your customers Insist 
ant a glue with tremendous 
~and Rogers is the strongest glue 


more than 3885 Ibs. Per square inch! 








Protect your profits with Rogers "Gorilla 
Grip” —ask your Jobber today. 


Stay FREE of competition— 
Ask your Jobber for ROGERS TODAY 


the bedt LIQUID FISHGLUE _ 
GLOUCESTER, vwwrs 





EDLUND 
JUNIOR 
CAN OPENER 


THINK OF 


Ldlund 


or 
BETTER KITCHEN TOOLS 


EDLUND COMPANY BURLINGTON, VT. 





¢ A Quality Fair Trade Item 
that builds satisfied customers. 
e A copper top tank ball that 
insures firm seating and pure 
molded rubber bottom that 
prevents leaks—it's right for 
every tank. 


¢ Attractive display box con- 
tains one dozen individually 
boxed balls. 


A BIG PROFIT ITEM 


Order from your jobber or 
write us direct 
Write for information about MASTER-FIT 
Tank Balls that meet all competition. 


AMERICAN RUBBER PRODUCTS CORP. 


151 EAST SOth ST 





NEW YORK 22.N. Y. 








ONE-BORE 
LATCH 


PUSH or PULL 
ACTION 


the 





Push the 


handle if door 


Swings 


away from you; pull it if the door 
swings toward you. That's the simple 
principle of the Ideal Latch for screen 
and storm doors as well as many for 


other applications. New ‘48 model in- 
cludes latching action in the strike... 
silent operating ... easier latching... 
stronger handle. Trouble-free—abso- 
lutely guaranteed against breakage re- 
gardless of cause. Requires no mortis- 
ing—just bore one hole and insert 6 
screws. Available with or without lock- 
ing lever. Handles furnished in cast, 
brass, bronze, and aluminum. Also 
latch with stamped steel handle manu- 
factured as previously. Ask your job- 
ber, or write for literature. 


Teloch 


BRASS WORKS. INC 


Display Models 
For Dealers 










250 EAST FIFTH STREET 
ST. PAUL 1, MINNESOTA 









| tary. 


| from Campbell-Fairbanks Expositions, 


| Assn., annual convention and exhibit, 


| March 16-18, 


:| 5-8, 1948, with headquarters and meet- 


ings at 








North Dakota Retail Hardware -\s- 
sociation, annual convention and ex- 
hibit, March 23-25, 1948, at Fargo, 
N. D. Convention headquarters at 
Hotel Gardner, meetings at the Town 
Hall, exhibits at the Fargo Auditorium. 
Miss Clarine Sherwood, 21 Clifford 
Building, Grand Forks, N. D., 


secre- 


Rochester Sportsmen’s and Boat 
Show, March 27-April 4, 1948. Details 


Inc., Park Square Bldg., Boston, Mass. 


South Dakota Retail Hardware 
1948, at the Sioux Falls, 
S. D., Coliseum. 


the Hotel Cataract. 


Convention head- 


quarters at Earl 
Erlandson, Cottonwood, S. D., secre- 


tary. 





Southern Wholesale Hardware 
Association, 57th annual convention 
meeting jointly with the 94th semi-an- 


nual convention of the American Hard- 
ware Manufacturers Association, April 


the Netherland Plaza Hotel, 
Cincinnati, Ohio. T. W. McAllister, 
Orlando, Fla., is secretary of the whole- 
salers’ association. Charles F. Rock- 
well, 342 Madison Ave., New York City, 
is secretary-treasurer of the manufac- 


turers’ association. 





Applications for 
at the Netherland Plaza Hotel 
and cooperating hotels must be sent 


rooms 


direct to the Housing Bureau, 910 Dixie 
lerminal Bldg., Cincinnati 2, Ohio, and 
on official association application blanks, 


Sportsmen’s Shows, loronto, | 
March 13-20, 1948; Rochester, N. Y., | 
March 27-April 4, 1948; Buffalo, April | 
17-25, 1948. 


from 


Complete information 
available Campbell-Fairbanks 


Expositions, Inc., Park Square Bldg., 
I l 


Boston, Mass., and 139 E. 47th St., 
New York City. 
Triple Mill Supply convention, 


April 26-28, 1948, at Atlantic City, N. 
J. Sponsoring associations are the 
\merican Supply & Machinery Manu- 
facturers’ Assn., Inc., general manager, | 
R. Kennedy Hanson with headquarters | 
at 1108 Clark Bldg., Pittsburgh 2, Pa.; 
National Supply & Machinery Distirbu- 
tors’ Assn., secretary-treasurer, Henry 
R. Rinehart with headquarters at 505 
Arch St., Philadelphia 6, Pa.; Southern 
& Machinery 
Assn., secretary-treasurer, E. L. Pugh, 
712 Volunteer Bldg., Atlanta 3, 
The first Conference Booth Program 


Supply Distributors’ 


Ga. 


will be held concurrently with the con- 
vention at the Atlantic City Auditorium. 


Virginia Retail Hardware Assn., an- 
nual convention and exhibit, March 23- 
25, 1948, at Roanoke, Va. Meetings at 
Hotel Roanoke; exhibit at City Audi- 
torium. G. T. Amohundro, Jr., Scotts- 





ville, Va., secretary. 





As Advertised In 
SATURDAY EVENING POST 


JAR OPENER 


One of the most popu- 
lar of Zim's efficient 
household helps. 
Opens anything 
that wears a cap 
—glass, bottle, can, 
Mason jar. Strong, 
all-steel construc- 
» » tion. White enamel 
or chrome finish. 







ie 7 


CAN OPENER 


There Isn't a housewife in 
the U. S. who wouldn't 
go for one of these. Neatly 
opens any shaped can. 
Constructed for long ser- 
vice. Folds out of the way 
when not In use. 





—a —_—_—— ri 


FLATIRON REST 


An Important addition 
to any ironing board. 
Leaves entire board 
free for ironing. Folds 
back when not used. 


MANUFACTURING CO. 
Headquarters for 
Labor Saving Home Appliances 
3047 Carroll Ave. Chicago 12, Ill. 





WRITE FOR 
LITERATURE 


AND PRICES 








- GHOLD” 
TRON TG 






The Plug with the Copper Wire made of Jute 
Hemp Fibre. Indestructible — will not break, 
but expand. Also Drills & Holders. Agents 
wanted, some territory still open. 


PALATINE INDUSTRIAL CO., Inc. 
111-5th Avenue, New York 3, N. Y. 


ZIG-ZAG 
FASTENER 


RETAILS 
Paten‘ed Feature (6 Prongs) 15¢ & 25c 


A Perfect Fastener for any wood Joint 
For repairing Furniture, Screens, Ete. In 
Upholstery Shops. The Sign Shop. In the 
Home or Workshop. 

JOBBERS: 
Send for prices and full Information. 


Manufactured by ZIG-ZAG FASTENER CO. 
P. 0. Box 298, Encinitas, California, U. S. A. 













THE PROFESSIONAL’S CHOICE 


= it On” \“ 

Cee E-N-A 
OF SKIN t STIC EN 
OPERATION, / asain 


at a cost LESS THAN 10 








. . . for Sinks, Ranges, Beth Tubs, Refrigerators, etc 
Easy—Quick ond Permanent! in 2 shodes, Applionce o- 
Plumbing White Write for nome of nearest distributor 
(Several Choice TF Open for Distrib ) 
ARK LABORATORY 


P O. BOX 5726 HLLINOTS 
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THE “500 MILE” SKATE IS A 


Streamlined 














/AMERICAN WALL SAFE 






“Fe = Retails 
profitably Beaty 

PENS at only @ There’s class to the ‘500-Mile” 

LAV $39 es roller skate (Speed King No. 600). 
PENER . To kids, it’s the “‘world’s fastest” 
eo = gs gg skate. To parents, it’s the answer to 
d helps. a long felt need: The hard (tempered 
a — franchises steel) double ball-bearing rollers and 
bottle, can now being + oe - . 
agg hoes, onteted sturdy construction mean extra long 

construc- life... permit a factory guarantee for 
~~ A "SAFETY DEPOSIT VAULT" for 500 miles, or a year’s use. Write to- 


day for free catalog of the profitable 


—— Home, Office, Store, Gas Station, etc. 
ENER 


“Speed-King” line. 


Easily installed in 











pore Ta Partitions, closets, chimney walls, 
aed foundation walls, floors, etc. 
ong ser- INSIDE DIMENSIONS: 7" deep 10" wide, 14" long 
dias = FIRE RESISTANT = Combination easily 
= BURGLAR RESISTANT reset by owner 
np = Genuine YALE four- = Concealed Hinges ~*~ 
N REST tumbler comb. lock = Tamper Proof precision ‘ " 
= 10,000 possible fit door -s 
By oom combinations = Special Asbestos Lining > fe 
a. as Write for full details and prices IN 
aes AMERICAN WALL SAFE MFG. CO. INC. AN 
= = Office: 29 Pearl St. Factory: 65A Water St. 500-MILE ROLLER SKATE 
»pliances WORCESTER, MASS. 
go 12, Mi. HUSTLER CORPORATION 





STERLING, ILL. 











INFLATED Dm Horet 


McALPIN 
{ ROOM 
| : f \ 062 






lB 
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| HOPPE’S 
1 
of Jute ; LUBRICATING 
t break, ! OIL 
Agents HiGH viscosmY | 
0' 7 il £ 
i ony pontaous | styles of arenes s ‘ 
. Hi in various weights = abs 
: tne. and sizes. 8 panel, y 
- Se | multi-colored and 7” 
mottled . . . 8”, 10” 
TAG rare te and 12” e 





ILS 
 25e Get Set For Sure Demand 
i Joint Spring is breaking. Gunners are getting out their 
Ete. In aia a 

In the guns giving them a thorough over-hauling for 

the days of shooting ahead. So — look over your 

tion. supply of 
SA. 


Hoppe’s Gun Cleaning Products 










A complete line of footballs from 


. ’ “ ” regulation leather to the tiny oe 
and if you’re “low” get your order to your Jobber “Diaper Bowl Champ.” also in \ 
immediately before you’re “‘out.’”” Take full white for night football. Write 


for catalog of complete line in 


advantage of the demand and continual advertis- 
ing that these well known gun cleaning products 
enjoy. 


FRANK A. HOPPE, INC. 


2314A North 8th St. PHILADELPHIA 33, PA. \q 


an | oe MFG. CO, 149 CRESCENT ST. BROCKTON, MASS 
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cluding basketballs and volley- 
balls 









































td 
FINEST HOME AND HOBBY SAW EVER MADE 
@ Made of Finest Alloy Steel 


@ Heavy Gauge 

@ Correctly Tempered to Withstand Heavy Factory 
Use 

@Each Blade Attractively Packaged & Labeled 


RIP CROSS CUT & COMBINATION 
6 to 10’’ Diameter 


Deliveries Made from Stock, Mail & Phone 


Sell These Saws at COMPETITIVE PRICES AND 
Make a GREATER PROFIT! 


LAFAYETTE SAW & KNIFE INC. 


Established 1910 


115 Banker Street Brooklyn 22, N. Y. 


Manufacturers of Circular Saws, Band Saws, H. S. Planer & 
Jointer Knives. Moulding Blanks, Beveled Edge Shaper Steel. 





L_L_lUy———_———______! 
Machines {or Cutting 


Crimping 
and 












Beading 


STOVE PIPE 
FURNACE PIPE 








DEALERS? 
Distributors—Sales Representatives Write 
Write for protected territory 


HEAVY DUTY BUILT FOR YEARS OF SERVICE 
Manufactured and Sold By 


CHARLES E. KRAUS MFG. co. 














/\ 1228, 8th BT. LOUISVILLE 2.KY. J 
— - 4 














Women RACE to Stores That Show 
* Race 65 Onyearl 


Here's the popular new electric dryer that does 
a fast job with a blast of hot or cool air. Women 
use it for drying hair or hands, nail polish, hosiery 
or fine lingerie—even for defrosting and vapor- 
izing. The country’s greatest merchandisers are 
depending on RACE 65 for added sales volume. 


RACINE UNIVERSAL MOTOR CO. 


1637 GOOLD ST. DEPT. HA-3 RACINE, WIS. 








t& Hardware dealers can create new EXTRA 
PROFITS from ready and walting home moderniza- 
tlon Jobs by owning and renting out this Lincoln 
Speed-O-Lite sander. Peeple giadly pay up to 
$6 per day In rentals alone. Besides you sell large 
amounts of suppiles that are needed In any floor 
Anishing or bullding modernization program. 


THE LINCOLN SPEED-O-LITE 
This famous rental sander has earned thousands upon thousands of dol- 
lars for hardware and paint dealers from coast to coast. The rental 
Income that ranges up to $5 per day is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Pigures complied by a number of your fellow dealers clearly Indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge — today for full detalis about the 


Speed-O- Lite Sander Rental bus 
World's manufacturer of the mest oe live of feer maintenance equipmert. 


FLOOR MACHINERY COMPANY, Inc 
1252 WEST VAN BUREN ST... CHICAGO 7, ILLINOIS 
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1-Sprayer- - 12 JOBS 
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Garden Hose Adjustable Sprayer 
ONLY ONE OF ITS KIND 


Think of it! — now you can sell one sprayer to do all garden spraying jobs. Attach the 
Arnold Sprayer to regular garden hose, insert one of 12 different insecticide cartridges (or 
Cleanswell Auto Wash Cartridge) — turn on and spray! No mixing or mess. Not only that, 
the Arnold Sprayer controls insects while watering — 2 operations in 1! Adjustable nozzle 
adjusts for 30 foot stream or mist for close range use — meets every spraying requirement. 
Brass or chrome plated finish — quality construction throughout. The Arnold Spray is the 
practical tool home gardeners want. Stock them, sell them for extra profits! Carry replace- 
ment cartridges for profitable repeat business. 


Types available: DDT-Spray, P-R (Pyrethrum-Rote- — ETA | a Pp R | Cc is Ss 


mone), Nic-O-Spray, Arsen-O-Spray, Cryolitespray. 






A06 U.S PAT. OFF, 






Weed-0-Spray, Pyr-O-Spray, Rot-O-Spray, Funguspray, CHROME 
— O-Spray, nm eansw 
ARNOLD SPR Wath” wera 38¢ ea. 34.00 dex. | FINISH — —$5 5© 


> 
WRITE 7 UPLAND ROAD BRASS 
Direct Garden Hose Spray Co., Inc. camsridGe 40, mass. | FINISH ~—*5,.00 














The Hyde Speedster (No. 80 Scraper) 


does all the work which ordinarily re- 







quires several different size scrapers. 






Blade can be extended sideways to get 






into hard-to-reach corners. Wide vari- FRONT 






ety of uses include scraping floors, stairs, Featuring: 





binets, boats, a int, enamel, : ‘ : 
See ee ee Attractive assortment of pictures lithographed on 


varnish, etc. Super HYDEX Steel blade metal blanks permanently clenched into the face 
gives extra strength and durability. of the flue stoppers. Folding wire fasteners at- 


Dosis edge gives devils wee, Par tached to slots raised from the metal of the blank. 


ented blade release allows quick remov- a, nn ten". 
: : #3 Ivory —-8-17/64"" 6" or J") — 3 Ibs. 7 on. 43 Ibs, 

al and insertion of blades simply by Set sigs a OR ag pf 

turning wing nut. Packing—! dozen per carton, | gross per case 


Order from Your Wholesaler, or Write Us for Reference 


MANUFACTURING 
HYDE il J. L. CLARK MANUFACTURING CO., "9cx‘o2° 


SOUTHBRIDGE, MASS., ° U. & A. 











THE NAME SILVER LAKE stampep ON EVERY FOOT 
@ PACKED IN CARTONS @ 


LOWER PRICED GRADES 
EDDYSTONE 
Mills and Sales Office PELHAM 


SILVER LAKE CO. } chetrchoochee, Georgie waa 


BENGAL 





Sold through Regional Distributors 
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From Block Plane to Jack Plane, the Shelton Quality Line is 
ruggedly constructed and perfectly balanced to make planing 
fast and chatter-free. The cutters are of open-hearth tool 
steel, carefully tempered and ground to hold a keen edge. 
Attractively finished and packaged to aid sales-appeal. 

SOLD ONLY THROUGH JOBBERS 


THE SHELTON PLANE & TOOL MFG. CO., SHELTON, CONN. 


pans SAFETY. 





















F as 
An ect qt 
damp locatio | r 1 "Of 
butt 2 thetic r bber 

body © ti t to o re 3 hard 
knocks. Used as an outlet for electric appliances, a 
pendont-type socket, or trouble lomp, for grea 


sofety in home, shop. or industr 


tories open for 


| DISTRIBUTORS, REPRESENTATIVES 


ADAMS MANUFACTURING CO. 


1113 Mound Street... 











Davenport, lowa 

















PRECISION BUILT 





















The Quality line 





Special Sale of 
HAND GARDEN TOOLS 


948 DOZEN CULTIVATORS 
4,296 DOZEN TRANSPLANTERS 


HESE are factory rejects—imperfect. Tools are 

serviceable, durable and attractive, but due to 

Slight imperfections we are not shipping them as 
prime stock. 


Price, in a minimum of 50 dozen lots, is 65¢ per dozen. 
No freight allowance or returns. Stocks limited to 
numbers and quantities listed above. No more will be 
available at this price at any time. 


Send your order now for these bargains. No samples 
will be sent out but inspection at plant is invited. 





























[Red Devil e 


THE LEADER SINCE 1872 
Red Devil Glass Cutters ond other glaziers’, 
painters’ tools and machines are designed to the 
times—there's no substitute for quality. 

Send for Catalog 19 


RED DEVIL TOOLS. Irvington 11,N.J.,U.S.A. 


point oniver 











YOU'LL NEVER MISS A SALE 









since 1899 


IMMEDIATE SHIPMENT 


MEDAL 
AWARDED THE GOLD Mere 
FOR THE SAFE Ot ySeUM 


BY THE IOP SAFETY 








TEMPLETON, KENLY & CO., 


Chicago 44, tilinois 


© The Most Complete Line 


© Nationally Advertised 













“D" HANDLE GRIP 


hog etc., raga Ae tt + panel ed 
a handle. Exceptional mert-up! 
avy duty with sure ie handle desiga. 
Hea’ virgin Aluminum for extra weer 
without rust. Save 66 2/3 on freight! 
write for CIRCULAR ead PRICE LIST 










ae, =. 


FOSTER Aluminum Alloy Products Corp. 


114-118 § Salina St Syracuse 2, N 








FOLLOW THE LEADER IN 


Year after year HARDWARE AGE has led its field in the 
volume of classified as well as display advertising. Its 
classified columns bring together buyer and seller, em- 
ployer and employee. 


H A R D WA R E A G E Classified Oppertunisties Dept. 





"Want Ad'' ADVERTISING — 


Those who contact the hardware trade know from experi- 
ence that HARDWARE AGE is the logical medium to use 
to secure RESULTS from their classified advertising 
Follow the leader. 


100 East 42nd St., New York 17, N. Y. | 
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Make Keys... Make Money 


ith our improved 


Yetroit Key Machine 
inadvanced method 
key cutting... all 
eS paracentric 

easily made by 
number or duplica- 
Write today for 
particulars concern- 
this low-priced ma- 
and r catalog 

1 prices ot Stewart 


The Improved 
Detroit Key Machine 


F. W. STEWART MFG. CORP. 


4311 Ravenswood Ave., Chicago 13, III. 
West Coast Branch: 431 Venice Bivd., Los Angeles 15, Calif. 


proved key-cutting 
l d equipment. 














eu JUMBO Model No. 801 
». be , 






sy) For LARGE FLOOR AREAS 


2 
a f/ Now another model of the famous Cellulose Sponge Minute Mop and 
Drainer—the No. 801 Jumbo Model, for homes, stores, . shope— 
50% more sponge—bigger head—bigger drainer. List Dries, Jumbe 
model, $2.98. Complete with new Secon, 54” handle and handle 
tight clamp. (List price regular model No. 101—$1.95 complete). 
Write or phone your jobber today. 


MINUTE MOP CO. 





Ee ore es FF 
1LL. 


CHICAGO 16 











IT'LL PAY YOU To STOCK 
THE JOHN ALDEN KNIGHT LINE! 


You can cash in on this quick-turning, high-profit line 
of John Alden Knight Flies and Streamers. Designed 
by Knight for his own personal use, this line is now 
available to fishermen everywhere. This line is to be 
advertised nationally in Field and Stream and QOut- 
door Life for the 1948 Trout Season. Packed in attrac- 
tive plastic counter display pieces, every Fly bears Mr. 
Knight's signature. If you are not stocked on the John 
Alden Knight line, Send for our catalog at once! 


EXCLUSIVE MAKERS 


BENNETT MILLARD FISHING TACKLE, INC. 


130 WASHINGTON ST. 2 BINGHAMTON 10, N. Y. 

















PORCELAIN 


FINISHED TOP 
AND SHELLS 


oil Cock stove with 
body nished in 
black = white 
enamel. Also avail- 
able in one, two and 





plete unit to a car- 
ton or KD—two to 
a carton. 


Write for price In- 
@icating quantity 
desired. 


8T-2 
ILLUSTRATED 


B ARRI DON OIL BURNER PRODUCTS, INC. 
1427 Park St., Hartford, Conn. 

















Wake EXTRA SALES 





on EXTRA'SAFETY’ 
MARBLE “GUARANTEED COMPASSES 


Every time you make a sale of outing equip- 
ment, you will build extra ¢ will and 
make extra profit by suggesting this small 
extra investment in ‘‘Safety. 

Marble's Waterproof Match Boxes at 75 cts. 
—keeps several days’ supply of matches abso- 
lutely dry—even under water, 

Marble’s Compasses at $1.25 to $2.50 are 
guaranteed accurate, Come in pin-on, pocket, 
and wrist ™ Is. 

You never make a mistake but always a 
profit when you sell Marble's products. 


MARBLE ARMS & MFG. CO. cisi.tone’ tiichisan 
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OST (sik) 
GN rNG LINE 


pIRLINE (nyLon) 
CASTING LINE 


STREAMLINE 
SILK FLY LINE 


AIRLINE 
NYLON FLY 


INCESS PAN 
Pe TYHUNK LINEN, 


NEWTON 


FISHING LINES 
Ze) 


ALL STAR 


int 


SALES 
RAIN OR SHINE LINES 


SOLD THROUGH JOBBERS ONLY 
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As a forward looking manu- 





facturer you want to see your 
products find new markets 
and to assure a steady flow of orders. Your answer 
is Tru-Test . . . the proven system of distribution 


that “follows through” from factory to consumer. 











Oo N Oo F 
COMPANY 
ILLINOIS 


TRU-TEST canes “a 


650 SOUTH CLARK STREET » CHICAGO 5, 











SELL THE 


EST. 1857 


SADDLE LEATHER LINE | 


@ Holsters, shell cases, cartridge 
belts, and other Lawrence saddle 








SEND leather sporting goods are profit 
FOR CATALOG producers. Made in the West since 
OF THE 1857. Nationally advertised in lead- 
LAWRENCE 


ing outdoor magazines. Dealerships 
available. Write for information. 


THE GEORGE LAWRENCE CO. PORTLAND 4, OREGON 
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LEATHER LINE 






































For ALL TRADES 
= oo 


—ALL CRAFTSMEN 
sis =a AUTOMATIC GRIP SCREWDRIVERS 
— l 2 4 E Pi Hold-E-Zees do the job better, faster. 


No. 25 Line Level, 3” long No. 26 Torpedo — Aluminum — They excel wherever screwdrivers 
Plumb, Level, 45° Vial are used. Gripper instantly released 
= by spring action, sliding up out of 

| way when not in use. Highest quality 
materials throughout. 


UPSON BROS., inc. 
84 Exchange St. 
Rochester 4, N. Y. 











No. 15] Aluminum — 2 Plumbs, 2 Levels, 2—45° Vials 


No. 59 Mahogany Mason Level — 42”, 48” long 
The Standard of Accuracy 


EMPIRE LEVEL MANUFACTURING CO. 


THRU 
YOUR 


BOX 97, DEPT. 705, MILWAUKEE 13, WISCONSIN JOBBER 





VITAL CAULKING 


HAVE NO EQUAL" 





USE HOSNAPS ON: 
mm LAUNDRY TUBS mm HOSE CONNECTIONS 
Mm HOSE NOZZLE © M@ HOUSE FAUCETS 


HOSNAP connects hose to 


faucet, nozzle, or sprinkler by 









AND 
CARTRIDGES 


The complete original Ist =e / 
line of guns and cartridges 

rotary style single unit handles, all styles; sizes 1 pt. 
to 24% qts. Nozzles from 1/16” up. Vital Caulking Guns feature the 
new ‘Clear-flow” one-piece tapered nozzle—no strain, no slipping, no 
excess weight. Vital-Pak top grade compound cartridges keep guns 
clean, eliminate messy filling. List: from $4.00 to $17.00. Cartridges | 
at current prices. Liberal terms. Call your jobber. 


The VITAL Products Mfg. Co. 


7500 Quincy Ave. fed 7-11-11 1- Mm @) IT) 








simple push in movement. 











TRADE MARE 





PAT. PENDING ON ALL CRESCENT PRODUCTS 


SOLD THROUGH YOUR JOBBER 
CRESCENT STEEL CO 1573 EAST LARNED ST DETROIT 7. MICH 
Manufacturers of FINE LAWN SPRINKLERS. HOSNAP COUPLINGS, AND NOZZLES 





LABOR SAVER seeeeeeQers | 
PROFIT MAKER Dy 


@ Sipco -Hedge Trimmer cuts hedge 








When You Know 


3 } = ) 
oe The Trade-Name— 





wome like a hair clipper cuts hair SF am 
J er i ° “ 
ieee than ee —_— : —_ of a certain product and want to know "Who Makes It? 
. Switch | funveniently placed “= look in the General Directory Section of the "Who Makes !t?” 
stant control. — = © Long, pointed comb-like serrated Number of HARDWARE AGE for the trade-name. You'll find 
wma or ee it listed alphabetically under the product heading of the item 
a me, Cut shows “Long-Arm” handle available in question. Alongside the trade-name you will find the name 

r m 

ILLUSTRATED oe of the manufacturer, also the address of the maker arranged 
an © Built t s ice. H H 4 oe ‘a 
aT eg te elphabetically in the same list. Keep your “Who Makes It? 
TODAY Sewer; Cuts. pensil-eles stems with once. Number close at hand where it will serve your wants quickly. 








——SIPCO HARDWARE AGE 
Electric HEDGE TRIMMER 100 East 42nd St. New York 17, N. Y. 


SCHARTOW IRON PRODUCTS CO. DEPT. 108-Ci1 RACINE, WISCONSIN 

















iin FoR ToucH-UP AND MARKING 


FOR BRONZING AND ENAMELING 


CAEDED OR ROUND SOFT HAIR M. GRUMBACHER 


IN BULK OB FLAT OB BRISTLE 


a .....e 464 WEST 34th STREET, NEW YORK 1, NEW YORK 
“4 GRUMBACHER OF CANADA LTD. 179 KING STREET W.. TORONTO. ONTARIO 
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Write fc 
new 19 


Sik 


1414 So 













(OUR JOB 


THRU 
YOUR 
JOBBER 


nq) 


NT PRODUCTS 





lakes it?” 
fakes {#?” 
You'll find 
| the item 
the name 
arranged 
lakes It?" 
ts quickly. 


7, N. Y. 








a 


YORK 


_ ONTARIO 
A 


VARE AGE 











* MARSHALLTOWN TROWELS *« 


MARSHALLTOWN TROWEL COMPANY 











6 TRAY xcs. st“ TOOL BOX 


POSITIVE CANTILEVER ACTION, 18" x 10" x 13” 








Plenty of room for tools. A 
favorite of mechanics every- 
where. Individually packed, 
shipping wt. 22 lbs. Also avail- 
able in 15” single tray and 17”, 
19”, 21”, double tray streamline. 
Sturdy, heavy gauge 
steel. 

Strong handle. 
Reinforeed throughout. 
Rounded corners. 

No raw edges. 
Built in continuous 
hinge. 

Write for catalogs and 
new 1948 low prices. 


SIMONSEN INDUSTRIES INC. 
Sales Office: 
1414 South Michigan Ave., Chicage 5, fil. 











money can buy. Sell them to 


your customers with COMPLETE 
CONFIDENCE, Nationally advertised. 


MOORE PUSH-PIN CO. Since /900 


113-25 BERKLEY ST. PHILADELPHIA 44, PA. 


* MARSHALLTOWN, IOWA 








DON'T KILL YOUR OPERATOR 


Electrify Your Hand Elevator with this Power Unit 







“Lijts from 1000 to 2000 ibs. with ease” 
ELEVATOR POWER UNITS 
ELECTRIC ELEVATORS §& 


DUMB WAITERS 


Davis & Newcomer Electric Elevator Co. 


Write for Infermation and prices. FOSTORIA, O. 




















Women know it. ee ae —* — a 4 = 2 
chip-chop of bouncing blades, cabbage is EF 
aredied - . . Onions, ale. nuts are chop- hI 
ped ... steak is cubed . .. meat is tender- a “4 4 
ized. Nationally advertised . . . display € <A 
it for volume sales. . . . . Price 79c P 
Makers of Foley Food Mill, Sifter, Fork 
Foley Mfg. Co., Minneapolis 18, Minn. 


AVAILABLE THROUGH YOUR JOBBER 


KNIFE-SHARP 
STAINLESS 
BLADES 






































Preferred by Fishermen and | 
Hunters for Reels, Guns, Knives 













RETAIL DEALER PRICE 
size PRICE FO8 JOBBER 
EACH PER DOZEN 
3 Oz. Cans $0 40 § 3.20 
Pints 1.60 12.80 | \| 
Gallons 9.60 76.80 \ RUST i 
McCambridge & McCambridge), enue i 
BALTIMORE, MARYLAND casmranere? || 





SCREWS AND BOLTS 
SASH HARDWARE 


hee 
~*& & €, 
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© CABINET HARDWARE DISTINCTIVE 
BUILDERS HARDWARE 1 | * 
| | © CABINET LOCKS ALL FROM iy ih: 
{ 


Pile), Time dele Glee) 17-1.) mam 


OVER 60 YEARS’ EXPERIENCE 


@ PRIEST'S 
CLIPPERS 


Triple plate — copper, 
nickel, chromium finish. 
Ball bearing, easy action. 






Over 80 years’ experience. 
ASE YOUR JOBBEB 


AMERICAN SHEARER MFG. CO. 


NASHUA, NEW HAMPSHIRE, U.S.A. 














HARDWARE 


ROCKFORD, ILLINOIS 





Eh, SET iin Biches 
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a ——— 


Business Opportunities 
Representatives Wanted, etc. 


Allow Seven Words for Keyed 
iddress 


or Your 











Help Wanted, Accounts Wanted 


Address 


Set solid, maximum, 50 words....... $5.00 
Each additional word...... oe -10 
Positions Wanted 
(Special Rate) set solid, maximum, 
We ED, cc wisian vd osavewsweeere se 2.00 
Each additional word .05 








= | Cassified sesaeiade Rates : 








*BOXED DISPLAY RATES 
$8.00 Per Column Inch 





Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 


No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 


not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St.. 





New York 17, N. Y. 


——————EE 








I Telp Wanted 


H elp Wanted 


| | Sate RepresentativesWantec 1| 
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| | 
| \ MIDWESTERN RESTAURANT EQUIP. | SALESMEN Tune’ Camantiies Wiekes tee 
HARDWARE-HOUSEWARES BUYER Pena ehiflneatin S celaaaurtnene nin (tates en ae eed cate ion. Ps tab 
. feat” VArtY ’ re ve “Xperience yo " to cover a territory olishing loths, e comimissio oftit e 
NATION es E HAIN STORI vials , } or fort side ee i ement Seana temichieanen will | side line. Hygrade Wiser Guusky Co. 15 Greene 
goa her shale Seiad weeded Chi | be considered in futur \aade Box M-143, care of | New York 13, N. Y. 
op-notch hardware and housewares buyer nl sae ARE AGI ‘100. E: t2nd St., New York 
go headquarters. Must have good knowledge of N.Y = 
. od experience in wholesale or chain 
E elles future f w the right man sites en ch iG eee | SALESMAN WANTED TO CALL ON Hardware 
se Pi gral ind of oth gel ge ~Metcc Hag mi | Dealers, Surgical Restaurant, Office, Barber, and 
eee — J M-135 care Hard = | Beauty Supply Houses with excellent line of Cutlery 
; sil te tnd St., New York 17, N. ¥ | } specializing in shear cissors, pocket and hunting 
Pj R C 1 A | N G A 6 ig T knives, flatware and manicure implements. Cor 
mission basis. Western, Southern and Mid-Western 
> Territory. a Box M-148, care of HARDWARE 
AGE, 100 East 42nd St., New York 17, N. Y. 
Familiar with Housewares and Hard- 
ware Merchandise. Knows manufac- 
- Bids gi: SIDELINE SALESMAN, SMALL TOWN 
A . . T i iq M A N turers. \ge 35 to 45 yrs., tor one of the COVERAGI Hardware, Houseware Al ice 
West Coast's top w holesale distributors. Stores. Liberal Commission. Catalog inc clude to 
matic toasters, playyards, curtain stretchers, he 
» > Ft dr d pearl top hampers, aluminum outdoor and , 
P. O. Box aide dryers, pressure cookers, ironing tables, kitchen step 
Los Angeles Terminal Annex ladders, boudoir lamps, aluminum folding 1 
stainless steel flatware. Address Box M-150, care of 
H ARDW ARE AGE, 100 East 42nd St., New York 
New HARDWARE Dept. ? id 
ew ep 8 Our employees know aboul this ad. 
| 
T he man we want has had a vood deal SALESMAN Ww ANTED TO REPRI SI N T 
of experience managing a hardware de- | | in the State of New Jersey, a New York Whok 
| ° sale « are mcern, ) s 4 orous y 
partment. Above all, he must know all || Sales Re resentativesWanted | experienced and have a following. _ Substantial 
the ins-and-outs of the hardware busi- drawing account against liberal commission. Must 
ness and should have experience | have car. Give « —— particulars which will 
selling to building contractors, industrials be kept in strict confidence. 
and) municipalities. He must be ex SIDELINE SALESMEN WITH HARDWARE \ddress Box M 133, care of HARDWARE \GE, 
perienced in buying, selling and merchan- pe ¥CI I AND Al FO STORES tollowing to handle 100 East 42nd St., New York 17, N. \ 
dising. nt ose “ore ve ri “— a. "Wiis Mareen 
rig mat ost territories open Vrite rma 
Egar & Company, 1084 New Britain Avenue, Elm - —_—— 
; ‘ F s wood, Connectic 
He will be near or in his early 40's and a, Connecticut 
will be considering a change only be- 
cause he feels that his ability is stymied ' SIDELINE SALESMAN WANTED —-by a 
in his present job large Manufacturer of a Full Line of Leather Dog 
“an WANTED SALESMEN Collars, Harnesses, Leads, Muzzles, etc., to 
} on Hardware, Sporting Goods, House Furnish 
He will be willing to work for a large TO SELL LAWN MOWERS the highest ne ——— — Pe Protected 
| rc : feartare hi uhed Concer srritory; liberal commission 
reputable Builders Supply house, which quality, manu actu ed b oO ic tablished concern err : 
has beet tablished for over 40 vears in All territories open beral commission, Write Address Box M-145, care of HARDWARE AGE 
ia theagypiaditaeeaiacaatt pe Ptids Sas : to box M-126 HARDWARE \GI 100 East 42nd Street, New York 17 
Fort Wayne... a firm that is now 000 East 42nd St.. New York 17. N.Y 
launching upon an expansion program 
necessitating an increase of its sales a oe _ 
personnel and which includes a hardware — —__—— ——___—__—__—. 
department. T 
This position commands a good salary ELECTRICAL SIDELINE? SALES REPRESENTATIVES 
including an opportunity to share finan- ai aie alia cath oven Steines Hlectric eS ceceail 
cially in the profit of the department. ind Automotive Dealers, you sell our com 
plete line of: ELECTRICAL WIRING DI WANTED 
: 14 85 VICES, ELECTRICAL FIXTURES, ELEC ; ttaoes’ Hard —" 
Write full details immediately includ- TRICAL APPLIANCES Manufacturer of Builders anwere =e 
ing educational background, prior ex- Over 3,000 Demand Items years in national market and backed by 1 
perience, age, marital status, availability, IMMEDIATE DELIVERS omplete new idvertising wants aggressive sales represt 
tus any other factors that might in- spring catalogue in East, Midwest and South. Repre 
_ ; : FREE FREIGHT: Merchandise shipped F.0.B a cll Tate Nl satellite ; 
fluence us selecting vou for this posi- Mouitiacion anwaieta ay! 6. ok. ‘ alling on Mills, | 
, nce wi > resnecte eae ane besins 95 Se a iding Supply Jobbers. Must have 
tion. Your contidence will be respected. L IB ER \L COMMISSION. ” Papms meer ses Reece he ah 
Write Wr ill particulars including; type and f ; “ : ; 
nun hi of accounts called on territory covered lines carried and territory covered. Addre 
P. O. Box 1192 name of lines now carried. Al! information in M.-129. care of HARDWARE AGE, 100 t 
. trict confidence. $2nd Street, New York 17, N. Y. 
Fort Wayne, Indiana Address Box H.A. 1953, 
113 West 42nd St., New York 18, N. Y. 
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AGE, 10 


SALES 
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e Wiping Rags, 
ion. Protitable 
. 15 Greene St., 


LON Hardware 
e, Barber, and 
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cet and hunting 
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nd Mid-Western 
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| folding ruler 
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Sales s RepresentativesW anted | | Sales RepresentativesW ante d | | 


Sales RepresentativesWanted 








WANTED 


DISTRIBUTOR FOR NATIONALLY KNOWN GREASING 
EQUIPMENT FOR TERRITORY WEST OF CONTINENTAL 
DIVIDE ON EXCLUSIVE BASIS. MUST BE RELIABLE, FINAN- 
CIALLY RESPONSIBLE TO PURCHASE IN CARLOAD LOTS, 
AND MUST HAVE WAREHOUSES WELL LOCATED IN 
TERRITORY, AND SALES ORGANIZATION TO ADE- 
QUATELY COVER THE ENTIRE TERRITORY. 


SUPERIOR MANUFACTURING CO. 
ALBERT CITY IOWA 


2K 








y 











RDWARE 


\RI 
bath 
e 


ind 














SALESMEN NOW CALLING ON PAINT AND] MANUFACTURERS’ AGENTS. A 


HARDWARE TRADE to sell Popular Line of Paint | CHOICE TERRITORIES OPEN for Top-Qu sie 
Brushes on 10°% commission. Many territories open. | Steel Wool Line. Write details of experience 
State experience. Craftsman Brush Company, 12 | types of accounts sold to Box M-91, care of H ARD 


Waverly Place, New York 3, N. Y. WARE AGE, 100 East 42nd St., New York 17 








SALESMEN WANTED Goods 
Side 


Penn 
Wash 
» Territory 

é The 
Md 





SIDE LINE SALESMEN TO SELL 6 FT. FOLD 
ING RULERS to Jobbers, Chain Stores and Retailers 
Excellent opportunity for large volume. Richter SALES REPRESENTATIVE WANTED. 


Hardware Co., 333 Commerce St., Philadelphia 6,] ERIENCED BUILDERS HARDWARE RE PRE 
Pa, SENTATIVE, calling on jobbing trade, for a line of 
builders hardware such as, barrel bolts, letter drops 
etc. For all territories on a commission basis. 


A 
dress Box M-121, care of HARDWARE AGE, 





East 42nd St., New York 17,N.¥ 
TOP NOTCH SALESMEN WANTED TO HAN 
DLE LINE of Quality Hand Tools and Motor Arbors 
attractively displayed on counterboards. Our sales 


rt 
j 


kle 








MANUFACTURER’S REPRESENTATIVES 


Hardware 


Tass 


, New York 





set-up is based on selling only to retail hardware 
outlets. Good commission set-up. Write details of 
experience, lines carried, in first letter to Henry 
Bashian & Sons Co., 40375 Grand River Ave., Farm 


ington, Michigan. REPRESENTAT 





SALESMEN WANTED BY ESTABLISHED 
CONCERN with national distribution to call on] acR 100 East 42nd St., New York 17, 
hardware, plumbing and heating, and oil burner : ‘ . a 
dealers. Many choice territories open. Commission 
basis. State lines now carried, territory covered, and 


) 
{ 











IVES WANTED. COMPLETE 
LINE OF BATHROOM CABINETS, including 
outstanding fluorescent mode's. Exclusive territorie 
in various areas are available to qualified representa 
tives who regularly contact distributors in the electri 
cal, lumber, builders supply, tile and plumbing field 
Reply in detail to Box M-134, care of H/ ARDWARI 


DISTRIBUTORS OR SALESMEN With es 
manutacturer of 
Power Lawn 
> market 


revolutionary new horizontal blade 
No other mower like 
Please give full particulars of trade < 





type of trade contacted Manufacturers’ agents 
excluded. Address Box M-75, care of H: ARDW ARE 
AGE, 100 East 42nd St., New York 17, N 





men with following in Hardware, Jobber and Retail 
Trade. Write fuli details to Dennis Mitchell! Indus- 
tries, 4424 Paul St., Philadelphia 24, Pa. 17 














HAS OPEN 
MANY 
> of Metal Kit 
Medicine 


20 YEAR OLD COMPANY 
INGS FOR SALESMEN IN A GREA 


SALES REPRESENTATIVE STATES 
IOWA, WISCONSIN AND MINNESOTA calling 
on hardware, plumbing, lumber and electric appliance 
SALESMAN TO REPRESENT MANUFAC jobbers and dealers Protected territory and good 


TURERS. We have Protected Territories Open for commission Give full information about your 
and goods now selling. Address Box M-139, care ot 


HARDWARE AGE, 100 East 42nd St., New York 
7, Ue 


and Other Hardware ¢ 
auto road map 
showing exact territory you cover. 


Ee AG k 


} 
nh 





EXPERIENCED HARDWARE SALESMEN 
WITH FOLLOWING in their territories to call on 


hardware and house furnishings stores. Sell for SALES REPRESENTATIVES WANTED 
entaliahed New York Hardware Jobber. Territories} OLD ESTABLISHED NATIONALLY KNOWN 
open-—New Jersey, Connecticut, Westchester] MANUFACTURER of Builders Hardware is 
County Rockland County, Brooklyn and Long] readjusting territories and representation. Will cre 


Island. Also some Central, Southern and Western | openings for several experienced representative 
Territories open. Address Box M-141, care of HARD [have good following re understand builder 


WARE AGE, 100 East 42nd St., New York 17, N. Y- | ware. State lines now carried. type of trade covered 
-f and territory \ddress ‘Box M-112, care of HARD 


WARE AGE, 100 East 42nd St., New York 17 














REP 











SALESMAN WANTED NOW CALLING ON 
FURNITURE STORES AND JOBBERS for Line 
of Oval Framed Pictures. Sample case can be carried 
under arm. Very small line but a fast seller. You can 


make $5,000 a vear as side line. We need men making WANTED—LIVE-WIRE SALES REPRESENT 
the following States: Ohio, Tennessee, Missouri, | ATIVES FOR NATIONALLY ADVERTISED 


Kansas, Iowa, West Virginia, Virginia. Michigan, | LINE of Aluminum Paint and Bronze Powder 
New York, Texas, Oklahoma, Arkansas, Mississippi, | commission basis for: South, Southeast, New 


Pennsylvania, Illinois. Commission 20°,. In reply | and New England States. Excellent opportunity f¢ 
please state how long you have covere | territory and | men well acquainted with paint jobbers, hardware 
Other lines you carry. Address Box M-111, care of | jobbers and mill supply houses. Address Box 
HARDWARE AGE, 100 East 42nd St., New York | care of HARDWARE AGE, 100 East 42nd St., N 
17, } ° 


N.Y. York 17, N. ¥ 
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Classified Opportunities Section 








| Sales Representatives W, anted | 


| Accounts Wanted 


1 
| Accounts Wanted | 





HELP WANTED—NATIONAL LOCK MAN- 
UFACTURER desires Experienced Builders’ Hard 
Ware Salesn an mm il iry wr COMMIMISSIOT bas i> tor 
Upstate New York Territory In rey state quali 
fications. Address Box M-123, care of HARDW, ARE 
AGE, 100 East 42nd St., New York 17, ¥. 





REPRESENTATIVES WANTED FROM MAN 
UFACTURI py Gl — SH PLATES. Several 
territories oper ces. Address Box 
Z 144, care of H ARDW ARE AGE 100 East 42nd 

. New York 17, N. Y. 








SALESMEN POLS TIME OR SIDE LINE, 
selling Complete | Top Quality Paint Brushes, 
Painters Supplie d Household Brushes to int 
hardware and department store E xclusive territories 
open (,o-getters with followin preterred Must 
have car Liberal nm n is sis. Address Box 


M-96, care of H \RDW ARE AGE, 100 East 42nd 


St., New York 17 





EXCLUSIVE WHOLESALE DISTRIBUTOR. 


AMAZING SCREW HOLDING SCREW DRIV 
ERS. Remove, hol rt screws inaccessible places 
Attractivel sales, good repeats 
exclusive territ trial offer. Millen 





Mfg., 105 Miller Bldg., Boston, Mass 





LES REPRESENTATIVES: FOR OHIO, 
W T VIRGINIA, WESTERN PENNSYLVA 
NIA, INDIANA AND MICHIGAN to lor 


hardware, electrical and plumbing trade wit! 


SA 
ES 


uli 








electric motors, lawn mowers, steel septic ta 
et Prompt deliverie Write stating terri 
»vered, lines now carrying, experience, etc. 


70, Newark, Ohio 





SELL OUR FAST MO\ ING ATTRACTIVE 
CLOTHES PIN BAG. Seve rative territories 
open to salesn calling o Hi. ator ire, Department, 
Five & Ten sat \ ariety Stores. Liberal commission 


basis The Barbey Corporation, Northport, New 


York 





MANUFACTURERS REP 
_ peri fiat ao myachdl me Eg tg lh ml 
Variety and F iture Stores can handle Additional 
Line a aay sox M 103, care of 1% ARE 
AGE, 100 East 42nd St., New York 17, N 


LINES WANTED 





ACCOUNTS WANTED CANADIAN MAN 
UFACTURERS' AGENT, Dun & Bradstreet rated 


is open to take on a tew wre lines ell to Elect i 
Hardware \utomotive Jobbe 

Canada | nly 

cially sour 





Carter Lim 





BY COMPETENT REPRESENTATIVE GIV 
ING COMPLETI AND PROPER COVERAGE it 
That lo a ! 





Michigan Wisconsin 
ita. Serv ind Chains o1 
the market and buyers in this territ 
a © - Iv pri ed ! t P 














ele il supplies ‘set Pat es 
Harold N. Fitting, aett ‘So. Park Drive , Fort Wayne, 
Ind. 

MICHIGAN: IF YOU WANT THE BEST DIs 
TRIBUTION IN MICHIGAN for your products 
we can offer a ver gressive sales ! n and 
per eal ntact large departme te s 


and rdwares. Address Box M-149, care 
ot i. ARDW ARE AGE, 100 East 42nd St., New 
York 17. N. Y¥. 





WANTED REPRESENTATIVES IN NEW 
YORK (except Metropolitan “a snnsyivania 
Marviand, and Delaware, for e of 





flashlights. Men giving intensive ver ” 
two States preferred \ddre iy Mtg. Com 
pany, 835 W. North Avenue, Pitt ee gh 12, Penna. 





SALESMAN--CALL ON LOCKSMITHS — 
WHOLESALERS to the locksmith trade in ape 
Com: ion and drawing account. Write full 
and reterences to Box M-128, care of H \RDW ARE 
AGE, 100 East 42nd St., New York 17, N. 





ESTABLISHED MANUFACTURER OF BUILD 
ERS HARDWARE AND KIT( HEN CABINET 
HARDWARI sia Representative ith following 
g t hardware ber 


contra jobbers 8 





‘ urer ete. for l ng t i 

to 1 Central Ne State, North 

e P inia outhern New 
Jerse n com! n basi State perience and 
li arried. Address Box M-153, care ¢ 


ines now car A \RD 
WARE AGE, 100 East 42nd St., New York 17, N. Y 


LINES WANTED—HOUSEWARE, HARD- 





WARE. TOOLS, ELECTRICAL AND PLUMB 
ING LINES sold direct from 1 anufacturer to hard 
ware jobbers, dealers, department stores. chains in 
( ater ( igo. Have established accounts as result 

ybber experience ] cry cps invited n 
r ib ma wt seeking ung aggres-ive 


sales a ( »sident Sadvess Be x M-131 
care of TARDW. \RE ‘AGE, 100 East 42nd St., New 
York 17, N. ¥. 





CAN USE ANOTHER GOOD LINE ON COM 
MISSION BASIS for ve to hardware and mill 
1 Carolina. Address 
Pr st Office Box 1933, High Point, N. ¢ 


obbers in North and South 





EXP A? “a vou R SALES PROGRAM IN AR 


G a Tl RUGU AY BOLIVIA, PARAGUAY 

~ SD ¢ nit i vith a iable concern with $100,000 
. ing Have elling organizatior ar le rut 
Countr Wa exclusive distributorshiy end 
pro » ind Jette Box (,1S5. 36 Sherwood Ave 
Yonker New Yor 7 Esmeralda 260 
Bue \ires, Argent 


AN COMPANY WIT 
L PRIN( Ip \L CITIES of Ind 
nt t ver the 


\ REPUTED INDI 
OFFICES IN THE 
and technical 
specializing in electrical equi 
mission accessories solicits 
icturers for exclusive 
products in India. Represen 
States. Address Box M-146, « 


salesmen travelling 










. ot HARDWARI 
AGE, 100 East 42nd St., New York 17, N. Y 








MANUFACTURERS’ were INTENSI 
FIED COVERAGE BY 4 M vering I 





Ind., & Wisconsin. Selling ‘= Jobbers & 
Hdwe. Chains. Automotive Jobbers. & Reta 
Chains, Electrical Jobbers, Mill Su; rs. Ma 
Order Houses, Dept. Store Chain Manutac 
turers who sell outnide Lae og through their 
| dealer organization ee E. Lane Co 
624 So. Michigan ae Chicago, I ri 











WANTED 


MERITORIOUS HARDWARI 


able for direct mail order business 


ITEMS suit 
Sound fina 


cial compan 











DISTRIBUTOR GRGANTEAS ION Dun & 

Bradstreet rated, grossing annual \ =y e t 

figure bracket has opening for several ad ii iti yn 
xr lines in agriculture, hardware an 


e fields. Long established following amor 
lobbing accounts. Complete invoicing and 
housing tacilitie 
Address Box M-85, care of HARDWARE AGE, 


100 East 42nd St., New York 17, N. Y. 








GET INTO THE MEXICAN MARKET 


REPRESENTACIONES AZTECA 
CALZADA DE LA PIEDAD 187 
MEXICO CITY, D.F. 
is interested in tollowing line 
General ba "Builders Hardw ae Pools, House 
wares, Marine Hardware Cal 

Excellent references 


Screws, et 








ein Experienced Export Merchants 
Offer Esporte Distribution 





We develop and pu the " yt 
product, handle al diffi iit 7 wo pa 
" relieve you ot expe ind headaches \ 
ial turnover $1,500,000.00 References and 


details on inquiry. 
KURT ORBIN CO., INC. 
Exporters Purchasing Agents 


17 Battery Place New York 4, N. ¥ 








DO YOU WANT 
CONCENTRATED REPRESENTATION? 
Metropolitan Philadelphia Market Cover 
\ll classes of iobbers 
F. J. McCALLIN 
39 S. 45th St.. Philadelphia 4, Pa. 


Established 1932 











Accounts Wanted | 





MANUFACTURERS AGENT, ESTABLISHED 


DESIRES ADDITIONAL LINES irdwar 
department store and tore trade for 

Mi gan, Ohio, Indiana, N. Illinoisand N. Kentucky. 

References. Addre 30x M-137, care HARD- 


WARE AGE, 100 East 42nd St., New York 17, N.Y. 





WILL MARKET YOUR PRODUCT. WANTED: 
EXCLUSIVI NEBRASKA DISTRIBU TION. Will 
} > 





negotiate with res i wturer of a nation 
‘ luct t financial] mania: 
ugre ird list Trave x representa- 
tive mtacting hardware, a lance, sporting goods, 
ind lumber dealer Can service chair nd volume 
buyer H good warehouse fa nd office 
personnel. Will deal with manufacturer only Send 

nformation to Box M 152, care of HARD 


complete i 
WARE AGE, 100 East 42nd St., New York 17, N. Y 








MANUFACTURER'S REPRESENTATIVES 


WANT ADDITIONAL HARDWARE, TOYS 
ELECTRICAL AND HOUSEWARE ITEMS 
Chicago Area Only. Firm consists of 

six of whom call on cede in their 
Aggressive, reliable. Complete co-operat 
manufacturer for mutual good. No gadget 


Address Box M119, care of HARDWARI 





100 East 42nd St., New York 17, N. 








HARDWARE AGE 





ANCC 


Coverir 





account 
Writ 
SALES 
YEARS | 
DIRECT 
h buy 

I trical 
United St 
ee \ 
GI 100 


HARD\ 
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ims, I 


RETAIL 
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dee the 
the ist 1! 
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{ES of Ind 

the countr 

power trar 

m Americ: 
ion of the 
2 tour of th 
ARDWARI 
ey 





INTENSI 
vering Il 
Jobbers & 
x Reta 


TEMS suit- 


und finan- 





Zar va 
ARE AGE, 
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AARKET 


-TECA 
.\D 187 


ols, House- 


rews, etc. 


Mierchants 


Agents 
rk 4, N. ¥ 
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‘ATION? 


Coverage 
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Classified Opportunities Section 








Accounts Wanted 


III 


Business Opportunities 


| 


Business Opportunities | 








E 


rR 
RE 
\dc 
100 


XPERIENCED HARDWARE SALESMAN 
AVELING STATE OF INDIANA WANTS 
LIABLE LINE Small Tools and Sporting Goods 
iress Box M-138, care of H: ey WARE AGE 
East 42nd St New York 17, 





Cx 


aC 


ANCO CORPORATION Pittsburgh 22, Pa. 


NATIONAL DISTRIBUTORS 
Established——Reliable— Aggressive 


Branch Offices 
New York @ Philadelphia @ Detroit 
Cleveland @ Louisville 


wering all classes of jobbers. We will carry th 
counts or you can bill direct. 


Write for further information and references 














Positions Wanted 





EARS 
DIREC 


+} 
Ele 
Unit 


AGE, 


ALES MANAGER AVAILABLE. TWENTY 

EXPERIENCE IN EMPLOYING AND 
TING SALESMEN. Personal acquaintance 
following Jobbing Field-Hardware 
trical, Industrial and Mill Supply, in all of 
ed States and Canada, except Maritime Pro 
es Address Box M-122, care of HARDWARI 
100 East 42nd St., New York 17, N. ¥ 


buyers in 





iH 


YEAR’S 


Harc 


or one ot 


b 
M1 


ARDWARE EXECUTIVE, AGE 39, OVER 20 
EXPERIENCE buying and managin;: 

Housewares and Kindred Department 
Nation's Largest Concerns, wishes to mi 
ge. Wants Connection with sr ler firm with 
ibility of acquiring interest in ies iness. Capable 
suming management Preter South or S« } 
Address Box 


iware 


ike 








illing to consider any location 
12 care of HARDWARE AGE, 100 East 42nd 
New York 17, N. Y. 





SALES OR SALES POSITION WANTED. Ex 


erie 
cha 
ing 
7 


idising, designing 


ntor 


sion or prof 


includes sales promotion, marketing, mer 
of point of sale display, packag 
salesmen training and supervising in hs irdware 
1otive, houseware, drug and variety fie — 
iainted with a chains and _ nati 

yunts on and Eastern Seaboard. Com 
arin Song: Address Box M-136 


nee 


i HARDW. ARE 7E, 











care « 100 East 42nd St., New 
York 17, N. Y. 

SALESMAN HAVING FOLLOWING WITH 
JOBBERS, CHAINS and Large Retailers Gulf Coast 
States wants connection with reliable manufacturer 
to represent substantial line. Address John W, 
Williams, P. O. Box 958, Houston 1, Texas. 

RETAIL HARDWARE MANAGER OR AS. 
SISTANT. I am 36 years of age, married and have 
been in the wholesale and retail hardware business for 
the ist 18 years, merchandising, sales promotion 
ste ind window display among greater assets. Ad 
dre Box M-151, care of HARDWARE AGE, 100 
East 42nd St., New York 17, N.Y. 

POSITION WANTED: 38 YEARS' EXPERI 
ENCE in all branches of Hardware Business, Retail 
and Wholesale, capable as store or department man 
age Considerable experience in store departmentiz 
ing, interior and window display work doing show card 
and ign work. Have all my own tools and equipment 
Addre Box M-104, care of HARDWARE AGE, 
100 East 42nd St.. New York 17, N. Y. 


MA 


RCH 11, 1948 








WIRE & CABLE 


40,000 ft. 14 2 General Cable Romex 
25,000 ft. — #18 2 Hatfield —- POS] Brown 
10,000 ft. — #18 2 Habirshaw type SJ 
23,000 ft. — 416 2 Packard type SJ 
34,000 ft. — #16-3 Packard type SJ 
18,000 ft. — #16~4 Plastic SJT 

4,000 ft. #14-3 Plastic type ST 
10,000 ft. *8 2 Roebling Neoprene 
8,000 ft. *12 2 Roebling —— type S 
Special Price For Entire Lot $7000.00 


Original Coils & Packages. 
Immediate Shipment 


ABE COOPER, 


INC. 


107 W. Hiawatha Blvd. 


Syracuse, N. Y. 


Phone 30151 


FOR SALE 


PAINT AND WALLPAPER STORE in neigh 


borhood section (100,000 people) of ashington 
State's largest city Window Shades, Venetian 
Blinds and Toys (seasonal) featured. Business 
established 27 years ago. 1947 grosss over $62,000 
Ideal for two or three partners or family of two or 
more people. New, modern equipment and fix 
tures. Highest credit rating by Dun-Bradstreet 
and local credit bureaus. Will sell business alone 
and lease property or sell all as a unit. Above 


average profits and all retail business. 


and /or 

Majority interest in same type business located 
in cit of about 25,000 population in State o 
Washington. Owner who has persona nanaged 
both organizations now ha too man ther 
interests Wil! exchange busine and persona 
references ame ire can be added to each 
store vet \ddre Box M-140 


are of HARDWARE. AGE, 
New York 17, N. Y. 


100 East 42nd St 














750 14 
R lien 

it ) 
BRAND 


Phone 3 





MOTORS 


H.P.. Gt 1 
1750 eed t 


Mounted SI 


erload Protect 


NEW IMM 


Subject To I 


107 W. 
0151 


15 volt 
pe K¢ 
eeve Be 


Lots o 


aaerees 


Sale 


AT LOW, LOW PRIC ES 


60 cvcle 
( apacitor 
ring \uto 
100 and 1 


14. 85 each. 
DELIVERY 


ABE COOPER, INC. 


Hiawatha Blvd. 
Syrac 


use, N. Y. 








WE ARE 
BUSINESS 


villing to se 
Hdwe. 


Schilling’s 
194, 


FOR SAI 


write care of Box 


FIXTUR 
A 30 FT. 


FOR SALI 
W.A.A 


CLOTH. 
12 gauge, 2° 


BY 
sale by Harry 


GOING OUT 

The ir 
ll it for $400.00 
Dept 


voice 


E, HARDWA 
237, Lead 


ES IN 
80 FT 
Debo, Per 


GOO 


LUMIT 


>” width 


Surplus, 


QO} 


price i 


Puke 


it pi ked 1 
Springfield 


RE 


so 


Dak. 


D CONI 


HARDWARE 


Illinois 


E INSE(C 


are 74 square feet to a lineal yard. 


O5¢ 
$36.25 per r 
ware Comp. 


per square 


foot, (i 
Limited « 
Moorefie id, 


oll.) 
iny, 





12¢ per 
ue antitie: % 
V. Va. 


WALI 
$679.07 


STORE, 


Olive Drab 
in 100 yard rolls only. 


PAPER 
We are 


‘Minn. Phone 


For Details 


JITION FOR 
STORE, For 


T SCREEN 
20 mesh, 
There 
Price delivered, 
lineal foot, or 
Bennett Hard 











! \ t R 
gas st ea S ri } 
yu € itse \\ ‘ , bu ing 
hardware. Location i North Centr I 
in a wealtl larming sect R 
we ha hee handli bot ’ 
irm equipment an b ¢ 
exte vhere ¢ T t 
ire g r r VM 
ell t di ent for 
\ddre | \1-130, care of HARDWARE AGI 
100 | } 1s Ne York 1 N. ¥ 
‘ 








} Look At This Buy! 


| SLEDGE HAMMERS 


Just 1000—-10 Ib Double Faced, Octagon Head 
30°" Handle— Export Packed—10 to a box 
In lots of 100 or more 1.25 ea 
ABE COOPER, INC. 


Hiawatha Blvd. Syracuse, N. Y. 
Phone 3-0151 


107 W. 














| STEEL WIRE 


5000 Ib Copper coated tee wire ft 
|} .0348 dia 154 spools Immediate De 
| Sample on request 


ABE COOPER, INC. 
107 W. Hiawatha Blvd. 


Syracuse, N.Y. Phone 3-0151 
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SALESMEN AND 


SALES ORGANIZATIONS 


PLEASE NOTE— 


and related items. Our Wisconsin plant has modern 
equipment, enabling us to make quality products on 


a volume basis. 


salesmen to contact jobbers, chain stores, and other 


basket outlets. 


Commissions paid monthly. 


Apply Sales Manager—Dept. B 


ALTHEIMER & BAER 'S° sevicst'cicce 





We are manufacturers 
of woven-splint prod- 
ucts, making market, 
clothes, and picnic bas- 
kets, clothes hampers, 


Lucrative territories available for 


Earning possibilities exceptional. 








ORDER BY mal’ 


PRICE LIST 
BIA"x11" 11" x17" 


300 Copies $4.00 $8.00 
500 4.75 9.50 
1000 ** 6.75 13.50 
Ea. add'l! 1M 4.00 8.00 
Double above prices if 
printed on 2 sides 
All prices F.O.B, 
Newark, N. J. 

















MAIL the original with 
your order for any quan- 
tity. Prompt Service. All 
Shipments C. O. D. unless 
credit established. 


‘BARTON PRESS 


Credit References—Lincoln National Bank, Nework, N. J. 


138 WASHINGTON STREET Dep! 





OFFSET REPRINTS 


AT LOW COST 


Large or Small Quantities 


Clear, sharp reproduction. 20 Ib. Bond. 


Letters ... . Advertisements . . . Clip- 
pings... Price Lists . . . Catalogue 
Sheets . . . Testimonials . . . Drawings 
- « « Documents ... Charts... Maps 


Almost anything printed, typed, written, 
drawn or photographed can be repro- 
duced. No engraving charges. Prices 
are for straight offset printing in black 
on white bond stock, printed one side. 


NEWARK 2, N. J. 








Writ 


STANDARD BRONZE COMPANY e 


SEEIT!:STOCKIT! SELLIT! 









It's our best selling 

display board containing 

Colonial Hand Hammered Hardware Reproduc- 
tions. Made of Cast Nickel-Bronze Alloy in 


Half Polished tron Finish. Distinetively styled, 
Rust-Proof, Durable. Made for discriminating 





buyers of distinctive Hardware. 


for special introductory offer: 


BAYONNE 4, NEW JERSEY 


Western Representative 
George L. Hall Associates, 1355 Market Street, San Francisco 3, Cal. 





Genuin DOMES & SILENCE 
Soe SET Seer Oe 


SOc SET 


For 


Noiseless. Sizes for 
chairs and all furniture 


Ath yeur Jobber 


DOMES of SILENCE Inc. 35 Pear! St. N.Y. C. 


- 
' 





SOFTLY - SMOOTHLY 
SAVE FURNITURE 
& FLOORS-CREATE QUIET 


of Silence’ 


Glide 


““Oomes 
each 


Nome 


on genuine 


of Silence 
Glides 


Domes 
Rubber 


Cushion 
ile, Marble, Cement 


meta 


If he Is not supplied write to 





eee Index To Aduertisens 0 0 0 














A D 
Ace Window Screen Co. of Damascus Steel Products Corp. 261 
eo 5, vs adil pal eee 110 | Davis Mfg. Co. we 188 
Acme Sash Balance Co.......... 208] Davis & Newcomer Electric 
Acme Shear yo nine keeearge A. > een Se a earetate 303 
ND Be Wie oc ccccccceeces 00 earborn Stove Co........... 195 
Advance Glove Mfg. is vcnasen 234 | Decatur Pump Co.............. 309 
Ais Belnmsent Ce. ........6.<cccees 220 | Desmond-Stephen Mfg. Co.. 275 
Air Express Division... . ... 230] DeWitt Baits, Bill 126 
Akron peoarere 3 Mfg. Corp. kee a Dochin }  . * SSeeoaayay 201 
Allan Mfg oehler-Jarvis Corp.......... 121 
Altheimer & Baer, Inc. . 308 | Domes of Silence. ............ 308 
Alumicast Corp...... 219 | Donley Paint Co....... 273 
Aluminum Company of America. 209 | Draper-Maynard Co.. 126 
pag Cooking Utensil Co. 7 et s- . Mates 261 
malite, Inc. . : 29 urbin-Durco, Inc..... . 241 
American Brass Co..... 79 
American Cabinet Hdwe. Corp. 207 
American Chain & Cable Co. 136 | Eagle Industries, Inc. . 185 
American Chemical Paint Co. 88 | Eagle Mfg.Co.............. 106 
American Crayon Co. 280 | Eagle Rule Mfg. Corp.......... 122 
American Fork & Hoe Co.. 190, 191 | Eclipse Lawn Mower Co...... 245 
American Pad & Textile Co. 170 | Edlund Co. 295 
American Rubber Products.Corp. 296 eee ra. _ ASOT 236 
American Screw Co.. 44 | Edwards ee 4 
American Shearer Mfg. Co. 303 | Ekco Products Co............. 94 
American Sponge & Chamois Co.. 309] Embury Mfg. Co............... 280 
American Steel & Wire Co. 133,177 | Empire Level Mfg. Co.......... 302 
or “ee Telephone & Telegraph ‘a 
eee 
American Thermos Bottle Co., The 38/] Federal Seat Co. 80-81 
American Wall Safe Mfg.Co.,Inc. 297| Fee & Stemwedel, Inc. 22, 91 
Animal Trap Co. of Ferry Cap & Set Screw Co... 48 
America...... 26, 229, 250 | Foley Mfg. Co. 303 
Archer-Daniels-Midland Co.. 78 Aluminum Alloy Products - 
Ark Laboratory . 296 Grae wed Saleaicecs > 3 
Armstrong-Bray & Co. 274 | Fox Eee 27 
Seentenn i. Tool Co. 292 | Franklin Mfg. Co.. : 297 
Artcraft Venetian Blind Mfg. Co. 116/ Frantz Mfg. Co......... 76 
Arvey ren . e 
Atkins 0. 
Atlantic bey B.C & Rubber Co. 20 | G-M Laboratories, Inc. . 276 
Atlas Asbestos Co. 295 | Garden Hose Spray Co., Inc. 299 
Automatic Pencil peenenen Gary-Pioneer Steel Corp. 300 
Division. . . 2 114 | General American secenaniounies 
PSone Washer Co. = “ Corp.. sat ‘ : 16 
Autoyre Co., The...... eneral Electric Co. 
B Construction Mate rials Div. = 
i 4 
Baker Brush Co. 28 equa Milis Inc. 205 
Ballonoff Metal Products Co.. 118 Gephart Mfg. Co. 93 
Barber Mfg. Co. 194 | Gilbert Clock Co., William L. 94 
Barcalo Mfg. Co. 60 | Gilmer Co., L. H. 61 
Barridon Oil Burner Products, Gladding & Co., Inc., B. F. 104 
co 301 | Goldblatt Tool Co. 107 
Bartelt Engineering Co. 126 | Goodyear Tire & Rubber Co.,Inc. 53 
ace hy gg wees pon Goulds Pumps, Inc. 63 
assick \0., ine Great Neck Saw Mfgrs., Inc. 277 
Beacon Co., The 100 | Gries Reproducer Corp. 114 
Behr-Manning Corp......... 4 ssimes Co.. Bradley E. 104 
Bernz Co., Inc., Otto 106 | Grumbacher Tac, Me 302 
Better Homes & Gardens...... .. . z . 
Billings & Spencer Co. H 
Bird & Son, Inc. 103 or & Sons Hinge Mfg. Co.,C. 283 
Blaisdell Pencil Co. 204 | eae} Sees ee ts 227 
Bommer Spring Hinge Co. 293 | | Hammond Paint & Chemical Co.. 288 
Boston Varnish Co. 173 | | Hancock Mfg., Inc. 132 
Boston Woven Hose & Rubber Co. | Harmic Mfg. Co 284 
Bostwick Laboratories, Inc. 64 | Hass ull, Inc., John 285 
Brearley Co.. ‘ 98 | Hastings Canvas & Mfe. Co. 132 
Bridgeport Brass Co. , 40 | tazard Insulated Wire Works 
Bridgeport Hdwe. Mfe.Cor-p., The 178 Div. of Okonite Co 108 
Briggs & Stratton Corp 179 | treineke & Co. 288 
Bright Star Battery Co. 117 | teller & Co., W. ¢ 262 
Brooks & Sons, M. S. 20 | Hemphill Co., A. D 287 
Brown Corp., W. R. 1") | trercules Powder Co.., Inc. 31 
Bruce Co., E. L. 43) Hill-Shaw Co. 256 
Burgess Battery Co.. 192 Hobart Mfe. Co., Kitchenaid Div. 232 
Buxpaam Co... ....sces-. 287 Hodgman Rubber Co. 246 
Cc Holdenline Co. 127 
Caloric Stove Corp. 14 Hooven & Ailienn Co. = 
| Camillus Cutlery Co. 238 | Hoover ¢ 0-5 rr s. 
Carlson & Co., A. B. 198 Hoppe, Inc -» Frank A, oat 
Casa Come Ce... 6.65650 309 | Hotpoint, Inc. | i 
“ P i . 271 | Hudson Mfg. Co., H. D. 86, 215 
Central Equipment Co. 221 | F al 
“hai . | Hull Mfg. Co. 246 
Chair-Loc Co. 291 : C 07 
Champion Motors Co. 92 | Hustler Corp. +44 
Cheney Hammer Corp., Henry 137 | Hyde Mfg. Co. is 
Chevrolet Motor Division 113 I 
culenae — ee Mfg.Co. 260, = Ideal Brass Works 206 
thicago Loc 0. . . 4 preediny pend 102 
Chicago Wheel & Mfe. Co. 125 | Ideal Cabin Pp. 
“his . ist C > | Itlinois Porcelain Enamel Co. 188 
Chisholm-Moore Hoist Corp. 62 Ss Co. fa 02 
Clark Mfg. Co., J. 1 299 | Independent Metal Strap Co.,Inc. 202 
: j achine C Industrial Synthetics Corp. 197 
Clarke Sanding Machine Co. 77 | Co., The E 105 
Cleveland Chain & Mfe. Co. 165 | Ingraham Co., The w ’ 
Cleveland Quarries Co. 258 | Inte toe Steel Wool Corp. 580 
Clover Mfg. Co. 294 | Ives Co., a 
Club Aluminum Products Co. 34 | 
Columbia Malleable Castings sie ie - 
Corp. 248 | Jacobs Mfg. Co............. 4 
Cc Be“ Steel Co. 133 Jacobsen Mfg. Co.......... 267, 274 
Congress Die Casting Division SUS | PAUNOS BENE OO... 6.00 0020080602 54 
Continental Screw Co. 223 
Cook Co., H.C. 290 K 
Corbin Cabinet Lock Co. Oe PI NR, CA... 6 oc 6ccccccccecs 218 
Corbin Screw Division.......... 263 | Kamkap, Inc............... 114 
Cornish Wire Co., Inc. . 114] Kaufman Mfg. Co............ 310 
ren 8 ieee 96-97 | Kay-Tite Co. pacure ; 115 
Crescent Bronze Powder Co. 75 | Kester Solder Co. 70 
Crescent Steel Co. 302 | Kimball Co., A. 132 
Crump Co., Inc., B. T. ; 216 | Klein & Sons, Mathias 70 
Cummins Portable Tools Div. of Koch Sons, Inc., George 282 
Cummins Business Machines Kolpin Brothers Co. y be 
er ee 285 | Kraus Mfz. Co., Charles E. 08 
Curpinol Div., Darworth, Inc. 112 | Kromex Corp. - 
Cyclone Fence Division 177 | Kyanize 173 
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Lafayette § 
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Machine: 
Lindemann, 
Lockwood I 
Lowell Mfg 
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Lyon Metal 


M & H Labo 
Magic Iron 
Makinen Ta 
Marathon L 
Marble Arm 
Marshalltow 
Martin-Senc 
Mast-Foos I 
Master Lock 
Master Met 
Master Rule 
McCambrid; 


> 
McDonald h 
McGill Mets 
McKee Glas 
Metal Textil 
Metaloid Co. 
Metalon Mf; 
Midland Ind 
Midwest Mo 
Millard Fish 

Bennett 
Miller, Inc., 
Millers Falls 
Milwaukee & 
Minute Mop 
Miracle Adhi 
Modern Mfg 

Calif. ‘ 
Modern Mfg 
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Murphy’s So 
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National Alur 
National Bras 
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National Cas! 
National Ena 
Co. 
National Loch 
National Mac 
National Mfg 
National Me 
Kansas Cit 
National Met 
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Newton Line | 
Ney Mfg. Co. 
Mich. Is Wire 
Norcross & Sc 
North Bros. N 
Northwest Me 
Norwich Line 


Ocean City Mi 
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Oster Mfg. Co 
Owens-Cornin 


Palatine Indus 
Park Metalwa 
Parker Hardw: 
Parker Mfg. C 
Pecora Paint C 
Peerless Pumy 
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Penn Metal Fs 
Pennsylvania | 
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Petersen Mfg. 
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Pioneer Rubbe 
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Pittsburgh Pla 
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Plomb Tool Co 
Plumb, Inc., Fz 
Plymouth Cord 
Popular Mecha 
Porter Corp., T 
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Puritan Cordag 
Pyrene Mfg. Ci 
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Ranger, Inc... 
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Ray-O-Vac Co. 
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y, Co., C. 


tical Co. 


Co. 
Vorks 


c. 31 
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1 Co. 
» Co., Inc 


Corp. 


NARE AGE 





L 
Lafayette Saw & Knife Co., Inc. 


298 
Lamson & Sessions Co......... 243 
Lawrence Co., George.......... 301 
a See neat 276 
Lewis Engineering & — Co. on 

i: ee 89 
Leyse Aluminum Co. 128 
Libbey-Owens-Ford Glass Co.. 30 
Lincoln Schleuter Floor 

Machinery Co.. . 298 
Lindemann, A. J. & Hoverson Co. 129 
Lockwood Hdwe. dees Co. 139 
Lowe ll Mfg. C 196 
Lufkin Rule a Din Dace eo i 217 
Lyman Gun Sight Corp.. eS asive aon: 
Lyon Metal Products, Inc... 73 

M 

M & H Laboratories, Inc......... 277 
Magic Iron Cement Co......... 289 
Makinen Tackle Co. . 219 
Marathon Line Co... ices ee 
Marble Arms & Mfg. ea 
Marshalltown Trowel Co.. 303 
Martin-Senour Co.............. 83 
Mast-Foos Mfg. Co. 273 
Master Lock Co... ; 5 
Master Metal Products, Inc.. 92, 237 
Master Rule Mfg. Co., Inc. 59 
McCambridge & McCambridge 

SE 303 
McDonald Mfg. Co., 112 
McGill Metal Che hg Co. 291 
McKee Glass Co............. 36-37 
Metal Textile Corp............. 118 
Metaloid Co., The............ 295 
Metalon Mfg. Corp........... 124 
Midland Industries . 106 
Midwest Mower Corp.. . . ae 
Millard Fishing es Inc., am 

Bennett. eS 301 
Miller, Inc., “Robert B.......... 308 
ES) Serre 45 
Milwaukee Stamping Sa 
Se 301 
Miracle Adhesive Corp an aie 9 
Modern Mfg. Co., Pasadena, 

== . 292 
Modern Mfg. Co., Girard, ‘Ohio.. 116 
Moore Push Pin Co. 303 
Mossberg & Sons, Inc., O. F. 19 
Murphy’s Sons Co. * Robert 124 
Myers & Bro. Co., 32 

N 
National Aluminum weed Co..... 189 
National Brass 225 
National Can Co. , Inc. 41 
National Cash Re gister Co. 109 
National Enameling & repens 

Co 265 
National Lock Co. 303 
National —_ & Tool Co. 281 
National Mfg. C 52 
National Me tal. “Products Co., 

Kansas City, Mo coe 65 
National Metal Products Co. ie 

Pittsburgh, Pa. os 310 
eee 292 
Newton Line Co., Inc. 301 
Ney Mfg. Co. 309 
Nichols Wire & Aluminum Co. 58 
Norcross & Sons, C. S. 272 
North Bros. Mfg. Co. 202 
Northwest Metal Products, Inc. 67 
Norwich Line Co., Inc 192 

oO 

Ocean City Mfg. Co. 25 
Orchard Industries, Inc. 251, 255 
Oster Mfg. Co. 186 
Owens-Corning Fiberglas Corp. 8 
Palatine Industrial Co., Inc. 296 
Park Metalware Co., Inc. 106 
Parker Hardware Mfg. Corp., S. 273 
Parker Mfg. Co. 122 
Pecora Paint Co. 226 
Peerless Pump Div., Food Mach. 

Corp. 130 
Penn Metal Fabricating Co. 228 
Pennsylvania Lawn Mower 

Division 131 
Petersen Mfg. Co. 120 
Phoenix Table Mat Co.......... 35 
Pioneer Gen-E-Motor Co........ 21 
Pioneer Rubber Co............. 82 
Pitegoff Bros., Inc.............. 199 
Pittsburgh Plate Glass Co. 

(Pennvernon Div.)........... 101 
Plomb Tool Co 7 
Plumb, Inc., Fayette R. 311 
Plymouth Cordage Co. 302 
Popular Mechanics Magazine. 49 
Porter Corp., The J. E. 39 
Precision Ste »el Warehouse Co. 262 
Puritan Cordage Mills 50 
Pyteme Mile, Ce.............. 233 
Racine Universal Motor Co...... 298 
Radio Corp. of Ametica......... 18 
Railway Express Agency........ 230 
“I ea 247 
Raybestos- Manhattan, Inc....... 66 
Ray-O-Vac Co. ae 24 
Red Devil Tools............... 300 
Reflecto Letters Co. 208 
Remington Arms Co., Inc. 161 
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Remington Rand, Inc. 
Renuzit Home Products Co. 
Reo Motors, Inc. 
Republic Steel Corp. ; 
Revere Copper & Brass, Inc... . 
Rex Cutlery Corp. 
Reynolds Metals Co. 3 
Richards-Wilcox Mfg. Co. 
Rival Mfg. Co. ‘ 
Rockford Brass Works sa 
Rogers Isinglass & Glue Gb... 
Rome Mfg. Co. Division. .... 
Ross Sprinkler Co. . 
Russell, Burdsall & Ward Bolt & 
Nut Co... 


Ss 

Safe Padlock & Hardware Co. 
Safety Belt Lacer Co....... 
Samson Cordage Works... . 
Samson United Corp. 
Sanco Products Co. 
Savage Arms Corp.: 

Arms & Ammunition Div. 

Lawn Mower Div. 

—— Lawn Mower Co. 


Schall Chinetinia’ A 
Schartow “¥: rene Co. 
Scovill Mfg. C 

Shapleigh Doctuens Co. 
Sharon Bolt & Screw Co... 
Sheffield Bronze Paint Corp. 
Shelton Plane & Tool Mfg. Co. 
Sherwin-Williams Co., The 
Shirley Corp. 

Shopmaster, Inc. 

Silver Lake Co. 

Simer Co., Jerome * 
Simonsen Industries, Inc. 
Slaymaker Lock Co. 

Snelling Co., H. B. W. 
Solventol Chemical Products, Inc. 


aay Boiler Plug & Specialty 


Standard Bronze Co.. 
Starbrand Corp., The.... 
Steel Products Mfg. Co... . 
Stelray Metal Products Inc. 
Stevens Arms Co., J. 
Stewart Mfg. Corp., F. W. 
Stile-Craft Manufacturers 
Superior Fastener Corp. 
Supply House . 


Technical Glass Co..... 

Telechron Inc. 

Templeton, Kenly & Co. 

— Coal, Iron & Railroad 

° 

Tennessee Valley Marketers, Inc. 

Toastmaster Products Division 

Tobacco By-Products & Chemical 
Corp., Inc. 

Tomlee "Tool & Engineering Co. 

Townsend, B. W. 

Traubee Products, Inc. 

Tru-Test, Division of Oakes & Co. 

Turnbuckles, Inc. 

Turner & Seymour Mfg. Co. 

20th Century Paint & Varnish Co. 

Twix Mfg. Co.,Inc.... 


U 
Union Hardware Co... 
United Brush Manufactories. 
United States Steel Corp. 
Universal Metal Products Co. 
Upson Brothers, Inc. 


Vv 
Vaco Products Co, 
Vaughan & Bushnell Mfg. Co. 
Vital Products Mfg. Co., The 
Vichek Tool Co. 
Vulcan Electric Co. 


Ww 

Waltco Products 
Walton Products Co. 
Warp Brothers 
Warwood Tool Co. 
Washburn Co., The 
Webb Products Co., Inc. 
Western Lace & Line Co. 
Western Tool & Stamping Co. 
Westinghouse Electric Corp. 

(Lamp Div.) 
White Machine Works 
Whitney Carriage Co., F.A. 
Whitney Seed Co., Inc. 
Wickwire Brothers, Inc. 
Williams Co., The 
Wilson-Imperial Co. 


| Wissota Mfg. Co. 


Wood Shovel & Tool Co. 
Woodland Products Co. 
Woodruff, Edwards, Inc. 
Wooster Brush Co. . 
Worcester Lawn Mower Co. 
Div. of Savage Arms Corp. - 
Wright & McGill Co............ 


Y 
Yale & Towne Mfg. Co.......... 


TE TRG, «one venudeeven 
Zigzag Fastener Co........ 
Zim Mfg. Co. ‘ 








HAMMER SCREWDRIVER COMBINATION 


CASA 
COLLA CO. 


56 Dorchester St. 
Worcester 4, Mass. 








Announces the new 
Hammer and Screw- 


driver combination 
tool, 614" long. Weighing 3 ozs. Now available to jobbers and 
dealers in lots. For complete information write to the manu- 
facturers. 


























Last YEARS 


er, LONGER 


only 


guns OF 








LIFE-LOK 
makes Burks Water Systems the long- 


BURKS Feature 


est lasting systems, but it also makes 


sales for BURKS Dealers, 


Full line of Shallow and Deep Well 
Systems—backed by effective adver- 
tising. If you want to be a BURKS 


Dealer, write for details. 


DECATUR PUMP CO., 52 Elk St., Decatur 70, III. 











GENUINE AIEY PRODUCTS 


Slamdard. a 













HAYING TOOLS 


Hay Carriers, Carrier Track, Track Fixtures, 
Hay Forks, Hay Slings, Sling Attachments, 
Hay Pulleys, Gable Hinges, Hay Rack 
Clamps, Power Hoists, Hay Knives, etc., etc. 


Established 1879 


-atso BARN EQUIPMENT anpb 
HARDWARE SPECIALTIES 


“Guaranteed to satisfy the user’ 


THE NEY MFG. CO., CANTON, O. 


BRANCH HOUSE - COUNCIL BLUFFS, IA 




















For Every SPONGE - 
and CHAMOIS Need 


SEL 
AMERICAN 
FIRST 





Specialists in Sponges and Chamois 
for 78 yeors, AMSCO produces 
the finest for the purpose .. . per- 
sonal or industrial. 







For Value, For Service, For Resale 
Demand these Brands: AMSCO, 
MERMAID, TOT, PLEX, DUET 


AMERICAN SPONGE & CHAMOIS CO., Inc. 


The finest quality since 1869 


tl mei ee, ee 
San Francisco 5, Calif. 


49 Ann Street * 
245 Mission Street * 





HEDGEMASTER | [AAaA AMR 


the only Electric Hedge Trimmer 


with DOUBLE ACTION | | meETAL FRAME SCREENS 


Amrita 


BOTH BLADES MOVE 


This exclusive Hedgemaster feature has tremen- 
dous sales appeal and is easy to demonstrate to 
your customers. Both blades move in opposite 
direction to each other, providing unequaled per- 
formance and long service. You can sell more 
Hedgemasters because it will outperform any other 
trimmer on the market, is priced right, and nation- 

ally advertised in leading home magazines! 





Double action assures maximum cutting efficiency 
and vibrationless operation. Forward stroke of one 
blade balanced by return stroke of other blade. 
Duo-position cutting head may be locked in either 
of two positions for more convenient cutting. Has 
a 10%” cut. 

Weighs only approximately 5 Ibs. Due to balanced 
design it is vibrationless and non-tiring to the operator. 


Compact and ruggedly constructed. Precision built : 
of finest, tested materials. | 


Hedgemaster is powered by a universal AC-DC 
(25-60 cycle) 110-120 volt motor. Individually 


boxed in carton of six. 8 
Contact your jobber or write for complete information. | hy 1 F S C R . t ~ C LO T 4 
K AUFMAN mre. co. 


MANITOWOC, WISCONSIN tae ~=National Metal Products Company 
4 102 Chatéau Street - Pittsburgh 12, Pennsylvani 














“FLOATING HEAD” so free 


“KK Every month in the year, thou- / 
C sands depend on Black Leaf 40 and easy on the spin! 
for effective control of a variety 
of plant insects or animal para- 

sites. It is used as a 

spray, dust, delouser, 

dip, drench and 

repellent. 








CITRUS 
GROWERS 


ages MARKET 


GARDENERS 
Use it 





RAISERS < Me , ADVERTISED IN 
Use it i 4 3000 eng yes 
— 4 a — reaching 40 million 
RAISERS WX + readers. Advertised the 
Use ht »S year ‘round; sold the There's no friction to wear out the 


year ’round. Always a "Floating Head" Sprinkler. The head 
“live” item. revolves on a cushion of water. And 
e that's important . . . it adds years of 
Being a product of extra wear... it means less water pres- 
many uses, it reduces sure is required to turn the head. 
— inventory ha a: Built of Zamak Alloy #3 and Brass, the 
placing a number o "Floating Head" Sprinkler will take the 
one-purpose items that roughest treatment without breaking. 
move slowly. 





Identified by the leaf on the 
package and the famous 
“cops” in our advertising. 


. Distributed by Crane Co. Branches 
It Will Pay You To and selected Hardware Jobbers. 
Stock Black Leaf 40 


TOBACCO BY-PRODUCTS & 
CHEMICAL CORPORATION 


Nicotine Specialists Since 1885 SAN Cc '@) PR (@) 'D) U CTS 


Vil 2 KE 
LOUISVILLE ° NTUCKY ASHTABULA, OHIO 


Supported by National Advertising. 














HARDWARE AGE 











yompany 


-Pennsylvani 





